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Preface

KLAUS SCHWAB,

Executive Chairman, World Economic Forum

The past year has been a difficult one for the Travel &
Tourism (T&T) sector. High oil prices through the
summer of 2008, diminished tourism demand due to
the international economic crisis, and concerns about
terrorism have raised many challenges for the industry.
Yet, despite these difficulties, the T&T sector remains a
critical one for the world economy; still accounting for a
significant share of global gross domestic product and
employment, and providing an important opportunity
for developing countries to move up the value chain
toward the production of higher value-added services.
In this context, an analysis of the T&T competitiveness
of individual countries around the world is particularly
pertinent at this time. This is the fundamental objective
of this third edition of The Travel & Tourism
Competitiveness Report (TTCR).

For the past four years, the World Economic Forum
has engaged key industry and thought leaders through
its Aviation, Travel & Tourism Industry Partnership
Programme to carry out an in-depth analysis of the
T&T competitiveness of economies around the world.
The goal is to construct a platform for multi-stakehold-
er dialogue to ensure the development of strong and
sustainable national T&T industries capable of con-
tributing eftectively to international economic develop-
ment. The theme of this third edition of the TTCR,
“Managing in a time of turbulence,” reflects the myriad
of complexities facing the industry at this time, which
must be overcome to ensure strong sectoral growth
going into the future.

At the core of this year’s Report is the third edition
of the Travel & Tourism Competitiveness Index (TTCI).
The aim of the TTCI, which covers a record 133
economies this year, is to provide a comprehensive
strategic tool for measuring “the factors and policies that
make it attractive to develop the T&T sector in different
countries.” By providing detailed assessments of the
T&T environments in countries worldwide, the results
can be used by all stakeholders to work together to
improve the industry’s competitiveness in their national
economies, thereby contributing to national growth and
prosperity. The same overall index structure used last
year has been retained, making meaningful inter-year
comparisons possible and allowing countries to track
their progress over time in the various areas measured.

The Report contains detailed profiles for each of the
133 economies featured in the study, as well as an

extensive section of data tables with global rankings

covering over 70 indicators included in the TTCI. In
addition, the Report includes insightful contributions
from a number of industry experts. These chapters
explore issues such as the impact of higher oil prices on
the tourism industry, the importance of price competi-
tiveness for attracting tourists, and the extent to which
the TTCI explains diftferences in travel intensity among
countries.

The Tiavel & Tourism Competitiveness Report could
not have been put together without the distinguished
thinkers who have shared with us their knowledge and
experience. We are grateful to our Strategic Design
Partner, Booz & Company, and our Data Partners
Deloitte, the International Air Transport Association
(IATA), the International Union for Conservation of
Nature (IUCN), the World Tourism Organization
(UNWTO), and the World Travel & Tourism Council
(WTTC) for helping us to design and develop the
TTCI and for providing much of the industry-relevant
data used in its calculation. We thank our Industry
Partners in this Report—Abercrombie & Kent, Airbus,
Bombardier, British Airways, Carlson, Emirates Group,
Etihad Airways, Hertz, JetAirways, NetJets Europe,
Silversea, Swiss International Airlines, and Rolls-
Royce—for their support in this important venture.
Our thanks also goes out to our academic advisors on
the Report, Larry Dwyer, Qantas Professor of Travel and
Tourism Economics in the Australian School of Business
at the University of New South Wales, and Peter
Forsyth, Professor of Economics at Monash University.

We also wish to thank the editors of the Report,
Jennifer Blanke and Thea Chiesa, for their energy and
their commitment to the project. Appreciation also goes
to Fiona Paua, Head of Strategic Insight Teams, and the
other members of the competitiveness team: Ciara
Browne, Agustina Ciocia, Margareta Drzeniek Hanouz,
Thierry Geiger, Irene Mia, Pearl Samandari, and Eva
Trujillo Herrera. Finally, we would like to convey our
sincere gratitude to our network of 150 Partner
Institutes worldwide, without whose enthusiasm and
hard work the annual administration of the Executive
Opinion Survey and this Report would not be possible.

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

Preface

Xl




The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Executive Summary
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The past few years have witnessed many storms in the
Travel & Tourism (T&T) industry. These have ranged
from mounting concerns about terrorism in several
regions to the high cost of fuel and lower tourism-based
spending linked to the current economic downturn. In
this context, this third edition of The Travel & Tourism
Competitiveness Report is being released at a time when
the industry finds itself at a crossroads with regard to
how to address these diverse and mounting challenges.

Yet, despite the current difficulties, the Travel &
Tourism sector remains a critical economic sector
worldwide and one that provides significant potential
for economic growth and development internationally.
A growing national T&T sector contributes to employ-
ment, raises national income, and can improve a country’s
balance of payments. The sector is thus an important
driver of growth and prosperity and, particularly within
developing countries, it can play a leading role in poverty
reduction.

Given the importance of the T&T sector, four years
ago the World Economic Forum, together with its
Industry and Data Partners, embarked on a multi-year
research effort aimed at exploring various issues related
to the T&T competitiveness of nations around the world.
This year’s Report 1s published under the theme of
“Managing in a time of turbulence,” reflecting the many
difficulties the industry presently faces, which must be
overcome to ensure strong sectoral growth going into
the future. This is particularly captured by the topics
covered by the analytical chapters, which will be
described below.

The Travel & Tourism Competitiveness Index
Despite the overall importance of developing the T&T
sector, many obstacles at the national level continue to
hinder its development. In this light, The Travel &
Tourism Competitiveness Index (TTCI) has been devel-
oped to measure the many different regulatory and busi-
ness-related issues that have been identified as levers for
improving T&T competitiveness in countries around the
world. Through detailed analysis of each pillar and sub-
pillar of the Index, businesses and governments can
address the challenges to the sector’s growth.

The TTCI has been developed within the context
of the World Economic Forum’s Industry Partnership

Programme for the Aviation, Travel and Tourism sector.

The Index was developed in close collaboration with
our Strategic Design Partner Booz & Company and our
Data Partners Deloitte, the International Air Transport
Association (IATA), the International Union for
Conservation of Nature (IUCN), the World Tourism
Organization (UNWTO), and the World Travel &
Tourism Council (WTTC).We have also received
important feedback from a number of key companies
that are Industry Partners in the effort, namely
Abercrombie & Kent, Airbus, Bombardier, British
Airways, Carlson, Emirates Group, Etihad Airways,
Hertz, JetAirways, NetJets Europe, Silversea, Swiss
International Airlines, and Rolls-Royce. Several thought
leaders from these organizations have also contributed
insightful papers addressing various aspects of T&T
competitiveness, which are described below.

The TTCI aims to measure the factors and policies
that make it attractive to develop the TET sector in different
countries. It is based on three broad categories of variables
that facilitate or drive T&T competitiveness. These
categories are summarized into the three subindexes of
the Index: (1) the T&T regulatory framework subindex;
(2) the T&T business environment and infrastructure
subindex; and (3) the T&T human, cultural, and natural
resources subindex.

Each of these three subindexes is composed in turn
by a number of pillars of T&T competitiveness, of
which there are 14 in all. These are:

DPolicy rules and regulations
Environmental sustainability

Safety and security

Health and hygiene

Prioritization of Travel & Tourism

Air transport infrastructure

Ground transport infrastructure

Tourism infrastructure

ICT infrastructure

Price competitiveness in the TET industry

XN =R mDN R

~ =
~ O

. Human resources
. Affinity for Travel & Tourismn
. Natuval resources

e =
A W N

. Cultural resources

Each of the pillars is, in turn, made up of a number
of individual variables. The dataset includes both hard

data and Survey data from the World Economic Forum’s
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annual Executive Opinion Survey. The hard data were
obtained from publicly available sources, international
organizations, and T&T institutions and experts (for
example, IATA, the IUCN, the UNWTO, the WTTC,
UNCTAD, and UNESCO). The Survey is carried out
among CEOs and top business leaders in all economies
covered by our research; these are the people making
the investment decisions in their respective economies.
The Survey provides unique data on many qualitative
institutional and business environment issues, as well as
specific issues related to the T&T industry and the qual-
ity of the natural environment. The exact methodology
underlying the construction of the TTCI is described in
Chapter 1.1.

The Travel & Tourism Competitiveness Index rankings
2009

Table 1 shows the overall ranking for the 133 countries
included in this year’s TTCI, comparing this year’s
ranking with that of last year, showing all countries
ranked together. The table shows that the top three
countries in the overall ranking remain the same as

last year, with three European countries—Switzerland,
Austria, and Germany—continuing to lead the way in
T&T competitiveness.

Tables 25 show the rankings in a regional context,
grouping countries into the following four regional
groups: the Americas, Europe, Middle East and Africa,
and Asia Pacific (including Central Asia). We discuss a
selection of countries from each region to provide a
sense of the results and how they are interpreted at the
national level. More countries are discussed in detail in
Chapter 1.1.

Europe

Table 2 shows the rankings for just European countries,
with the first column showing the rank within the
region, and the second column showing the overall rank
out of all 133 countries included in the index this year.
As the table shows, Switzerland is ranked first out of all
countries in the 2009 TTCI, followed by Austria and
Germany, the same top three countries for the past three
years.

Switzerland is a country rich in cultural and
natural resources, including an impressive number of
World Heritage cultural and natural sites for a country
of its size. A large percentage of the country’s land area
is protected (ranked 16th), and the natural environment
is assessed as being among the most pristine in the
world (ranked 9th). This natural heritage is buttressed by
a strong national focus on environmental sustainability:
Switzerland is ranked 2nd overall on this pillar, based on
strong and well-enforced environmental legislation and
with a particular focus on developing the T&T sector
sustainably.

Switzerland is not only an attractive leisure tourism
destination but is also an important business travel hub,
with many international fairs and exhibitions held in
the country each year. Staffing of the industry is also
facilitated by the availability of qualified labor to work
in Travel & Tourism (ranked 3rd), perhaps not surprising
in a country with many of the best hotel management
schools. Added to these strengths is Switzerland’s excellent
ground transport infrastructure (ranked 1st worldwide),
with top-quality roads and railroads and an excellent
domestic transport network. Also well assessed is the
specific tourism infrastructure (ranked 7th), with readily
available hotel rooms and automated teller machines
(ATMs) for cash withdrawals. Such high-quality infra-
structure makes a tourist’s stay in the country easy and
comfortable, an experience that is reinforced by the
high level of general safety and security (ranked 8th).

Austria is ranked 2nd in Europe and out of all
countries in the TTCI, a ranking attributable to its rich
cultural resources, with eight World Heritage cultural
sites and with many fairs and exhibitions catering to
business travelers. The natural environment is also well
assessed, along with the country’s focus on environmen-
tal sustainability (ranked 9th). In addition, Austrians are
perceived as open and welcoming to foreign travelers.
Austria’s tourism infrastructure is assessed as second to
none, with abundant car rental facilities, hotel accom-
modations, and ATMs. Other strengths include Austria’s
assessment as one of the safest countries in the world
(ranked 6th) and its excellent health and hygiene levels
(ranked 5th).

Germany, ranked 3rd out of all countries, is also
characterized by abundant cultural resources, ranked 4th
worldwide for its 32 World Heritage cultural sites and
2nd for the number of international fairs and exhibitions
held in the country. The country’s infrastructure is
among the best in the world, ranked 5th for the quality
of its ground transport infrastructure and 7th for its air
transport infrastructure. In addition, Germany gets
somewhat better marks than Switzerland and Austria for
the policy rules and regulations affecting the T&T
industry: it is ranked 17th in this area, with transparent
policymaking, well-protected property rights, and bilat-
eral Air Service Agreements that are assessed as open.

France moves up this year by six places, ranking
4th out of all 133 countries. France attracts tourists with
its rich cultural heritage (ranked 4th for the number of
World Heritage cultural sites and 7th for creative indus-
tries). The country also hosts many international fairs
and exhibitions (ranked 5th), thereby attracting business
travelers as well. France’s ground transport infrastructure
is among the best in the world (ranked 3rd), with the
quality of roads and railroads particularly well assessed, as
well as its air transport infrastructure (ranked 5th). The
country’s improvement is in part attributable to a
stronger perceived prioritization by the government of

the sector and increased marketing of the country
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2009 2008 2009 2008
Country/Economy Rank/133 Score Rank/130 Country/Economy Rank/133 Score Rank/130
Switzerland 1 5.68 1 Oman 68 4.01 76
Austria 2 5.46 2 Brunei Darussalam 69 3.99 n/a
Germany 3 5.41 3 Guatemala 70 3.90 68
France 4 5.34 10 Saudi Arabia n 3.89 82
Canada 5 5.32 9 Colombia 72 3.89 n
Spain 6 5.29 5 Georgia 73 3.89 72
Sweden 7 5.28 8 Peru 74 3.88 70
United States 8 5.28 7 Morocco 75 3.86 67
Australia 9 5.24 4 Azerbaijan 76 3.84 79
Singapore 10 5.24 16 Ukraine 77 3.84 77
United Kingdom 1" 5.22 6 Sri Lanka 78 3.82 73
Hong Kong SAR 12 5.18 14 Botswana 79 3.81 87
Netherlands 13 5.09 18 Macedonia, FYR 80 3.81 83
Denmark 14 5.08 13 Indonesia 81 379 80
Finland 15 5.07 12 Namibia 82 3.77 93
Iceland 16 5.07 1 Honduras 83 3.77 75
Portugal 17 5.01 15 Trinidad and Tobago 84 3.75 74
Ireland 18 4.99 21 Syria 85 3.73 94
Norway 19 4.97 17 Philippines 86 3.73 81
New Zealand 20 4.94 19 Gambia, The 87 3.72 84
Cyprus 21 4.92 24 Serbia 88 3.7 78
Belgium 22 4.92 27 Vietnam 89 3.70 96
Luxembourg 23 4.92 20 Albania 90 3.68 92
Greece 24 491 22 Armenia 91 3.65 89
Japan 25 4.91 23 Kazakhstan 92 3.65 91
Czech Republic 26 4.86 30 Moldova 93 3.64 98
Estonia 27 4.83 26 El Salvador 94 3.63 97
Italy 28 478 28 Kuwait 95 3.63 85
Malta 29 471 25 Ecuador 96 3.62 86
Barbados 30 477 29 Kenya 97 3.60 101
Korea, Rep. 3 4.72 31 Tanzania 98 3.59 88
Malaysia 32 471 32 Suriname 99 3.54 95
United Arab Emirates 33 457 40 Zambia 100 3.53 107
Croatia 34 454 34 Senegal 101 3.50 108
Slovenia 35 453 36 Guyana 102 3.50 109
Israel 36 4.50 35 Nicaragua 103 3.49 99
Qatar 37 4.49 37 Venezuela 104 3.46 103
Hungary 38 4.45 33 Mongolia 105 3.46 100
Thailand 39 4.45 42 Kyrgyz Republic 106 345 113
Mauritius 40 4.43 4 Bosnia and Herzegovina 107 3.44 105
Bahrain 41 4.42 43 Cambodia 108 343 112
Costa Rica 42 4.42 44 Tajikistan 109 3.41 114
Taiwan, China 43 4.40 52 Ghana 110 3.40 n/a
Tunisia 44 437 39 Uganda 1M1 3.38 110
Brazil 45 4.35 49 Libya 112 3.38 104
Slovak Republic 46 434 38 Pakistan 13 3.33 m
China 47 433 62 Bolivia 114 333 106
Latvia 48 431 45 Algeria 115 83l 102
Lithuania 49 4.30 47 Madagascar 116 3.28 118
Bulgaria 50 4.30 43 Malawi 17 3.27 n/a
Mexico 51 4.29 55 Nepal 118 3.25 116
Montenegro 52 4.29 59 Mali 119 3.19 119
Puerto Rico 53 421 46 Benin 120 3.18 120
Jordan 54 4.25 53 Zimbabwe 121 3117 17
Panama 55 4.23 50 Paraguay 122 3.16 115
Turkey 56 4.20 54 Ethiopia 123 3.15 121
Chile 57 4.18 51 Mozambique 124 3.12 123
Poland 58 4.18 56 Cameroon 125 3.09 126
Russian Federation 59 414 64 Burkina Faso 126 3.08 124
Jamaica 60 413 57 Mauritania 127 3.07 122
South Africa 61 410 60 Nigeria 128 3.02 125
India 62 4.09 65 Bangladesh 129 3.02 127
Uruguay 63 4.09 61 Cote d'lvoire 130 2.99 n/a
Egypt 64 4.09 66 Burundi 131 2.98 128
Argentina 65 4.08 58 Lesotho 132 2.92 129
Romania 66 4.04 69 Chad 133 2.52 130
Dominican Republic 67 4.03 63

Note that one country covered last year, Uzbekistan, is not included this year
(Cont'd.) because of a lack of Survey data.
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T&T business environment T&T human, cultural,
OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
Switzerland 1 1 5.68 1 6.01 1 5.49 2 5.54
Austria 2 2 5.46 4 5.91 6 5.22 1 5.24
Germany 3 3 5.41 13 5.56 3 5.44 9 5.22
France 4 4 5.34 8 5.67 7 5.22 n 513
Spain 5 6 5.29 29 5.29 8 5.21 5 5.36
Sweden 6 7 5.28 12 5.57 14 5.04 8 5.23
United Kingdom 7 1 5.22 28 5.29 n 5.07 6 5.30
Netherlands 8 13 5.09 22 5.44 9 5.08 17 4.75
Denmark 9 14 5.08 10 5.59 10 5.08 28 4.57
Finland 10 15 5.07 5 5.82 25 4.69 21 47
Iceland n 16 5.07 3 5.92 17 4.93 39 437
Portugal 12 17 5.01 15 5.52 24 474 16 478
Ireland 13 18 4.99 7 5.73 22 479 32 4.45
Norway 14 19 4.97 9 5.64 19 4.84 36 4.42
Cyprus 15 21 4.92 25 5.35 13 5.05 37 4.38
Belgium 16 22 4.92 21 5.45 32 4.56 20 473
Luxembourg 17 23 4.92 20 5.47 16 4.97 42 4.30
Greece 18 24 4.91 18 5.49 27 4.66 27 4.58
Czech Republic 19 26 4.86 16 5.50 36 44 24 4.67
Estonia 20 21 4.83 17 5.50 21 4.81 47 4.19
Italy 21 28 4.78 46 4.96 26 4.68 22 47
Malta 22 29 471 n 5.58 31 4.58 52 4.15
Croatia 23 34 4.54 43 5.02 37 4.32 43 4.28
Slovenia 24 35 4.53 38 5.13 33 4.53 61 3.94
. Hungary 25 38 4.45 26 5.35 42 4.06 59 3.95
xvi Slovak Republic 26 46 434 34 5.20 54 378 55 4.05
Latvia 21 48 4.31 32 5.22 43 4.04 86 3.68
Lithuania 28 49 4.30 30 5.27 46 3.98 89 3.65
Bulgaria 29 50 4.30 56 474 48 3.96 46 4.20
Montenegro 30 52 4.29 50 4.86 66 3.57 35 4.43
Turkey 31 56 4.20 63 4.60 60 373 44 4.28
Poland 32 58 4.18 72 4.44 68 3.53 29 4.56
Russian Federation 33 59 4.14 79 4.35 61 3.70 38 4.37
Romania 34 66 4.04 61 4.68 64 3.61 77 3.83
Georgia 35 73 3.89 33 5.20 99 2.84 92 3.64
Ukraine 36 77 3.84 62 4.66 72 3.37 103 3.50
Macedonia, FYR 37 80 3.81 69 4.46 75 3.29 87 3.67
Serbia 38 88 3N 78 4.35 80 3.20 96 3.57
Albania 39 90 3.68 7 4.38 104 2.76 66 3.89
Armenia 40 91 3.65 58 470 105 2.75 102 3.51
Moldova 4 93 3.64 67 453 95 2.95 110 343
Bosnia and Herzegovina 42 107 3.44 96 411 93 2.96 124 3.25
through participation in a larger number of internation- ATMs; its air transport infrastructure also gets good
al tourism fairs. Ensuring the sustainable development of =~ marks (ranked 10th). The government prioritizes the
the sector is also a significant priority for the govern- sector significantly, and the country makes strong efforts
ment, with France ranked a high 4th on this pillar, with to attract tourists through strong destination-marketing
strong and well-enforced environmental legislation. campaigns and by ensuring Spain’s presence at many
Spain is ranked just behind France within Europe, international tourism fairs.
at 6th place overall. Spain is ranked 1st out of all coun- Greece is ranked 18th in Europe and 24th overall,
tries for the richness of its cultural resources, with many with a stable performance compared with last year.
World Heritage sites, a large number of international The country benefits from rich cultural resources
fairs and exhibitions, and significant sports stadium capac- (ranked 23rd), excellent health and hygiene (ranked
ity. Spain’s tourism infrastructure is ranked 1st interna- 19th overall), and top-notch tourism infrastructure (5th).
tionally, with many hotel rooms, car rental facilities, and Greece is ranked a very high 3rd in terms of the
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country’s overall prioritization of Travel & Tourism.
Further, there is a strong national affinity for tourism
compared with many other European countries, includ-
ing a generally open and positive attitude toward
tourists (16th). The country’s overall ranking is held
back, however, by its policy rules and regulations that
are not entirely supportive of the sector’s development
(ranked 57th), with stringent rules governing foreign
direct investment (FDI), and with foreign ownership
restrictions, as well as significant time and cost involved
in starting a new company. Another area of weakness is
the country’s ground transport infrastructure, which is
less efficient than in many other European countries
(the quality of railroads and ports being of particular
concern).

Italy, despite being endowed with the most World
Heritage cultural sites in the world, ranks only 21st
within Europe and 28th overall (the same rank as last
year). As well as its cultural richness, Italy’s strengths lie
in areas such as the health and hygiene of the country
(27th), its air transport infrastructure (27th), and espe-
cially its excellent tourism infrastructure (3rd). However,
it faces a number of challenges that bring its overall rating
down. These include policy rules and regulations, where
Italy ranks 71st (even lower than last year) because of its
very strong foreign ownership restrictions (ranked
106th) and rules governing FDI (122nd). Further, the
government is not seen to be prioritizing this sector
(107th), which is so important to the overall economy.
In addition, ground transport infrastructure requires
upgrading, there is insufficient focus on developing the
sector in an environmentally sustainable way, and there
are some safety and security concerns in the country
(82nd).

The Americas

Table 3 shows the regional rankings for the countries in
the Americas. As the table shows, Canada is the high-
est-ranked country in the region, ranked 5th out of all
133 countries and with an improvement of four places
allowing it to overtake the United States this year for
the top regional spot. Canada’s natural resources consti-
tute a key strength, with the country’s nine World
Heritage natural sites placing it 4th internationally. Its
cultural resources are also a strong point, with many
international fairs and exhibitions in the country and
strong creative industries in particular. Canada’s air trans-
port infrastructure is ranked 1st out of all countries, and
it also gets good marks for its tourism and ICT infra-
structure, facilitating the online T&T environment.
Canada’s policy environment is very conducive to the
development of the sector (ranked 5th, up three places
from last year), and the government is seen to be more
strongly prioritizing the sector than last year. For more
details on Canada’s T&T competitiveness see Box 2 in

Chapter 1.1.

The United States is ranked 2nd in the Americas
and 8th out of all countries, down one position from
last year. The country places 2nd for the overall business
environment and infrastructure and 1st for the country’s
human, cultural, and natural resources. In particular, the
United States has an excellent air transport infrastructure
(ranked 2nd) and high-quality tourism and ICT infra-
structure. Its natural resources are ranked 1st out of all
countries, with many nationally protected areas and many
World Heritage natural sites, although a perception exists
that the environment is not being sufficiently protected
(ranked 106th for environmental sustainability). Safety
and security, ranked 122nd, is also of concern: as well as
worries about crime and violence, the country has one
of the highest death rates from road traftic accidents out
of all countries covered (ranked 125th).

Barbados is ranked 3rd in the region, at 30th
overall, down one place from last year. Barbados is
ranked 2nd overall for the country’s affinity for Travel &
Tourism, with a positive attitude toward tourists and
toward the value of tourism in the country. The govern-
ment is prioritizing the sector to a very high degree
(ranked 2nd), spending a high percentage of GDP on
the sector and ensuring effective destination-marketing
campaigns. Further, the country has a regulatory envi-
ronment that is quite conducive to the development of
the sector, requiring few visitors to have visas to enter
the country and with open bilateral Air Service
Agreements.

Costa Rica is ranked 4th in the region and 42nd
overall, up two places from last year. The country gets
excellent marks for its natural resources (ranked 6th),
with several World Heritage sites, a high percentage of
nationally protected areas, and its very diverse fauna.
Given the importance of the natural environment for
the county’s tourism industry, it is notable that it ranks a
high 27th overall for environmental sustainability, an
area of measurable improvement since last year.
However, safety and security remains a concern (72nd).
Further, although its tourism infrastructure is well devel-
oped (33rd), with a strong presence of major car rental
companies and abundant hotel rooms, ground transport
infrastructure requires significant upgrading (103rd), par-
ticularly roads and ports, making travel in the country
somewhat difficult.

Brazil is ranked 5th in the Americas and 45th
overall, having seen an improvement of four places since
last year. The country is ranked 2nd out of all countries
for its natural resources and 14th for its cultural resources,
with many World Heritage sites, a great proportion of
protected land area, and the most diverse fauna in the
world. This is buttressed by a focus on environmental
sustainability (ranked 33rd). However, the ground trans-
port network remains underdeveloped, with the quality
of roads, ports, and railroads ranked 110th, 123rd, and
86th, respectively. Safety and security continues to be of
serious concern, ranked 130th overall, just behind South
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Table 3: The Travel & Tourism Competitiveness Index: The Americas

T&T business environment T&T human, cultural,

OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
Canada 1 5 5.32 23 5.41 4 5.36 10 5.19
United States 2 8 5.28 57 470 2 5.47 1 5.67
Barbados 3 30 471 19 5.47 29 4.62 45 4
Costa Rica 4 42 4.42 48 4.94 55 3.77 31 454
Brazil 5 45 4.35 95 412 69 3.53 4 5.40
Mexico 6 51 4.29 80 4.34 62 3.66 13 4.87
Puerto Rico 7 53 427 44 499 4 410 84 3n
Panama 8 55 423 53 4.80 56 3.71 53 414
Chile 9 57 418 49 4.87 58 3.76 64 3.92
Jamaica 10 60 413 51 4.85 57 3.76 80 3.76
Uruguay " 63 4.09 45 4.98 74 3.33 57 3.96
Argentina 12 65 4.08 74 4.40 70 3.51 4 4.34
Dominican Republic 13 67 4,03 54 475 n 3.46 68 3.88
Guatemala 14 70 3.90 81 4.32 81 3.20 43 417
Colombia 15 72 3.89 91 418 88 3.08 34 4.43
Peru 16 74 3.88 89 4.24 92 2.96 33 4.43
Honduras 17 83 377 83 4.31 87 3.08 63 3.92
Trinidad and Tobago 18 84 3.75 100 4.04 51 3.82 12 3.38
El Salvador 19 94 3.63 73 4.42 83 3.19 123 3.28
Ecuador 20 96 3.62 103 4.01 97 2.91 62 3.93
Suriname 21 99 3.54 110 3.86 91 3.01 79 3.76
Guyana 22 102 3.50 94 414 m 2.68 88 3.66
Nicaragua 23 103 3.49 98 4.05 101 2.19 93 3.63
Venezuela 24 104 3.46 122 3.63 86 3.12 91 3.65
. Bolivia 25 114 3.33 127 3.33 110 2.70 58 3.96
xvil Paraguay 26 122 316 116 3.74 130 2.44 122 3.30

Africa and Russia. The country also suffers greatly from
a lack of price competitiveness (91st), attributable in part
to high ticket taxes and airport charges in the country,
as well as high prices and high taxation more generally.
Further, the overall policy environment is not particular-
ly conducive to the development of the sector (ranked
95th), with discouraging rules on FDI and much time
required for starting a business.

Mexico is ranked just behind Brazil in the regional
ranking at 6th place and comes in at 51st place overall,
an improvement of four places. Mexico gets quite high
marks for its natural resources (ranked 18th), and this is
an area where it has shown an improvement since last
year, with one more natural World Heritage site added
in the interval. The country’s cultural resources are also
very rich (20th), with 26 World Heritage cultural sites,
several international fairs and exhibitions, and strong
creative industries. These inherent strengths are rein-
forced by the overall prioritization of the sector in the
country (35th), with country-level participation at many
T&T fairs and effective marketing and branding cam-
paigns for attracting tourists. Some areas requiring atten-
tion are the tourism infrastructure (49th) and, especially,
the ground transport infrastructure (84th). In addition,
Mexico is ranked a low 77th for its price competitive-

ness, due especially to very high ticket taxes and airport

charges (ranked 126th overall). Heath and hygiene issues
remain to be tackled (ranked 74th), and, in particular,
safety and security continues to be a major concern,
ranked 126th with high levels of crime and violence,

a police force that cannot be relied on to provide pro-
tection from crime, and many deaths from road traffic
accidents.

Asia Pacific

Table 4 displays the regional ranking and data for the
Asia Pacific region. As the table shows, Australia is the
highest-ranked country from the region, ranked 9th
overall, down five places since last year. Australia is
ranked 4th for its natural resources, with the most World
Heritage natural sites worldwide, many known species
in the country, and a pristine natural environment.
Given the importance of the environment for much of
its leisure tourism, it is notable that the stringency and
enforcement of its environmental regulations are well
assessed. Given the country’s distance from other conti-
nents and the related importance of domestic air travel
to overcome the large distances between major sites,

its competitiveness is also buttressed by excellent air
transport infrastructure (ranked 3rd) as well as good
general tourism infrastructure (ranked 9th). Australia also

benefits from the strong government prioritization of

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Table 4: The Travel & Tourism Competitiveness Index: Asia Pacific

T&T business environment T&T human, cultural,

OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
Australia 1 9 5.24 21 5.31 15 5.01 3 5.42
Singapore 2 10 5.24 6 5.71 b 5.25 23 4.69
Hong Kong SAR 3 12 5.18 2 5.93 12 5.05 30 455
New Zealand 4 20 494 14 5.55 30 4.62 25 4.65
Japan 5 25 49 40 5.10 20 483 15 481
Korea, Rep. 6 31 472 4 5.06 35 4.45 26 4.64
Malaysia 7 32 an 42 5.03 38 424 14 4.86
Thailand 8 39 4.45 70 4.46 40 414 19 474
Taiwan, China 9 43 4.40 75 4.40 18 4.87 65 3.92
China 10 47 433 88 424 59 373 12 5.01
India 1" 62 4.09 107 3.88 63 3.65 18 474
Brunei Darussalam 12 69 3.99 99 4.04 47 3.96 60 3.95
Azerbaijan 13 76 3.84 47 4.95 84 3.19 m 3.40
Sri Lanka 14 78 3.82 86 4.27 73 3.34 n 3.85
Indonesia 15 81 379 13 3.71 79 3.24 40 4.36
Philippines 16 86 373 85 4.27 89 3.07 70 3.86
Vietnam 17 89 3.70 92 415 85 3.12 76 3.83
Kazakhstan 18 92 3.65 60 4.69 96 2.93 121 3.32
Mongolia 19 105 3.46 90 419 107 2.72 106 3.48
Kyrgyz Republic 20 106 3.45 76 4.39 124 2.49 105 3.48
Cambodia 21 108 3.43 m 3.80 13 2.64 74 3.84
Tajikistan 22 109 34 84 4.30 17 2.58 17 3.37
Pakistan 23 113 333 124 3.59 94 2.95 108 3.46
Nepal 24 118 3.25 119 3.66 120 2.53 97 3.57
Bangladesh 25 129 3.02 130 3.16 103 2.78 130 31N

the tourism sector and effective destination-marketing
campaigns. The drop in rank since last year can be
traced in large part to a perceived weakening of the
prioritization of the sector in the country, a poorer
assessment of the ground transport infrastructure, and
weakening price competitiveness.

Australia is followed in the regional ranking by
Singapore, which is ranked 10th overall, entering the
top 10 this year and up by six places since last year.
Singapore benefits from excellent transport infrastructure,
with ground transport infrastructure and air transport
infrastructure ranked 4th and 15th, respectively.
Singapore also benefits from its top rank out of all
countries for the quality of its human resources to work
in the country. With regard to the policy environment, it
also ranks 1st, with rules and regulations that are
extremely conducive to the development of its T&T
industries (policies facilitating foreign ownership and
FDI, well-protected property rights, few visa restric-
tions). Further, it is among the safest countries of all
assessed with regard to crime and security. Singapore is
ranked 2nd for the overall prioritization of Travel &
Tourism, an area of improvement since last year. The
country’s tourism and ICT infrastructure has also seen a

measurable improvement since last year.

Hong Kong is ranked 3rd in the region and
12th overall, up two places since last year. Hong Kong’s
transport infrastructure is even better assessed than
Singapore’s, with ground transport and air transport
infrastructures ranked 2nd and 13th, respectively. Hong
Kong gets relatively good marks for cultural resources,
with many international fairs and exhibitions held in the
country and strong creative industries. Hong Kong’s
policy environment is rated second only to Singapore,
and shows a strong prioritization of the tourism sector
(ranked 8th). Like Singapore, Hong Kong is extremely
safe from crime and violence (ranked 5th), and the
country is unsurpassed for its quality of health and
hygiene, where it ranks first internationally.

New Zealand is ranked 4th in the region and
20th overall. The country benefits from its rich natural
resources, with several World Heritage natural sites
(ranked 16th) and a very pristine natural environment
(ranked 3rd) protected by strong and well-enforced
environmental legislation. The overall policy rules and
regulations in the country are conducive to the develop-
ment of the sector (ranked 10th), with transparent
policymaking and among the least time and lowest cost
required to start a business of all countries. Although the
country’s ground transport network remains somewhat

underdeveloped, the air transport infrastructure gets

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

Executive Summary

Xix




Executive Summary

XX

excellent marks (ranked 11th), and both the tourism
and ICT infrastructures are quite good by international
standards. New Zealand also benefits from high-quality
human capital (ranked 17th) and a very safe and secure
environment overall (15th).

Japan is ranked 5th regionally and 25th out of all
countries in the TTCI, with excellent marks for its cul-
tural resources (ranked 10th), attributable to its 14 World
Heritage cultural sites, the many international fairs and
exhibitions held in the country, and its rich creative
industries. The ground transport infrastructure is among
the best in the world (ranked 8th), especially railroads,
and Japan continues to be a leader in the area of educa-
tion and training (ranked 12th). However, Japan ranks
third from the bottom for the affinity of the county for
Travel & Tourism (131st), and the sector is not perceived
to be a priority for the government (ranked 83rd).

Malaysia is ranked 7th regionally and 32nd overall,
with its rich natural resources (ranked 21st) and good
ground transport infrastructure (ranked 28th). The
country also benefits from excellent price competitive-
ness (ranked 4th), with low comparative hotel and
fuel prices, low ticket taxes and airport charges, very
competitive hotel prices, and a favorable tax regime.
Malaysia’s policy environment is assessed as highly con-
ducive to the development of the sector (ranked 9th),
and the country is prioritizing Travel & Tourism; it
markets the country at many international tourism fairs
(ranked 1st) and also has an excellent evaluation for its
destination-marketing campaigns (ranked 12th). With
regard to weaknesses, health and hygiene indicators lag
behind those of many other countries in the region,
with, in particular, a low physician density (placing the
country 94th).

Thailand is ranked just behind Malaysia in the
region at 8th place and 39th overall, up three places
since last year. It is endowed with rich natural resources
and a strong affinity for Travel & Tourism (ranked 24th
and 22nd, respectively), with a very friendly attitude of
the population toward tourists (ranked 13th). This is
buttressed by the sector’s strong prioritization by the
government (ranked 12th) with, similar to Malaysia,
excellent destination-marketing campaigns and good
price competitiveness. However, some weaknesses
remain: despite the prioritization of the sector by the
government, some aspects of the regulatory environment
—such as stringent foreign ownership restrictions, visa
restrictions for many travelers, and the long time
required for starting a business in the country—are not
particularly conducive to developing the sector (ranked
62nd). In addition, given the importance of the natural
environment for the country’s tourism, environmental
sustainability should be a greater priority (ranked 99th).

China, ranked 10th regionally, has seen the largest
rank improvement of all countries this year, moving up
by a remarkable 15 places to 47th overall. China has
been building on a number of clear strengths: it is

ranked 7th for its natural resources, with many World
Heritage natural sites and fauna that is among the rich-
est in the world. It is ranked 15th for its cultural
resources, with many World Heritage cultural sites, many
international fairs and exhibitions held in the country,
and creative industries that are unsurpassed. Moreover,
the country is ranked 20th in price competitiveness and
28th for the overall prioritization of the sector. In addi-
tion, China has a relatively good air transport infrastruc-
ture (ranked 34th). However, there are some weaknesses
pulling the country’s ranking down. China has a policy
environment that is not conducive for T&T develop-
ment (ranked 87th), with strong foreign ownership
restrictions and visa requirements for most visitors.
Furthermore, policies related to environmental sustain-
ability get low marks (105th). There are also some safety
and security concerns (116th), as well as issues related to
health and hygiene (91st), with access to improved sani-
tation and drinking water that is low by international
standards. Ground transport infrastructure gets middling
marks (55th), and its tourism infrastructure remains
underdeveloped (ranked 80th), with few hotel rooms
available and few ATMs, although on a positive note
tourism infrastructure has seen a marked improvement
since last year.

India is ranked 11th in the region and 62nd over-
all, up three places since last year. As with China, India is
well assessed for its natural resources (ranked 14th) and
cultural resources (24th), with many World Heritage
sites, both natural and cultural, rich fauna, and strong
creative industries in the country. India also has quite a
good air transport network (ranked 37th), particularly
given the country’s stage of development, and a reason-
able ground transport infrastructure (ranked 49th).
However, some aspects of its tourism infrastructure
remain somewhat underdeveloped (ranked 73rd), with
very few hotel rooms per capita by international com-
parison and low ATM penetration. Further, despite gov-
ernment and industry efforts to promote the country
abroad (India is ranked 1st with regard to tourism fair
attendance) and the exposure given to recent promo-
tional campaigns, the assessment of marketing and
branding to attract tourists remains average (ranked 53rd).
Another area of concern is the policy environment,
ranked 108th, with much time and cost for starting a
business, bilateral Air Service Agreements that are not

assessed as open, and visas required for most visitors.

Middle East and Africa

Table 5 shows the regional ranking for the Middle East
and Africa region. As the table shows, The United
Arab Emirates (UAE) is ranked 1st in the region this
year, 33rd overall, up seven places since last year, over-
taking Israel and Tunisia. While the UAE is not endowed
with rich natural and cultural resources (117th and 84th,
respectively), it does very well in several other areas

captured by the Index. For example, the country is char-
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Table 5: The Travel & Tourism Competitiveness Index: Middle East and Africa

T&T business environment T&T human, cultural,

OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
United Arab Emirates 1 33 457 39 5.12 23 479 78 3.81
Israel 2 36 450 37 5.13 39 4.21 51 4.16
Qatar 3 37 4.49 35 5.16 34 4.48 75 3.83
Mauritius 4 40 4.43 24 5.39 44 4.04 69 3.86
Bahrain 5 4 442 55 475 28 4.64 67 3.88
Tunisia 6 44 437 3 5.26 49 3.87 56 3.97
Jordan 7 54 4.25 36 5.15 67 3.55 54 4.05
South Africa 8 61 4.10 82 431 52 3.81 49 417
Egypt 9 64 4.09 52 4.84 65 3.59 73 3.84
Oman 10 68 4.01 59 4.69 53 3.80 99 3.54
Saudi Arabia 1" n 3.89 104 4.01 45 4.02 90 3.65
Morocco 12 75 3.86 64 4.59 78 3.27 83 3.73
Botswana 13 79 3.81 66 455 76 3.29 95 3.60
Namibia 14 82 3.77 n 4.45 71 3.27 94 3.60
Syria 15 85 3.73 68 4.48 82 3.20 100 3.53
Gambia, The 16 87 3.72 65 4.56 90 3.06 98 3.55
Kuwait 17 95 3.63 109 3.87 50 3.85 128 3.16
Kenya 18 97 3.60 93 415 100 2.81 72 3.84
Tanzania 19 98 3.59 102 4.03 118 2.56 50 417
Zambia 20 100 3.53 87 4.26 115 2.64 85 3.69
Senegal 21 101 3.50 101 4.03 108 271 82 3.75
Ghana 22 110 3.40 105 3.94 102 2.78 104 3.49
Uganda 23 m 3.38 115 3.75 114 2.64 81 3.76
Libya 24 112 3.38 97 4.07 109 2.1 114 3.37
Algeria 25 115 3.3 108 3.88 98 2.84 127 3.22
Madagascar 26 116 3.28 112 3.79 106 2.74 119 3.32
Malawi 27 17 3.27 106 3.91 131 243 107 3.47
Mali 28 119 3.19 114 3.76 126 2.48 120 3.32
Benin 29 120 3.18 17 3.66 121 2.52 116 3.37
Zimbabwe 30 121 3.17 125 3.57 125 2.49 109 3.43
Ethiopia 31 123 3.15 128 3.27 112 2.65 101 3.52
Mozambique 32 124 3.12 120 3.66 129 2.45 125 3.24
Cameroon 33 125 3.09 126 3.54 132 2.36 15 337
Burkina Faso 34 126 3.08 118 3.66 122 2.52 131 3.05
Mauritania 35 127 3.07 123 3.61 127 247 129 3.14
Nigeria 36 128 3.02 132 3.10 116 2.59 13 3.38
Cote d'lvoire 37 130 2.99 131 3.12 123 2.50 118 3.35
Burundi 38 131 2.98 129 3.17 119 2.53 126 3.24
Lesotho 39 132 2.92 121 3.64 128 245 133 2.66
Chad 40 133 2.52 133 2.83 133 1.93 132 2.80

acterized by a positive attitude toward foreign travelers
(10th) and 1s also seen as very safe from crime and
violence (ranked 14th). The UAE’ infrastructure also
gets good marks, particularly its air transport infrastruc-
ture, which is ranked a very high 4th out of all countries
assessed (up one place since last year). The government
is seen as prioritizing the sector strongly (ranked 3rd),
carrying out very effective destination-marketing
campaigns (ranked 1st) and ensuring the presence of the
country at major T&T fairs internationally. An area of
clear improvement since last year is in the rules and
regulations, which have been adjusted to better support
the sector’s development, with the UAE moving up
from 81st place last year to 53rd this year.

Israel is the second-ranked country in the region,
at 36th overall, showing a stable performance since last
year. The country’s human resources base is well evaluated
(29th), providing healthy and well-trained people to
work in the T&T sector. Further, its infrastructure is
quite well developed compared with those of other
countries in the region, especially its ICT infrastructure.
Israel’s rules and regulations, ranked 39th, are conducive
to the development of the sector, with low foreign
ownership restrictions and visas required from few
countries, although it requires much time to set up a
business in the country (ranked 91st). But although
Israel gets excellent marks related to health and hygiene

(ranked 14th), safety and security continues to be a
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major concern, placing the country at 73rd, primarily
related to concerns about terrorism (ranked 129th).

Qatar is ranked 3rd in the region and 37th overall,
directly following Israel in the full ranking. Qatar bene-
fits from an extremely safe and secure environment
(ranked 9th), high-quality human resources in the
country (ranked 22nd for human capital), good tourism
infrastructure (28th), and excellent air transport infra-
structure (20th), in line with its increasing role as an air
transportation hub. In order to further improve the
country’s T&T competitiveness, efforts should be made
to upgrade its ground transport infrastructure (ranked
59th), more focus should be placed on environmental
sustainability (69th), and further efforts should be made
to improve the policy and regulatory environment
(ranked 47th)—in particular, by facilitating more foreign
direct investment and easing visa requirements for enter-
ing the country.

Mauritius is the fourth highest ranked country in
the region, at 40th overall. Mauritius is ranked 1st out of
all countries for the overall prioritization of the sector,
with high government spending on the tourism industry
(ranked 3rd), ensuring excellent destination-marketing
campaigns to attract tourists (ranked 2nd), and ensuring
the country’s presence at many international tourism
fairs. Along similar lines, Mauritius 1s ranked 3rd for its
overall affinity for Travel & Tourism, with the sector
representing an important part of the economy and the
general attitude of the population to foreign travelers
being extremely welcoming. The country’s tourism
infrastructure is well developed by regional standards,
and the policy environment is supportive of the devel-
opment of the sector (ranked 13th). Mauritius also ben-
efits from price competitiveness (ranked 26th), with rel-
atively low prices overall and taxation that is not overly
burdensome, although this would be improved through
lower ticket taxes and airport charges, and more com-
petitive hotel prices. Safety and security levels are also
good by regional standards (ranked 40th), and are on a
par with countries such as Germany and Hungary. In
terms of challenges, although the government is seen to
be making an effort to develop the industry in a sustain-
able way (ranked 13th), this effort could be backed up
by more stringent environmental regulations (ranked
61st).

Tunisia is ranked 6th among Middle East and
African countries and 44th overall, down five places
since last year. Tunisia benefits from a strong assessment
of the prioritization of Travel & Tourism (15th)—similar
to top-10 ranked countries such as Austria and Canada
—with high government spending on the sector, effec-
tive destination-marketing campaigns, and attendance at
several major international tourism fairs. Further, unlike
some other countries in the region, Tunisia is perceived
as relatively safe from crime and violence (ranked 31st).
In addition, price competitiveness is a positive attribute,

ranked 7th, with competitive hotel prices, low fuel lev-

els, reasonable taxation, and low prices more generally.
On the other hand, health and hygiene remains an area
of concern (75th), with a relatively low physician
density and a low concentration of hospital beds. The
country’s ICT infrastructure also remains underdevel-
oped (ranked 77th). This is an area that has seen a
deterioration since last year.

South Africa is ranked 8th in the region and 61st
overall, with a stable performance since last year. South
Africa, together with Mauritius, make up the two sub-
Saharan African countries in the top half of the overall
ranking. South Africa is ranked a high 22nd for its natu-
ral resources and 45th for its cultural resources, based on
its many World Heritage sites, its rich fauna, its creative
industries, and the many international fairs and exhibi-
tions held in the country. South Africa also benefits
from price competitiveness, with reasonably priced hotel
rooms and a favorable tax regime. Infrastructure in
South Africa is also well developed for the region, with
air transport infrastructure ranked 43rd and a particular-
ly good assessment of railroad quality (37th) and road
quality (40th). Overall, policy rules and regulations are
conducive to the sector’s development (ranked 36th),
with well-protected property rights and few visa
requirements for visitors. However, there are also some
areas of weakness that have brought down the country’s
overall ranking. Safety and security is of serious concern
(ranked 128th), as is the level of health and hygiene,
where South Africa is ranked 94th as a result of its low
physician density and concerns about access to improved
sanitation in particular. Related to this, health indicators
are extremely worrisome. South Africa’s life expectancy
is low, at 51 years, placing the country 120th overall, a
ranking related in large part to the very high rates of
communicable diseases such as HIV/AIDS. Improving
the health of the workforce is of urgent concern for the
future of the T&T sector, as well as for all sectors in the
economy.

Egypt directly follows South Africa in the regional
ranking at 9th place, ranked 64th overall, up two places
from last year. The country is rich in cultural heritage,
with seven World Heritage cultural sites and several
international fairs and exhibitions held in the country.
In addition to its cultural attributes, it benefits from
excellent price competitiveness, ranked 1st out of all
countries, with competitive hotel prices, low fuel costs,
and low prices more generally. Further, there is a strong
national prioritization of the sector (ranked 9th), with
the government ensuring both relatively high spending
on Travel & Tourism and the country’s presence at major
tourism fairs. On the other hand, Egypt’s infrastructure
needs improvement, particularly its tourism infrastructure
(74th), its ground transport infrastructure (79th), and its
ICT infrastructure (84th). A focus on improving educa-
tion and training in the country, ranked 83rd, would also

improve the country’s overall T&T competitiveness.
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Kenya, a country long famous for its tourism
attributes, is ranked 18th regionally and 97th overall, up
four places since last year. Kenya is ranked 25th for its
natural resources, with two World Heritage natural sites
and its rich diversity of fauna. Tourism is a strong priori-
ty within the country (ranked 12th on this pillar), with
high government spending on the sector, effective desti-
nation-marketing campaigns, and country presence at
several international fairs and exhibitions. In addition,
there is a strong focus on environmental sustainability in
the country (ranked 16th), which is particularly impor-
tant for Kenya given the sector’s dependence on the
natural environment. On the downside, the policy envi-
ronment is not at present conducive to the development
of the sector (ranked 90th), with bilateral Air Service
Agreements that are not open, insufficiently protected
property rights, and much time and cost required for
starting a business. In addition, infrastructure remains
underdeveloped and health and hygiene levels require
improvement. Finally, the security situation in the coun-
try remains a significant hindrance to further developing
the sector (ranked 121st).

The country profiles in Part 2 of this volume pro-
vide details on the competitiveness of all 133 economies
included in this year’s TTCI.

Exploring issues of T&T competitiveness

As well as the TTCI analysis described above, the Report
also features several excellent contributions from T&T
industry experts that deal with issues directly related to
T&T competitiveness. Several chapters focus on particu-
lar aspects of the present challenges facing the industry,
providing suggestions on how to overcome them.

In their chapter “Endangered Growth: How the
Price of Oil Challenges International Travel & Tourism
Growth,” Jirgen Ringbeck, Amit Gautam, and Timm
Pietsch of Booz & Company describe how 2009 might
go down in history as a “make or break” year for the
Airline, Travel and Tourism sector. As the authors point
out, the historically high price of crude oil in the sum-
mer of 2008, of US$147 per barrel, highlighted the vul-
nerability of the sector to oil prices. As the authors
point out, while an oil price of US$100 per barrel was
considered ruinous only a few years ago, the industry
has now suffered through much higher prices than pre-
viously envisaged. And while prices have dropped signif-
icantly from the summer 2008 high, the mid-term
expectation is for higher prices, requiring all players in
the sector to adapt their behavior accordingly.

The authors assume a high oil price scenario over
the long term in order to highlight the expected
changes in consumer behavior and the competitiveness
of several destinations under such a scenario. In this
context, the chapter discusses the dramatic structural
changes a high oil price imposes on airlines, travelers,

and destination countries, which in addition must be

navigated during a period of shifting or even declining
travel demand. In providing a view on endangered T&T
economies, the chapter also explores potential ways of
coping with such a change.

Executive Summary

As they explain, although each country must
address its particular challenges individually, it is possible
to identify some overarching methods of coping in a
world of fundamental change. These include improve-
ments to the operational efficiency of facilities and
infrastructure within countries, the reduction of access
costs, rebranding and repositioning of destinations, and
leveraging funding from the international community to
prepare for change. These improvement areas are intend-
ed to help national policymakers to address some of the
severe challenges they are presently facing in their
efforts to harness Travel & Tourism as a lever for
improving general economic wellbeing.

In their chapter “The Importance of Public-Private
Partnership in the Current Downturn,* Amir Girgis
and Ufi Ibrahim from the WTTC express confidence in
the long-term prospects of the T&T industry, despite
the present difficulties. They note that although there are
many uncertainties as to how long the current crisis will
continue, and how deep its impact will be on disposable
incomes and business and consumer confidence in dif-
ferent markets, past experience has shown that Travel &
Tourism always rebounds from cyclical downturns— xxiii
sometimes even stronger than before.

However, the authors stress that in order to address
the challenges as effectively as possible and to find solu-
tions to overcome them, it is more critical than ever for
the public and private sectors to work together. In par-
ticular, public-private sector dialogue and partnership
can help to encourage a supportive policy framework
for Travel & Tourism, in turn helping to stimulate
demand at challenging times such as the present, thereby
ensuring that Travel & Tourism continues to generate
employment and stimulate economic growth, as well as
contributing to the alleviation of poverty in emerging
economies.

The authors give some examples of successful pub-
lic-private partnerships, highlighting the essential need
for such partnerships across the globe and the multiple
benefits associated with healthy ones—something that
will be especially relevant as the T&T sector confronts
the challenges ahead. The authors conclude by noting
that partnership and dialogue can lead to an improved
tourism product, promoting increased competitiveness,
and that, in particular, the creation of national tourism
organizations can be important stepping stones in the
right direction for improving these partnerships.

In “How Well Does the Travel & Tourism
Competitiveness Index Explain Differences in Travel
Intensity Among Countries?” Selim Ach and Brian
Pearce of IATA study the relationship between the
number of passengers traveling to and from a given

country and the results of the Travel & Tourism
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Competitiveness Index (TTCI). Their aim is to under-
stand how well the TTCI captures the key drivers of
Travel & Tourism, and therefore the contribution of the
sector to the economic success of a country.

The authors begin by showing that highly ranked
countries in the TTCI tend to attract a higher number
of air passengers than lower ranked countries. Based on
an analysis of the data and the theoretical relationships
among the various factors, the authors have developed
an econometric model to assess these relationships. This
model provides an initial quantification of the link
between the number of passengers and a country’s
TTCI score.

The results of their analysis show that the tourism
competitiveness factors making up the TTCI are strong-
ly related to the total number of passengers arriving at
and departing from a given country. Taking into account
the population by country, the econometric analysis also
demonstrates that the GDP per capita of the destination
country, as well as the average distance required to reach
that particularly country, are the two other significant
factors.

The authors conclude that eftforts dedicated to
improving the overall TTCI performance (by imple-
menting an efficient regulatory framework; investing in
infrastructure; improving price competitiveness; or
improving its human, cultural, and natural resources) are
likely to increase the total number of passengers to and
from a given country. This econometric model thus pro-
vides a tool to simulate the effect of a particular policy
on the number of air passengers by upgrading either the
TTCI score or that of one of the subindexes or pillars.
They note that, although further work is necessary to
refine the analysis, it already provides a sense of the
potential impact of improving the provision of key driv-
ers of air Travel & Tourism. And this, in turn, could be
expected to enhance the wider economic benefits
brought about by the development of this important
sector.

In “Capturing the Visitor Economy: A Framework
for Success,” Alex Kyriakidis, Heather Hancock, Simon
Oaten, and Rashid Bashir of Deloitte describe how, in
the present global economic downturn, it is more
important than ever for countries to sustain and maxi-
mize the benefits of tourism. They explain that to do so,
policymakers must understand the economic impact of
tourism and to design and implement policies that will
enable them to realize its full benefits. To this end, the
authors analyze, from a public-sector perspective, the
economic contribution of tourism to the wider society
and explore a framework for capturing what they call
the “visitor economy.”

As the authors explain, the visitor economy in each
country consists of two components: the direct contri-
bution of tourism and the indirect contributions from
other sectors that rely on, or support, tourism. They ana-

lyze these components and also consider the contribution

made by the visitor economy to broader public policy
objectives such as regeneration, social and economic
inclusion, enhancing skills and employment, and attract-
ing enterprise and investment as well as strengthening
international ties.

They explore how tourism interacts with and con-
tributes to the wider economy and society, highlighting
the economic impacts (direct and indirect) of tourism as
well as the key drivers, policy barriers, and market failures.
They highlight those factors that can be most effectively
leveraged by the industry and by policymakers, as well as
more uncontrollable factors that represent specific and
unusual pressures on the sector.

The authors conclude by noting that in these tur-
bulent economic times the focus should be on longer-
term, supply-oriented strategies over which policymakers
can exert greater influence and realize long-term value.
Specifically, visitor economies demonstrating adaptability,
developing deeper domestic tourism supply chains, and
focusing on higher-value “quality and skills” investments
while building diversity into the destination will benefit
the most.

In their chapter “Tourism Price Competitiveness,”’
Peter Forsyth of Monash University and Larry Dwyer of
the University of New South Wales review the literature
on what they describe as “an essential component in the
overall tourism competitiveness of a country or a desti-
nation.” The fact that price is one of the most important
factors in decisions about whether, and where, to under-
take trips is reflected in one of the key pillars of the
TTCI. Indeed, measures of tourism price competitive-
ness of countries or destinations (such as individual
regions or cities) form part of more general work on
destination competitiveness.

The authors explain that, given its importance,
many have developed or used indicators of tourism
price competitiveness, although the indicators vary con-
siderably. Different indicators shed light on difterent
aspects of competitiveness, and the measures that are
most useful for a purpose depend on what questions are
being explored. The authors explore several of the dif-
ferent indicators aimed at measuring tourism price
competitiveness, describing the strengths and weaknesses
of using each of them.

Specifically, some of the key aspects that influence
which indicators should be used are the need for accu-
racy and tourism-specific detail versus timeliness; the
need for cross-country (or cross-destination) compar-
isons of the prices tourists are actually paying; the need
for estimates of changes in relative price competitiveness
over time; and the need to provide overall summary
measures of a country’s price competitiveness at a point
of time or changes in it over time. The specific measure
used will therefore depend on the particular analytical
and practical need.

In their chapter “National Competitiveness

Council: Setting Up the Egyptian Travel & Tourism
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Competitiveness Council,” Ashraf Ibrahim of the
Egyptian Travel & Tourism Competitiveness Council
(T&TCC) and Heba Ali Zayed of the Egyptian
National Competitiveness Council (ENCC) begin by
describing the logic behind creating an Egyptian
Competitiveness Council five years ago, a private
sector—led nongovernmental organization that aims to
enhance Egypt’s competitiveness. The rest of the chapter
then explains how this infrastructure has been used to
set up an Egyptian T&TCC, focused specifically on
enhancing the competitiveness of the T&T industry, a
sector so crucial for Egypt’s economic development.

As the authors explain, the objective of the
T&TCC i1s to bring together stakeholders from the
T&T sector to review sector developments, discuss
challenges, and propose solutions for enhancing the
industry’s international competitiveness. The Council
carries out awareness raising (both within and outside
the sector), advocacy, and mobilizing efforts in coopera-
tion with other stakeholders. Specifically, the T&TCC
played an important role in disseminating this informa-
tion and bringing key issues from The Tiavel & Tourism
Competitiveness Report 2008 into the spotlight within
Egypt over the past year.

The authors see the TTCI is an essential tool for
tracking and monitoring national progress within
Egypt’s T&T sector by providing a closer look at specific
deficiencies and obstacles that must be overcome. Based
in part on the challenges identified within the TTCI,
the T&TCC has developed an action plan for the
coming year. The three main initiatives identified as top
priority are focused on human resource development,
institution and capacity building for industry advocacy,
and environmental sustainability.

The authors conclude by noting that the Egyptian
experience is not unique and similar efforts could be
replicated in other countries in order to improve the
performance of national T&T sectors with the goal of
boosting economic growth and prosperity.

In “Navigating Yet Another Perfect Storm: The
Promise of Sustainable Travel & Tourism,” Thea Chiesa
of the World Economic Forum begins by describing the
many challenges facing the T&T industry at the begin-
ning of the 21st century. These range from the threat of
terrorism, pandemics, and natural disasters to volatile
fuel prices and, more recently, the credit crunch and
economic recession across much of the world. As she
notes, given the high correlation between business
cycles and tourism growth rates, it is understandable that
consumers are presently reducing leisure travel and busi-
nesses are scaling back their travel budgets. As a result of
this contraction in consumer demand, the T&T industry
will likely face consolidation and an increase in the
number of industry bankruptcies.

As the author explains, this is not all bad news.

On the positive side, the current financial crisis could

encourage airlines to lobby governments to further

liberalize markets through the adoption of global Open
Skies agreements and the removal of current ownership
and control restrictions, which currently hinder the air-
lines’ ability to consolidate on a truly global scale. Many
agree that airline industry consolidation would be bene-
ficial by allowing for economies of scale and increased
functional synergies.

Chiesa goes on to discuss how, in order to thrive,
or even survive, in this period of uncertainty and
change, both the T&T industry and destinations them-
selves will need to approach the challenges in a holistic
and systemic manner. This would allow innovative ideas
to emerge, new directions to be taken, new alliances to
be forged, and profits to be reaped. Current events are
reshaping the financial and industrial world, and the role
of institutions and government. Together with concur-
rently evolving consumer behaviors toward climate
change, water consumption, and food production, these
factors all provide ample opportunity for innovation.
More specifically, the T&T industry can take advantage
of this current period of uncertainty to form increased
collaboration among all actors of the T&T value chain

as well as innovative partnership across different indus-

tries and create new ways of doing business. She discuss
es a number of promising innovative partnership ideas
identified by the Forum’ Aviation, Travel & Tourism
community in order to illustrate these opportunities.

The author concludes by noting that the Forum
will continue to engage the industry’s key stakeholders
in a collaborative dialogue on addressing the barriers to
implementing some promising new cross-industry part-
nerships for carbon abatement that have been identified
by the community.

In “Strengthening the Travel & Tourism Competi-
tiveness Index,” Geoffrey Lipman and John Kester of the
UNWTO discuss the characteristics they would like to
see integrated into the TTCI in the coming years. The
authors welcome the initiatives to improve and broaden
the base data and particularly to incorporate new envi-
ronmental criteria and information. They are also very
supportive of the new emphasis on presentation of data
by regions. Yet they ask whether the Index remains
entirely relevant “in a world of short-term stimulus
actions and parallel, longer-term shift to a green econo-
my, coherent with global development and climate
imperatives.”

The authors describe how ecotourism and greater
environmental sustainability of the T&T sector, more
generally, will be important for tourism competitiveness
going into the future. They therefore feel that greater
integration of these concepts into the TTCI would
reflect the realities of government, industry, and market
shifts. To this end, they note that the UNWTO will
hold an open global discussion forum on these matters
in the second half of 2009.
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CHAPTER 1.1

The Travel & Tourism
Competitiveness Index 2009:
Measuring Sectoral Drivers
in a Downturn

JENNIFER BLANKE
THEA CHIESA
EVA TRUJILLO HERRERA

World Economic Forum

The Travel & Tourism (T&T) industry has faced a series
of challenges in recent years that range from concerns
about terrorism to the high cost of fuel and lower
consumer spending linked to the current economic
downturn.Yet the T&T sector remains a critical economic
sector worldwide and one that provides significant
potential for economic growth and development inter-
nationally. It is in this context that, for the past four years,
the World Economic Forum has been assessing the
T&T competitiveness of nations around the world.
This chapter presents the third edition of the Travel &
Tourism Competitiveness Index (TTCI), launched for
the first time in early 2007.

The economic importance of the T&T sector should
not be underestimated. According to the World Tourism
Organization (UNWTO), international tourist arrivals
reached 924 million in 2008, representing a growth of 2
percent compared with 2007 (tourism demand slowed
in the second half of 2008, however, attributable to the
deteriorating international economic situation). The
World Travel & Tourism Council (WTTC) estimates
that, from direct and indirect activities combined, the
T&T sector now accounts for 9.9 percent of global GDP,
10.9 percent of world exports, and 9.4 percent of world
investment.

A growing national T&T sector contributes to
employment, raises national income, and can improve the
balance of payments. Thus the sector is an important
driver of growth and prosperity, and, particularly within
developing countries, it can also play a role in poverty
reduction.

Despite the overall importance of developing the
T&T sector, many obstacles at the national level continue
to hinder its development. In this light, the TTCI aims
to measure the many different regulatory and business-
related issues that have been identified as levers for
improving T&T competitiveness in countries around
the world. Through detailed analysis of each pillar and
subpillar of the Index, businesses and governments can
address the challenges to the sector’s growth.

This analysis aims to serve two purposes. First, by
providing a cross-country analysis of the drivers of
T&T competitiveness, we intend to provide the industry
with useful comparative information and an important
benchmarking tool for making decisions related to
business and industry development. Second, and more
importantly, the analysis provides an opportunity for the
T&T industry to highlight to national policymakers the
obstacles to T&T competitiveness that require policy
attention, and to enable dialogue between the private
and public sectors for improving the environment for
developing the T&T industry at the national level.

The Forum is committed to publishing the Report
series on a regular basis in an effort to ensure that it
becomes a leading strategic tool used by both business
and governments for creating blueprints for sustainable

and viable Travel & Tourism development.
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The Travel & Tourism Competitiveness Index
The Travel & Tourism Competitiveness Index (TTCI)
has been developed within the context of the World
Economic Forum’s Industry Partnership Programme for
the Aviation, Travel and Tourism sector. The TTCI aims
to measure the factors and policies that make it attractive to
develop the TET sector in different countries. The Index was
developed in close collaboration with our Strategic
Design Partner Booz & Company and our Data Partners
Deloitte, the International Air Transport Association
(IATA), the International Union for Conservation of
Nature (IUCN), the World Tourism Organization
(UNWTO), and the World Travel & Tourism Council
(WTTC). We have also received important feedback
from a number of key companies that are industry part-
ners in the effort, namely Abercrombie & Kent, Airbus,
Bombardier, British Airways, Carlson, Emirates Group,
Etihad Airways, Hertz, JetAirways, NetJets Europe,
Silversea, Swiss International Airlines, and Rolls-Royce.
The TTCI is based on three broad categories of
variables that facilitate or drive T&T competitiveness.
These categories are summarized into the three subindex-
es of the Index: (1) the T&T regulatory framework
subindex; (2) the T&T business environment and infra-
structure subindex; and (3) the T&T human, cultural, and
natural resources subindex. The first subindex captures
those elements that are policy related and generally
under the purview of the government; the second
subindex captures elements of the business environment
and the “hard” infrastructure of each economy; and the
third subindex captures the “softer” human, cultural, and
natural elements of each country’s resource endowments.
Each of these three subindexes is composed in turn
by a number of pillars of T&T competitiveness, of
which there are 14 in all. These are:

. Policy rules and regulations

. Environmental sustainability

. Safety and security

. Health and hygiene

. Prioritization of Travel & Tourism

. Air transport infrastructure

Ground transport infrastructure

. Tourism infrastructure

. ICT infrastructure

. Price competitiveness in the T&T industry

B NS R NN R

e
-

. Human resources
. Affinity for Travel & Tourism
. Natural resources

e e
AW N

. Cultural resources

Figure 1 summarizes the structure of the overall Index,
showing how the 14 component pillars are allocated
within the three subindexes.

Each of the pillars 1s, in turn, made up of a number
of individual variables. The dataset includes both hard
data and Survey data from the World Economic Forum’s

annual Executive Opinion Survey. The hard data were
obtained from publicly available sources, international
organizations, and T&T institutions and experts (for
example, IATA, the IUCN, the UNWTO, the WTTC,
UNCTAD, and UNESCO). The Survey is carried out
among CEOs and top business leaders in all economies
covered by our research; these are the people making
the investment decisions in their respective economies.
The Survey provides unique data on many qualitative
institutional and business environment issues, as well as
specific issues related to the T&T industry and the qual-
ity of the natural environment.

The policy rules and regulations pillar captures the
extent to which the policy environment is conducive to
developing the T&T sector in each country. Governments
can have an important impact on the attractiveness of
developing this sector, depending on whether the policies
that they create and perpetuate support or hinder its
development. Sometimes well-intentioned policies can
end up creating red tape or obstacles that have the
opposite effect from that which was intended. In this
pillar we take into account the extent to which foreign
ownership and foreign direct investment (FDI) are
welcomed and facilitated by the country, how well
property rights are protected, the time and cost required
for setting up a business, the extent to which visa
requirements make it complicated for visitors to enter
the country, and the openness of the bilateral Air
Service Agreements into which the government has
entered with other countries.

The importance of the natural environment for
providing an attractive location for tourism cannot be
overstated, and it is clear that policies and factors
enhancing environmental sustainability are crucial for
ensuring that a country will continue to be an attractive
destination going into the future. In this pillar we meas-
ure the stringency of the government’s environmental
regulations in each country as well as the extent to
which they are actually enforced. Given the environ-
mental impacts that tourism itself can sometimes bring
about, we also take into account the extent to which
governments prioritize the sustainable development of
the T&T industry in their respective economies. In
addition to policy inputs, this pillar includes some of the
related environmental outputs, including carbon dioxide
emissions and the percentage of endangered species in
the country.

Safety and security is a critical factor determining
the competitiveness of a country’s T&T industry. Tourists
are likely to be deterred from traveling to dangerous
countries or regions, making it less attractive to develop
the T&T sector in those places. Here we take into account
the costliness of common crime and violence as well as
terrorism, and the extent to which police services can
be relied upon to provide protection from crime as well

as the incidence of road traffic accidents in the country.

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Health and hygiene is also essential for T&T com-
petitiveness. The access within the country to improved
drinking water and sanitation is important for the com-
fort and health of travelers. And in the event that tourists
do become ill, the country’s health sector must be able
to ensure they are properly cared for, as measured by the
availability of physicians and hospital beds.

The extent to which the government prioritizes
the TET sector also has an important impact on T&T
competitiveness. By making clear that T&T is a sector
of primary concern, and by reflecting this in its budget
priorities, the government can channel needed funds to
essential development projects. It also sends a signal of
its intentions, which can have positive spillover effects
such as attracting further private investment into the
sector. Prioritization of the sector can be reflected in a
variety of other ways as well, such as ensuring the coun-
try’s attendance at international T&T fairs and commis-
sioning high-quality “destination-marketing” campaigns.

Quality air transport infrastructure provides ease of
access to and from countries, as well as movement to
destinations within countries. In this pillar we measure
both the quantity of air transport, as measured by the
available seat kilometers, the number of departures, air-
port density, and the number of operating airlines, as
well as the quality of the air transport infrastructure both
for domestic and international flights.

Vital for ease of movement within the country is
the extensiveness and quality of the country’s ground
transport infrastructure. This takes into account the
quality of roads, railroads, and ports, as well as the extent
to which the national transport network as a whole
offers efficient, accessible transportation to key business
centers and tourist attractions within the country.

We have also included a pillar that captures a number
of aspects of the general tourism infrastructure in each
country, as distinct from the general transport infrastruc-
ture. This takes into account the accommodation infra-
structure (the number of hotel rooms) and the presence
of major car rental companies in the country, as well as a
measure of the financial infrastructure for tourists in the
country (the availability of automatic teller machines, or
ATMs).

Given the increasing importance of the online
environment for the modern T&T industry, for planning
itineraries and purchasing travel and accommodations,
we also capture the quality of the ICT infrastructure in
each economy. Here we measure ICT penetration rates
(Internet, telephone lines, and broadband), which provide
a sense of the society’s online activity. We also include a
specific measure of the extent to which the Internet is
used by businesses in carrying out transactions in the
economy, to get a sense of the extent to which these
tools are in fact being used for business (including T&T)
transactions in the economy.

The price competitiveness in the T&ET industry is
clearly an important element to take into account, with

lower costs increasing the attractiveness of some countries
for many travelers. To measure countries’ price competi-
tiveness, we take into account factors such as the extent
to which goods and services in the country are more or
less expensive than elsewhere (purchasing power parity),
airfare ticket taxes and airport charges (which can make
flight tickets much more expensive), fuel price levels
compared with those of other countries, and taxation in
the country (which can be passed through to travelers)
as well as the relative cost of hotel accommodations.

Quality human resources in the economy ensure
that the industry has access to the collaborators it needs
to develop and grow. This pillar takes into account the
health and the education and training levels in each
economy, and is made up of two specific subpillars. The
education and training subpillar measures educational
attainment rates (primary and secondary), as well as the
overall quality of the educational system in each country,
as assessed by the business community. Besides the formal
educational system, we also take into account private
sector involvement in upgrading human resources,
including the availability of specialized training services
and the extent of staff training by companies in the
country. The subpillar measuring the availability of
qualified labor further takes into account the extent to
which hiring and firing is impeded by regulations, and
whether labor regulations make it easy or difficult to
hire foreign labor. The health of the workforce is also
included here, as measured by the overall life expectancy
of the country as well as the specific costliness of
HIV/AIDS to businesses.

Also included is the affinity for Travel & Tourism,
which measures the extent to which the country and
society are open to tourism and foreign visitors. It is
clear that the general openness of the population to
travel and to foreign visitors has an important impact
on T&T competitiveness. In particular, we provide a
measure of the national population’s attitude toward
foreign travelers; a measure of the extent to which
business leaders are willing to recommend leisure travel
in their countries to important business contacts; and a
measure of tourism openness (tourism expenditures and
receipts as a percentage of GDP), which provides a sense
of the importance of tourism relative to the country’s
overall size.

It is also clear that natural resources are an important
factor underlying national T&T competitiveness.
Countries that are able to offer travelers access to natural
assets clearly have a competitive advantage. In this pillar
we include a number of environmental attractiveness
measures, including the number of UNESCO natural
World Heritage sites, a measure of the quality of the
natural environment, the richness of the fauna in the
country as measured by the total known species of ani-
mals, and the percentage of nationally protected areas.

Finally, the cultural resources at each country’s dis-
posal are also a critical driver of T&T competitiveness
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Figure 1: Composition of the three subindexes of the TTCI
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around the world. In this pillar we include the number
of UNESCO cultural World Heritage sites, sports stadi-
um seat capacity, and the number of international fairs
and exhibitions in the country. In addition, we have
added this year a measure of creative industries exports
from the country, which provides an additional indica-
tion of cultural richness.

These 14 pillars are regrouped into the three
subindexes described above, as shown in Figure 1, and
the overall score for each country is derived as an
unweighted average of the three subindexes. The details
of the composition of the TTCI are shown in Appendix
A; detailed rankings and scores of this year’s Index are
found in Appendix B.

Country coverage

Four new economies have been included in the analysis
this year: Brunei Darussalam, Cote d’Ivoire, Ghana, and
Malawi (reintroduced after a one-year absence). On the
other hand, one country covered last year, Uzbekistan, is
not covered this year because of a lack of Survey data.
This has led to a net increase in country coverage, for a
total of 133 economies this year, covering all of the
world’s regions and accounting for approximately 90
percent of the world’s population and 98 percent of
world GDP.

The Travel & Tourism Competitiveness Index rankings
2009

Table 1 shows the overall rankings of the TTCI, com-
paring this year’s rankings with those from last year,
showing all countries ranked together. The results are
positively correlated with a number of T&T indicators.
For example, Figures 2 and 3 show the correlation
between the TTCI and tourist arrivals, and between the
TTCI and tourism receipts, respectively (both shown in
log form) in 2007. As the figures show, the index is
quite highly correlated with both the number of tourists
actually traveling to various countries and the annual
income generated from Travel & Tourism, with few
notable outliers. This supports the idea that the TTCI
captures factors that are important for developing the
T&T industry in countries.

Top three performers in each pillar of the TTCI

Table 2 shows the rankings of those economies demon-

strating the top three performances in each of the

14 pillars of the TTCI. The table shows that five

economies are among the top three performers in

three pillars (Hong Kong, Iceland, Singapore, Sweden,

and Switzerland). Four countries are among the best

performers in two pillars (Denmark, Mauritius, Spain,

and the United States). All other countries shown in

the table demonstrate notable strengths in one area

measured by the Index.
Singapore, Hong Kong, and Ireland are top ranked

for policy rules and regulations. These economies have

put into place overarching policy environments that are
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Table 1: Travel & Tourism Competitiveness Index 2009 and 2008 comparisons
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2009 2008 2009 2008
Country/Economy Rank/133 Score Rank/130 Country/Economy Rank/133 Score Rank/130
Switzerland 1 5.68 1 Oman 68 4.01 76
Austria 2 5.46 2 Brunei Darussalam 69 3.99 n/a
Germany 3 5.41 3 Guatemala 70 3.90 68
France 4 5.34 10 Saudi Arabia n 3.89 82
Canada 5 5.32 9 Colombia 72 3.89 n
Spain 6 5.29 5 Georgia 73 3.89 72
Sweden 7 5.28 8 Peru 74 3.88 70
United States 8 5.28 7 Morocco 75 3.86 67
Australia 9 5.24 4 Azerbaijan 76 3.84 79
Singapore 10 5.24 16 Ukraine 77 3.84 77
United Kingdom 1" 5.22 6 Sri Lanka 78 3.82 73
Hong Kong SAR 12 5.18 14 Botswana 79 3.81 87
Netherlands 13 5.09 18 Macedonia, FYR 80 3.81 83
Denmark 14 5.08 13 Indonesia 81 379 80
Finland 15 5.07 12 Namibia 82 3.77 93
Iceland 16 5.07 1 Honduras 83 3.77 75
Portugal 17 5.01 15 Trinidad and Tobago 84 3.75 74
Ireland 18 4.99 21 Syria 85 3.73 94
Norway 19 4.97 17 Philippines 86 3.73 81
New Zealand 20 4.94 19 Gambia, The 87 3.72 84
Cyprus 21 4.92 24 Serbia 88 3.7 78
Belgium 22 4.92 27 Vietnam 89 3.70 96
Luxembourg 23 4.92 20 Albania 90 3.68 92
Greece 24 491 22 Armenia 91 3.65 89
Japan 25 4.91 23 Kazakhstan 92 3.65 91
Czech Republic 26 4.86 30 Moldova 93 3.64 98
Estonia 27 4.83 26 El Salvador 94 3.63 97
Italy 28 478 28 Kuwait 95 3.63 85
Malta 29 471 25 Ecuador 96 3.62 86
Barbados 30 477 29 Kenya 97 3.60 101
Korea, Rep. 3 4.72 31 Tanzania 98 3.59 88
Malaysia 32 471 32 Suriname 99 3.54 95
United Arab Emirates 33 457 40 Zambia 100 3.53 107
Croatia 34 454 34 Senegal 101 3.50 108
Slovenia 35 453 36 Guyana 102 3.50 109
Israel 36 4.50 35 Nicaragua 103 3.49 99
Qatar 37 4.49 37 Venezuela 104 3.46 103
Hungary 38 4.45 33 Mongolia 105 3.46 100
Thailand 39 4.45 42 Kyrgyz Republic 106 345 113
Mauritius 40 4.43 4 Bosnia and Herzegovina 107 3.44 105
Bahrain 41 4.42 43 Cambodia 108 343 112
Costa Rica 42 4.42 44 Tajikistan 109 3.41 114
Taiwan, China 43 4.40 52 Ghana 110 3.40 n/a
Tunisia 44 437 39 Uganda 1M1 3.38 110
Brazil 45 4.35 49 Libya 112 3.38 104
Slovak Republic 46 434 38 Pakistan 13 3.33 m
China 47 433 62 Bolivia 114 333 106
Latvia 48 431 45 Algeria 115 83l 102
Lithuania 49 4.30 47 Madagascar 116 3.28 118
Bulgaria 50 4.30 43 Malawi 17 3.27 n/a
Mexico 51 4.29 55 Nepal 118 3.25 116
Montenegro 52 4.29 59 Mali 119 3.19 119
Puerto Rico 53 421 46 Benin 120 3.18 120
Jordan 54 4.25 53 Zimbabwe 121 3117 17
Panama 55 4.23 50 Paraguay 122 3.16 115
Turkey 56 4.20 54 Ethiopia 123 3.15 121
Chile 57 4.18 51 Mozambique 124 3.12 123
Poland 58 4.18 56 Cameroon 125 3.09 126
Russian Federation 59 414 64 Burkina Faso 126 3.08 124
Jamaica 60 413 57 Mauritania 127 3.07 122
South Africa 61 410 60 Nigeria 128 3.02 125
India 62 4.09 65 Bangladesh 129 3.02 127
Uruguay 63 4.09 61 Cote d'lvoire 130 2.99 n/a
Egypt 64 4.09 66 Burundi 131 2.98 128
Argentina 65 4.08 58 Lesotho 132 2.92 129
Romania 66 4.04 69 Chad 133 2.52 130
Dominican Republic 67 4.03 63

Note that one country covered last year, Uzbekistan, is not included this year
(Cont'd.) because of a lack of Survey data.
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Figure 2: T&T competitiveness and tourist arrivals

Figure 3: T&T competitiveness and tourism receipts
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Table 2: Top three performing economies per pillar
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conducive to the development of the T&T sector,
including well-protected property rights, rules attracting
FDI, and little red tape required in setting up new
businesses. They are joined in the top 10 by three
Nordic countries: Denmark, Finland, and Sweden, as
well as Canada, among the countries shown in the table.

Sweden, Switzerland, and Denmark—three countries
with a good reputation for environmental protection—
hold the top three spots in the environmental sustain-
ability pillar. These countries are characterized by
environmental legislation that is both stringent and
well enforced, a specific focus on developing the
tourism sector in a sustainable way, and good overall
environmental outcomes in terms of low levels of pollu-
tion and environmental damage. Also in the top 10
among countries shown in the table are Austria, Finland,
France, and the United Kingdom, all with a significant
focus on protecting the environment.

Safety and security is another area dominated by
European countries, and the Nordics in particular, with
Finland, Iceland, and Norway holding the top three
spots in this pillar. These are countries that do not sufter

from high levels of crime and violence, and furthermore
that are not overly concerned by the threat of terrorism,
as 1s the case in many countries today. In addition, they
benefit from police forces that are effective in providing
protection from crime and violence, which is critical for
the tourism industry.

Hong Kong, Lithuania, and Malta are top-ranked
for the quality of health and hygiene, with high levels
of access to clean drinking water and sanitation. In
addition, hospital beds and doctors are readily available
for those who do fall ill. They are therefore able to
cater very well to a major concern for tourists when
considering where to travel abroad.

Mauritius, Singapore, and Greece are the top
performers in terms of the overall prioritization of the
tourism industry. This is perhaps not surprising given
the importance of the sector for their economies, and it
is borne out through their high government expenditure
on the sector, strong destination-marketing campaigns,
and country-level presence at key international tourism
fairs. These countries are making great efforts to success-

fully develop their tourism sectors.
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The air transport infrastructure pillar is dominated
by three predominantly English-speaking countries:
Canada, the United States, and Australia. These are vast
countries that are highly dependent on air transport, and
indeed they are home to many airports and operating
airlines, which are providing quality service and high
levels of air traffic. This makes air travel easy and com-
fortable for tourists. Other countries shown in the table
that are among the top 10 in this pillar are France,
Norway, Sweden, and the United Kingdom, also coun-
tries that are highly connected to international markets
through air transport.

The best ground transport infrastructure is found in
Switzerland, Hong Kong, and France. These countries
have high-quality roads, railroads, and ports and also are
characterized by ground transport networks that work
together seamlessly. Travelers in these economies can get
from one place to another without hassle and complica-
tion, adding to their attractiveness as destinations.

The tourism infrastructure pillar is also dominated
at the very top by European countries, and is most
highly rated in Austria and Spain (tied for 1st place), as
well as Italy. Visitors to these countries have many hotels
to choose from, excellent car rental facilities, and many
ATMs for withdrawing cash. In other words, visitors
have choices in how they visit, travel, and move around
in these countries, with the necessary facilities for a
comfortable stay.

Middle Eastern and Asian countries dominate the
top of the price competitiveness pillar, with Egypt, Brunei,
and Indonesia ranked 1st, 2nd, and 3rd, respectively.
Brunei benefits from low ticket taxes and airport charges,
and low taxation more generally. Egypt and Indonesia
are characterized by moderate-to-low taxes, low fuel
prices, and highly competitive hotel prices. When
choosing a destination, these countries benefit from
many visitors’ interest in getting more for their money.

Singapore, Iceland, and Denmark, three countries
that have placed a significant focus on education in
recent years, hold the top three spots in the human
resources pillar. These countries have excellent educa-
tional systems as well as top-notch training facilities and
very healthy workforces. In addition, they are character-
ized by flexible labor markets (for example, through the
much-discussed flexicurity system in Denmark), which
makes it much easier to manage the seasonal hiring so
critical for the T&T industry.

The countries with the top three assessments for
the affinity for Travel & Tourism are Montenegro,
Barbados, and Mauritius. This is in line with the impor-
tance of tourism for their economies, with all three
displaying great openness to foreign travelers and with
their business communities also expressing their sense of
the great value of tourism on offer in their countries. It
goes without saying that the friendliness and openness
to travelers is a key characteristic making destinations

more appealing to tourists.

The top three countries in the natural resources
pillar span three continents: the United States, Brazil,
and Tanzania. These countries each have several World
Heritage natural sites, much protected land area, and
rich fauna as measured by the total known species living
in them. Within the table we see that Australia is ranked
4th, also offering rich natural resources to visitors. These
countries have the great fortune to be endowed with
such inherent attractions for tourists interested in nature
tourism.

Finally, Spain, Sweden, and the United Kingdom
are the top three ranked countries for their cultural
resources. All three have a large number of World
Heritage cultural sites, strong creative industries, many
international fairs and exhibitions held in the country,
and significant sports stadium capacities. These attributes
come together to provide a variety of cultural attractions
for visitors, as is also the case in Switzerland, France,
Italy, and the United States, the other countries shown
in Table 2 that are among the top 10 in this pillar.

More details on the T&T competitiveness of specif-
ic countries will be discussed in the section below.

Regional rankings

This section will discuss some of the highlights of the
rankings in a regional context, grouping countries into
the following four regional groups: the Americas, Europe,
Middle East and Africa, and Asia Pacific (including
Central Asia). For further details for each of the 133
economies included in this Index, we provide two-page
profiles in Part 2 of the Report. The profiles show the
rankings on each subindex and pillar, as well on each of
the 73 factors included in the Index.

Europe
Table 1 shows that many countries from Europe do very
well in the rankings, with all of the top four places
taken by European countries, and six of the top-10
countries hailing from the region. Table 3 shows the
rankings just for European countries, with the first
column showing the rank within the region, and the
second column showing the overall rank out of all 133
countries included in the Index this year. As the table
shows, Switzerland is ranked 1st out of all countries in
the 2009 TTCI, followed by Austria and Germany—
the same top three countries for the past three years.
Switzerland is a country rich in cultural and natu-
ral resources, including an impressive number of World
Heritage cultural and natural sites for a country of its
size. A large percentage of the country’s land area is pro-
tected (ranked 16th) and the natural environment is
assessed as being among the most pristine in the world
(ranked 9th). This natural heritage is buttressed by a
strong national focus on environmental sustainability:
Switzerland is ranked 2nd overall on this pillar, based on

strong and well-enforced environmental legislation and
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Table 3: The Travel & Tourism Competitiveness Index: Europe

T&T business environment T&T human, cultural,
OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
Switzerland 1 1 5.68 1 6.01 1 5.49 2 5.54
Austria 2 2 5.46 4 5.91 6 5.22 1 5.24
Germany 3 3 5.41 13 5.56 3 5.44 9 5.22
France 4 4 5.34 8 5.67 7 5.22 n 513
Spain 5 6 5.29 29 5.29 8 5.21 5 5.36
Sweden 6 7 5.28 12 5.57 14 5.04 8 5.23
United Kingdom 7 n 5.22 28 5.29 n 5.07 6 5.30
Netherlands 8 13 5.09 22 5.44 9 5.08 17 4.75
Denmark 9 14 5.08 10 5.59 10 5.08 28 4.57
Finland 10 15 5.07 5 5.82 25 4.69 21 47
Iceland " 16 5.07 3 5.92 17 4.93 39 4.37
Portugal 12 17 5.01 15 5.52 24 474 16 478
Ireland 13 18 4.99 7 5.73 22 479 32 4.45
Norway 14 19 4.97 9 5.64 19 4.84 36 4.42
Cyprus 15 21 4.92 25 5.35 13 5.05 37 4.38
Belgium 16 22 4.92 21 5.45 32 4.56 20 473
Luxembourg 17 23 4.92 20 5.47 16 4.97 42 4.30
Greece 18 24 4.91 18 5.49 27 4.66 27 4.58
Czech Republic 19 26 4.86 16 5.50 36 44 24 4.67
Estonia 20 21 4.83 17 5.50 21 4.81 47 4.19
Italy 21 28 4.78 46 4.96 26 4.68 22 47
Malta 22 29 471 n 5.58 31 4.58 52 4.15
Croatia 23 34 4.54 43 5.02 37 4.32 43 4.28
Slovenia 24 35 4.53 38 5.13 33 4.53 61 3.94
Hungary 25 38 4.45 26 5.35 42 4.06 59 3.95
Slovak Republic 26 46 4.34 34 5.20 54 3.78 55 4.05
Latvia 21 48 4.31 32 5.22 43 4.04 86 3.68
Lithuania 28 49 4.30 30 5.27 46 3.98 89 3.65
Bulgaria 29 50 4.30 56 474 48 3.96 46 4.20
Montenegro 30 52 4.29 50 4.86 66 3.57 35 4.43
Turkey 31 56 4.20 63 4.60 60 373 44 4.28
Poland 32 58 4.18 72 4.44 68 3.53 29 4.56
Russian Federation 33 59 4.14 79 4.35 61 3.70 38 4.37
Romania 34 66 4.04 61 4.68 64 3.61 77 3.83
Georgia 35 73 3.89 33 5.20 99 2.84 92 3.64
Ukraine 36 17 3.84 62 4.66 72 3.37 103 3.50
Macedonia, FYR 37 80 3.81 69 4.46 75 3.29 87 3.67
Serbia 38 88 3N 78 4.35 80 3.20 96 3.57
Albania 39 90 3.68 7 4.38 104 2.76 66 3.89
Armenia 40 91 3.65 58 470 105 2.75 102 3.51
Moldova 4 93 3.64 67 453 95 2.95 110 343
Bosnia and Herzegovina 42 107 3.44 96 411 93 2.96 124 3.25
with a particular focus on developing the T&T sector domestic transport network. Also well assessed 1s the
sustainably. specific tourism infrastructure (ranked 7th), with readily
Switzerland is not only an attractive leisure tourism available hotel rooms and automated teller machines
destination, but is also an important business travel hub, (ATMs) for cash withdrawals. Such high-quality infra-
with many international fairs and exhibitions held in structure makes a tourist’s stay in the country easy and
the country each year. Staffing of the industry is also comfortable, an experience that is reinforced by the
facilitated by the availability of qualified labor to work high level of general safety and security (ranked 8th).
in Travel & Tourism (ranked 3rd), perhaps not surprising Austria is ranked 2nd in Europe and out of all
in a country with many of the best hotel management countries in the TTCI, a ranking attributable to its rich
schools. Added to these strengths is Switzerland’s excellent cultural resources, with eight World Heritage cultural
ground transport infrastructure (ranked 1st worldwide), sites and with many fairs and exhibitions catering to
with top-quality roads and railroads and an excellent business travelers. The natural environment is also well
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assessed, along with the country’s focus on environmen-
tal sustainability (ranked 9th). In addition, Austrians are
perceived as open and welcoming to foreign travelers.
Austria’s tourism infrastructure is assessed as second to
none, with abundant car rental facilities, hotel accom-
modations, and ATMs. Other strengths include Austria’s
assessment as one of the safest countries in the world
(ranked 6th) and its excellent health and hygiene levels
(ranked 5th).

Germany, ranked 3rd out of all countries, is also
characterized by abundant cultural resources, ranked 4th
worldwide for its 32 World Heritage cultural sites and
2nd for the number of international fairs and exhibitions
held in the country. The country’s infrastructure is among
the best in the world, ranked 5th for the quality of its
ground transport infrastructure and 7th for its air trans-
port infrastructure. In addition, Germany gets somewhat
better marks than Switzerland and Austria for the policy
rules and regulations affecting the T&T industry: it is
ranked 17th in this area, with transparent policymaking,
well-protected property rights, and bilateral Air Service
Agreements that are assessed as open.

France moves up this year by six places, ranked 4th
out of all 133 countries. France attracts tourists with its
rich cultural heritage (ranked 4th for the number of
‘World Heritage cultural sites and 7th for creative indus-
tries). The country also hosts many international fairs
and exhibitions (ranked 5th), thereby attracting business
travelers as well. France’s ground transport infrastructure
is among the best in the world (ranked 3rd), with the
quality of roads and railroads particularly well assessed,
as well as its air transport infrastructure (ranked 5th).
The country’s improvement is in part attributable to
a stronger perceived prioritization by the government
of the sector and increased marketing of the country
through participation in a larger number of internation-
al tourism fairs. Ensuring the sustainable development of
the sector is also a significant priority for the government,
with France ranked a high 4th on this pillar, with strong
and well-enforced environmental legislation.

Spain is ranked just behind France within Europe,
at 6th place overall. Spain is ranked 1st out of all coun-
tries for the richness of its cultural resources, with many
World Heritage sites, a large number of international
fairs and exhibitions, and significant sports stadium
capacity. Spain’s tourism infrastructure is ranked 1st
internationally, with many hotel rooms, car rental facili-
ties, and ATMs, and its air transport infrastructure also
gets good marks (ranked 10th). The government priori-
tizes the sector significantly, and the country makes strong
efforts to attract tourists through strong destination-
marketing campaigns and by ensuring Spain’s presence
at many international tourism fairs. Spain’s T&T com-
petitiveness is discussed in Box 1.

Greece is ranked 18th in Europe and 24th overall,
with a stable performance compared with last year. The

country benefits from rich cultural resources (ranked

23rd), excellent health and hygiene (ranked 19th over-
all), and top-notch tourism infrastructure (5th). Greece
is ranked a very high 3rd in terms of the country’s over-
all prioritization of Travel & Tourism. Further, there is a
strong national affinity for tourism compared with many
other European countries, including a generally open
and positive attitude toward tourists (16th). The country’s
overall ranking is held back, however, by its policy rules
and regulations that are not entirely supportive of the
sector’s development (ranked 57th), with stringent rules
governing foreign direct investment (FDI), and with for-
eign ownership restrictions as well as significant time
and cost involved in starting a new company. Another
area of weakness is the country’s ground transport infra-
structure, which is less efficient than in many other
European countries (the quality of railroads and ports
being of particular concern).

Italy, despite being endowed with the most World
Heritage cultural sites in the world, ranks only 21st
within Europe and 28th overall (the same rank as last
year). As well as its cultural richness, Italy’s strengths lie
in areas such as the health and hygiene of the country
(27th), its air transport infrastructure (27th), and espe-
cially its excellent tourism infrastructure (3rd). However,
it faces a number of challenges that bring its overall
rating down. These include policy rules and regulations,
where Italy ranks 71st (even lower than last year)
because of its very strong foreign ownership restrictions
(ranked 106th) and rules governing FDI (122nd).
Further, the government is not seen to be prioritizing
this sector (107th), which is so important to the overall
economy. In addition, ground transport infrastructure
requires upgrading, there is insufficient focus on devel-
oping the sector in an environmentally sustainable way,
and there are some safety and security concerns in the
country (82nd).

Croatia, a country well known for its tourism
industry and that is aiming to join the European Union
(EU) in the coming years, is ranked 23rd in Europe and
34th overall, on a par with countries such as Malaysia
and the United Arab Emirates and well ahead of several
EU members. Croatia’s performance has remained stable
since last year. It is endowed with six cultural and one
natural World Heritage sites, and is ranked a high 9th in
terms of its overall affinity for Travel & Tourism. In
addition, the country’s tourism-specific infrastructure is
ranked 6th out of all 133 countries. On the other hand,
in order to improve the sector’s competitiveness further,
a goal will be to further upgrade ground transport infra-
structure, particularly ports (ranked 90th) as well as air
transport infrastructure, and to bring policy rules and
regulations in the country more in line with those that
are needed for developing the sector (presently ranked
80th).

Turkey is ranked 31st in Europe and 56th in the
TTCI, down two places since last year. The country

certainly benefits from its rich cultural heritage, with 11
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Box 1: Will Spain’s Travel & Tourism miracle stand the test of time?

~

For many years, the tourism industry has been critical to Spain'’s
economy, an importance that has increased over recent years,
as shown in the figure. In 2008, the tourism industry—which
includes the activities of traditional providers such as airlines
and hotels—accounted for US$102 billion and 7 percent of total
employment. Overall the sector accounts for 23 percent of the
country’s total export earnings, significantly affecting Spain's
current account.! Largely as a result of the government's con-
tinuous efforts to promote the tourism sector, in 2007 Spain
placed as the second most important tourism destination world-
wide according to the UNWTO, with nearly 60 million visitor
arrivals, and raising nearly US$58 billion in tourism receipts.

Spain certainly is one of the countries with the strongest
T&T competitiveness in the world, ranking 6th in the 2009 Travel
& Tourism Competitiveness Index (TTCI). Given the importance
of the sector for Spain’s economy, it is perhaps not surprising to
see that the country strongly prioritizes the T&T sector (ranking
4th in this pillar). In 2008, the Spanish government’s expenditure
on tourism was among the highest internationally, accounting
for 6.4 percent of its overall budget. Spain was also present at
most of the main international tourism fairs (ranked 3rd) and has
effective destination-marketing and branding campaigns to
attract tourists (ranked 16th). Madrid and Barcelona, Spain's
two principal cities, were ranked 13th and 7th, respectively, out
of 40 cities in the Anholt City Brand Index in 2007, which meas-
ures the perceived attractiveness of the most important cities
worldwide.2

As a tourism leader, Spain has developed a strong T&T
business environment and infrastructure, for which it is ranked
8th overall. Spain is notably ranked 1st in the tourism infrastruc-
ture pillar, being 1st overall for both the presence of car rental

companies and the number of ATMs accepting Visa cards in the
country, and 7th for available hotel rooms. Yet it is important to
note that the build-up of the country’s accommodation infra-
structure has in some regions come at the expense of creating
overcrowded tourist locations and damaging the quality of the
environment.

In fact, with regard to environmental sustainability, Spain
demonstrates a more nuanced performance (ranked 31st in this
pillar). On one hand, the government is making a statement of
its commitment to environmental protection by ratifying the
great majority of the most important environmental treaties
(ranked 2nd). However, the actual stringency and enforcement
of the country’s environmental regulation is not as evident,
ranking 36th and 37th, respectively. And indeed, in terms of
environmental indicators, the rankings are low: the percentage
of threatened species is ranked 96th and carbon dioxide emis-
sions is ranked 94th. Overall, Spain should consider enhancing
its environmental performance in order to ensure that the
growth of its T&T sector takes place in a sustainable manner,
enabling the country to reap the long-term benefits of its devel-
opment.

Regarding Spain’s transportation sector, the country has
very good air transportation infrastructure (10th), with 134 air-
lines operating in the country (ranked 6th) and a large airline
passenger-carrying capacity, as measured by available seat
kilometers (ranked 10th for domestic and 6th for international
flights). The country also boasts good ground transport infra-
structure, with an extensive network of roads and trains.
However, despite this good assessment of the quantity of trans-
port infrastructure, the Spanish Institute for Tourism Studies
(Instituto de Estudios Turisticos) identifies improving its quality
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Box 1: Will Spain’s Travel & Tourism miracle stand the test of time? (contd.)

through better international air connections and stronger
ground modes interconnectivity as areas for improvement.3 This
is echoed by the national plan for the development of the
tourism industry (Plan de Turismo 2020), which deplores the
insufficient international air connections (ranked 41st in the
TTCI), particularly with important international markets such as
Asia4

Spain is ranked a high 5th for its T&T human, cultural, and
natural resources. Among its strengths to attract tourists, Spain
has a healthy and qualified labor force and a rich cultural offer-
ing, with a remarkable 39 World Heritage cultural sites (ranked
2nd on this indicator). As an example of Spain’s efforts to pre-
serve its national heritage, the Ministry of Tourism has created
a state-owned company called Paradores de Espafa, which is
in charge of the management and conservation of important
state properties, many of which have been transformed into
hotels. Furthermore, Spain is one of the largest exporters of
creative products such as films, fashion, and literature and the
country hosts a large number of international fairs and confer-
ences every year. In addition, the Spanish soccer league is
among the most prestigious in the world, attracting many fans.
All the autonomous governments have invested in building large
capacity sports stadiums in the main capitals (ranked 15th
nationally) hosting internationally recognized teams such as FC
Barcelona and Real Madrid.

As well as reinforcing the country’s environmental man-
agement, Spain should also improve the policy rules and regula-
tions affecting its tourism industry, an area where it ranks just
74th. In particular, the country should focus on ensuring greater

A

openness through the bilateral Air Service Agreements into
which it has entered (ranked 84th) and reducing the time need-
ed to start a business in the country (ranked 109th).

Finally, as is the case for many European countries, price
competitiveness has become a challenge for Spain. This is a
pillar where the country is ranked 96th, due in part to an expen-
sive euro and rising prices more generally. This is reflected in
the relatively high price of hotel rooms (Spain is ranked 63rd in
the hotel price index) and low purchasing power (111th). Fuel
prices are also among the highest in the world (ranked 91st),
increasing the price of travel in the country.

To summarize, Spain provides many examples of T&T best
practices. The country’s Plan de Turismo 2020 clearly aims to
address many of the challenges identified by the TTCI, notably
the creation of friendlier policies for the sector and a stronger
focus on environmental sustainability. Making these improve-
ments will be critical for Spain in ensuring continued T&T com-
petitiveness going into the future, in the context of ever-
increasing competition among destinations.

Notes
1 WTTC 2008b.

2 The Anholt City Brands Index 2007, How the World Views Its
Cities, Third Edition, 2007. See http://www.simonanholt.com/
for further information.

3 Turismo 2020 2008.
4 Turismo 2020 2008.

World Heritage cultural sites, several international fairs
and exhibitions, and strong creative industries. However,
its overall T&T competitiveness is held back by worries
about safety and security (92nd), particularly related to
terrorism and road safety, and by increasing concerns
about the ability of the police to provide protection
from crime and violence. Health and hygiene is also a
comparative weakness (62nd), as well as ground transport
infrastructure inadequacies (especially railroads and
ports). In addition, further attention must be placed on
protecting the country’s natural resources (it is ranked
104th for environmental sustainability).

Russia is ranked 33rd in Europe and 59th overall,
up five places since last year. The country gets relatively
high marks for natural resources (23rd) and cultural
resources (30th), due in particular to its many World
Heritage sites. It also has a quite well developed air
transport infrastructure (30th), an assessment that has
improved somewhat since last year. However, ground

transport infrastructure (81st) and tourism infrastructure

(60th) get lower marks, with few available hotel rooms
in particular. Safety and security issues are also of serious
concern (129th), with a high level of crime and violence,
a lack of trust in the police to provide protection from
crime, and a high mortality rate from road traftic
accidents. Most strikingly, Russia is assessed as having a
very unconducive policy environment (114th) due, for
example, to extremely high foreign ownership restric-
tions, property rights that are not well protected, and
visa requirements for visitors from many countries. A
lack of focus on environmental sustainability, ranked
114th, is also an area of concern. More generally, the
sector is not seen to be a priority of the government,
ranked a low 127th overall.

At the bottom of the European rankings are a
number of Balkan countries (Macedonia, Serbia,
Albania, and Bosnia and Herzegovina), as well as
Armenia and Moldova. In line with their less-advanced

development, these countries will require significant
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Table 4: The Travel & Tourism Competitiveness Index: The Americas

T&T business environment T&T human, cultural,
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Canada 1 5 5.32 23 5.41 4 5.36 10 5.19 E

United States 2 8§ 528 57 470 2 5.47 1 567 S

Barbados 3 30 477 19 5.47 29 462 45 421 g

Costa Rica 4 42 4.42 48 4.94 55 3.77 31 454 E

Brazil 5 45 4.35 95 412 69 3.53 4 5.40 o'_a

Mexico 6 51 4.29 80 4.34 62 3.66 13 4.87 =

Puerto Rico 7 53 427 44 499 4 410 84 3n =

Panama 8 55 423 53 4.80 56 377 53 4.14 S

Chile 9 57 418 49 4.87 58 3.76 64 3.92 =

Jamaica 10 60 413 51 4.85 57 3.76 80 3.76 —

Uruguay " 63 4.09 45 4.98 74 3.33 57 3.96 -
Argentina 12 65 4.08 74 4.40 70 3.51 4 4.34
Dominican Republic 13 67 4,03 54 475 n 3.46 68 3.88
Guatemala 14 70 3.90 81 4.32 81 3.20 43 417
Colombia 15 72 3.89 91 418 88 3.08 34 4.43
Peru 16 74 3.88 89 4.24 92 2.96 33 4.43
Honduras 17 83 377 83 4.31 87 3.08 63 3.92
Trinidad and Tobago 18 84 3.75 100 4.04 51 3.82 12 3.38
El Salvador 19 94 3.63 73 4.42 83 3.19 123 3.28
Ecuador 20 96 3.62 103 4.01 97 2.91 62 3.93
Suriname 21 99 3.54 110 3.86 91 3.01 79 3.76
Guyana 22 102 3.50 94 414 m 2.68 88 3.66
Nicaragua 23 103 3.49 98 4.05 101 2.19 93 3.63
Venezuela 24 104 3.46 122 3.63 86 3.12 91 3.65
Bolivia 25 114 3.33 127 3.33 110 2.70 58 3.96

Paraguay 26 122 3.16 116 3.74 130 2.44 122 3.30 15

investments in upgrading the infrastructure needed to
support healthy and growing T&T sectors.

The Americas
Table 4 shows the regional rankings for the countries in
the Americas. As the table shows, Canada is the high-
est-ranked country in the region, ranked 5th out of all
133 countries and with an improvement of four places
allowing it to overtake the United States this year for
the top regional spot. Canada’s natural resources consti-
tute a key strength, with the country’s nine World
Heritage natural sites placing it 4th internationally. Its
cultural resources are also a strong point, with many
international fairs and exhibitions in the country and
strong creative industries in particular. Canada’s air trans-
port infrastructure is ranked 1st out of all countries, and
it also gets good marks for its tourism and ICT infra-
structure, facilitating the online T&T environment.
Canada’s policy environment is very conducive to the
development of the sector (ranked 5th, up three places
from last year), and the government is seen to be more
strongly prioritizing the sector than last year. For more
details on Canada’s T&T competitiveness see Box 2.
The United States is ranked 2nd in the Americas
and 8th out of all countries, down one position from

last year. The country places 2nd for the overall business

environment and infrastructure and 1st for the country’s
human, cultural, and natural resources. In particular, the
United States has an excellent air transport infrastructure
(ranked 2nd) and high-quality tourism and ICT infra-
structure. Its natural resources are ranked 1st out of all
countries, with many nationally protected areas and
many World Heritage natural sites, although a perception
exists that the environment is not being sufficiently pro-
tected (ranked 106th for environmental sustainability).
Safety and security, ranked 122nd, is also of concern: as
well as worries about crime and violence, the country
has one of the highest death rates from road traffic acci-
dents out of all countries covered (ranked 125th).

Barbados is ranked 3rd in the region, at 30th
overall, down one place from last year. Barbados is
ranked 2nd overall for the country’s affinity for Travel &
Tourism, with a positive attitude toward tourists and
toward the value of tourism in the country. The govern-
ment is prioritizing the sector to a very high degree
(ranked 2nd), spending a high percentage of GDP on
the sector and ensuring effective destination-marketing
campaigns. Further, the country has a regulatory envi-
ronment that is quite conducive to the development of
the sector, requiring few visitors to have visas to enter
the country and with open bilateral Air Service

Agreements.
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Box 2: Revitalizing Canadian tourism growth

With its rich cultural resources and diverse and beautiful land-
scapes, Canada has become an internationally popular tourist
destination. According to the UNWTO, in 2007 Canada earned
more than US$15 billion in tourism receipts and was the world’s
13th most important tourist destination, attracting almost 18 mil-
lion tourists. In 2008, Canada’s tourism industry accounted for 3
percent of GDP and 3.4 percent of the country’s total employ-
ment.! Canada places 5th in the 2009 Travel & Tourism
Competitiveness Index (TTCI), the highest ranked country in the
Americas, with strong performances in many areas measured.

Canada’s natural attractions are plentiful. In terms of natu-
ral resources, the country boasts nine World Heritage natural
sites, placing it a high 4th in this indicator. The country is also
home to several World Heritage cultural sites and a significant
share of creative industry exports (8th), and hosts many interna-
tional fairs and exhibitions. As an example of the government's
efforts to further promote cultural tourism, the Canada Tourism
Commission (CTC) has been working on a proposal for
Aboriginal Tourism, which has been identified as a potential
attraction for tourists.?

Canada has many positive attributes beyond the cultural
and natural. The country is ranked 5th for policy rules and regu-
lations related to the tourism sector, based on factors such as
the low cost (5th) and little time required (6th) to start a busi-
ness in the country, as well as the openness of the bilateral Air
Service Agreements into which Canada has entered (10th). Its
human resources are among the best in the world (6th), with
highly educated and well-trained workers, although the CTC
deplores the shortage of labor in the tourism sector.3

Canada’s transport infrastructure is also world class.
Canada ranks 1st out of all countries for its air transport infra-
structure, based in particular on the large number of airlines
operating in the country and its well-functioning international
air transport network. Canada also has an excellent ground
transport network, with high-quality roads, railroads, and ports,
which are connected seamlessly, making it easy for travelers to
move around the country.

Canada also boasts good ICT infrastructure (ranked 13th
overall), with one of the highest rates of Internet users world-
wide (4th) and extensive Internet use by businesses (8th). The
Canadian government has supported efforts toward creating
and promoting online tools that will help to attract a larger num-
ber of potential travelers. During the last two years, Canadians
have invested in e-marketing and other online tools such as the
provision of relevant content in the sites telling stories about
the country, a toolkit available for stakeholders to help them use
Canada’s brand and test the quality of their products, and online
surveys to learn about the different type of tourists to match
their needs. All these tools allow the various industry actors to
interact and create common strategies for promoting the differ-
ent regions and ensuring a standard quality of services across
the country.4

Recent analysis by the CTC showed 81 percent of visitors
consider Canada to be an environmentally friendly country.5 Yet
some areas for improvement do remain for boosting the coun-
try’'s T&T competitiveness further and ensuring its continuity

A&

into the future. Canada’s results with regard to environmental
sustainability are mixed, resulting in a middling rank of 46 in
this pillar. On one hand, business executives perceive that the
government has put into place relatively stringent and well-
enforced environmental regulations, ranked 20th and 17th,
respectively, although they are somewhat less positive about
efforts to specifically ensure the sustainability of the T&T indus-
try (31st). Some environmental indicators are worrisome, such
as high carbon dioxide emissions (121st) and the percentage of
threatened species (50th). This is of particular concern given
the importance of the natural environment for Canada’s tourism,
coupled with the fact that, in recent years, sustainable tourism
has become a sensitive issue among consumers.

Finally, Canada appears near the bottom of the ranking
with regard to price competitiveness (ranked a low 106th). The
exchange rate has been identified as one of the main chal-
lenges for the sector’s price competitiveness. In order to make
the country a more price attractive destination for tourists, in
2006 the government reduced taxes on goods and services. Yet,
despite efforts made in this area, the Canadian dollar is still
generally high against the yen and the US dollar, making travel-
ers from the United States and Japan, two of Canada’s main
markets, less eager to visit the country.®

As a demonstration of its commitment to the sector, in 2006
the Minister of Tourism developed a national strategy to pro-
mote Canada as an even more accessible and appealing desti-
nation through the facilitation of border crossing and trans-
portation, the development of new tourism products, ensuring
sufficient labor availability to meet the sector’s demand, and
improvement of the main tourism statistics.8 This has been cou-
pled with efforts to improve destination marketing to attract
tourists to the country: in 2007, the CTC launched the global
tourism campaign Canada: Keep Exploring in an effort to
improve and differentiate the Canada brand. In addition, the CTC
has developed a marketing strategy targeted at the winter
Olympic Games to be held in Vancouver in 2010.7 The CTC has
been targeting tourists from a wide range of markets, focusing
on those from the Americas, Asia, and Europe in an effort to
ensure a regional diversification of revenues.8 With such con-
certed efforts, the outlook overall seems quite positive for
Canada’s T&T development going into the future.

Notes

1 WTTC 2008c.
Canadian Tourism Commission 2008.
Canadian Tourism Commission 2008.
Canadian Tourism Commission 2008.
Canadian Tourism Commission 2008.
Canadian Tourism Commission. 2007a.
OECD 2008.

Canadian Tourism Commission. 2007b.
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Costa Rica is ranked 4th in the region and 42nd
overall, up two places from last year. The country gets
excellent marks for its natural resources (ranked 6th),
with several World Heritage sites, a high percentage of
nationally protected areas, and its very diverse fauna.
Given the importance of the natural environment for
the county’s tourism industry, it is notable that it ranks a
high 27th overall for environmental sustainability, an
area of measurable improvement since last year. However,
safety and security remains a concern (72nd). Further,
although its tourism infrastructure is well developed
(33rd), with a strong presence of major car rental com-
panies and abundant hotel rooms, ground transport
infrastructure requires significant upgrading (103rd),
particularly roads and ports, making travel in the
country somewhat difficult.

Brazil is ranked 5th in the Americas and 45th
overall, having seen an improvement of four places since
last year. The country is ranked 2nd out of all countries
for its natural resources and 14th for its cultural resources,
with many World Heritage sites, a great proportion of
protected land area, and the most diverse fauna in the
world. This is buttressed by a focus on environmental
sustainability (ranked 33rd). However, the ground trans-
port network remains underdeveloped, with the quality
of roads, ports, and railroads ranked 110th, 123rd, and
86th, respectively. Safety and security continues to be of
serious concern, ranked 130th overall, just behind South
Africa and Russia. The country also suffers greatly from
a lack of price competitiveness (91st), attributable in part
to high ticket taxes and airport charges in the country,
as well as high prices and high taxation more generally.
Further, the overall policy environment is not particular-
ly conducive to the development of the sector (ranked
95th), with discouraging rules on FDI and much time
required for starting a business.

Mexico is ranked just behind Brazil in the regional
ranking at 6th place and comes in at 51st place overall,
an improvement of four places. Mexico gets quite high
marks for its natural resources (ranked 18th), and this is
an area where it has shown an improvement since last
year, with one more natural World Heritage site added
in the interval. The country’s cultural resources are also
very rich (20th), with 26 World Heritage cultural sites,
several international fairs and exhibitions, and strong
creative industries. These inherent strengths are rein-
forced by the overall prioritization of the sector in the
country (35th), with country-level participation at many
T&T fairs and effective marketing and branding cam-
paigns for attracting tourists. Some areas requiring atten-
tion are the tourism infrastructure (49th) and, especially,
the ground transport infrastructure (84th). In addition,
Mexico is ranked a low 77th for its price competitive-
ness, due especially to very high ticket taxes and airport
charges (ranked 126th overall). Health and hygiene
issues remain to be tackled (ranked 74th), and, in partic-

ular, safety and security continues to be a major concern,

ranked 126th with high levels of crime and violence,
a police force that cannot be relied on to provide
protection from crime, and many deaths from road
traffic accidents.

Puerto Rico is ranked 7th in the region and 53rd
overall, down seven places since last year. Puerto Rico
has a number of strengths, which include a policy envi-
ronment that is conducive to the development of the
sector (15th) and efforts to ensure environmental sus-
tainability (11th). Puerto Rico’s air and ground transport
infrastructure are also well assessed (ranked 29th and
30th, respectively). The quality of human resources is a
comparative strength as well, particularly by regional
standards, with Puerto Rico ranked 35th on this pillar.
On the other hand, its T&T competitiveness could be
strengthened by upgrading its tourism-specific infra-
structure (48th) as well as its ICT infrastructure (52nd).
Other areas of concern include safety and security in
the territory (65th) and health and hygiene issues (63rd).
Further, an area of measurable weakening, in part
explaining the overall decline in rank, is in the prioriti-
zation of the sector: Puerto Rico has slipped from 52nd
to 71st place in this area, notably attending even fewer
international tourism fairs than it had in the past.

Chile is ranked 9th in the region and 57th overall,
slipping six places since last year. The country has notable
cultural resources, with five World Heritage cultural sites
and several international fairs and exhibitions held in
the country. In addition, policy rules and regulations are
conducive to the development of the T&T sector
(19th), with few foreign ownership restrictions, a liberal
visa regime, and open bilateral Air Service Agreements,
although the time and cost for starting new businesses
remains relatively high. The country also benefits from
good safety and security by regional standards (38th).
However, Chile’s T&T competitiveness would be
strengthened by upgrading transport and tourism infra-
structure and a greater focus on developing the industry
in an environmentally sustainable way. The decline in
rank can mainly be traced to a weaker assessment of the
country’s prioritization of the sector, as well as the over-
all affinity toward Travel & Tourism in the country.

Argentina is in the middle of the regional ranking
and placed 65th overall, down seven ranks since last
year. Argentina is among the highest-ranked countries
for its natural resources (13th), with four World Heritage
sites and very diverse fauna. The country also benefits
from a relatively high airport density, abundant seat kilo-
meters, and a number of operating airlines, although the
quality of air transport is highlighted as a problem area
(ranked 123rd). Some aspects of the quality of human
resources are also strengths, such as the high primary
enrollment rate and the relative ease of hiring foreign
labor. However, a number of weaknesses are pulling
the country’s overall score down. For example, several
government policies—such as weak property rights
(ranked 127th) and stringent rules on FDI (ranked
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125th)—are not supporting the development of the sec-
tor. Further, environmental regulation is not sufficiently
stringent (ranked 121st) or well enforced (ranked 123rd),
which is of concern given the importance of natural
resources for the country’s tourism industry. The drop in
rank overall is traced to a weakening across most areas
measured by the Index, especially policy rules and regu-
lations, environmental sustainability, price competitive-
ness, and the country’s human resources.

Venezuela, despite its top-10 status for its endow-
ment of natural resources (with much protected land
area and diverse fauna), is ranked third from last in the
region, at 104th overall, with a stable performance since
last year. Among the significant weaknesses are a lack of
safety and security (ranked 127th), a low prioritization
of the tourism industry (116th), and the lowest rank of
all countries regarding the overall national affinity for
Travel & Tourism (133rd). In addition, infrastructure is
in need of upgrading, particularly ground transport
infrastructure (ranked 127th). The policy environment is
also not very conducive to the development of the T&T
sector. Property rights are not well protected in the
country, and FDI is also not encouraged (ranked 132nd
for both indicators).

Asia Pacific

Table 5 displays the regional ranking and data for the
Asia Pacific region. As the table shows, Australia is the
highest-ranked country from the region, ranked 9th
overall, down five places since last year. Australia is
ranked 4th for its natural resources, with the most World
Heritage natural sites worldwide, many known species
in the country, and a pristine natural environment.
Given the importance of the environment for much of
its leisure tourism, it is notable that the stringency and
enforcement of its environmental regulations are well
assessed. Given the country’s distance from other conti-
nents and the related importance of domestic air travel
to overcome the large distances between major sites, its
competitiveness is also buttressed by excellent air trans-
port infrastructure (ranked 3rd) as well as good general
tourism infrastructure (ranked 9th). Australia also bene-
fits from the strong government prioritization of the
tourism sector and effective destination-marketing cam-
paigns. The drop in rank since last year can be traced in
large part to a perceived weakening of the prioritization
of the sector in the country, a poorer assessment of the
ground transport infrastructure, and weakening price
competitiveness.

Australia 1s followed in the regional ranking by
Singapore, which is ranked 10th overall, entering the
top 10 this year and up by six places since last year.
Singapore benefits from excellent transport infrastructure,
with ground transport infrastructure and air transport
infrastructure ranked 4th and 15th, respectively.
Singapore also benefits from its top rank out of all

countries for the quality of its human resources to work

in the country. With regard to the policy environment, it
also ranks 1st, with rules and regulations that are
extremely conducive to the development of its T&T
industries (policies facilitating foreign ownership and
FDI, well-protected property rights, few visa restrictions).
Further, it is among the safest countries of all assessed
with regard to crime and security. Singapore is ranked
2nd for the overall prioritization of Travel & Tourism, an
area of improvement since last year. The country’s
tourism and ICT infrastructure has also seen a measura-
ble improvement since last year.

Hong Kong is ranked 3rd in the region and 12th
overall, up two places since last year. Hong Kong’s
transport infrastructure is even better assessed than
Singapore’s, with ground transport and air transport
infrastructures ranked 2nd and 13th, respectively. Hong
Kong gets relatively good marks for cultural resources,
with many international fairs and exhibitions held in the
country and strong creative industries. Hong Kong’s
policy environment is rated second only to Singapore,
and shows a strong prioritization of the tourism sector
(ranked 8th). Like Singapore, Hong Kong is extremely
safe from crime and violence (ranked 5th), and the
country is unsurpassed for the quality of health and
hygiene, where it ranks first internationally.

New Zealand is ranked 4th in the region and
20th overall. The country benefits from its rich natural
resources, with several World Heritage natural sites
(ranked 16th) and a very pristine natural environment
(ranked 3rd) protected by strong and well-enforced
environmental legislation. The overall policy rules and
regulations in the country are conducive to the develop-
ment of the sector (ranked 10th), with transparent
policymaking and among the least time and lowest cost
required to start a business of all countries. Although the
country’s ground transport network remains somewhat
underdeveloped, the air transport infrastructure gets
excellent marks (ranked 11th), and both the tourism
and ICT infrastructures are quite good by international
standards. New Zealand also benefits from high-quality
human resources (ranked 17th) and a very safe and
secure environment overall (15th).

Japan is ranked 5th regionally and 25th out of all
countries in the TTCI, with excellent marks for its cul-
tural resources (ranked 10th) attributable to its 14 World
Heritage cultural sites, the many international fairs and
exhibitions held in the country, and its rich creative
industries. The ground transport infrastructure is among
the best in the world (ranked 8th), especially railroads,
and Japan continues to be a leader in the area of educa-
tion and training (ranked 12th). However, Japan ranks
third from the bottom for the affinity of the county for
Travel & Tourism (131st), and the sector is not perceived
to be a priority for the government (ranked 83rd).

Korea is ranked 31st, just ahead of Malaysia in both
the regional and the overall rankings, as was the case last

year. Korea’s strengths lie in the quality of its human
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Table 5: The Travel & Tourism Competitiveness Index: Asia Pacific

T&T husiness environment T&T human, cultural,
OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
Australia 1 9 5.24 21 5.31 15 5.01 3 5.42
Singapore 2 10 5.24 6 5.77 b 5.25 23 4.69
Hong Kong SAR 3 12 5.18 2 5.93 12 5.05 30 455
New Zealand 4 20 4.94 14 5.55 30 4.62 25 4.65
Japan 5 25 4.91 40 5.10 20 4.83 15 4.81
Korea, Rep. 6 31 4.72 4 5.06 35 4.45 26 4.64
Malaysia 7 32 an 42 5.03 38 424 14 4.86
Thailand 8 39 4.45 70 4.46 40 414 19 474
Taiwan, China 9 43 4.40 75 4.40 18 487 65 3.92
China 10 47 433 88 4.24 59 3.73 12 5.01
India " 62 4.09 107 3.88 63 3.65 18 474
Brunei Darussalam 12 69 3.99 g9 4.04 47 3.96 60 S
Azerbaijan 13 76 3.84 47 4.95 84 3.19 m 3.40
Sri Lanka 14 78 3.82 86 4.27 73 3.34 n 3.85
Indonesia 15 81 3.79 13 3.77 79 3.24 40 4.36
Philippines 16 86 3.73 85 4.27 89 3.07 70 3.86
Vietnam 17 89 3.70 92 4.15 85 3.12 76 3.83
Kazakhstan 18 92 3.65 60 4.69 96 2.93 121 3.32
Mongolia 19 105 3.46 90 419 107 272 106 3.48
Kyrgyz Republic 20 106 345 76 439 124 249 105 348
Cambodia 21 108 343 m 3.80 13 2.64 74 3.84
Tajikistan 22 109 341 84 4.30 17 2.58 17 3.37
Pakistan 23 113 3.33 124 3.59 94 2.95 108 3.46
Nepal 24 118 3.25 119 3.66 120 2.53 97 3.57
Bangladesh 25 129 3.02 130 3.16 103 2.78 130 31N
resources (ranked 19th), its excellent ground transport e N\
and ICT infrastructure (ranked 15th and 8th, respective- Box 3: Realizing the potential of Malaysia's
ly), and its rich cultural resources (ranked 13th). On the T&T sector
other hand, its overall T&T competitiveness is held back
by a weak affinity for Travel & Tourism (ranked a low Malaysia is ranked 32nd in the 2009 Travel & Tourism
114th), its relative costliness as a destination (ranked Competitiveness I.n'dex (TI'(?.I). Afzrj‘ording o th.e UNW_TO' in
102nd), and its underdeveloped tourism infrastructure AL, el ml!hon. tourls'ts VISIteq IR, Bl s
country US$14 billion in tourism receipts. In 2008, readers of
(ranked 71st). L .
Lo . Global Traveler, a magazine aimed at US business execu-
Malaysia is ranked 7th regionally and 32nd overall, . . o .
o tives, acknowledged Malaysia as the “best international des-
with its rich natural resources (ranked 21st) and good tination” for the third consecutive year.! Among Malaysia’s
ground transport infrastructure (ranked 28th). The assets and tourist attractions are its modern architecture,
country also benefits from excellent price competitive- exotic jungles, lively historical ports, and ancient colonial
ness (ranked 4th), with low comparative hotel and fuel heritage as well as the country’s intercultural Asian atmos-
prices, low ticket taxes and airport charges, very com- phere. The country’s capital, Kuala Lumpur, itself offers many
petitive hotel prices, and a favorable tax regime. attractions, ranging from the most modern high rise architec-
Malaysia’s policy environment is assessed as highly con- ture to traditional markets and religious monuments.2
ducive to the development of the sector (ranked 9th), The Malaysian Tourism Board was established in 1992,
and the country is prioritizing Travel & Tourism; it but it was not until 2004 that the government created the
. . - - Ministry of Tourism. Malaysia strongly prioritizes the tourism
markets the country at many international tourism fairs . : -
. . sector (ranked 23rd in the related pillar), ensuring its pres-
(ranked 1st) and also has an excellent evaluation for its . . i i :
ination-marketing campaigns (ranked 12¢h). With ence in all major international tourism fairs (ranked 1st).
destination-marketing bag ] ST Furthermore, the country has effective destination-marketing
regard to weaknesses, health and hygiene indicators lag and branding campaigns (ranked 12th), with, for example, the
behind those of many other countries in the region, Kuala Lumpur Convention Centre winning the 2008 Brand
with, in particular, a low physician density (placing the Laureate Award acknowledging “excellence in product
country 94th). For more on Malaysia’s T&T competi- (Cont'd,)
tiveness, see Box 3.
A8 )
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Box 3: Realizing the potential of Malaysia's T&T sector (cont’d.)

branding” granted by the Asia and Pacific Brands Foundation.3
Government efforts to ramp up its international promotional
effort to new markets have included the development of a tar-
geted television campaign aimed at attracting tourists from the
Middle East region,* for which the country offers many attrac-
tions, including the fact that it is a predominantly Muslim coun-
try. Key source markets such as those of the United States are
also being targeted with promotional campaigns to attract con-
sumers who are currently less familiar with Malaysia's tourism
offering than they are with some other Southeast Asian tourism
destinations.’

Malaysia has a large offering of cultural resources, with
its many religious and ethnic groups making Malaysia a cultur-
ally diverse country.5 The government has made significant
efforts to preserve its cultural heritage while at the same time
supporting the development of new hotels, convention centers,
and tourist attractions. An example of the successful promotion
of Malaysia’s historical and national heritage was the inclusion
in 2008 of the historic cities of Mekala and Georgetown in the
UNESCO World Heritage list.” Malaysia also has rich natural
resources (ranked 21st), including the oldest rainforest in the
world and two World Heritage Natural sites, both located in the
on the island of Borneo.®

Malaysia’s policies and regulations affecting the tourism
industry are conducive to the sector’s development, a pillar
where it ranks 9th overall. Specifically, the country is character-
ized by well-protected property rights, transparent government
policymaking, and relatively little time required to start a busi-
ness. Furthermore, Malaysia requires tourist visas from very
few countries, making the country an accessible destination for
tourists from almost all UN countries. In terms of price competi-
tiveness in the T&T industry, Malaysia stands out as a highly
affordable destination (ranked 4th in this pillar) with low ticket
taxes and airport charges, low fuel price levels, and very com-
petitive hotel prices (ranked 6th on the hotel price index).

Ranked 35th for its air transport infrastructure, Malaysia
has a large number of operating airlines, high-quality air trans-
port infrastructure, and an international air transport network
that provides connections to the country’s key international
overseas markets. In an effort by the Malaysian tourism minis-
ter to connect with even more international destinations, Air
Malaysia and Air Mauritius have enrolled in a partnership in
which they share flights to different destinations within
Malaysia, thus increasing the importance of Kuala Lumpur as a
gateway to other important destinations such as Australia,
Thailand, and China.® Further, Malaysia is ranked 28th for the
quality of its ground transport infrastructure, with its roads and
railroads particularly noted for their high quality.

Malaysia ranks a reasonable 36th for the availability of
qualified labor to work in the sector, although the Ministry of
Tourism deplores the significant labor shortage in the T&T sec-
tor; according to the WTTC, in 2008 this sector accounted for
approximately 5 percent of total employment in the country.
Recent research has shown a low turnout of job applicants to
numerous vacancies. This situation can be in part explained by
the fact that many tourism professionals choose to work in
neighboring countries such as Singapore, Hong Kong, Macau,

A&

and China, where higher salaries and other benefits such as full
board are often offered. In an effort to address the shortage of
national qualified T&T professionals, the government has been
easing the laws related to hiring foreign workers (ranked 50th).10

Malaysia has been working to improve the quality of hotel
accommodations in the country as well as to increase their
capacity (ranked 45th for the availability of hotel rooms). An
example of efforts to address this shortcoming is found in
Kuching, the capital of the country’s largest state of Sarawak,
where a project has been undertaken to double the number of
rooms to 10,000 in 2009." In addition, new five-star hotels have
been built in the heart of Kuala Lumpur. Among these are the
Royale Chulan Kuapa Lumpur,'? and one sponsored by the
prestigious St. Regis brand.'3

MICE (meetings, incentive, conference and exhibition)
strategies are also part of the government’s plan to enhance the
T&T infrastructure. The goal is to provide adequate accommo-
dation and meeting rooms with large capacities, equipped for
business meetings in different hotels and conference centers.!4
Last year, the government created a program called MyCEB
(Malaysian Convention and Exhibition Bureau) in order to pro-
mote the country as a host for international conferences and
exhibitions. Although visitors of this type tend to be lower in
number, they are an important potential source of revenue given
that, on average, they spend more than leisure tourists.!> At the
moment, Malaysia hosts an average of 82 international fairs and
exhibitions every year, ranked 30th on this indicator.

Overall, Malaysia's T&T industry would appear to have
much growth potential. Improvement in areas highlighted
above, such as increasing the availability of professional labor
for the industry, carrying out better promotion to key markets,
and further developing the tourism infrastructure will help to
ensure the healthy development of the sector going into the
future.

Notes
1 Global Traveler 2008.

2 See the Malaysia Ministry of Tourism, http://www.virtual-
malaysia.com/visit_malaysia/ (accessed December 2008).

3 The Brand Laureate: The Grammy Awards for Branding.
Available at http://www.thebrandlaureate.com/winners-
thl.asp?view=pb.

Sulaiman 2008a.
Alcantara 2008.
Sulaiman 2008a.

UNESCO, World Heritage Center. See
http://whc.unesco.org/en/list.

N~ o o~

8 Malaysia Ministry of Tourism. virtualmalaysia.com. Available at
http://www.virtualmalaysia.com/visit_malaysia/ (accessed
December 2008).

9 eTurboNews 2008a.
10 Sulaiman 2008b.
11 Payne 2008.
12 eTurboNews 2008b.
13 eTurboNews 2008c.
14 eTurboNews 2008b.
15 Sulaiman 2008c.
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Thailand is ranked just behind Malaysia in the
region at 8th place and 39th overall, up three places
since last year. It is endowed with rich natural resources
and a strong affinity for Travel & Tourism (ranked 24th
and 22nd, respectively), with a very friendly attitude of
the population toward tourists (ranked 13th). This is
buttressed by the sector’s strong prioritization by the
government (ranked 12th) with, similar to Malaysia,
excellent destination-marketing campaigns and good
price competitiveness. However, some weaknesses
remain: despite the prioritization of the sector by the
government, some aspects of the regulatory environment
—such as stringent foreign ownership restrictions, visa
restrictions for many travelers, and the long time
required for starting a business in the country—are not
particularly conducive to developing the sector (ranked
62nd). In addition, given the importance of the natural
environment for the country’s tourism, environmental
sustainability should be a greater priority (ranked 99th).

China, ranked 10th regionally, has seen the largest
rank improvement of all countries this year, moving up
by a remarkable 15 places to 47th overall. China has
been building on a number of clear strengths: it is
ranked 7th for its natural resources, with many World
Heritage natural sites and fauna that is among the rich-
est in the world. It is ranked 15th for its cultural
resources, with many World Heritage cultural sites, many
international fairs and exhibitions held in the country,
and creative industries that are unsurpassed. Moreover,
the country is ranked 20th in price competitiveness and
28th for the overall prioritization of the sector. In addi-
tion, China has a relatively good air transport infrastruc-
ture (ranked 34th). However, there are some weaknesses
pulling the country’s ranking down. China has a policy
environment that is not conducive for T&T development
(ranked 87th), with strong foreign ownership restrictions
and visa requirements for most visitors. Furthermore,
policies related to environmental sustainability get low
marks (105th). There are also some safety and security
concerns (116th), as well as issues related to health and
hygiene (91st), with access to improved sanitation and
drinking water that is low by international standards.
Ground transport infrastructure gets middling marks
(55th), and its tourism infrastructure remains underde-
veloped (ranked 80th), with few hotel rooms available
and few ATMs, although on a positive note tourism
infrastructure has seen a marked improvement since
last year.

India is ranked 11th in the region and 62nd over-
all, up three places since last year. As with China, India is
well assessed for its natural resources (ranked 14th) and
cultural resources (24th), with many World Heritage
sites, both natural and cultural, rich fauna, and strong
creative industries in the country. India also has quite a
good air transport network (ranked 37th), particularly
given the country’s stage of development, and a reason-

able ground transport infrastructure (ranked 49th).

However, some aspects of its tourism infrastructure
remain somewhat underdeveloped (ranked 73rd), with
very few hotel rooms per capita by international com-
parison and low ATM penetration. Further, despite gov-
ernment and industry efforts to promote the country
abroad (India is ranked 1st with regard to tourism fair
attendance) and the exposure given to recent promo-
tional campaigns, the assessment of marketing and
branding to attract tourists remains average (ranked 53rd).
Another area of concern is the policy environment,
ranked 108th, with much time and cost for starting a
business, bilateral Air Service Agreements that are not
assessed as open, and visas required for most visitors.

Indonesia is ranked 15th in the regional ranking
and 81st overall. In terms of strengths, Indonesia places
28th for its natural resources, with several World
Heritage natural sites and the richness of its fauna as
measured by the known species in the country.
Indonesia also has rich cultural resources (ranked 37th),
with five World Heritage cultural sites, a number of
international fairs and exhibitions held in the country,
and strong creative industries. Further, the country is
ranked 3rd overall on price competitiveness in the T&T
industry because of its competitive hotel prices (ranked
7th), low ticket taxes and airport charges, and favorable
fuel prices. In addition, it is ranked 10th for the national
prioritization of Travel & Tourism. However, these
strengths are held back by weaknesses such as underde-
veloped infrastructure in the country, including to a
certain extent air transport (60th) and especially ground
transport (89th), tourism infrastructure (88th), and ICT
infrastructure (102nd). There are also some concerns
related to safety and security, particularly a lack of trust
of police services and the prevalence of deaths from
road traffic accidents. In addition, the country is not
prioritizing the sustainable development of the tourism
sector (ranked 130th), of particular concern given
the sector’s dependence on the quality of the natural
environment in the country.

The Philippines is ranked just behind Indonesia
regionally and 86th overall, down five places since last
year. Among the country’s strengths are its natural
resources: it is ranked 23rd for the number of World
Heritage natural sites and 40th for the total known
species in the country. The Philippines also benefits from
excellent price competitiveness (ranked 16th), with low
prices overall, particularly hotel prices, and low ticket
taxes and airport charges. There are also some aspects
of the policy rules and regulations regime that are
conducive to the development of the sector, such as few
visa requirements for foreign visitors (ranked 3rd) and
bilateral Air Service Agreements that are assessed as
comparatively open (28th), although other areas—such
as the protection of property rights, rules related to for-
eign investment, and the difficulty of starting a business
in the country—remain a challenge. Other matters of

concern are safety and security (ranked 113th), health
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and hygiene levels (87th), and transport, tourism, and

ICT infrastructures that require upgrading.

Middle East and Africa

Table 6 shows the regional ranking for the Middle East
and Africa region. As the table shows, The United
Arab Emirates (UAE) is ranked 1st in the region this
year, at 33rd overall, up seven places since last year, over-
taking Israel and Tunisia. While the UAE i1s not endowed
with rich natural and cultural resources (117th and 84th,
respectively), it does very well in several other areas
captured by the Index. For example, the country is char-
acterized by a positive attitude toward foreign travelers
(10th) and is also seen as very safe from crime and vio-
lence (ranked 14th). The UAE infrastructure also gets
good marks, particularly its air transport infrastructure,
which is ranked a very high 4th out of all countries
assessed (up one place since last year). The government
is seen as prioritizing the sector strongly (ranked 3rd),
carrying out very effective destination-marketing cam-
paigns (ranked 1st) and ensuring the presence of the
country at major T&T fairs internationally. An area of
clear improvement since last year is in the rules and reg-
ulations, which have been adjusted to better support the
sector’s development, with the UAE moving up from
81st place last year to 53rd this year.

Israel is the second-ranked country in the region,
at 36th overall, showing a stable performance since last
year. The country’s human resources base is well evaluat-
ed (29th), providing healthy and well-trained people to
work in the T&T sector. Further, its infrastructure is
quite well developed compared with those of other
countries in the region, especially its ICT infrastructure.
Israel’s rules and regulations, ranked 39th, are conducive
to the development of the sector, with low foreign
ownership restrictions and visas required from few
countries, although it requires much time to set up a
business in the country (ranked 91st). But although
Israel gets excellent marks related to health and hygiene
(ranked 14th), safety and security continues to be a
major concern, placing the country at 73rd, primarily
related to concerns about terrorism (ranked 129th).

Qatar is ranked 3rd in the region and 37th overall,
directly following Israel in the full ranking. Qatar bene-
fits from an extremely safe and secure environment
(ranked 9th), high quality human resources in the coun-
try (ranked 22nd for human resources), good tourism
infrastructure (28th), and excellent air transport infra-
structure (20th), in line with its increasing role as an air
transportation hub. In order to further improve the
country’s T&T competitiveness, efforts should be made
to upgrade its ground transport infrastructure (ranked
59th), more focus should be placed on environmental
sustainability (69th), and further efforts should be made
to improve the policy and regulatory environment

(ranked 47th), in particular by facilitating more foreign

direct investment and easing visa requirements for
entering the country.

Mauritius is the fourth highest ranked country in
the region, at 40th overall. Mauritius is ranked 1st out of
all countries for the overall prioritization of the sector,
with high government spending on the tourism industry
(ranked 3rd), ensuring excellent destination-marketing
campaigns to attract tourists (ranked 2nd), and ensuring
the country’s presence at many international tourism
fairs. Along similar lines, Mauritius is ranked 3rd for the
country’s overall affinity for Travel & Tourism, with the
sector representing an important part of the economy
and the general attitude of the population to foreign
travelers being extremely welcoming. The country’s
tourism infrastructure is well developed by regional
standards, and the policy environment is supportive of
the development of the sector (ranked 13th). Mauritius
also benefits from price competitiveness (ranked 26th),
with relatively low prices overall and taxation that is not
overly burdensome, although this would be improved
through lower ticket taxes and airport charges, and more
competitive hotel prices. Safety and security levels are
also good by regional standards (ranked 40th), and are
on a par with countries such as Germany and Hungary.
In terms of challenges, although the government is seen
to be making an effort to develop the industry in a sus-
tainable way (ranked 13th), this effort could be backed
up by more stringent environmental regulations (ranked
61st).

Tunisia is ranked 6th among Middle East and
African countries and 44th overall, down five places
since last year. Tunisia benefits from a strong assessment
of the prioritization of Travel & Tourism (15th)—similar
to top-10 ranked countries such as Austria and
Canada—with high government spending on the sector,
effective destination-marketing campaigns, and attendance
at several major international tourism fairs. Further,
unlike some other countries in the region, Tunisia is
perceived as relatively safe from crime and violence
(ranked 31st). In addition, price competitiveness is a
positive attribute, ranked 7th, with competitive hotel
prices, low fuel levels, reasonable taxation, and low
prices more generally. On the other hand, health and
hygiene remains an area of concern (75th), with a
relatively low physician density and a low concentration
of hospital beds. The country’s ICT infrastructure also
remains underdeveloped (ranked 77th). This is an area
that has seen a deterioration since last year.

South Africa is ranked 8th in the region and 61st
overall, with a stable performance since last year. South
Africa, together with Mauritius, make up the two sub-
Saharan African countries in the top half of the overall
ranking. South Africa is ranked a high 22nd for its natu-
ral resources, and 45th for its cultural resources, based on
its many World Heritage sites, its rich fauna, its creative
industries, and the many international fairs and exhibi-

tions held in the country. South Africa also benefits from
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Table 6: The Travel & Tourism Competitiveness Index: Middle East and Africa

T&T business environment T&T human, cultural,

OVERALL INDEX T&T regulatory fr k and infrastructure and natural resources
Country/Economy Regional rank  Overall rank Score Rank Score Rank Score Rank Score
United Arab Emirates 1 33 457 39 5.12 23 479 78 3.81
Israel 2 36 450 37 5.13 39 4.21 51 4.16
Qatar 3 37 4.49 35 5.16 34 4.48 75 3.83
Mauritius 4 40 4.43 24 5.39 44 4.04 69 3.86
Bahrain 5 4 442 55 475 28 4.64 67 3.88
Tunisia 6 44 437 3 5.26 49 3.87 56 3.97
Jordan 7 54 4.25 36 5.15 67 3.55 54 4.05
South Africa 8 61 4.10 82 431 52 3.81 49 417
Egypt 9 64 4.09 52 4.84 65 3.59 73 3.84
Oman 10 68 4.01 59 4.69 53 3.80 99 3.54
Saudi Arabia 1" n 3.89 104 4.01 45 4.02 90 3.65
Morocco 12 75 3.86 64 4.59 78 3.27 83 3.73
Botswana 13 79 3.81 66 455 76 3.29 95 3.60
Namibia 14 82 3.77 n 4.45 71 3.27 94 3.60
Syria 15 85 3.73 68 4.48 82 3.20 100 3.53
Gambia, The 16 87 3.72 65 4.56 90 3.06 98 3.55
Kuwait 17 95 3.63 109 3.87 50 3.85 128 3.16
Kenya 18 97 3.60 93 415 100 2.81 72 3.84
Tanzania 19 98 3.59 102 4.03 118 2.56 50 417
Zambia 20 100 3.53 87 4.26 115 2.64 85 3.69
Senegal 21 101 3.50 101 4.03 108 271 82 3.75
Ghana 22 110 3.40 105 3.94 102 2.78 104 3.49
Uganda 23 m 3.38 115 3.75 114 2.64 81 3.76
Libya 24 112 3.38 97 4.07 109 2.1 114 3.37
Algeria 25 115 3.3 108 3.88 98 2.84 127 3.22
Madagascar 26 116 3.28 112 3.79 106 2.74 119 3.32
Malawi 27 17 3.27 106 3.91 131 243 107 3.47
Mali 28 119 3.19 114 3.76 126 2.48 120 3.32
Benin 29 120 3.18 17 3.66 121 2.52 116 3.37
Zimbabwe 30 121 3.17 125 3.57 125 2.49 109 3.43
Ethiopia 31 123 3.15 128 3.27 112 2.65 101 3.52
Mozambique 32 124 3.12 120 3.66 129 2.45 125 3.24
Cameroon 33 125 3.09 126 3.54 132 2.36 15 337
Burkina Faso 34 126 3.08 118 3.66 122 2.52 131 3.05
Mauritania 35 127 3.07 123 3.61 127 247 129 3.14
Nigeria 36 128 3.02 132 3.10 116 2.59 13 3.38
Cote d'lvoire 37 130 2.99 131 3.12 123 2.50 118 3.35
Burundi 38 131 2.98 129 3.17 119 2.53 126 3.24
Lesotho 39 132 2.92 121 3.64 128 245 133 2.66
Chad 40 133 2.52 133 2.83 133 1.93 132 2.80

price competitiveness, with reasonably priced hotel
rooms and a favorable tax regime. Infrastructure in South
Africa is also well developed for the region, with air
transport infrastructure ranked 43rd and a particularly
good assessment of railroad quality (37th) and road
quality (40th). Overall, policy rules and regulations are
conducive to the sector’s development (ranked 36th),
with well-protected property rights and few visa
requirements for visitors. However, there are also some
areas of weakness that have brought down the country’s
overall ranking. Safety and security is of serious concern
(ranked 128th), as is the level of health and hygiene,
where South Africa is ranked 94th as a result of its low

physician density and concerns about access to improved

sanitation in particular. Related to this, health indicators
are extremely worrisome. South Africa’s life expectancy
is low, at 51 years, placing the country 120th overall, a
ranking related in large part to the very high rates of
communicable diseases such as HIV/AIDS. Improving
the health of the workforce is of urgent concern for the
future of the T&T sector, as well as for all sectors in the
economy.

Egypt directly follows South Africa in the regional
ranking at 9th place, ranked 64th overall, up two places
from last year. The country is rich in cultural heritage,
with seven World Heritage cultural sites and several
international fairs and exhibitions held in the country.

In addition to its cultural attributes, it benefits from
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excellent price competitiveness, ranked 1st out of all
countries, with competitive hotel prices, low fuel costs,
and low prices more generally. Further, there is a strong
national prioritization of the sector (ranked 9th), with
the government ensuring both relatively high spending
on Travel & Tourism and the country’s presence at major
tourism fairs. On the other hand, Egypt’s infrastructure
needs improvement, particularly its tourism infrastruc-
ture (74th), its ground transport infrastructure (79th),
and its ICT infrastructure (84th). A focus on improving
education and training in the country, ranked 83rd,
would also improve the country’s overall T& T competi-
tiveness.

Morocco is ranked 12th in the regional ranking
and 75th overall, down eight places since last year.
Morocco receives a good evaluation for aspects of its
cultural resources, and is notably ranked 19th for the
number of World Heritage cultural sites in the country.
In addition, the country is seen to be prioritizing the
development of the sector (ranked 30th), and the gov-
ernment is making efforts to develop the T&T sector in
a sustainable way, protecting the natural environment. In
order to improve the industry’s competitiveness further,
efforts should be made to improve health and hygiene
levels in the country and upgrade the educational
system, as well as make further improvements to the
country’s transport and tourism infrastructure. Since last
year, areas that have seen a marked deterioration are
aspects of safety and security and the country’s price
competitiveness.

Botswana is ranked just behind Morocco in the
regional ranking and 79th overall, showing an improve-
ment of eight places since last year. The country, known
for its beautiful natural parks, is ranked 34th out of all
countries for its natural resources, with much nationally
protected land area (ranked 13th), rich fauna, and a lack
of environmental damage. The country also benefits
from excellent price competitiveness, where it is ranked
9th because of low ticket taxes and airport charges, a
favorable tax regime in the country, and low prices
more generally. In addition, the country has seen a
marked improvement in the measured prioritization of
the tourism sector over the past year, with significantly
higher government expenditure on the sector and pres-
ence at more international tourism fairs. However,
Botswana does face some challenges that lead to its
rather low ranking overall. The policy regime is not
extremely conducive to the development of the sector.
The country’s bilateral Air Service Agreements are not
evaluated as open (103rd), and much time is required for
starting a new business (78 days, placing the country
123rd). Further, Botswana’s transport infrastructure is
somewhat underdeveloped, as well as its tourism infra-
structure, with a low hotel room concentration (72nd), a
limited presence of international car rental companies
(73rd), and relatively few ATMs (70th). There are also
some concerns in the area of health and hygiene, attrib-

utable to a low physician density (103rd) and limited
access to improved sanitation (102nd). Associated with
this, the greatest comparative weakness relates to the
health of the workforce, where life expectancy of just
52 years places the country 119th, although, on a posi-
tive note, this has been improving significantly in recent
years.

Gambia is ranked 16th in the region and 87th
overall. Gambia’s government places great priority on
tourism (ranked 11th), with nearly 10 percent of its
budget devoted to the sector (ranking the country 9th
on this indicator). Further, developing the industry sus-
tainably to protect the natural environment is also seen
to be a priority for the government (ranked 3rd). In
addition, Gambia benefits greatly from price competi-
tiveness, ranked 1st out of all countries both for the
hotel price index as well as for its overall low price
levels (purchasing power parity). The country is also
perceived to be safe from crime and violence (ranked
27th), another important feature. On the other hand,
there are a number of areas requiring attention to
increase Gambia’s competitiveness. Although the ground
transport infrastructure is somewhat developed by
regional standards (ranked 58th), it could be upgraded.
Eftorts should be made to improve the air transport
infrastructure (85th) and general tourism infrastructure
(124th). Attention should also be placed on improving
the health of the workforce and upgrading the educa-
tional system. Finally, policy rules and regulations are
not conducive to the industry’s development at present
(ranked 85th), with visas required for many visitors and
much time and cost required for starting a business in
the country.

Kenya, a country long famous for its tourism
attributes, is ranked 18th regionally and 97th overall, up
four places since last year. Kenya is ranked 25th for its
natural resources, with two World Heritage natural sites
and its rich diversity of fauna. Tourism is a strong priori-
ty within the country (ranked 12th on this pillar), with
high government spending on the sector, effective desti-
nation-marketing campaigns, and country presence at
several international fairs and exhibitions. In addition,
there is a strong focus on environmental sustainability
in the country (ranked 16th), which is particularly
important for Kenya given the sector’s dependence on
the natural environment. On the downside, the policy
environment is not at present conducive to the develop-
ment of the sector (ranked 90th), with bilateral Air
Service Agreements that are not open, insufficiently pro-
tected property rights, and much time and cost required
for starting a business. In addition, infrastructure remains
underdeveloped and health and hygiene levels require
improvement. Finally, the security situation in the coun-
try remains a significant hindrance to further developing
the sector (ranked 121st).

Tanzania is ranked just behind Kenya regionally
and 98th overall, down 10 places since last year. Tanzania
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is ranked 3rd worldwide for its natural environment,
with several World Heritage natural sites, rich fauna, and
so much protected land area as to place the country 5th
on that indicator. This is buttressed by an important
focus in the country on environmental sustainability
(ranked 32nd), particularly as it pertains to the develop-
ment of this industry. There is also a general affinity of
the population to Travel & Tourism, and it is clearly seen
to be an overall national priority (ranked 33rd on both
pillars). On the other hand, its policy environment is not
sufficiently supportive of the development of the sector,
and is measurably less so than last year. Other issues of
concern are security levels in the country, and a focus
must be placed on improving the health of the work-
force, upgrading the educational system, and improving
all types of infrastructure on which the industry is
dependent.

Zimbabwe is ranked further down in the rankings,
at 121st place overall. This is a low ranking for a country
that was until recently a popular tourist destination.
Indeed, Zimbabwe is ranked 35th for natural resources
overall, with a number of World Heritage natural sites,
much nationally protected land area, and rich fauna.
Despite these strengths, which have attracted tourists to
Zimbabwe over the years, the Index mainly highlights
the country’s weaknesses in all of the other areas. After
years of political mismanagement, the policy environ-
ment is the worst in the world (ranked 133rd), with
rock bottom assessments for laws related to FDI and
property rights. Safety and security is also a major con-
cern, with high crime and violence and a lack of trust
in the reliability of police services to provide protection
from crime (130th), reflecting the general breakdown in
law and order in the country in recent years. There are
also concerns related to human resources, with low
enrollment rates in primary and secondary education by
international standards, and among the worst health
indicators in the world: life expectancy is just 43 years
now in the country, placing it 131st. Better governance
will be imperative to get the country back on track for
improved T&T competitiveness.

Conclusions
This chapter has assessed the T&T competitiveness of
133 economies, spanning all regions of the world, based
on the World Economic Forum’s Travel & Tourism
Competitiveness Index (TTCI). The TTCI represents
our best efforts to capture the complex phenomenon of
T&T competitiveness, demonstrating that a whole array
of reforms and improvements in different areas are
required for improving the T&T competitiveness of
nations.

By highlighting success factors and obstacles to
T&T competitiveness in economies around the world,
the TTCI is a tool that can be used to identify the com-

petitive strengths of individual countries as well as the

barriers that impede the development of the sector. For
the first time this year it is possible to make inter-year
comparisons of each country’s performance, as the
structure of the Index has remained sufficiently constant
since last year. We plan to maintain the structure going
into the future, which will allow countries to track their
progress over time.

It is our hope that the TTCI will continue to be
used as a platform for dialogue between the business
community and national policymakers working together
to improve the T&T competitiveness of their respective
economies, and thus contribute to improving the

growth prospects and prosperity of their citizens.
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Appendix A: Composition of the Travel & Tourism Competitiveness Index

This appendix provides details about the construction of

the Travel & Tourism Competitiveness Index (TTCI).
The TTCI is composed of three subindexes: the T&T
regulatory framework subindex; the T&T business envi-
ronment and infrastructure subindex; and the T&T
human, cultural, and natural resources subindex. These
subindexes are, in turn, composed of the 14 pillars of
T&T competitiveness shown below: namely, policy rules
and regulations, environmental sustainability, safety and
security, health and hygiene, prioritization of Travel &
Tourism, air transport infrastructure, ground transport
infrastructure, tourism infrastructure, ICT infrastructure,
price competitiveness in the T&T industry, human
resources, affinity for Travel & Tourism, natural
resources, and cultural resources. These pillars are calcu-
lated on the basis of both “hard data” and “Survey data.”

The Survey data comprise the responses to the
World Economic Forum’s Executive Opinion Survey
and range from 1 to 7; the hard data were collected
from various sources, which are described in the
Technical Notes and Sources section at the end of the
Report. All of the data used in the calculation of the
TTCI can be found in the Data Tables section of the
Report.

The hard data indicators used in the TTCI are
normalized to a 1-to-7 scale in order to align them
with the Executive Opinion Survey’s results.!

Each of the pillars has been calculated as an
unweighted average of the individual component vari-
ables. The subindexes are then calculated as unweighted
averages of the included pillars. In the case of the
human resources pillar, which is itself composed of two
subpillars (education and training and availability of
qualified labor), the overall pillar is the unweighted
average of the two subpillars. The overall TTCI is then
the unweighted average of the three subindexes. The
variables of each pillar and subpillar are described below.
If a variable is one of hard data, this is indicated in
parentheses after the description.

Subindex A: T&T regulatory framework

Pillar 1: Policy rules and regulations
1.01 Prevalence of foreign ownership
1.02 Property rights
1.03 Business impact of rules on FDI
1.04 Visa requirements (hard data)
1.05 Openness of bilateral Air Service Agreements (hard
data)
1.06 Transparency of government policymaking
1.07 Time required to start a business (hard data)
1.08 Cost to start a business (hard data)

Pillar 2:
2.01
2.02
2.03
2.04
2.05
2.06
2.07

Pillar 3:
3.01
3.02
3.03
3.04

Pillar 4:
4.01
4.02
4.03
4.04

Pillar 5:
5.01
5.02
5.03

5.04

Environmental sustainability
Stringency of environmental regulation
Enforcement of environmental regulation
Sustainability of T&T industry development
Carbon dioxide emissions (hard data)
Particulate matter concentration (hard data)
Threatened species (hard data)
Environmental treaty ratification (hard data)

Safety and security

Business costs of terrorism
Reliability of police services
Business costs of crime and violence
Road traffic accidents (hard data)

Health and hygiene

Physician density (hard data)

Access to improved sanitation (hard data)
Access to improved drinking water (hard data)
Hospital beds (hard data)

Prioritization of Travel & Tourism
Government prioritization of the T&T industry

T&T government expenditure (hard data)
Effectiveness of marketing and branding to attract
tourists

T&T fair attendance (hard data)

Subindex B: T&T husiness environment and
infrastructure

Pillar 6:
6.01
6.02
6.03
6.04
6.05
6.06
6.07

Pillar 7:
7.01
7.02
7.03
7.04
7.05

Pillar 8:
8.01
8.02
8.03

Pillar 9:
9.01
9.02
9.03
9.04
9.05

Pillar 10:
10.01
10.02
10.03
10.04
10.05

Air transport infrastructure

Quality of air transport infrastructure

Available seat kilometers, domestic (hard data)?
Available seat kilometers, international (hard data)?
Departures per 1,000 population (hard data)

Airport density (hard data)

Number of operating airlines (hard data)
International air transport network (hard data)

Ground transport infrastructure
Quality of roads

Quality of railroad infrastructure
Quality of port infrastructure

Quality of domestic transport network
Road density (hard data)

Tourism infrastructure

Hotel rooms (hard data)

Presence of major car rental companies (hard data)
ATMs accepting Visa cards (hard data)

ICT infrastructure

Extent of business Internet use

Internet users (hard data)

Telephone lines (hard data)

Broadband Internet subscribers (hard data)
Mobile telephone subscribers (hard data)

Price competitiveness in the T&T industry
Ticket taxes and airport charges (hard data)
Purchasing power parity (hard data)

Extent and effect of taxation

Fuel price levels (hard data)

Hotel price index (hard data)

(Cont'd.)
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Appendix A: Composition of the Travel & Tourism Competitiveness Index (cont'd.)

Subindex C: T&T human, cultural, and natural
resources

Pillar 11: Human resources

Education and training

11.01 Primary education enrollment (hard data)

11.02 Secondary education enrollment (hard data)

11.03 Quality of the educational system

11.04 Local availability of specialized research and training
services

11.05 Extent of staff training

Availability of qualified labor

11.06 Hiring and firing practices
11.07 Ease of hiring foreign labor
11.08 HIV prevalence (hard data)3
11.09 Business impact of HIV/AIDS3
11.10 Life expectancy (hard data)

Pillar 12: Affinity for Travel & Tourism

12.01 Tourism openness (hard data)
12.02 Attitude of population toward foreign visitors
12.03 Extension of business trips recommended

Pillar 13: Natural resources

13.01 Number of World Heritage natural sites (hard data)
13.02 Protected areas (hard data)

13.03 Quality of the natural environment

13.04 Total known species (hard data)

Pillar 14: Cultural resources

14.01 Number of World Heritage cultural sites (hard data)
14.02 Sports stadiums (hard data)
14.03 Number of international fairs and exhibitions
(hard data)
14.04 Creative industries exports (hard data)

Notes

1

The standard formula for converting each hard data variable to the
1-to-7 scale is

country score — sample minimum
6 x Y P + 1
sample maximum — sample minimum

The sample minimum and sample maximum are the lowest and
highest scores of the overall sample, respectively. For those hard
data variables for which a higher value indicates a worse outcome
(e.g., road traffic accidents, fuel price levels), we rely on a normal-
ization formula that, in addition to converting the series to a 1-to-7
scale, reverses it, so that 1 and 7 still correspond to the worst
and best possible outcomes, respectively:

6 x country score — sample minimum .7
sample maximum — sample minimum

In some instances, adjustments were made to account for
extreme outliers in the data.

Variables 6.02 Available seat kilometers, domestic and 6.03
Available seat kilometers, international combine to form one sin-
gle variable.

3 The impact of HIV/AIDS on T&T competitiveness depends not

only on its respective incidence rate, but also on how costly it is
for business. Therefore, in order to estimate the impact of
HIV/AIDS, we combine its incidence rate with the Survey ques-
tion on its perceived cost to businesses. To combine these data
we first take the ratio of each country’s incidence rate relative to
the highest incidence rate in the whole sample. The inverse of
this ratio is then multiplied by each country’s score on the related
Survey question. This product is then normalized to a 1-to-7 scale.
Note that countries with zero reported incidence receive a 7,
regardless of their scores on the related Survey question.
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings

In this appendix we present the detailed rankings and scores of the Travel & Tourism Competitiveness Index for 2009

for all 133 countries covered this year. This complements the regional rankings shown in the chapter.

Table B1: The Travel & Tourism Competitiveness Index 2009

T&T business environment

T&T human, cultural,

OVERALL INDEX T&T regulatory fr and infrastructure and natural resources
Country/Economy Rank Score Rank Score Rank Score Rank Score
Albania 90 3.68 77 438 104 2.76 66 3.89
Algeria 115 Bl 108 3.88 98 2.84 127 3.22
Argentina 65 4.08 74 4.40 70 3.51 4 434
Armenia 91 3.65 58 470 105 2.75 102 3.51
Australia 9 5.24 27 5.31 15 5.01 3 5.42
Austria 2 5.46 4 591 6 5.22 7 5.24
Azerbaijan 76 3.84 47 4.95 84 3.19 m 3.40
Bahrain 4 4.42 55 4.75 28 4.64 67 3.88
Bangladesh 129 3.02 130 3.16 103 278 130 AN
Barbados 30 477 19 5.47 29 4.62 45 421
Belgium 22 4.92 21 5.45 32 4.56 20 473
Benin 120 3.18 17 3.66 121 2.52 116 3.37
Bolivia 114 3.33 127 3.33 110 2.70 58 3.96
Bosnia and Herzegovina 107 3.44 96 411 93 2.96 124 3.25
Botswana 79 3.81 66 4.55 76 3.29 95 3.60
Brazil 45 435 95 412 69 3.53 4 5.40
Brunei Darussalam 69 3.99 99 4.04 47 3.96 60 3.95
Bulgaria 50 4.30 56 474 43 3.96 46 4.20
Burkina Faso 126 3.08 18 3.66 122 2.52 131 3.05
Burundi 131 2.98 129 3.7 19 2.53 126 3.24
Cambodia 108 343 m 3.80 13 2.64 74 3.84
Cameroon 125 3.09 126 3.54 132 2.36 115 3.37
Canada 5 5.32 23 5.41 4 5.36 10 5.19
Chad 133 2.52 133 2.83 133 1.93 132 2.80
Chile 57 418 49 4.87 58 3.76 64 3.92
China 47 433 88 4.24 59 BY/8 12 5.01
Colombia 72 3.89 91 4.18 88 3.08 34 443
Costa Rica 42 4.42 48 4.94 55 377 31 454
Cote d'lvoire 130 2.99 131 3.12 123 2.50 18 3.35
Croatia 34 454 43 5.02 37 4.32 43 428
Cyprus 21 4.92 25 5.35 13 5.05 37 4.38
Czech Republic 26 4.86 16 5.50 36 441 24 4.67
Denmark 14 5.08 10 5.59 10 5.08 28 4.57
Dominican Republic 67 4.03 54 475 n 3.46 68 3.88
Ecuador 96 3.62 103 4.01 97 291 62 3.93
Egypt 64 4.09 52 434 65 3.59 73 3.84
El Salvador 94 3.63 73 4.42 83 3.19 123 3.28
Estonia 27 4.83 17 5.50 21 4.81 47 4.19
Ethiopia 123 3.15 128 3.27 112 2.65 101 3.52
Finland 15 5.07 5 5.82 25 4.69 21 41
France 4 5.34 8 5.67 7 5.22 n 5.13
Gambia, The 87 372 65 4.56 90 3.06 98 3.55
Georgia 73 3.89 33 5.20 99 2.84 92 3.64
Germany 8 5.41 13 5.56 8 5.44 9 5.22
Ghana 110 3.40 105 3.94 102 278 104 349
Greece 24 491 18 5.49 27 4.66 27 458
Guatemala 70 3.90 81 4.32 81 3.20 48 417
Guyana 102 3.50 94 4.14 m 268 88 3.66
Honduras 83 3.77 83 431 87 3.08 63 3.92
Hong Kong SAR 12 5.18 2 5.93 12 5.05 30 4.55
Hungary 38 4.45 26 5.35 42 4.06 59 3.95
Iceland 16 5.07 8 5.92 17 4.93 39 437
India 62 4.09 107 3.88 63 3.65 18 4.74
Indonesia 81 379 13 377 79 324 40 4.36
Ireland 18 4.99 7 5.73 22 479 32 4.45
Israel 36 450 37 5.13 8] 4.21 51 4.16
Italy 28 478 46 4.96 26 4.68 22 471
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B1: The Travel & Tourism Competitiveness Index 2009 (cont'd.)

OVERALL INDEX

T&T regulatory framework

T&T business environment

and infrastructure

T&T human, cultural,
and natural resources

Country/Economy Rank Score Rank Score Rank Score Rank Score
Jamaica 60 413 51 4.85 57 3.76 80 3.76
Japan 25 491 40 5.10 20 4.83 15 4.81
Jordan 54 4.25 36 5.15 67 3.55 54 4.05
Kazakhstan 92 3.65 60 4.69 96 2.93 121 3.32
Kenya 97 3.60 93 415 100 2.81 72 3.84
Korea, Rep. 31 4.72 4 5.06 B8] 4.45 26 4.64
Kuwait 95 3.63 109 387 50 3.85 128 3.16
Kyrgyz Republic 106 3.45 76 4.39 124 249 105 3.48
Latvia 48 431 32 5.22 43 4.04 86 3.68
Lesotho 132 2.92 121 3.64 128 245 133 2.66
Libya 12 3.38 97 4.07 109 27 114 3.37
Lithuania 49 4.30 30 5.27 46 3.98 89 3.65
Luxembourg 23 4.92 20 5.41 16 497 42 4.30
Macedonia, FYR 80 3.81 69 4.46 75 3.29 87 3.67
Madagascar 116 3.28 112 379 106 274 19 3.32
Malawi 17 3.27 106 3.91 131 243 107 3.47
Malaysia 32 41 42 5.03 38 4.24 14 4.86
Mali 19 3.19 114 3.76 126 248 120 8182
Malta 29 477 n 5.58 31 458 52 4.15
Mauritania 127 3.07 123 3.61 127 247 129 3.14
Mauritius 40 443 24 5.39 44 4.04 69 3.86
Mexico 51 429 80 4.34 62 3.66 13 487
Moldova 93 3.64 67 453 95 2.95 110 3.43
Mongolia 105 3.46 90 4.19 107 272 106 3.48
Montenegro 52 429 50 4.36 66 357 35 443
Morocco 75 3.86 64 459 78 3.27 83 373
Mozambique 124 312 120 3.66 129 245 125 3.24
Namibia 82 377 n 4.45 71 327 94 3.60
Nepal 18 3.25 19 3.66 120 2.53 97 3.57
Netherlands 13 5.09 22 5.44 9 5.08 17 475
New Zealand 20 4.94 14 5.55 30 4.62 25 4.65
Nicaragua 103 3.49 98 4.05 101 279 93 3.63
Nigeria 128 3.02 132 3.10 116 2.59 13 3.38
Norway 19 497 9 5.64 19 434 36 4.42
Oman 68 4.01 59 4.69 53 3.80 99 3.54
Pakistan 13 8188 124 8159 94 2.95 108 3.46
Panama 55 4.23 53 4.80 56 377 53 4.14
Paraguay 122 3.16 116 3.74 130 244 122 3.30
Peru 74 3.88 89 4.24 92 2.96 33 443
Philippines 86 373 85 421 89 3.07 70 3.86
Poland 58 418 72 4.44 68 3.53 29 4.56
Portugal 17 5.01 15 5.52 24 4.74 16 478
Puerto Rico 53 4.27 44 499 4 410 84 3N
Qatar 37 4.49 85 5.16 34 4.48 75 3.83
Romania 66 4.04 61 4.68 64 3.61 77 3.83
Russian Federation 59 414 79 435 61 3.70 38 437
Saudi Arabia n 3.89 104 401 45 4.02 90 3.65
Senegal 101 3.50 101 4.03 108 27 82 3.75
Serbia 88 37 78 4.35 80 3.20 96 357
Singapore 10 5.24 6 5.77 5 B25) 23 4.69
Slovak Republic 46 4.34 34 5.20 54 378 55 4.05
Slovenia 35 453 38 5.13 33 453 61 3.94
South Africa 61 4.10 82 431 52 3.81 49 417
Spain 6 5.29 29 5.29 8 5.21 5 5.36
SriLanka 78 3.82 86 421 73 3.34 n 3.85
Suriname 99 3.54 110 3.86 91 3.01 79 3.76
Sweden i 5.28 12 5.57 14 5.04 8 5.23
Switzerland 1 5.68 1 6.01 1 5.49 2 5.54
Syria 85 3.73 68 4.48 82 3.20 100 3.53
Taiwan, China 43 4.40 75 4.40 18 4.87 65 3.92
Tajikistan 109 341 84 4.30 mn7 2.58 "1 337
Tanzania 98 3.59 102 4.03 18 2.56 50 417
Thailand 39 4.45 70 4.46 40 414 19 474
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B1: The Travel & Tourism Competitiveness Index 2009 (cont'd.)

T&T business environment T&T human, cultural,

OVERALL INDEX T&T regulatory framework and infrastructure and natural resources
Country/Economy Rank Score Rank Score Rank Score Rank Score
Trinidad and Tobago 84 3.75 100 4.04 51 3.82 12 3.38
Tunisia 44 437 31 5.26 49 3.87 56 3.97
Turkey 56 4.20 63 4.60 60 373 44 4.28
Uganda m 3.38 115 3.75 114 2.64 81 3.76
Ukraine 77 3.84 62 4.66 72 3.37 103 3.50
United Arab Emirates 83 457 89 5.12 23 479 78 3.81
United Kingdom " 5.22 28 5.29 " 5.07 6 5.30
United States 8 5.28 57 470 2 5.47 1 5.67
Uruguay 63 4.09 45 4.98 74 3.33 57 3.96
Venezuela 104 3.46 122 3.63 86 3.12 91 3.65
Vietnam 89 3.70 92 415 85 3.12 76 3.83
Zambia 100 8158 87 4.26 115 2.64 85 3.69
Zimbabwe 121 3.7 125 3.57 125 2.49 109 343
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B2: The Travel & Tourism Competitiveness Index: Regulatory framework

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulati inabhility and security and hygiene Travel & Tourism
Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank  Score
Albania 77 4.38 92 3.99 88 4.24 63 5.21 59 4.86 107 3.62
Algeria 108 3.88 m 3.69 116 3.90 97 4.60 81 417 124 3.04
Argentina 74 4.40 98 391 19 3.85 102 4.45 43 5.64 79 4.15
Armenia 58 470 71 4.27 13 3.93 45 5.60 30 6.02 104 3.67
Australia 27 5.31 27 5.09 40 4.88 25 5.94 4 5.71 37 491
Austria 4 5.91 28 5.09 9 5.56 6 6.47 5 6.87 14 5.55
Azerbaijan 47 4.95 65 4.44 72 4.39 37 5.81 39 5.80 66 431
Bahrain 55 475 32 5.04 129 342 30 5.87 55 5.06 63 431
Bangladesh 130 3.16 17 3.45 125 3.64 131 3.10 115 2.21 "7 3.33
Barbados 19 5.47 24 5.14 29 5.08 26 5.94 40 5.77 19 5.43
Belgium 21 5.45 20 5.23 8 5.59 21 6.01 16 6.55 92 3.88
Benin 117 3.66 124 3.24 38 488 68 5.12 125 1.64 115 3.42
Bolivia 127 3.33 131 2.62 126 3.62 104 4.40 104 3.09 128 2.94
Bosnia and Herzegovina 96 411 119 3.40 115 3.92 57 5.30 56 4.99 126 2.95
Botswana 66 4.55 70 4.36 62 4.60 49 5.52 97 3.43 43 4.82
Brazil 95 4.12 94 3.97 33 4.96 130 3.36 80 4.20 84 41
Brunei Darussalam 99 4.04 88 4.04 131 3.32 19 6.08 105 3.02 99 3.76
Bulgaria 56 474 95 8195 76 4.35 87 4 15 6.56 78 4.15
Burkina Faso 118 3.66 110 3.72 n 441 83 4.83 122 1.83 110 3.51
Burundi 129 3.17 128 2.83 75 4.36 106 4.35 118 2.08 133 2.23
Cambodia m 3.80 122 3.33 107 4.00 88 4.68 126 1.56 18 5.44
Cameroon 126 3.54 120 337 110 3.98 80 4.88 112 247 125 3.00
Canada 23 5.41 5 5.50 46 481 29 5.89 51 5.38 17 5.47
Chad 133 2.83 132 2.52 128 3.58 115 4.03 132 1.07 127 2.95
Chile 49 4.87 19 5.24 64 4.56 38 5.79 66 4.58 77 4.15
China 88 4.24 87 4.08 105 4.03 116 4.02 91 3.89 28 5.19
Colombia 91 418 60 453 84 4.26 125 372 86 4.07 67 4.30
Costa Rica 48 4.94 43 4.75 27 5.13 72 5.08 65 4.59 29 5.16
Cate d'lvoire 131 3.12 115 351 102 4.10 124 374 119 2.03 132 224
Croatia 43 5.02 80 421 39 4.88 42 5.70 83] 5.97 64 4.35
Cyprus 25 5.35 69 4.38 43 4.83 12 6.25 45 5.61 n 5.69
Czech Republic 16 5.50 46 4.76 23 5.18 44 5.63 6 6.82 32 5.10
Denmark 10 5.59 4 5.58 3 5.83 4 6.50 28 6.10 91 3.95
Dominican Republic 54 475 26 5.10 108 4.00 101 4.50 68 452 13 5.63
Ecuador 103 4.01 126 3.20 86 4.24 99 4.54 73 4.40 106 3.65
Egypt 52 484 55 4.60 103 4.08 67 5.13 64 459 9 5.81
El Salvador 73 4.42 40 4.89 58 4.63 112 4.14 92 3.86 56 4.56
Estonia 17 5.50 31 5.06 30 5.08 20 6.02 23 6.26 34 5.05
Ethiopia 128 3.27 100 3.86 109 3.98 17 3.99 133 1.02 m 3.50
Finland 5 5.82 6 5.45 7 5.62 1 6.75 12 6.63 54 4.64
France 8 5.67 25 5.12 4 5.76 55 5.32 9 6.74 21 5.40
Gambia, The 65 4.56 85 4 52 4 27 5.92 107 2.80 25 5.25
Georgia 33 5.20 56 4.58 56 4.65 32 5.86 29 6.06 40 485
Germany 13 5.56 17 5.26 6 5.68 39 5.77 7 6.79 65 433
Ghana 105 3.94 84 413 48 4.76 69 5.12 17 21 108 3.59
Greece 18 5.49 57 4.55 47 477 47 5.59 19 6.39 8 6.14
Guatemala 81 4.32 45 4.76 95 4.19 114 4.09 88 4.01 55 4.56
Guyana 94 4.14 118 343 50 474 m 4.16 84 413 72 4.25
Honduras 83 431 4 4.87 59 4.63 89 4.68 103 3.23 83 4.13
Hong Kong SAR 2 5.93 2 6.03 80 4.30 5 6.48 1 7.00 8 5.84
Hungary 26 5.35 37 4.92 24 5.14 4 5.75 n 6.64 68 4.30
Iceland & 5.92 21 5.19 13 5.37 2 6.71 4 6.91 20 5.41
India 107 3.88 108 373 74 437 120 391 m 2.51 42 484
Indonesia 13 3.77 123 3.27 130 3.40 119 819 110 2.58 10 5.70
Ireland 7 5.73 3 5.68 12 5.47 18 6.10 25 6.22 27 5.20
Israel 37 5.13 39 4.89 81 430 73 5.06 14 6.57 4 4.85
Italy 46 4.96 n 4.36 51 473 82 4.88 27 6.18 51 4.68
Jamaica 51 4.85 8 5.40 93 Wil 96 4.60 85 4.09 5 5.98
Japan 40 5.10 38 491 49 474 84 4.83 21 6.29 49 473
Jordan 36 5.15 61 4.52 85 4.93 17 6.13 58 489 24 5.28
Kazakhstan 60 4.69 86 4.10 17 3.89 76 4.98 8 6.77 101 373
Kenya 93 4.15 90 4.00 16 5.34 121 3.88 121 1.86 12 5.68
Korea, Rep. 4 5.06 34 5.03 55 467 n 5.10 37 5.84 52 4.67
Kuwait 109 3.87 101 3.82 133 279 28 5.92 76 4.38 131 244
Kyrgyz Republic 76 4.39 102 3.82 89 4.24 90 4.67 50 5.44 97 377
Latvia 82 5.22 51 471 14 5.34 85) 5.82 26 6.21 88 4.00
(Cont'd.)

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B2: The Travel & Tourism Competitiveness Index: Regulatory framework (cont'd.)

PILLARS

T&T REGULATORY 1. Policy rules 2. Environmental 3. Safety 4. Health 5. Prioritization of
FRAMEWORK and regulati inabhility and security and hygiene Travel & Tourism
Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score Rank  Score
Lesotho 121 3.64 112 3.64 90 4.23 95 4.61 13 231 114 3.42
Libya 97 4.07 125 3.23 122 3.75 34 5.82 71 4.26 120 3.28
Lithuania 30 5.27 59 453 21 5.25 33 5.84 2 6.96 95 3.78
Luxembourg 20 5.47 12 5.33 15 5.34 7 6.43 22 6.28 89 3.98
Macedonia, FYR 69 4.46 76 4.28 83 4.27 64 5.19 42 5.65 129 2.93
Madagascar 112 379 83 413 65 453 93 4.62 131 1.14 57 4.54
Malawi 106 3.91 106 379 60 4.62 53 5.34 108 2.68 123 3
Malaysia 42 5.03 9 5.38 54 4.69 59 5.29 69 4.47 23 5.31
Mali 114 3.76 116 3.50 70 4.46 77 4.93 124 1.76 76 417
Malta 1" 5.58 54 464 66 4.52 Il 6.31 3 6.94 16 5.48
Mauritania 123 3.61 107 379 96 4.17 75 4.98 128 1.39 100 3.74
Mauritius 24 5.39 13 5.30 53 470 40 5.75 60 4.86 1 6.34
Mexico 80 434 58 4.54 101 4 126 3.60 74 4.39 35 5.03
Moldova 67 453 82 4.16 82 4.29 52 5.36 43 5.53 118 3.30
Mongolia 90 419 91 3.99 124 3.68 74 5.03 72 4.42 94 3.80
Montenegro 50 4.86 35 4.96 98 4.15 43 5.53 52 5.35 69 4.30
Morocco 64 4.59 50 473 36 4.90 79 4.89 100 3.28 30 5.14
Mozambique 120 3.66 99 3.89 57 4.65 103 4.43 130 1.27 85 4.05
Namibia n 4.45 79 4.22 26 513 60 5.26 102 3.24 62 441
Nepal 119 3.66 127 3.06 87 4.24 123 3.81 114 2.30 39 487
Netherlands 22 5.44 1 5.37 5 5.68 36 5.82 20 6.38 90 3.96
New Zealand 14 5.55 10 5.37 22 5.20 15 6.19 31 5.99 36 5.00
Nicaragua 98 4.05 97 3.92 4 4.87 56 5.31 109 2.62 109 351
Nigeria 132 3.10 113 3.64 61 461 133 2.85 129 1.28 122 3.13
Norway 9 5.64 23 5.16 19 5.30 3 6.63 24 6.22 38 4.90
Oman 59 4.69 49 473 78 433 16 6.14 78 4.23 86 4.05
Pakistan 124 3.59 81 419 118 3.88 132 3.06 98 3.38 13 3.45
Panama 53 4.80 30 5.06 34 4.94 70 5.11 83 4.14 48 473
Paraguay 116 374 121 3.35 121 3.84 105 439 99 3.36 98 3.76
Peru 89 4.24 63 4.47 85 4.26 108 4.26 96 3.56 53 4.64
Philippines 85 4.27 72 4.34 73 4.38 13 4.12 87 4.02 59 451
Poland 72 444 75 4.30 63 4.58 91 4.65 67 454 82 413
Portugal 15 5.52 29 5.09 18 5.33 22 6.01 32 5.97 26 5.20
Puerto Rico 44 4.99 15 5.28 " 5.49 65 5.16 63 474 n 4.25
Qatar 35 5.16 47 475 69 4.48 9 6.37 49 5.47 45 475
Romania 61 4.68 64 4.46 37 4.89 62 5.26 54 5.09 102 3.72
Russian Federation 79 4.35 114 3.52 114 3.93 129 3.45 10 6.65 75 417
Saudi Arabia 104 4.01 73 4.34 123 371 81 4.88 93 3.83 121 3.26
Senegal 101 4.03 103 3.82 67 452 43 5.67 120 1.89 70 4.28
Serbia 78 4.35 67 4.42 127 3.61 85 481 44 5.63 19 3.29
Singapore 6 5.71 1 6.24 42 4.85 10 6.33 53 5.19 2 6.26
Slovak Republic 34 5.20 83] 5.03 25 5.14 46 5.59 17 6.53 103 3.70
Slovenia 38 513 66 4.44 20 5.27 24 5.95 36 5.85 80 414
South Africa 82 431 36 4.96 44 4.83 128 351 94 3.80 60 4.45
Spain 29 5.29 74 4.32 31 5.04 66 5.16 35 5.91 4 6.04
Sri Lanka 86 4.27 68 439 112 3.94 107 4.35 90 3195 47 474
Suriname 110 3.86 129 278 77 4.35 61 5.26 82 417 130 2.74
Sweden 12 5.57 7 5.42 1 6.22 13 6.22 38 5.82 73 419
Switzerland 1 6.01 18 5.25 2 5.89 8 6.40 13 6.62 7 5.88
Syria 68 4.48 93 3.98 m 3.97 23 5.95 89 3.97 58 4.52
Taiwan, China 75 4.40 42 4.85 92 an 51 5.47 101 3.28 74 418
Tajikistan 84 4.30 109 372 97 4.15 54 5.33 61 4.82 112 3.49
Tanzania 102 4.03 89 4.00 32 4.99 98 4.59 127 1.51 33 5.06
Thailand 70 4.46 62 4.48 99 413 118 3.94 n 4.42 22 5.34
Trinidad and Tobago 100 4.04 52 4.69 132 3.18 110 4.20 70 4.46 105 3.67
Tunisia 31 5.26 22 5.19 17 5.34 31 5.86 75 4.38 15 5.52
Turkey 63 4.60 44 479 104 4.08 92 4.63 62 478 46 475
Uganda 115 375 105 379 28 5.09 109 425 123 1.81 93 3.83
Ukraine 62 4.66 104 3.80 79 431 86 474 18 6.44 87 4.03
United Arab Emirates 39 5.12 53 4.68 120 3.84 14 6.22 57 491 6 5.97
United Kingdom 28 5.29 14 5.30 10 5.55 78 4.93 46 5.59 31 5.10
United States 57 470 16 5.27 106 4.01 122 3.85 47 5.56 44 4.80
Uruguay 45 498 78 424 68 4.52 50 5.51 34 5.94 50 4.69
Venezuela 122 3.63 130 272 91 4.23 127 3.58 79 4.22 116 3.39
Vietnam 92 4.15 96 3.92 100 413 100 4.53 95 3.77 61 4.42
Zambia 87 4.26 43 4.80 45 4.82 58 5.29 116 2.24 81 4.14
Zimbabwe 125 3.57 133 2.29 94 4.20 94 4.62 106 2.99 96 3.77
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9.1CT 10. Price competitiveness

AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry
Country/Economy Rank Score Rank  Score Rank  Score Rank  Score Rank Score Rank  Score
Albania 104 2.76 104 2.40 13 2.53 85 211 89 2.33 84 4.35
Algeria 98 2.84 110 2.29 101 274 95 1.95 97 211 32 5.11
Argentina 70 3.51 72 2.87 105 2.1 52 3.82 53 3.28 52 4.87
Armenia 105 2.75 96 2.53 95 2.86 106 1.67 107 1.93 63 4.76
Australia 15 5.01 3 5.86 47 4.08 9 6.35 20 4.90 1n7 3.85
Austria 6 5.22 26 4.52 10 6.02 1 7.00 23 4.76 118 3.81
Azerbaijan 84 3.19 78 2.75 45 4.10 99 1.92 87 240 62 476
Bahrain 28 4.64 28 4.38 16 5.48 47 3.93 44 3.76 6 5.62
Bangladesh 103 278 m 2.26 60 3.72 132 1.01 125 1.56 18 5.36
Barbados 29 4.62 33 423 12 5.68 42 4.16 26 4.63 83 441
Belgium 32 4.56 31 4.27 7 6.10 4 4.18 22 481 126 3.46
Benin 121 2.52 121 21 104 27 116 1.54 118 1.67 74 4.56
Bolivia 110 2.70 114 2.23 124 2.25 104 1.76 109 1.87 13 5.40
Bosnia and Herzegovina 93 2.96 130 1.86 126 223 57 3.66 66 2.87 100 4.16
Botswana 76 3.29 83 2.69 66 3.48 79 2.50 93 2.19 9 5.57
Brazil 69 3.53 46 3.76 110 2.59 45 4.00 60 3.06 91 4.24
Brunei Darussalam 47 3.96 32 4.24 35 4.30 86 217 55 3.24 2 5.88
Bulgaria 48 3.96 90 2.60 75 3128 18 5.84 47 8159 73 4.57
Burkina Faso 122 2.52 124 2.03 82 3.15 110 1.62 128 1.50 87 4.28
Burundi 19 253 120 213 86 3.04 123 1.40 131 1.46 n 4.64
Cambodia 13 2.64 106 2.39 107 267 125 1.27 122 1.60 21 5.30
Cameroon 132 2.36 126 2.01 114 2.52 114 1.56 124 1.56 104 413
Canada 4 5.36 1 6.74 24 491 20 5.72 13 5.30 106 4
Chad 133 1.93 131 1.69 131 2.09 131 1.01 133 1.36 125 3.52
Chile 58 3.76 51 3.51 57 3.80 69 3.21 49 3.41 53 4.86
China 59 3.73 34 421 55 3.85 80 2.46 68 281 20 5.33
Colombia 88 3.08 65 3.06 108 2.66 93 2.03 65 2.90 66 4.74
Costa Rica 55 3.77 42 3.88 103 272 33 4.48 61 2.96 57 4.82
Cate d'lvoire 123 2.50 88 2.65 Al 3.34 133 1.00 13 1.77 120 3.76
Croatia 37 4.32 69 3.00 54 3.87 6 6.64 38 3.97 103 413
Cyprus 13 5.05 21 470 19 5.27 8 6.55 32 4.29 82 4.42
Czech Republic 36 441 50 351 25 4.88 24 5.11 29 439 97 418
Denmark 10 5.08 12 5.10 6 6.27 23 5.21 4 5.71 131 3.04
Dominican Republic n 3.46 47 372 99 2.83 51 3.83 83 244 81 4.49
Ecuador 97 291 86 2.67 19 2.36 89 2.10 85 241 40 5.03
Egypt 65 3.59 58 3.32 79 3.19 74 297 84 243 1 6.02
El Salvador 83 3.19 74 2.81 78 3.20 87 2.10 74 2.69 31 5.13
Estonia 21 4.81 ) 3.27 29 477 15 6.10 16 5.16 64 475
Ethiopia 112 2.65 97 251 17 247 122 1.42 132 1.45 15 5.39
Finland 25 4.69 14 5.03 21 525 38 431 14 5.25 121 3.62
France 7 5.22 5 5.54 3 6.55 14 6.19 19 4.95 132 2.86
Gambia, The 90 3.06 85 2.69 58 3.80 124 1.37 100 2.07 14 5.40
Georgia 99 2.84 100 248 67 3.48 15 1.54 96 2.12 72 457
Germany 3 5.44 7 5.48 5 6.50 17 5.99 n 5.43 1m19 379
Ghana 102 278 101 241 96 2.85 105 1.76 114 1.77 36 5.06
Greece 27 4.66 19 475 43 414 5 6.67 40 3.85 114 391
Guatemala 81 3.20 n 2.92 92 2.89 82 2.33 78 2.60 23 5.26
Guyana m 2.68 112 2.26 109 2.63 128 1.08 82 244 4 5.00
Honduras 87 3.08 66 3.05 77 3.20 103 1.82 95 2.12 30 5.22
Hong Kong SAR 12 5.05 13 5.08 2 6.58 68 3.21 9 5.44 45 4.97
Hungary 42 4.06 68 3.00 33 441 27 4.88 36 4.05 112 3.94
Iceland 17 4.93 18 4.83 34 4.40 13 6.20 2 5.86 128 3.36
India 63 3.65 37 417 49 4.06 73 3.07 104 2.00 46 4.96
Indonesia 79 3.24 60 3.22 89 297 88 2.10 102 2.06 & 5.86
Ireland 22 479 23 4.63 48 4.07 4 6.78 28 451 m 3.95
Israel 39 421 52 345 36 4.28 32 4.49 24 4.69 101 4.15
Italy 26 4.68 27 4.39 40 421 3 6.88 25 4.66 130 3.25
Jamaica 57 3.76 55 3.35 4 417 70 3.20 48 342 68 4.68
Japan 20 4.83 24 4.62 8 6.09 40 4.23 21 4.89 86 4.29
Jordan 67 3.55 63 3.16 69 3.47 65 3.36 70 275 42 4.99
Kazakhstan 96 2.93 89 2.61 87 3.01 91 2.05 72 273 93 4.22
Kenya 100 281 71 2.71 98 2.85 98 1.93 110 1.87 70 4.65
Korea, Rep. 35 4.45 39 3.98 15 5.49 n 3.17 8 547 102 4.14
Kuwait 50 3.85 64 3.08 52 3.96 50 3.86 58 3.09 24 5.25
Kyrgyz Republic 124 249 127 2.01 112 2.55 129 1.06 98 2.11 65 474
Latvia 43 4.04 53 3.38 44 4.12 36 4.38 43 3.77 76 4.55

(Cont'd.)
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B3: The Travel & Tourism Competitiveness Index: Business environment and infrastructure (cont'd.)

PILLARS

T&T BUSINESS ENVIRONMENT 6. Air transport 7. Ground transport 8. Tourism 9.1CT 10. Price competitiveness

AND INFRASTRUCTURE infrastructure infrastructure infrastructure infrastructure in T&T industry
Country/Economy Rank Score Rank  Score Rank  Score Rank  Score Rank Score Rank  Score
Lesotho 128 2.45 132 1.65 121 2.34 113 1.59 17 1.69 44 497
Libya 109 271 102 2.46 122 229 107 1.67 91 221 48 4.93
Lithuania 46 3.98 80 2.75 22 4.95 62 3.49 35 4.18 78 4.54
Luxembourg 16 4.97 4 3.92 13 5.62 21 5.68 10 5.43 92 4.22
Macedonia, FYR 75 3.29 119 215 76 3.20 63 3.44 67 2.86 59 4.80
Madagascar 106 274 93 2.58 115 248 84 2.28 127 1.50 55 4.85
Malawi 131 243 129 1.90 106 2.70 126 1.20 126 1.55 60 479
Malaysia 38 424 35 419 28 4.30 77 274 46 3.63 4 5.85
Mali 126 248 118 2.16 100 2.83 19 1.46 116 1.72 89 4.26
Malta 31 458 22 4.66 27 4.82 22 5.57 33 4.26 122 3.59
Mauritania 127 247 128 1.97 128 2.16 112 1.60 115 1.75 54 4.86
Mauritius 44 4.04 49 3.53 31 455 53 379 59 3.07 26 5.24
Mexico 62 3.66 40 3.98 84 3.06 49 3.91 69 2.80 77 4.55
Moldova 95 2.95 122 2.10 m 2.57 90 2.09 73 270 22 5.2
Mongolia 107 2.72 76 2.19 130 213 108 1.66 105 1.97 37 5.04
Montenegro 66 3.57 56 3.35 88 3.00 64 3.37 39 3.95 95 4.21
Morocco 78 327 67 3.01 70 3.36 72 3.07 88 2.36 79 453
Mozambique 129 245 116 2.21 129 214 17 1.51 129 1.49 51 4.88
Namibia 71 327 54 3.38 51 3.99 83 2.33 106 1.95 67 470
Nepal 120 253 109 2.30 123 2.26 130 1.06 130 1.49 10 5.55
Netherlands 9 5.08 16 4.99 9 6.05 25 5.00 5 5.76 124 3.59
New Zealand 30 4.62 n 5.14 53 3.92 29 467 18 5.03 85 433
Nicaragua 101 279 103 2.41 133 2.05 81 242 m 1.85 29 5.22
Nigeria 116 2.59 95 2.53 118 239 121 1.42 108 1.93 69 468
Norway 19 4.84 8 5.35 37 4.27 19 5.74 6 5.52 129 3.31
Oman 53 3.80 57 3.33 46 4.10 61 3.50 75 2.67 17 5.37
Pakistan 94 2.95 99 249 73 3.29 102 1.84 101 2.07 35 5.06
Panama 56 3.77 36 4.18 74 3.25 56 3.67 76 2.66 33 5.09
Paraguay 130 244 133 1.63 132 2.06 127 117 99 2.08 25 5.24
Peru 92 2.96 92 2.58 125 2.24 78 2.50 81 2.52 47 4.94
Philippines 89 3.07 73 287 90 2.95 96 1.94 92 2.20 16 5.37
Poland 68 3.53 79 2.75 68 3.47 59 3.51 4 3.82 105 4.12
Portugal 24 474 38 413 26 4.86 n 6.31 34 4.24 99 4.16
Puerto Rico 4 4.10 29 431 30 470 43 3.93 52 333 98 417
Qatar 34 4.48 20 474 59 3.75 28 4.86 37 4.05 39 5.03
Romania 64 3.61 81 2.74 83 31 34 4.46 42 3.78 110 3.98
Russian Federation 61 3.70 30 437 81 3.7 60 3.51 50 3.39 108 4.05
Saudi Arabia 45 4.02 43 3.56 61 3.68 43 413 56 3.17 8 5.58
Senegal 108 271 82 273 93 2.88 94 2.00 103 2.06 115 3.90
Serbia 80 3.20 105 240 91 291 58 3.53 63 291 90 4.25
Singapore 5 5.25 15 5.03 4 6.50 37 437 17 511 27 5.23
Slovak Republic 54 3.78 108 2.34 50 4.02 31 459 45 3.67 88 4.27
Slovenia 33 4.53 70 2.92 23 4.94 16 6.01 27 4.59 94 4.22
South Africa 52 381 43 3.87 64 3.58 46 3.96 80 2.58 38 5.03
Spain 8 5.21 10 5.23 20 5.26 1 7.00 31 4.34 96 4.20
Sri Lanka 73 3.34 87 2.65 32 450 92 2.04 90 221 28 5.22
Suriname 91 3.01 91 2.59 120 2.34 67 3.24 86 240 80 4.50
Sweden 14 5.04 9 5.26 14 5.54 26 4.90 1 6.04 127 3.43
Switzerland 1 5.49 17 4.90 1 6.58 7 6.60 3 5.78 123 3.59
Syria 82 3.20 98 2.50 63 3.60 97 1.94 94 2.16 5 5.79
Taiwan, China 18 487 45 379 1 5.71 35 4.44 12 5.34 34 5.08
Tajikistan 17 2.58 17 218 102 273 120 1.45 121 1.62 49 4.89
Tanzania 118 2.56 13 223 116 248 18 1.49 120 1.64 43 497
Thailand 40 4.14 25 4.54 56 3.82 39 4.27 n 2.74 19 5185
Trinidad and Tobago 51 3.82 61 3.18 38 4.25 66 3.26 62 2.94 12 5.46
Tunisia 49 3.87 62 3.18 42 4.16 54 379 71 2,62 7 5.60
Turkey 60 373 44 3.83 62 3.63 44 4.02 57 3.13 109 4.03
Uganda 114 264 125 2.01 94 2.86 101 1.88 19 1.65 61 478
Ukraine 72 3.37 94 2.57 72 3.32 55 37 51 3.37 116 3.88
United Arab Emirates 23 479 4 5.81 39 424 30 463 30 4.36 50 488
United Kingdom n 5.07 6 5.52 17 5.39 12 6.21 7 5.48 133 2.76
United States 2 5.47 2 6.35 18 5.31 10 6.35 15 5.23 107 4.10
Uruguay 74 3.33 115 2.23 65 3.55 76 2.80 54 3.27 58 4.81
Venezuela 86 3.12 75 2.81 127 222 75 2.82 64 291 56 4.84
Vietnam 85 3.12 84 2.69 80 3.19 109 1.65 79 2.59 1" 5.49
Zambia 115 2.64 107 2.38 97 2.85 m 1.62 112 1.78 75 4.56
Zimbabwe 125 249 123 2.05 85 3.05 100 1.90 123 1.57 13 3.91
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources
Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score
Albania 66 3.89 62 5.10 4 6.44 129 2.06 79 1.96
Algeria 127 3.22 101 4.52 132 3.62 105 2.54 69 219
Argentina 4 434 73 5.02 94 452 13 491 43 2.92
Armenia 102 il 81 4.91 46 4.97 118 2.25 82 1.91
Australia 3 5.42 10 5.86 52 4.88 4 5.71 19 5.15
Austria 7 5.24 18 5.68 23 5.40 40 4.05 1 5.83
Azerbaijan m 3.40 67 5.07 89 4.56 13 2.39 104 1.56
Bahrain 67 3.88 39 5.32 45 4.98 104 2.57 55 2.66
Bangladesh 130 AN 110 4.30 126 4.06 102 2.60 110 1.46
Barbados 45 421 32 5.45 2 6.64 121 2.20 59 254
Belgium 20 473 13 5.80 42 5.00 120 2.20 8 5.93
Benin 116 3.37 m 4.25 98 451 60 3.33 118 1.38
Bolivia 58 3.96 103 448 125 4.08 12 497 66 2.32
Bosnia and Herzegovina 124 3.25 109 4.36 92 454 123 219 81 1.92
Botswana 95 3.60 120 3.96 49 4.92 34 424 126 1.25
Brazil 4 5.40 55 5.17 108 441 2 6.37 14 5.64
Brunei Darussalam 60 3.95 52 5.17 100 451 31 4.26 86 1.86
Bulgaria 46 4.20 65 5.09 18 5.45 68 3 36 313
Burkina Faso 131 3.05 129 3.60 101 4.47 n 3.06 131 1.09
Burundi 126 3.24 127 3.75 16 5.49 97 2.70 133 1.02
Cambodia 74 3.84 108 4.37 15 5.52 58 3.45 77 2.00
Cameroon 115 3.37 123 3.88 97 451 42 3.92 129 1.17
Canada 10 5.19 6 5.96 67 473 17 473 18 5.33
Chad 132 2.80 132 3.33 120 4.16 99 2.67 132 1.02
Chile 64 3.92 47 5.23 m 439 63 3.20 48 2.87
China 12 5.01 43 525) 127 4.00 7 5.26 15 5.51
Colombia 34 443 64 5.09 104 4.44 5 5.51 56 2.66
Costa Rica 31 4.54 24 5.63 27 5.36 6 5.42 89 171
Cate d'lvoire 18 3.35 126 3.76 116 4.26 32 4.26 130 1.12
Croatia 43 4.28 53 517 9 5.84 69 3 4 2.99
Cyprus 37 438 27 5.58 5 6.40 m 244 38 3.09
Czech Republic 24 467 28 5.51 59 4.85 84 2.89 17 541
Denmark 28 457 2 6.20 72 4.69 77 2.99 26 4.40
Dominican Republic 68 3.88 92 478 14 5.55 55 3.53 95 1.66
Ecuador 62 3.93 98 459 17 424 19 47 n 2.16
Egypt 73 3.84 83 4.90 20 5.44 109 249 60 2.53
El Salvador 123 3.28 75 5.01 84 4.60 127 213 17 1.38
Estonia 47 4.19 38 5.36 31 5.29 45 3.83 67 2.26
Ethiopia 101 3.52 124 3.86 121 4.16 36 417 83 1.91
Finland 21 41 5 6.00 88 4.56 61 3.29 22 5.00
France n 5.13 23 5.64 55 4.87 39 4.06 7 5.98
Gambia, The 98 3.55 102 451 13 5.58 101 2.62 107 1.48
Georgia 92 3.64 51 5.17 37 5.07 115 231 76 2.01
Germany 9 5.22 21 5.65 68 473 29 429 4 6.23
Ghana 104 3.49 114 4.14 56 4.86 57 3.47 105 1.49
Greece 27 458 44 B8 35 5.10 74 3.02 23 4.96
Guatemala 48 417 85 4.90 40 5.03 20 47 74 2.06
Guyana 88 3.66 60 5.11 38 5.06 64 3.18 122 1.30
Honduras 63 3.92 76 499 44 4.99 38 4.07 97 1.63
Hong Kong SAR 30 4.55 15 5.74 1 5.64 62 3.25 34 3.55
Hungary 59 3.95 77 4.99 115 4.30 103 2.60 31 3.92
Iceland 89 4.37 8] 6.16 17 5.45 73 3.03 50 2.84
India 18 474 90 4.82 96 451 14 4.89 24 473
Indonesia 40 4.36 42 5.26 78 4.63 28 443 37 3.12
Ireland 32 4.45 9 5.88 36 5.10 116 2.30 25 451
Israel 51 4.16 29 5.50 60 434 49 373 57 2.58
Italy 22 41 4 5.28 n 4.69 90 279 5 6.08
Jamaica 80 3.76 78 497 8 6.13 114 2.32 98 1.62
Japan 15 4.81 20 5.67 131 3.78 4 3.94 10 5.83
Jordan 54 4.05 59 5.13 6 6.39 87 2.84 87 1.85
Kazakhstan 121 3.32 74 5.01 112 433 106 2.53 116 1.40
Kenya 72 3.84 100 4.55 50 491 25 4.47 114 1.42
Korea, Rep. 26 4.64 19 5.68 14 432 91 2.78 13 5.79
Kuwait 128 3.16 61 5.11 128 3.97 131 1.97 100 1.58
Kyrgyz Republic 105 3.48 94 4.76 28 5.36 107 2.49 121 1.30
Latvia 86 3.68 79 4.95 73 4.66 75 3.00 73 211
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Appendix B: Travel & Tourism Competitiveness Index 2009 detailed rankings (cont’d.)

Table B4: The Travel & Tourism Competitiveness Index: Human, cultural, and natural resources (cont’d.)

PILLARS

T&T HUMAN, CULTURAL, 11. Human 12. Affinity for 13. Natural 14. Cultural
AND NATURAL RESOURCES resources Travel & Tourism resources resources
Country/Economy Rank Score Rank Score Rank Score Rank Score Rank Score
Lesotho 133 2.66 133 3.31 119 419 132 1.92 128 1.22
Libya 114 3.37 104 4.45 110 439 124 2.17 61 245
Lithuania 89 3.65 66 5.08 74 4.66 108 249 62 239
Luxembourg 42 4.30 26 5.59 12 5.63 67 3.12 46 2.87
Macedonia, FYR 87 3.67 70 5.03 69 41 92 2.76 70 219
Madagascar 119 3.32 107 438 93 453 70 3.09 123 1.30
Malawi 107 3.47 17 4.03 80 4.62 46 3.81 115 1.41
Malaysia 14 4.36 30 5.50 21 5.43 21 4.62 32 3.89
Mali 120 3.32 125 3.83 54 4.87 88 2.82 91 1.75
Malta 52 415 37 5.37 7 6.22 133 1.84 35 3.16
Mauritania 129 3.14 19 3.98 76 463 98 270 127 1.25
Mauritius 69 3.86 45 525 3 6.59 130 2.01 99 1.60
Mexico 13 4.87 63 5.10 90 4.55 18 473 20 5.10
Moldova 110 3.43 80 4.93 30 5.30 122 2.19 120 1.32
Mongolia 106 3.48 96 469 64 476 76 3.00 109 1.47
Montenegro 85) 4.43 40 5.28 1 6.68 80 297 51 271
Morocco 83 3.73 95 475 29 5.30 125 217 52 2.70
Mozambique 125 324 130 3.54 95 4.52 56 349 13 1.43
Namibia 94 3.60 128 3.70 25 5.38 44 3.84 106 1.48
Nepal 97 3.57 118 4.02 61 479 37 4.09 19 1.36
Netherlands 17 4.75 1 5.81 63 479 81 2.93 16 5.45
New Zealand 25 4.65 17 5.70 24 5.40 27 443 39 3.08
Nicaragua 93 3.63 91 4.82 86 4.57 53 3.55 101 1.58
Nigeria 113 3.38 13 4.22 124 4.10 51 3.61 103 1.57
Norway 36 4.42 14 5.78 82 461 72 3.05 28 4.24
Oman 99 3.54 84 4.90 107 441 82 291 80 1.96
Pakistan 108 3.46 115 4.09 129 3.97 83 2.90 44 2.89
Panama 53 414 87 4.89 58 4.86 9 5.16 96 1.63
Paraguay 122 3.30 97 4.63 130 3.89 66 3.12 102 1.57
Peru 33 443 7 5.03 85 457 8 5.21 42 2.92
Philippines 70 3.86 69 5.05 53 4.87 65 3.14 63 2.38
Poland 29 4.56 56 5.16 102 4.46 54 3.53 21 5.08
Portugal 16 478 34 5.40 39 5.05 86 2.85 12 5.81
Puerto Rico 84 31 35 5.39 4 5.01 96 271 92 1.73
Qatar 75 3.83 22 5.64 51 4.90 19 2.23 58 2.54
Romania 77 3.83 58 5.15 105 4.44 85 2.87 49 2.85
Russian Federation 38 437 88 484 123 4.14 23 4.58 30 3.92
Saudi Arabia 90 3.65 50 5.19 118 421 47 3.78 112 1.44
Senegal 82 375 105 4.42 87 457 33 424 90 1.75
Serbia 96 3.57 54 5.17 83 4.60 126 2.14 64 2.36
Singapore 23 4.69 1 6.29 10 5.66 94 2.72 29 407
Slovak Republic 55 4.05 43 5.22 91 454 43 3.73 53 2.69
Slovenia 61 3.94 36 5.39 70 470 79 2.98 54 2.68
South Africa 49 417 112 4.23 43 5.00 22 459 45 287
Spain 5 5.36 31 5.45 48 4.95 30 4.26 1 6.77
Sri Lanka n 3.85 49 5.22 65 476 59 341 75 2.01
Suriname 79 3.76 99 4.56 103 4.44 43 3.90 72 2.15
Sweden 8 5.23 8 5.88 62 479 50 3.70 2 6.56
Switzerland 2 5.54 4 6.15 34 5.12 15 4.88 6 6.02
Syria 100 3.53 93 477 32 5.23 128 2.12 78 2.00
Taiwan, China 65 3.92 16 5.7 71 4.63 110 2.45 47 2.87
Tajikistan 17 83187 86 4.89 13 433 78 2.98 125 1.26
Tanzania 50 417 122 3.91 33 5.15 3 6.13 108 1.48
Thailand 19 474 57 5.16 22 5.41 24 454 33 3.84
Trinidad and Tobago 112 3.38 89 4.84 122 4.14 100 2.63 85 1.91
Tunisia 56 3.97 33 5.44 26 5.38 95 21 65 234
Turkey 44 4.28 72 5.02 47 4.96 89 2.82 27 4.32
Uganda 81 3.76 116 4.06 79 4.62 1 5.05 124 1.29
Ukraine 103 3.50 68 5.07 66 474 112 240 88 1.79
United Arab Emirates 78 3.81 25 5.60 19 5.45 17 2.28 84 1.91
United Kingdom 6 5.30 12 5.81 99 451 26 4.45 3 6.43
United States 1 5.67 7 5.91 106 4.43 1 6.46 9 5.88
Uruguay 57 3.96 46 5.24 57 4.86 93 2.76 40 2.99
Venezuela 91 3.65 106 441 133 3.30 10 5.16 93 1.7
Vietnam 76 3.83 82 491 81 461 52 3.60 68 219
Zambia 85 3.69 121 3.92 75 4.64 16 474 m 1.45
Zimbabwe 109 3.43 131 3.45 109 4.40 35 4.20 94 1.70
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CHAPTER 1.2 The year 2009 may go down in history as the year of
“make or break” for the Airline and the Travel & Tourism

(T&T) sector as a whole. The historically high price of

Endangered GrOWth: HOW crude oil—of US$147 per barrel—in the summer of
= = 2008 clearly highlighted the vulnerability of the sector
the Prlce Of OII Chal Ienges to mid- and long-term oil prices. An oil price of

a x US$100 per barrel was considered ruinous only a few
International Travel & Tourism
érnationa ave & ouris years ago; now this has emerged as a realistic scenario to

Growth which all players in the T&T sector have to adapt. At
such a high level, the price of oil will become even

1.2: Endangered Growth

e — more critical to almost every part of the tourism value

AMIT GAUTAM

TIMM PIETSCH economic recession, resulted in a steep oil price decline
Booz & Company to US$45 per barrel by the fourth quarter of 2008, this
will not change the mid- to long-term oil forecast.

chain.

Although weak global demand, caused by global

Several economic analysts predict an end to the recession
in the next one to two years. The International Energy
Agency (IEA) estimates that oil prices will recover to
more than US$100 per barrel as soon as the economies
around the world recover from recession. According to
that agency, strong growth in the emerging economies
of China and India, along with the maturing of several
oil fields, will soon rally the oil price again.

This chapter discusses the dramatic structural
change a high oil price imposes on airlines, travelers, and

destination countries, all of which will have to navigate 39
through times of shifting or even declining travel -
demand. In providing a view of endangered T&T

economies, the chapter also draws attention to potential

ways of coping with change. A high oil price scenario is

assumed in the long term in order to highlight the

changes such a scenario would mean for consumer

behavior and the competitiveness of several destinations.

US$100 per barrel: A critical challenge for the air
travel growth?

Since the inception of the air transport (jet-engine
based) industry in the 1950s, passenger traffic has grown
steadily at 7.8 percent per annum (compound annual
growth rate, CAGR, 1950-2007) driven by rising levels
of disposable income, the opening of international bor-
ders, higher consumer awareness about tourism, and
steady economic growth in Europe and North America.
This has led to the creation of a global T&T economic
sector, one of the first fully integrated economic sectors
in which destination countries compete for incoming
tourists on an international basis.

Oil price spikes in the 1970s and early 1980s did
not hinder the growth of international air travel, but its
growth has been strongest between 1980 and 2004—a
period with stable and relatively moderate o1l prices.
The emergence of the low-cost carrier business model
in the 1990s further fueled air travel growth by captur-
ing untapped demand such as weekend leisure travel to

cities using mostly secondary airports.
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Figure 1: Historical development and future outlook for oil price and air passenger transport
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Source: ICAO, 2007; BP, 2008; Bloomberg.
Note: 2008 oil price value represents average January to end November 2008.

However, the “tourism growth party” is now being
spoiled by high oil prices. Although oil prices have
dropped drastically from their momentous high in the
summer of 2008, they are still at levels above the histori-
cal average. Several key trends—such as the emergence
of China and India as large energy consumers, the
ongoing geopolitical tensions in the oil exporting
regions, and long-term “peak oil” supply-side effects
(1.e., saturation and maturing of major oil fields)—will
conspire to keep oil prices high in the mid to long term
(see Figure 1). Additionally, a potential carbon tax or
emission trading scheme penalty on CO; emissions may
add a further item to fuel costs. In the European Union,
commercial aviation will be included in the Emission
Trading Scheme (ETS) from 2012 onward. Forecasts
from leading air transport organizations such as Airbus,
Boeing, IATA, and ICAO suggest a constant increase in
international air travel demand broadly in line with past
growth. This growth aspiration is challenged both because
oil price levels are expected to remain high rather than
going back to earlier lows, and because carbon offsetting
costs are being introduced.

Given various mega trends, it is reasonable to assume
a high oil price scenario with prices in the region of
US$100 per barrel in the medium to long term; this
will have a structural impact on the T&T sector in the
foreseeable future. The scenario analysis is not an exercise
to forecast the actual oil price but rather a framework to
understand how the T&T sector will respond if the oil
price remains at peak level in the medium to long term.
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Oil is assumed to be the main energy source for the
aviation sector for the next 30 years. Although second-
generation biofuels seem to be on the horizon, the
economics as well as the production scalability and
infrastructure requirements for aviation biofuels still
remain a major challenge.

Until recently, the only factors to have aftected air
travel growth negatively in the last half century were
singular external shocks such as 9/11, the severe acute
respiratory syndrome (SARS) crisis, or regional geopo-
litical conflicts. Airlines have just barely managed, until
now, to adapt to higher fuel bills without passing addition-
al costs to their customers. However, this is changing and
the industry has already seen steep ticket price hikes that

will have an impact on the travel behavior of consumers.

No more cheap airline tickets: Travel behavior affected
The obvious impact of a high oil price is an increase in
the operating costs of airlines. Fuel costs were only an
average 18 percent of airlines’ operating costs between
2000 and 2007, according to IATA estimates.! With
prices of more than US$100 per barrel, as seen during
2008, fuel accounts for more than a third of the total
operating cost for an average airline, thus representing
the single most important cost item in expenditures
(Figure 2). Low-cost carriers are even more exposed to
fuel prices than their higher-cost counterparts, as
kerosene expenditures represent more than 50 percent

of their total cost base.
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Figure 2: Historical and estimated impact of oil prices on airlines
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Note: Oil price refers to crude oil price (Brent oil) according to IATA Economic Briefing (September 2008).

Fuel costs as a percentage of airline operating costs
vary significantly based on the length of the flight. The
longer the flight, the higher the fuel costs as a percentage
of the airline operating cost (see Figure 3). For example,
fuel 1s 16.5 percent of the operating costs for intra
Europe trips (flights of less than 1,500 kilometers) and
29.6 percent for North America to Asia-Pacific trips
(flights of more than 7,500 kilometers), according to
analysis from ICAQO.? From an airline’s perspective,
long-haul flights represent the most critical challenge to
profitable operations because the share of fuel on these
flights, compared with other cost items, is largest. Already
today ultra long haul services—those above 10,000
kilometers per stage length, which were introduced only
a couple of years ago—have been significantly reduced
because of the unfavorable fuel economics due to fuel
costs even at high-load factors. For instance, Thai
Airways dropped its non-stop Bangkok—US flights in
the summer of 2008 for commercial reasons, because
fuel reached operating cost levels of 55 percent on this
route—a cost burden that could not be passed on to
their customers.’

Under normal conditions with short-term oil price
hikes, airlines have responded to high oil prices by
improving their operational efficiency and driving down
non-fuel costs. However, given the chronically low
margins of 3—5 percent in this industry along with a
long-term structural shift in oil price, the airlines are
now facing the choice of either passing the costs to the

consumers or suffering more losses. Already, the airline

industry is very much in the red. Net losses are expected
to be US$5.2 billion dollars in 2008 and anticipated to
be US$4.1 billion in 2009.* So, except for capacity
reductions, the only remaining option for the industry

is to pass costs on to the customers.

Indeed, ticket prices have become more expensive
during 2008 as airlines have imposed significant fuel sur-
charges on airfares to compensate for higher operating
costs, especially on long-haul routes. For example, fuel
surcharges per roundtrip to most European countries
(except Germany) from the United States increased from
US$150 in 2007 to US$350 in the summer of 2008,
representing an astonishing increase of 133 percent in
less than a year.?

The airlines are already resorting to desperate
measures to control their costs. The imposition of
check-in baggage fees by North American airlines and
the decision by major Indian airlines to charge travel
agent commission fees of 5 percent per ticket price to
the consumers are just two examples of how seriously
airlines are struggling to keep afloat.

Higher ticket prices do not necessarily translate to
lower volumes—it depends on the price sensitivity
(elasticity) of the passengers. Even the consumer price
sensitivity is not static and changes with new market
conditions. Tourists are more price sensitive now than
ever before for several reasons. First, more options for
near-shore or domestic travel are available, especially in
the well-established European or US markets. For
example, replacing a long-haul trip with several shorter
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Figure 3: Average stage length vs. fuel cost relative to operating costs
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“local” trips has been a common way for many con-
sumers to adapt to changing market conditions. As an
example, domestic travel is already today by far the largest
segment in the German travel market. Second, increased
competition among tour operators, online travel agencies,
and destination countries has driven down prices and
created a “value-for-money” mindset among travelers
instead of seeing tourism as a pure luxury. Finally, eco-
nomic uncertainties and recession have an impact on
individuals’ travel budgets. In tough economic situations,
the first things consumers cut back on are nonessential
luxury items such as exclusive holiday trips. Past growth
that has been fueled by the emerging low-cost segment
also drops away as airline tickets rise. For example, on
highly competitive transatlantic routes, a price increase
of 10 percent would imply a reduction in air travel
demand by 17 percent (see Figure 4).

Given the evidence that airlines will increase ticket
fares to reflect the new cost structure, it is crucial to
understand the marginal effect of this increase on the
consumer’s travel budget. In order to appreciate the mag-
nitude of the effect, a typical vacation package, including
a long-haul air trip from Frankfurt to Miami, is analyzed.

Two cost scenarios are created: a base scenario with oil

prices of US$40 per barrel and a high oil scenario with
prices of US$100 per barrel (Figure 5).

In the base scenario, air travel represents only a 17
percent share of the total travel budget. However, air
travel costs increase to 24 percent of the total under the
high oil scenario, assuming additional fuel costs are fully
passed on to the consumer. This implies an overall
increase of 20 percent in the total travel budget. Price-
sensitive leisure consumers on the transatlantic route
will surely cut back on their travel if faced with such a
steep price rise. Lower passenger yield, in turn, increases
the operating cost per passenger, building cost pressure
on the airlines. Higher energy costs also raise the oper-
ating cost across other elements of the tourism value
chain (hotels, resorts, rental cars), although the effect
there is marginal.

Because of the significant effect of a high oil price
on air travel costs and the total travel budget, consumers
are likely to cut back on expensive long-haul holiday
destinations and decide for a near-shore destination
during their well-deserved holiday season. In the United
States, domestic travel spending accounts for more than
80 percent of total tourism expenditures, according to

the Travel Industry Association of America,® while
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Figure 4: Estimated price elasticity of passenger demand at route/market level
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Figure 5: Estimated price increase of a typical long-haul travel package

[J Flight tickets

B Accommodation (3 stars)
M Rental car (with fuel)
W Other cost

Source: Booz & Company analysis.
Note: Price refers to the cost per person of a two-week trip from Germany to Miami in March, 2009 (if booked in October, 2008). Exchange rate: €1 = US$1.504.
Assumption: oil price increases are passed on to consumers.
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Figure 6: Countries most dependent on long-haul inbound air traffic (percent)
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travelers tend to make more, shorter trips to nearby
destinations. In Europe, short-haul travel to near-shore
countries, such as Croatia, plays an ever-increasing role.
Another crucial impact of high oil price is the sub-
stitution effect it has on transportation choice. In large
tourism destinations such as Western Europe, Australia,
or India, rail tourism begins to develop, moving from a
niche segment for enthusiasts to a viable transport alter-

native to short-haul flights.

Winners and losers of changing travel patterns

The vast majority of international tourism traffic origi-
nates in the key source markets of North America and
Western Europe. Travelers from these source markets
travel to near-shore as well as distant destinations. As dis-
cussed earlier, long-haul travelers may face a steep price
increase in airline ticket price, resulting in an increase of
as much as 15 to 20 percent in their overall travel costs.
The effect of such an increase on long-haul destinations

would be a critical structural change of tourism flows.

More importantly, the effect would be acute for destina-
tions that have a large percentage of their inbound
tourism arriving by long-haul air travel.

Geographical exclusivity may turn from an
important value proposition into a liability that will cut
far-oft destination countries from major source markets.
Naturally, this will affect small island states such as the
Dominican Republic, Puerto Rico, the Maldives,
Seychelles, and Mauritius, but it will also affect inland
destinations such as Morocco or Egypt that are served
by medium- to long-haul flights from their key source
markets (see Figure 0).

Simultaneously, destinations with key source mar-
kets in their backyards will benefit from the potential
“re-regionalization” of global tourism flows. Emerging
tourism destinations such as Montenegro, Croatia, or
Cambodia have profited from their geographic proximity
to major source markets that are within the reach of
land-based transport to facilitate access of tourists. Several
of these “local” destinations have actively promoted

themselves as high-class alternatives to established
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Figure 7: Long- and medium-haul inbound air travel dependency vs. economic importance of the T&T sector, 2008
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Note: Share of all inbound air transport passengers in 2008 on medium- and long-haul connections, including domestic traffic, is based on IATA data.
Short haul is defined as < 1,000 kilometers; medium haul is 1,000-3,000 kilometers; long haul is > 3,000 kilometers.

destination countries. In addition, the long-haul
inbound traffic to classic destinations such as Spain,
Switzerland, or the United States accounts for less than
30 percent of all inbound air traffic.

The worst-aftected destinations in the high oil
scenario are those that not only depend heavily on
long-haul air travel for inbound tourism flow, but that
also have a greater dependency on the T&T sector for
their economic growth (see Figure 7). These nations,
such as Aruba, Cape Verde, and the Maldives, can be
broadly defined as critical economies, and the international
community must pay special attention to proactively
supporting these economies during the upcoming chal-
lenging times.

How can nations manage the change proactively?

The affected destination countries have several strategic
options to prepare for the potential decline of travel
demand, or even develop new opportunities for growth,
in a high oil price world. Each nation should carefully
study its own situation and external factors before

deciding on a future course of action. The options are:

1. Transform cost structure of destination
specific operations (hotels, resorts, tour
operators, restaurants). The critical destina-
tion countries need to take a more proactive,

and leading role in high oil price scenarios.

These nations should engage the key destination
operators in the T&T value chain—hotels,
resorts, restaurants, theme parks—to structurally
transform their operating costs. Their governments
should systematically analyze key cost levers—
the energy efficiency of buildings, hotel opera-
tions, the sourcing of consumables, infrastructure,
and technology use—to lower the destination
costs for the travelers so as to compensate for
the high air travel costs. Thus, the increase of an
airline ticket could be compensated for by other
tourist expenditures to some extent. Focusing
on energy-efficient operations and using “green”
technologies may cushion these destinations
from the worst effects of a high oil price scenario.
Some innovative ways to reduce costs could be
joint sourcing of consumables by various hotel
chains, local sourcing of foods and beverages,
and greater use of information and communica-
tion technologies (ICT) to improve operational

efficiency.

2. Reduce destination access cost. Besides
transforming destination-related costs, the criti-
cal economies also need to address the “access”
cost of the destinations. This implies removing
restrictions to allow major international airlines
to fly to destinations, considering international

alliances of the local carrier with international
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carriers to provide better customer service, and
encouraging the use of more fuel-efficient
planes and operational improvements of the
local carrier. Several of these destinations
depend on international airlines for access,

especially for touristic traffic.

3. Target premium customers (re-positioning
of location as sustainable high-end
destination). In a difficult economic situation,
price-sensitive customers are the first to cut
their travel budgets. An important strategy to
cushion against increasing travel costs is to
re-brand and upgrade the destinations to high-
quality vacation spots and target more premium
customers. It may be beneficial for certain desti-
nations to cater to high-yield customers with
relatively low price sensitivity rather than the
mass market. In addition, the destination should
proactively monitor changing consumer prefer-
ences and trends to tailor their destinations to
the new needs. For example, increasing numbers
of consumers are looking for greener ways of
traveling or ecotourism, underpinning their con-
cern for sustainability of resources. Destinations
will need to “upgrade” their infrastructure and
operations before authentically re-positioning
themselves as luxury and sustainable destinations.

4. Engage the international community to
seek mitigation and adaptation funding
for major infrastructure projects. Most of
the critical destinations are small island states
or least-developed countries and will be most
vulnerable to the effects of changing or even
declining travel demand. These nations should
aim to leverage development funds provided by
institutions such as the World Bank or the
Organisation for Economic Co-operation and
Development (OECD) to support the develop-
ment of their respective tourism sectors. Going
forward, it will become increasingly important
to adhere to environmental sustainability criteria
when asking for support from the international
community. Thus, demonstrating a clear strategy
intended to balance ecological sustainability
with tourism development will be key for

countries to gain access to development funds.

Destination countries should proactively engage with
the international community to secure adaptation and
mitigation climate funding for infrastructure projects.
This will require identifying adaptation and mitigation
projects, developing political consensus around them,
and showcasing them to international organizations to

secure funding. In order to address both issues adequately,

infrastructure projects will have to be sustainable (e.g.,
fulfilling future CO; emission requirements) as well as

cater to the needs of a changed demand structure.

Conclusion

Despite the recent economic downturn and a significant
drop in oil prices, oil market fundamentals suggest a
mid- to long-term oil price of US$100 per barrel or
more, which will impose a fundamental structural change
on the T&T sector—especially the airline industry.
Already struggling with eroded profit margins, airlines
clearly need to pass oil price increases on to their cus-
tomers in order to stay in business. Increased “access”
costs endanger destinations that are costly to reach and
that largely depend on Travel & Tourism as a key sector
in their economies.

In these markets, policymakers face severe challenges
in using Travel & Tourism as a lever to improve general
economic well-being. Although each country has to
address its challenges individually, some overarching
ways to cope in a world of fundamental change have
been laid out in this chapter. Among them are improv-
ing operational efficiency of facilities and infrastructure
within the country, reducing access costs, rebranding and
repositioning the destination, and leveraging funding

from the international community to prepare for change.

Notes
1 IATA 2008a.
2 ICAO 2008.

3 Bangkok Post 2008.
4 |ATA 2008a.
5 Bestfares.com 2008.

6 TIA 2004.
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CHAPTER 1.3

The Importance of Public-
Private Partnership in the
Current Downturn

AMIR GIRGIS
UFI IBRAHIM
World Travel & Tourism Council (WTTC)

Following the spread of the US credit crunch to many
key tourism source markets around the world in 2008,
not to mention the turmoil in financial markets and the
volatility in commodity prices and exchange rates, the
outlook for the world economy has become very uncer-
tain. The crucial question is no longer whether there will
be a recession, but how widespread, how deep, and how
prolonged it will be. And the answer will clearly have a
significant impact on Travel & Tourism demand.

Over the last 25 years, international tourist arrivals
have tended to grow about one percentage point faster
than world real GDP. However, they have also tended to
fluctuate more than GDP, with higher peaks in the
“good” years and deeper troughs in the “bad” years.
Arrivals may well, therefore, have increased by less than
the 2 percent forecast by the World Tourism Organization
(UNWTO) in 2008, especially since economic growth
is currently concentrated in emerging and developing
countries with relatively low propensities to travel. As

for 2009, it is almost anybody’s guess at the moment.

Sailing in uncharted waters

Today’s Travel & Tourism industry is sailing in uncharted
waters. It has no experience of financial systems on the
brink of collapse, nor of currencies (and assets and inputs
necessary to the industry) fluctuating in value by 25
percent over the course of a few days. On the other hand,
the boom in tourism, based on low-cost travel, global-
ization, higher disposable incomes in emerging markets,
and higher propensities to travel in developed markets,
has been very resilient in the past. Under these circum-
stances, forecasts can be only very tentative, especially
regarding the depth and length of the current downturn.

A number of powerful factors have been affecting,
and will continue to affect, world tourism—not least
international oil prices (which have fallen back from
their historic peaks since July 2008 to little more than
US$40 in January 2009) and relative exchange rates
(which have seen massive changes in the past few
months).

According to WTTC’s latest research—conducted
in association with its partner, Oxford Economics—the
deterioration in the macroeconomic environment and
the marked slowdown in the monthly indicators of
tourism activity in the last months of 2008 resulted in a
much more pronounced cycle in Travel & Tourism
economy GDP than envisaged in January 2008, as
shown in Figure 1.

The relatively resilient first-half 2008 performance,
plus the lead time between holiday bookings and actual
vacations, meant that the impact on growth in 2008 was
limited, but provisional estimates point to an increase of
just 1 percent in Travel & Tourism economy GDP last
year—two percentage points below WTTC’s January
2008 forecast.
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Figure 1: World Travel & Tourism economy (percent change)

=== Jan 2008 forecast
6 = Aug 2008 forecast
=== Nov 2008 forecast
5 = Preliminary Jan 2009 forecast
4 g '--._----.....---
2011: 4.5% "
3
= 2
[}
e
[ 1
[-%
0 1 1 1 1 1 1 1 1
—1 \_j
-2
-3
2009: -3.5%
-4

1999 2000 2001 2002 2003 2004 2005 2006

Source: WTTC and Oxford Economics.

WTTC’s research suggests that the impact on Travel
& Tourism will nevertheless be much greater in 2009. In
fact, Travel & Tourism economy GDP is now expected
to contract this year, by around 3.5 percent—a much
weaker performance than initially expected. Moreover,
even this forecast—like macroeconomic prospects
generally—carries downside risks if the economic
downturn and intensified credit crunch extend through
the whole of 2009.

Helping to ensure a rapid recovery

However, WTTC remains confident in the long-term
prospects of the Travel & Tourism industry, thanks to the
continued rapid expansion of emerging destinations
along with the global increase in per capita income and
the rising propensity for foreign travel.

Although there are many uncertainties as to how
long the current crisis will continue, and how deep its
impact will be on disposable incomes as well as business
and consumer confidence in different markets, past
experience has shown that Travel & Tourism always
rebounds from cyclical downturns—sometimes even
stronger than before. Moreover, although severe, this cri-
sis cannot be compared with past crises due to events
such as 9/11, SARS, or even the Gulf War. Today, people
still want to travel and, once the economic recovery
starts, there is likely to be huge pent-up demand.

In the meantime, the industry is by no means at a

standstill as some would lead us to believe. Today’s leaders

2007 2008 2009 2010 2011

2012 2013 2014

of Travel & Tourism have been confronted by many
challenging periods in the past, and they are used to
making the most of downturns to plan for the future. It
will take some time to re-establish the balance between
supply and demand, and it is going to be a very different
world out there when we do see the end of the current
crisis. But there is no doubt that it will come and that
the long-term future of Travel & Tourism will be assured.

However, in order to address the challenges as
effectively as possible, and to try to find solutions, it is
more critical than ever for the public and private sectors
to work together. This is one major reason why WTTC
is taking its annual Global Travel & Tourism Summit to
Santa Catarina in Brazil this year. As one of the large
emerging-market BRIC countries, Brazil has huge
potential for development, and it is clear that there is
growing interest from foreign private investors in Brazil’s
tourism industry.

But, most importantly, public-private dialogue and
partnership can help to encourage a supportive policy
framework for Travel & Tourism generally, in turn
helping to stimulate demand at challenging times such
as the one we are now facing, thereby ensuring that
Travel & Tourism continues to generate employment
and stimulate economic growth, as well as contributing
to the alleviation of poverty in emerging economies.
Encouraging such public-private dialogue is one of the

key goals of the present Report.
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The rationale for public-private partnership

Although the level and success of public-private part-
nerships (PPPs) in different countries varies sharply,
their role and importance in Travel & Tourism has
increasingly been recognized by industry and govern-
ments. To a large degree, this is due to the changing
roles and responsibilities of the different sectors: govern-
ments, business, and society in general. To quote the
‘World Bank speaking a few years ago about its Business
Partners for Development initiative:

With the advent of globalisation, the reduction in the
cost of telecommunications, expansion of market
economies throughout the world, and the endurance
of democracy, the roles of the three sectors have
become increasingly interdependent.

“We have moved from a world where the state
had sole responsibility for the public good and busi-
ness maximised profits independent of the interests
of society at large, to a world where success
depends on the close synergy of interests among
business, (civil) society and government.!

Today, most companies accept that their long-term
investment goals can be achieved only within stable social
and financial environments. They are therefore supporting
a range of activities—that is, in the area of community
development, environmental protection and enhance-
ment, and culture and heritage preservation. While not
their core businesses, the success of these activities is
essential to the success of their overall business.

Society’s role and influence are also expanding.
Local communities have a growing influence on the
behavior of governments, businesses, and individuals. As
pointed out by the World Bank, society is playing an
increasingly key role in assessing the business communi-
ty’s contribution to community development and well-
being, rewarding community-friendly behavior and
criticizing the opposite.

The public sector, meanwhile, has had to reinvent
itself. It is withdrawing from the production of goods
and the provision of services, and is taking a more
strategic approach to its role in society. Government’s
role is increasingly to foster the trust that creates social
capital and mobilizes social forces and energy from all its
stakeholders.

Travel & Tourism has not been immune to this
change in stakeholders’ roles and responsibilities, which
is affecting all sectors of the economy. Governments
have traditionally played a key role in the development
of tourism and in the promotion of their countries as
tourism destinations. Their role is clearly more impor-
tant in developing countries, or in countries in which
tourism is in a transition stage—where its support can
be crucial to kick-starting growth.

In countries at high levels of economic development,
there is arguably less need for public-sector support of

the tourism industry. Nevertheless, it is generally recog-

nized that, for tourism to develop in a sustainable man-
ner, an appropriate physical, regulatory, fiscal, and social
framework is required—something that can, of course,
be provided only by governments or public-sector local
authorities. These entities also usually provide the basic
physical infrastructure necessary for tourism—such as
roads, airports, and communications—and create the
legal framework within which the industry operates.
This helps to explain why few national governments
or central administrations have any serious doubts as to
the rationale for their continued involvement in tourism
generally, although there have been increasing signs of

states’ disengagement from tourism over the last decade.

Different forms of PPPs

In order to gain a better understanding of current trends
and to identify different forms of PPPs, the UNWTO
commissioned a study on the subject in 2000. This
included a survey that was widely distributed to repre-
sentatives of both the public and private sectors. A total
of 234 completed questionnaires were received from
respondents in over 90 countries worldwide.?

A breakdown of the completed questionnaires
received showed that they came from the following
Travel & Tourism segments: ministries of tourism (14
percent), national tourism organizations (20.9 percent),
state tourism offices (6.8 percent), educators (20.9 per-
cent), consultants (9.8 percent), international organiza-
tions (9.8 percent), transport companies (3.8 percent),
hoteliers (5.6 percent), and tour operators (8.1 percent)
—in other words, a good balance in terms of sector and
demographic split. An overwhelming 98 percent of
respondents rated PPPs as “very important” or “impor-
tant” in enhancing tourism industry competitiveness.

According to the respondents, the most critical
areas for PPPs within the Travel & Tourism industry are
improving destination image and preserving cultural and
heritage resources. Also high up the ranking are educa-
tion and training, safety and security, and environmental
protection. These variables, considered influential by
effective PPPs, are included in the Travel & Tourism
Competitiveness Index (TTCI) described in Chapter

1.1 of this volume.

Public-private partnership helps ensure a supportive
framework in challenging times
Experience has shown that, when times have been
tough, Travel & Tourism has often been seen as a cash
cow by governments to help fill their treasuries’ empty
cofters. Policymakers need to be wary about placing
extra burdens on this dynamic sector, particularly at
such crucial periods.

As an example, the UK government’s decision in
2008 to increase the air passenger duty (APD) from UK
airports shows that it continues to underestimate the
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economic importance of Travel & Tourism and demon-
strates a short-sighted approach. Travel & Tourism has
the potential to kick-start economic recovery by stimu-
lating continued spending, and by generating much
needed employment because of its labor-intensive
characteristics. The increased APD, which is being
implemented in two stages—from November 2009 and
November 2010—primarily penalizes long-haul travel-
ers and will mean a 112 percent rise in departure tax on
a flight out of the United Kingdom to Australia from
the end of 2010. The move could, however, backfire
since UK passengers planning long-haul journeys could
opt for airports in continental Europe as their departure
point for their long-haul journey. This will increase
short-haul flights out of the United Kingdom and could
potentially increase total global carbon emissions as pas-
sengers opt for an additional stopover in their search for
the most cost-effective means of reaching their final
(long-haul) destination.

The growth of Travel & Tourism is of unquestionable
relevance to both private- and public-sector stakeholders.
And the need for effective PPPs has never been more
crucial than in today’s globalized world. To explain the
nature of the problem, we can analyze the underlying
issue behind PPP using basic game theory. Imagine a
game in which each sector behaves as a player. Although
collaboration and partnership would produce the optimal
outcome, what often happens is that, since each player
has an incentive to deviate or must at times rely on the
other player to act first, the optimal outcome is not
always achieved.

Tourism destination marketing is the most common
area for PPPs and is complex in that it involves multiple
stakeholders. Interdependency among these stakeholders
requires well-structured alliances and should not be left
to chance. A lack of cooperation can lead to a shortage
of resources as well as the mismanagement of existing
funds. Successful collaborations, on the other hand, have
seen the creation of highly successful tourism destination
campaigns such as “100% Pure New Zealand” or
“Amazing Thailand.”?

It is important to explore the impact of failed PPPs,
using our existing game analogy. Failed games destroy
the very attractions that the industry sells. Examples of
failed games often occur within the financing mecha-
nism for major tourism projects. The public sector
might at times be required to facilitate investment—by
assisting private entities to overcome initial barriers and
providing much-needed financial solutions to initiate a
major tourism project. During the current depressed
economic climate, the need for public-sector assistance
to overcome financial constraints and provide further
development in the industry is more critical than ever.

As suggested by the UNWTO study, the evidence
supports the fact that various Travel & Tourism segments
can be improved by the existence of healthy PPPs, and
so countries can potentially improve their performance

in the TTCI by focusing on developing a strong PPP.
Since no accepted methodology to assess the nature of
PPP exists, we will use a simplified approach that will
incorporate dummy variables based on the existence of
a national tourism organization (NTO). Following this
approach we will assign a score of 1 if'a country has an
existing NTO, while those countries that do not have
an NTO are assigned a score of 0. The existence and
creation of well-functioning and evolving NTOs is a
good starting point for any healthy public-private part-
nership. Although a homogenous structure is not advised
for all countries, WTTC believes that the existence of an
NTO is the minimum requirement for any healthy PPP.

Table 1: Impact of national tourism organizations on
TTCI rank

Average score

NTO status in TTCI ranking
43 countries with no existing NTOs 3.59
88 countries with existing NTOs 432

Table 1 highlights the fact that countries with
NTOs perform substantially better than those that do
not have them, receiving, on average, a 20 percent high-
er TTCI score than countries without NTOs. This is
not surprising; PPPs are believed to improve the very
fundamentals that are assessed by the TTCI. Further
detailed research could develop an in-depth assessment
with the aim of quantifying the performance of the
existing NTOs in order to examine the relationship
between the performance of existing NTOs and the
TTCI ranking.

Pro-poor tourism and partnership

The need for partnership is not necessary only between
the public and private sectors. The types of partnership
can vary widely across the industry as a result of the
diversity of stakeholders. Worthy of mention, for exam-
ple, is the need for partnership for pro-poor tourism
(PPT). PPT is an approach to tourism development that
ensures that local communities are able to secure and
share the economic benefits from tourism. A key aspect
to this approach is the linkages between the private sec-
tor and local communities.

Researchers have advocated that the private sector
should be given support to contribute a given percentage
of its profits toward community improvement projects
and also toward supporting infrastructure development
—actions that would benefit not only the private sector
but also the community, thus improving the destination’s

overall competitiveness. Governments should engage the
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private sector to do this through schemes such as build-
operate-transfer (BOT) and foreign direct investment.

Foreign enterprises operating in local communities
should also play a critical role in the development of
PPT because their objectives and behavior have implica-
tions for the economic development of their destination.
These enterprises should ensure that their investments,
employment, operating, and other business decisions
take full account of the long-term development and
economic sustainability of the destinations in which
they operate.

Conclusions

The importance of involving public and private stake-
holders and creating a platform for dialogue is undoubt-
edly receiving growing recognition. The purpose of this
chapter is not to showcase successful partnerships but
rather to highlight the essential need for partnership
across the globe and the multiple benefits associated
with healthy public-private partnerships—something
that will be especially relevant as we address the chal-
lenges ahead.

Partnership and dialogue can lead to an improved
tourism product, promoting increased competitiveness.
And our findings illustrate that the existence of an
NTO is a stepping-stone in the right direction for
improving public-private partnership.

WTTC will continue to play its part by building
awareness of the industry and by consistently advocating
the need for partnerships throughout the industry.

Notes

1 Quoted by the World Tourism Organization Business Council
report on Public-Private Sector Co-operation in Tourism. See
UNWTO 2001.

2 UNWTO 2001.

3 Indeed, in the indicator measuring the effectiveness of marketing
and branding campaigns, New Zealand is ranked 7th and Thailand
14th out of 133 countries. The results for all countries are shown
in Table 5.03 of section 2.2 of this Report.

References

UNWTO (United Nations World Tourism Organization). 2001. Public-
Private Sector Cooperation: Enhancing Tourism Competitiveness.
Madrid: UNWTO.

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

1.3: The Importance of Public-Private Partnership in the Current Downturn

53



The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



CHAPTER 1.4

How Well Does the Travel &
Tourism Competitiveness Index
Explain Differences in Travel
Intensity Among Countries?

SELIM ACH
BRIAN PEARCE

International Air Transport Association (IATA)

The Travel & Tourism (T&T) industry is a significant
contributor to the development of many sectors of the
economy. According to the UNWTO,! all countries’
receipts for international tourism arrivals were estimated
to be around US$856 billion in 2007, and in the same
period international tourists’ arrivals were about 903

million, up 6.6 percent compared with 2006.

Scope of the research

Research by IATA has shown the importance of high-
quality international air connections in underpinning
inward investment and business productivity.? The year
2008 saw weak growth in the T&T industry, the result
of the uncertainties posed by the global economy affect-
ing consumers’ confidence and constraining their dis-
posable income. Tourist numbers are likely to be falling
in 2009 because of widespread recession in many major
economies. From a long-term perspective, however,
once recession is past, total tourists arrivals are still
expected to grow robustly. By 2010, international
arrivals are expected to reach 1 billion, and 1.6 billion
by 2020. The Asia Pacific region, Africa, and the Middle
East are expected to grow at rates of over 5 percent per
year, above the world average of 4 percent. Europe and
the Americas are forecast to slow down, growing at a
lower rate, below the world average. Europe will main-
tain the highest share of world arrivals, but will decline
from 60 percent in 1995 to 46 percent in 2020.

This chapter reports on a study of the relationship
between the number of passengers to/from a given
country and the Travel & Tourism Competitiveness
Index (TTCI) score. The objective is to understand
how well the TTCI indicates the key drivers of
Travel & Tourism, and therefore how well it indicates
the contribution of the sector to the economic success
of a country.

The TTCI score, which is composed of three dif-
ferent subindexes, captures the ease of developing the
T&T sector of a given country based on characteristics
of its business environment and infrastructure and its
regulatory framework as well as its human, cultural, and
natural resources. In addition to the factors covered by
the TTCI, travel is driven by incomes and factors such
as distance or travel costs. Based on an analysis of the
data and the theoretical relationships among the factors,
an econometric model was developed to assess these
relationships.’ This model is used in the last section of
the chapter to provide an initial quantification of the
link between the number of passengers and improving a
country’s TTCI score by improving its performance on
key travel drivers such as infrastructure, taxation, and

regulations.
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Figure 1: Total TTCI score and number of passengers, 2007
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What are the drivers of the air passenger travel?

This research is motivated by the need to provide some
quantification of the observation that the total number
of air passengers arriving at and leaving a country is
linked to the “attractiveness” of the country—that is, to
the value of the TTCI score, as well as to factors such as
incomes and travel distance.

Figure 1 confirms that highly ranked countries are
likely to attract a higher number of air passengers than
others. During the 2008 exercise, the average TTCI
score recorded for all the countries under study was
4.08, shown by the average line in Figure 1. Countries
to the right of the line were ranked above average, while
those to the left were below average.

Figure 1 also suggests that countries might be

classified into three main groups:

 The first group is composed of countries with
a high TTCI score and a high number of air

passengers.

* The second one includes countries with a high
TTCI score and a relatively small number of air
passengers.

* The third group of countries, to the left of the
figure’s average line, has low TTCI scores and few
air travelers—below 10 million passengers for the
year 2007.

The United Kingdom and the United States are the two
countries with the greatest number of travelers, followed
by Germany, Spain, and France. China is located just at
the average line with around 50 million air travelers,

but appears to enjoy a relatively high travel intensity
given its TTCI score. Switzerland, which is the best
performer on the Index, records a TTCI score of 5.63
with around 25 million arrivals and departures during
the full year 2007. Another group of countries—Iceland,
Luxembourg, and Malta—enjoys quite high TTCI
scores, respectively 5.16, 4.95, and 4.86, but with less
than 5 million passengers.

One observation from Figure 1 is that high-income
countries such as the United Kingdom, the United States,
and other European countries are located in the top
right of the graph. Low- or medium-income countries
are located in the bottom left of the graph. We know
from previous studies of travel demand that incomes are
the principal driver of travel.* Incomes are not one of
the indicators that make up the TTCI, but this analysis
may suggest that high-income countries have been
better able to invest in measures to attract tourists.

It appears also that there is a “hub” effect. Some
countries show a high number of travelers but a relative
low TTCI score level compared with other countries.
For instance, the United Kingdom shows a higher num-
ber of travelers than France, which has a similar total
Index value (5.28 against 5.23) and a comparable coun-
try size in terms of population and GDP.The United
Kingdom is a major hub in Europe and a major gateway
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for the United States, which could explain this differ-
ence in number of passengers.

Another major factor that may account for the dif-
ferences in the relationship between passenger numbers
and the TTCI score shown in Figure 1 is the cost.
Because of the difficulties in obtaining consistent and
comprehensive price data, we proxy travel costs by dis-
tance between origin and destination. It is expected that
air passenger traffic between two countries decreases the
farther away the countries are from each other, and so
the cost to reach distant countries is expected to be
higher than to reach closer destinations.

Figure 1 suggests also that the size of the countries
that might be approximated by the population is anoth-
er important parameter to consider. It is likely that the
larger the population of a country, the higher the
expected number of travelers from and to this country
(everything else considered equal). For example, this is
the case for Albania, which is about seven times smaller
than Australia in terms of population, and for which the
total number of air travelers is about fifteen times lower
than Australia.

A country’s travel intensity and its TTCI score
Focusing more specifically on travel intensity, defined as
the number of air passengers (arrivals and departures)
divided by the population of the country, we analyzed
the relationship between travel intensity and the TTCI
score, GDP per capita, and distance.

The analysis of Figures 2, 3, and 4 supports the
points outlined above.

It is clear in Figure 2 that, once the size of a coun-
try’s population is allowed for, its air passenger numbers
have a clearer and more consistent relationship with its
TTCI score. The high levels of passenger numbers
shown for the United Kingdom and the United States
in Figure 1, relative to their TTCI score, are shown to
be the result of their population size. As expected, the
TTCI score has a positive relationship with travel inten-
sity; this 1s confirmed by Figure 2. There 1s also a clear
and positive relationship between GDP per capita and
travel intensity. On the other hand, distance has a nega-
tive effect for almost all countries. Countries such as
New Zealand or Japan, which are more distant from
other destinations than European countries, such as
Switzerland, show lower levels of travel intensity. The
distance—and hence, the cost—of travel is a part of the
explanation for differences in travel intensity relative to
a country’s TTCI score.

Interestingly, these three figures also suggest that
there are several countries for which the TTCI score,
GDP per capita, and distance are not the only variables
that are related to the total number of passengers. This
group of outliers is composed of several countries from
the Middle East—the United Arab Emirates, Qatar, and
Bahrain—and also by Barbados and Cyprus as well as

Malta. These countries are attracting a high number of
passengers with respect to their population and they are

ranked in the first quartile of the best performer countries:

e The United Arab Emirates, Qatar, and Bahrain
record a TTCI score of 4.39, 4.44, and 4.29, respec-
tively, which is above the TTCI average of 4.08.
These three countries are very strongly rated in
terms of price competitiveness in the T&T industry
and human resources, and also in terms of safety
and security. These countries, and the Middle East
in general, have been investing intensively in air
transport infrastructure in the last few years, and air
transport has been growing strongly in double dig-
its. The United Arab Emirates is a perfect example,
with Dubai international airport, being a major hub
in the region, enjoying more than 34 million air

passengers during the full year 2007.

* Barbados, Cyprus, and Malta represent a major des-
tination for tourism and record a TTCI score above
the average, equal to 4.77, 4.87, and 4.86, respec-
tively. In addition, these countries enjoy a very high
value of the “affinity for Travel & Tourism” pillar,
with scores of 6.57, 6.35, and 6.22, respectively, out
of 7.This pillar is captured in the subindex of
human, cultural, and natural resources, which assess-
es the tourism openness and the attitude of popula-
tion toward foreign visitors, as well as whether or

not an extension of business trips is recommended.

For other countries, such as Hong Kong SAR and
Singapore, the distance to destination seems not to be
related to the intensity to travel. A part of the explanation
is that travel intensity for these countries is likely to be
driven mostly by their historic positions as key trade
hubs and their TTCI scores. Compared with that of
New Zealand, for example, which is of similar size in
terms of population and average distance flown, Hong
Kong SAR and Singapore enjoy a quite high TTCI—
5.09 and 5.06, respectively, while that of New Zealand is
4.96.

Of course it is impossible to disentangle the separate
effects on travel intensity of the TTCI score and other
factors through casual graphic analysis. In order to assess
the weight of each of these drivers—that is, their rela-
tionship with the intensity of travel—an econometric
model was developed.

The results of the analysis with this model are
broadly in line with our expectations. The model
explains a large proportion of the variation of the data
(77 percent of the overall variance).® The total Index
score and GDP per capita have a positive impact on the
intensity to travel. The distance from destination, which
is used as a proxy of the cost to travel to a given coun-
try, has a negative effect on the intensity to travel.
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Figure 2: Travel intensity and TTCI score, 2007

Source: IATA; World Economic Forum, 2008.

Figure 3: Travel intensity and GDP per capita, 2007

Source: IATA; World Economic Forum, 2008.
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Figure 4: Travel intensity and distance, 2007
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The TTCI score appears to be the most important
factor explaining variations in travel intensity between
countries. GDP per capita counts for a larger weight
than distance, which is consistent with other research
showing that travel has a higher elasticity with respect to
income than price.® Considering all else being equal, the
model suggests that improving the total Index score by
10 percent would lead to an increase in travel intensity
by 33 percent.

We used results of this model to simulate the out-
come of improving the value of the TTCI score for sev-
eral countries, through raising the performance of key
drivers such as infrastructure, airport costs, and regula-
tion. Because the TTCI score is calculated as an
unweighted average of the three subindexes, the
improvement might be achieved by upgrading the score
of the subindexes and associated pillars. Obviously, the
results that will be obtained with this simulation depend
on the particular situation of each country in terms of
the population, GDP per capita, distance to destinations,
and the current value of the TTCI. Indeed, subindexes
and associated pillars are affecting the T&T industry of
each country differently.

India, for example, might increase the total number
of its passengers in the model by 2 percent if it were
able to upgrade its TTCI score to the regional average
score of 4.02, which represents an improvement of 0.8
percent. This in theory might be achieved by upgrading
the business environment and infrastructure performance
from 3.70 to 3.78, through more competitive ticket

taxes and airport charges, or by increasing the number
of “available seat kilometers.”

Mauritius, ranked 41st last year, enjoys a TTCI
score of 4.38, which is above the African average. The
model suggests that this country could increase its num-
ber of air passengers by 14 percent if it could reach the
European average TTCI score (4.60), representing an
upgrade of just 5 percent. This is might correspond to
an upgrade of the ICT infrastructure, which is, accord-
ing to last year’s evaluation, at the bottom of the table
(2.73 out of 7).

China is also an interesting example to investigate
because it records a TTCI of 4.06, which is just below
the TTCI average score for all countries of our sample.
This country is rated relatively low on the overall T&T
business environment and infrastructure (scoring 3.45
out of 7), where the tourism infrastructure and the ICT
infrastructure pillars are particularly weak, with scores of
1.53 and 2.62 out of 7, respectively. All else being con-
sidered equal, if it were possible to raise this particular
subindex to reach the TTCI European average, the
model suggests that China might see an increase of the
number of arriving and departing passengers of about
44 percent. Overall TTCI score averages, by region, are
provided in Table 1 for comparison.
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Table 1: Average overall TTCI score, by region

Region Number of countries Average TTCI score
Africa 27 3.40
Americas 23 403
Asia Pacific 25 4.02
Europe 4 4.60
Middle East 10 4,04
Total average 126 4.08

Source: TTCI 2008.

The next section will focus on analyzing the relationship
between upgrading particular subindexes and associated

pillars or indicators with the total number of passengers.

Policy implications

The main aim of this research is to provide a quantitative
tool to measure the extent to which policies dedicated
to improving the business environment and infrastructure;
the regulatory framework; or the human, cultural, and
natural resources component of a country might be
expected to increase the number of air passengers and
travel intensity by a country.

The results of last year’s Report show that the scores
recorded for the three subindexes are markedly different
across regions (Table 2). For the sample under study,
Africa has the lowest score in terms of business environ-
ment and infrastructures, while the Asia Pacific region,
which is similar in terms of number of countries, is
more highly ranked.

Europe, the larger sample with 41 countries, records
the highest score for each of the three subindexes.

Table 2: Average T&T subindex scores, by region

Average TTCI score

Subindex A: Subindex B: Subindex C:
T&T T&T business ~ Human, cultural,

Number of regulatory environment and natural

Region countries framework and infrastructure  resources
Africa 27 3.88 2.87 3.44
Americas 23 432 3.60 4.18
Asia Pacific 25 4.4 3.62 4.02
Europe 41 5.08 4.36 4.37
Middle East 10 4.43 3.98 3.70
Total average 126 4.50 3.73 4.01

Source: TTCI 2008.

Air transport infrastructure

High-quality air transport infrastructure is a key driver
of competitiveness for the tourism industry and also for
the whole economy of a country.” It allows for the
reduction of the distance barrier between countries and
connects national markets to the rest of the world.

Air transport infrastructure is a component of the
TTCI score and 1s captured in the 6th pillar. This pillar
is made of six different indicators, including both quan-
titative and qualitative measurements: the quality of the
air transport infrastructure, the number of available seat
kilometers, the number of departures per 1,000 popula-
tion, airport density, the number of operating airlines,
and the quality of the international air transport network.

Results of last year’s Report indicate that the score
for this particular indicator varies widely across countries
and regions.

African countries are suffering from a lack of air
transport infrastructure, with the lowest regional average
score of just 2.43 for this pillar, while the Asia Pacific
region, which is of comparable sample size, enjoys an
average score level of 3.41 (Table 3).

Table 3: Average score for the air transport
infrastructure pillar

Region Number of countries Average score
Africa 27 243
Americas 23 3.34
Asia Pacific 25 341
Europe 4 3.75
Middle East 10 3.63
Total average 126 2.43

Source: TTCI 2008.

We used our econometric model to simulate the
results of hypothetical programs to upgrade the air
transport infrastructure pillar for two African countries.
This improvement might be achieved by upgrading one
or several of the six indicators. It should be noted that
the objective of this exercise is to indicate the scale of
increased activity that such an improvement in air
transport infrastructure might bring. Governments will
need to assess the costs and benefits of investing in air
transport against other public works. However, this
analysis does provide important data that could be used
to help measure the benefits of such investment in a
cost-benefit assessment.

Mali, according to the value of the 6th pillar, shows
a deficit of air infrastructure with a score equal to 2.10
out of 7. Among the lowest country performances in
this pillar are the number of available seats offered and
the airport density, with scores of 1.05 and 1.03, respec-
tively. Our model suggests that the number of passengers
arriving and departing could be raised if it were possible
to invest in creating new airport capacity and/or create
the necessary regulatory conditions for airlines to
increase air transport capacity. Assuming that all other
pillars remain unchanged, this country might see an
increase of 2 percent (representing a total of about
635,132 passengers) of the number of passengers if it
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could upgrade its air transport infrastructure to the
African average. According to the 12th pillar measure-
ment, capturing affinity for Travel & Tourism, this coun-
try already enjoys a favorable position for tourism (a
score of 4.88 out of 7) with a very friendly attitude of
population toward foreigners (6.8 out of 7). Upgrading
the air transport infrastructure might support a further
expansion of the T&T industry.

Mauritania is the other example we look at in
Africa. It has one of the poorest measured quality and
quantity of air transport infrastructure, with a score of
just 2.12. According to this indicator, this country
records a poor quality of air transport infrastructure (3.1
out of 7) as well as a low level of available seat kilome-
ters (1.02 out of 7). Here again, the model suggests
Mauritania would benefit from a 2 percent rise in the
number of air passengers, representing around 317,000
passengers, if it were able to raise its infrastructure score
to the African average.

The implementation of policies aimed at upgrading
air transport infrastructure is obviously not the only
means to improve countries’ T&T competitiveness, but
it should be considered as a part of a basket of policy
measures. Improving air transport infrastructure and the
transport infrastructure in general, including road, rail-
roads, and ports, is certainly a catalyst for less-developed
countries to ensure, on the one hand, an effective func-
tioning of their economy; on the other hand, it consti-
tutes a good means of providing improved access to
their market and attracting foreign investments.

At the other end of the scale, Europe as a whole
records the best air transport infrastructure according to
this measurement, with a score of 3.75. France,
Germany, and Spain are among the highest ranked
countries within this region.

Yet several countries in Eastern Europe record a
low score in terms of air transport infrastructure. This is
the case for Albania (2.20) and Bosnia and Herzegovina
(1.97). If they were able to upgrade their transport
infrastructure to the European average—for example,
by creating the conditions for an increase of the number
of available seat kilometers or by improving their inter-
national air transport network connectivity—these
countries might increase the number of passengers by
9 percent and 11 percent, respectively.

Middle Eastern countries are very well ranked on
the provision of air transport infrastructure, making
the region, which is composed of 10 countries in our
sample, the second best performer after Europe. The best
performer in the region is the United Arab Emirates,

with 5.50 (well above the European average).

Ticket taxes and airport charges

The ticket taxes and airport charges indicator is a part
of the 10th pillar, namely price competitiveness in the
T&T industry, along with hotel prices, fuel costs, relative

consumer prices, and taxation.

For the T&T industry, this indicator, even if it
counts for the same weight as the other 24 indictors of
the second subindex and thus represents a small share in
the TTCI score, is an important issue for a country in
terms of attractiveness of tourist arrivals. For a country,
applying high ticket taxes and airport charges would
raise the cost of travel and might divert traffic to anoth-

er, cheaper destination (Table 4).

Table 4: Average TTCI score for ticket taxes and airport
charges

Number of Average

Region countries score Ranking

Africa 27 5.22 Most expensive
Americas 23 5.23

Asia Pacific 24 5.82

Europe 40 5.69

Middle East 10 6.30 Least expensive
Total average 124 5.58

Source: TTCI 2008.
Note: Data are not available for Montenegro or Kazakhstan.

The Middle East region enjoys the best performance,
as ticket taxes and airport charges paid by passenger and
airlines are lower than in the other regions. Bahrain, the
United Arab Emirates, both with scores of 6.78, and
Quatar, at 6.68 out of 7, are the top three countries of
this region. These countries have attracted a great pro-
portion of the air passenger’s traffic in the region by
applying, among other factors such as their favorable
geographical location, a policy prioritizing a competitive
ticket taxes and airport charges.

Asia Pacific countries are also very attractive from
this indicator’s point of view, with an average score of
5.82 out of 7. Some of the cheapest countries in this
region are India (8th), Malaysia (11th), Indonesia (12th),
and Taiwan China (13th).

Europe enjoys a lower average score (5.69). France,
the United Kingdom, and Bosnia and Herzegovina are
the most expensive European countries according to this
indicator. On the other side, Luxembourg (6.82) is the
cheapest country of our entire sample.

African and Latin America countries have weaker
scores in this area. There is here a significant potential
for attracting air passenger traffic by reducing tickets taxes
and airport charges. Calculations made using our econo-
metric model demonstrate that Ecuador, one of the
countries with the highest tickets taxes and airport charges
level in our sample, might see an increase of 3 percent
of the number of passengers (up to about 2.7 million) if
it were to improve its rank to the average European
scores—this corresponds to upgrading the overall rank-
ing of price competitiveness (10th pillar) by 4 percent.

The same exercise has been performed for Mali,

and results demonstrate here again that the number of
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passengers might be increased by 5 percent if this coun-
try were able to raise its price competitiveness by 18
percent. This would need to take place on a number of
fronts since, if it were to be achieved by reducing ticket
taxes and airport charges alone, it would correspond to
taxes and charges about seven times lower than is the

current situation.

Regulatory framework

The regulatory framework, which is the first subindex
of the TTCI, is made of five pillars capturing many ele-
ments related to government policies. Those elements
include the openness of bilateral Air Service
Agreements, policy rules and regulations, environmental
sustainability, safety and security, health and hygiene, and
also the prioritization of Travel & Tourism. This is the
most complex subindex of the TTCI, as it is constructed
on a basis of 27 individual indicators (against 24 for the
second subindex and 20 for the third).

In the 2008 TTCI, Europe enjoys the most favor-
able regulatory framework, with the top four countries
in this region being Switzerland, Germany, Spain, and
the United Kingdom. However, several Eastern
European countries are ranked at a lower level than the
European average: Bosnia and Herzegovina, Macedonia,
Albania, and Russia are at the bottom of the ranking for
this particular subindex.

One part of the explanation is that these countries
seem not to implement policies aimed at prioritizing
the T&T industry. Indeed, the 5th pillar, which captures
this element, shows a relatively low score for these
countries. Looking in more detail—at the indicator of
government prioritization of the T&T industry—we
notice also that the score is quite low for these four
countries, below 4 out of 7 for Bosnia and Herzegovina,
Macedonia, and Russia, and 4.7 for Albania.

Using our model, we simulate for these countries
the impact of upgrading their overall regulatory frame-
work scores to the European average that could be
achieved through the improvement of one or several
pillars of subindex B (Table 5). Bosnia and Herzegovina
shows the greatest potential to improve to its overall
TTCI ranking and attract an estimated additional 34
percent air travel passengers if it were able to implement
regulatory policies that result in an improvement of
about 26 percent of the subindex A score.

Table 5: Impact of upgrading the TTCI score, Eastern
European countries

Percent increase

Country TTCl score Number of Passengers
Albania 10 33
Bosnia and Herzegovina 10 34
Macedonia, FYR 4 1"
Russian Federation 7 23

Source: TTCI 2008.

African countries are most hampered from a regula-
tory point of view, with an average subindex score of
3.88. Burundi, Cameroon, Chad, and Lesotho are the
countries that record the lowest subindex A. For these
countries we also simulate the impact of improving the
ranking by improving the policy rules and regulations

pillar (See Table 6).

Table 6: Impact of upgrading the TTCI score, African
countries

Percent increase

Country TTCl score Number of passengers
Burundi 8 27
Chad 14 51
Cameroon 7 21
Lesotho 6 18

Source: TTCI 2008.

We did a similar exercise for the Asia Pacific region.
Several countries within this region are suffering from
an inefficient regulatory framework, according to the
first subindex ranking. Among the countries that would
be the most affected is India, with a score of just 3.78,
below the regional average score of 4.41.This country
has the potential to increase the number of air passenger
by 17 percent if it could upgrade its regulatory policies
to the regional average.

The other important indicator that facilitates air
transport connections between two countries is the
openness of bilateral Air Service Agreements (see Table
7). This 1s captured in the policy rules and regulations

pillar.

Table 7: Average score for openness of hilateral Air
Service Agreements

Region Number of countries Average score
Africa 27 2.31
Americas 23 4.02
Asia Pacific 23 2.67
Europe 39 279
Middle East 10 2.64
Total average 122 2.88

Source: TTCI 2008.
Note: Data are not available for Montenegro, Serbia, Tajikistan, or Taiwan,
China.

Latin American countries, such as El Salvador,
Honduras, and the Dominican Republic, enjoy the
highest scores for this indicator, creating positive incen-

tives to facilitate air transport connections with other
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countries. Last year’s results indicate that all other
regions benefit from a comparable level of openness
with similar scores, although it is mainly African and
Eastern European countries that are at the bottom the
TTCI table—for example, Estonia and Algeria, among
others. For these two countries, our simulation shows
that the number of passengers might be raised by 4
percent and 9 percent, respectively, through an improve-
ment of all the policy rules and regulation measures to
their regional averages.

Conclusion

This modeling demonstrates that the tourism competi-
tiveness factors making up the TTCI are strongly related
to the total number of passengers arriving and departing
for a given country. Taking into account the population
by country, the econometric analysis demonstrates also
that the GDP per capita of the destination country and
the average distance traveled to reach that particular
country are two other significant factors. Efforts dedicat-
ed to improving the overall TTCI ranking (by imple-
menting an efficient regulatory framework; investing in
infrastructure; improving price competitiveness; or
improving human, cultural, and natural resources) are
likely to increase the total number of passengers arriving
and departing for a given country, according to the
model estimation. The econometric model developed
provides a tool to simulate the effect of a particular poli-
cy on the number of air passengers either by upgrading
the overall TTCI score or the score of one of the
subindexes and pillars.

Further work is necessary to refine the analysis, but
already it provides some quantification of the effects that
governments and other stakeholders might expect if
they improve the provision of key drivers of Travel &
Tourism. These drivers could be used to help improve
the wider economic benefits brought through the devel-

opment of this important sector.

Notes
1 UNWTO 2008.

2 |IATA 2007.

3 The econometric model is based on the data collected during the
2008 edition of the Travel &Tourism Competitiveness Report
using a sample of 126 countries (the following countries are not
included in the analysis: Guatemala, Kyrgyz Republic, Puerto Rico,
and Nicaragua. International passengers data for the full year 2007
were not available for these countries). The total number of air
travelers for a country is calculated on an origin and destination
basis for each country and is extracted from IATA's Passenger
Intelligence Services (Pax|S) database (2007). All data sources are
listed in the appendix.

4 See IATA 2008.
5 See Appendix A: Description of the Model.
6 IATA 2008.

7 Please note that this pillar is comprised of six indicators in The
Travel &Tourism Competitiveness Report 2008; this year, the
number of available seat kilometers has been divided into two
separate indicators, domestic and international, so that there are
now seven indicators that make up the pillar. This section cites
results and scores listed in the 2008 Report.
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Appendix A: Description of the Model

The model estimates the total number of passengers
arriving and departing from a country (weighted by the
population) with respect to the overall TTCI score, the
GDP per capita, and the distance to destination countries.

For a given country, the total number of passengers
(arriving and departing) divided by the population of
that country is the dependant variable. The overall
TTCI score, the GDP per capita for that country, and
the average distance flown to reach this country are the
explanatory variables.

The following log-log specification form indicating
the intensity of travel between country X and country Y

(where Y is all countries except X) is used:

log (Total nb. Pax) vy

= ¢, + ¢, og(Totallndex)
Pop

+ ¢;.log(GDPperCapita)
+ ¢ log(Dist) vy + Exy

The dependant variable is defined as follows:

e ‘Total nb.Pax/Pop is the total number of passengers
(arriving and departing from a given country X to
the rest of the world, denoted Y) divided by the
population of the country X

The explanatory variables are defined as follows:

e Totallndex refers to the TTCI score calculated
for country X

* GDPperCapita is the GDP divided by the
population for country X

 Dist is the average distance flown from country

X and all other countries, denoted Y

e Eyy Is the error term of the regression

The following estimation is obtained:

Explanatory variables Coefficients
c Constant -8.05
cy TTCl score 2.97
c3 GDP per capita 0.59
Cy Distance —0.27

Note: Coefficients are estimated using a log-log model.

The model has been tested for autocorrelation and
heteroskedasticity.

Data sources

TTCl scores: The Travel & Tourism Competitiveness Report 2008:
Balancing Economic Development and Environmental
Sustainability

Distance between countries: IATA, Scheduled Reservation System
database

Number of passengers: IATA, PAXIS database, 2007
Population by country: The World Bank, 2007, 2006 online database

Real GDP per capita by country: The World Bank, 2007, 2006 online
database
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CHAPTER 1.5

Capturing the Visitor Economy:

A Framework for Success

ALEX KYRIAKIDIS
HEATHER HANCOCK
SIMON OATEN
RASHID BASHIR
Deloitte

Tourism is one of the largest industries in the global
economy and has been both a key driver and a benefici-
ary of the prolonged period of economic growth seen
in recent years. It also has significant social and cultural
benefits because of its potential to promote understanding
and international relationships. These socioeconomic
dimensions make tourism a vital component of global-
ization.

The importance of the sector worldwide is demon-
strated by the liberal business environment that exists in
most countries, with more than 130 WTO members
having made commitments to open up their tourist
industry—more than any other service sector.!

International tourist volumes increased by 6 percent
in 2007, reaching almost 900 million arrivals and deliv-
ering the fourth year of uninterrupted expansion. The
first half of 2008 saw a further volume increase of 4
percent, but a sharp slowdown in the second half led to
an estimated growth of 2-3 percent for the year as a
whole.?

As the global economy enters deeper into a climate
of uncertainty in 2009 with reduced investment and
declining consumer spending, coupled with an increasing
focus on fiscal policy to stimulate economic activity, it
becomes more important than ever for countries to
sustain and maximize the benefits of tourism.

It is vital for policymakers to understand the eco-
nomic impact of tourism and to design and implement
policies that will enable them to realize its full benefits.
In this chapter, we analyze, from a public sector perspec-
tive, the economic contribution of tourism to the wider
society and explores a framework for capturing the “vis-

itor economy.”

What is the visitor economy?

The visitor economy in each country consists of two
key components.® The core element is formed by the
direct contribution of tourism: the value generated by
the provision of tourism-related goods and services. This
measure is in line with the concept used by the United
Nations World Tourism Organization (UNWTO)
Tourism Satellite Accounts (TSA).

A second, broader component takes into account
indirect contributions from other sectors that rely on,
or support, tourism (for example, through the supply
chain). This component also includes the impact of capi-
tal investment and collective government expenditure
on behalf of the tourism industry.

In this chapter we analyze these components of the
visitor economy and also consider its contribution to
broader public policy objectives such as regeneration,
social and economic inclusion, enhancing skills and
employment, and attracting enterprise and investment as
well as strengthening international ties.

Deloitte has developed the “visitor economy analy-

sis framework” to describe and understand how tourism
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interacts with and contributes to the wider economy
and society. This framework highlights the economic
impacts (direct and indirect) of tourism as well as its key
drivers, policy barriers, and market failures. It identifies
those factors that can be most effectively leveraged by
the industry and by policymakers, along with more

uncontrollable factors that represent specific and unusual

Figure 1: Visitor economy analysis framework
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Source: Deloitte.
Note: Framework outline:

o Domestic and international tourists: The economic impact of tourism is
driven by the number of tourists and the amount they spend. Both
domestic and international tourists add value to an economy.

However, domestic visitors contribute in an economic sense only if their
alternative choice would be to travel abroad; otherwise they represent a
redistribution of expenditure within the domestic economy.

e Market influencers and market failures: These have an impact on
economic outcomes by affecting the number of tourists visiting or
remaining in a given country.

international
destinations

Key market influences include exchange rate fluctuations affecting the
relative cost of a trip, and seasonality affecting the attractiveness of a
destination—for example, there are significant variations in visitor
numbers during summer and winter seasons, or for special events.

Market failures affect the level of information available to prospective
visitors and thus their behavior, as well as the ability of the industry to
undertake coordinated and effective marketing; this in turn influences
the number and type of visits. Market failures can also affect the ability
of visitors to fulfill their (spending) expectations once in the country—
for example, through accessibility to varied locations.

9 Wider policy barriers: These also have external effects on the economic
impact of tourism, influencing both visitor numbers and expenditure.
These include physical infrastructure and capacity, entry costs and
border policy, and climate change legislation.
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as tourists. This determines the extent of the economic
contribution of the sector.

The challenge for policymakers is to concentrate
resources on those drivers that can be influenced and
that will deliver the greatest economic benefits to the
sector itself and to the wider economy. An example of
the way this economy works in a particular country is

seen in Box 1.

Economic impact

As identified at the beginning of this chapter, the eco-
nomic impact of tourism is wide ranging and falls into
distinct classifications. Taking the example of tourism-

related activity in restaurants, the figure in Box 2 illus-
trates the different categories of impact on the overall

economy in terms of quantifiable effects.

In addition, tourism has a number of non-quantifi-
able effects on the wider policy agenda. Examples
include global image, culture, and heritage, as well as
tourism’s contribution to enhancing the attractiveness of

a place for inward investment.

Understanding the supply chain
The example in Figure 2 illustrates that through direct,
secondary, and induced effects, any change in tourist

expenditure can have consequences for many sectors of

the economy. Understanding the tourism supply chain is
the key to grasping these consequences.

There are numerous stakeholders involved in the
tourism industry. Any single transaction extends beyond
its direct eftects, creating ripples throughout the lengthy
supply chain. Tourism is therefore an important compo-
nent of sustaining a healthy, diversified economy, and as
an industry sector it should be a primary consideration
for policymakers. Countries need to understand the rel-
ative importance of the visitor economy and how to
maximize the benefits of tourism for the supply chain as
a whole, in addition to generating wider public good

and the economic benefits derived from tourism.

Leakage threat
There is a significant missed opportunity in the eco-
nomic impact of tourism where a country lacks an
indigenous supply chain for the sector. Examples of
missed opportunities include tourism establishments that
import food from outside the country, a sector that
employs large transient expatriate populations who repa-
triate the majority of their earnings, and a destination
where the majority of services are provided “within
resort” by foreign-owned entities.

In such examples, the economic benefits of tourism

can be surprisingly low because of the high degree of

-

Box 1: The visitor economy framework applied to the United Kingdom

The Deloitte framework can be applied to any country. It
was recently used in the United Kingdom as part of a study
commissioned by VisitBritain and the Tourism Alliance.

bution to the economy—currently £52 billion or 3.7 percent of
GDP.' This takes into account the value added that is generated
by the provision of tourism-related goods and services.
Moreover, the visitor economy directly supported over 1.36
million jobs in 2007. Total spending in the visitor economy has
risen, in nominal terms, from £85 billion in 2005 to £86 billion

in 2007.

The UK visitor economy also has significant indirect
impact through its interaction with other businesses in the
supply chain. The total (direct and indirect) impact of the visitor
economy was 8.2 percent of national GDP in 2007—equivalent
to around £114 billion. These indirect impacts arise because
activity and output in the visitor economy create jobs and
growth in the wider economy as other sectors sell to or pur-
chase from it. There is also further impact through interactions
with suppliers of investment goods to the visitor economy. All
of these other sectors, to some extent, benefit from the visitor

A

The UK visitor economy delivers a significant direct contri-

economy. The United Kingdom has a strong domestic supply
chain and, as a result, its capacity to absorb indirect economic
benefits is high.

While the sector has the potential for continued strong
growth, it faces a series of short-term and longer-term challenges
as international competition increases and the world economy
deteriorates. In the longer term, the sector’'s economic impact
could grow to £188 hillion by 2018, although still accounting for
around 8 percent of GDP. The London Olympics in 2012 is
expected to provide a particularly significant boost to tourism
revenues.

Although the longevity and depth of the current recession
remain unclear, it is expected that, as a result of the global
economic downturn, gross value added for the visitor economy
could be £11 billion lower over the next three years, with
114,000 fewer jobs created than would otherwise have been
the case.

Notes

1 Deloitte 2008; see the financial forecasting model in Annex B of
that report.
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Box 2: Understanding the economic effects of tourism

Direct effects are those changes in production that are con-
nected with immediate effects of changes in tourism expendi-
ture. Tourists spending money in restaurants directly result in
increased sales in the hospitality sector. The additional sales
and consequent changes in salaries, taxes, supplies, and so on
are direct effects of tourist expenditure.

Indirect (secondary) effects are those changes in production
resulting from spending of the restaurant's receipts in other
linked parts of the supply chain—that is, goods and services
used by the restaurant. Changes in sales, jobs, and so on in the Direct
food and beverage supply industry represent the indirect effect
of changes in the restaurant industry. Additionally, there are a
multitude of suppliers to the food and beverage industry that
represent another stratum of indirect effects.

Indirect Induced

Induced effects describe those changes in economic activity Direct
that result from the spending of employee income earned non-quantifiable
through participation in the tourism industry. Restaurant
employees supported by tourist expenditure subsequently
spend their income in the region in which they live on goods
such as utilities, food, accommodation, and so on. The rev-

. . Secondary Secondary
enues, salaries, and jobs that are a consequence of household quantifiable non-quantifiable
spending of additional income arising from tourism are known
as induced effects.

A j

Figure 2: Tourism supply chain
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Figure 3: Supply chain and tourism volume
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Source: Deloitte analysis.

“leakage” outside the domestic market. The lack of a
domestic tourism supply chain significantly dilutes the
value of the visitor economy, but offers clear opportuni-
ties for increasing the capture of these benefits if correc-
tive action is taken.

Figure 3 illustrates the interaction of the supply
chain with the levels of tourism in a given country.

Spillover benefits

Beyond the supply chain, tourism has close links with
other parts of the economy, creating spillover benefits
for a number of diverse sectors. Examples of sectors that
gain include retail, manufacturing, and health and life
sciences.

Retailers who are not directly associated with the
tourism industry may develop targeted strategies for
tourist areas to maximize sales of goods and services
specific to visitors. For example, in the United
Kingdom, although only 1 percent of overseas visitors
come to London for shopping, they represent around a
quarter of all shoppers in central London and account
for £1.0-1.7 billion of retail spending annually.

Value and volume of tourism

High

While the contribution of the visitor economy to
the manufacturing sector is not immediately obvious,
Deloitte research reveals crucial links through the supply
chain. These links are particularly strong for manufactur-
ing in the transport sector, food and beverages, and hotel
equipment.

Well-developed health-care systems and improve-
ments in technology have also supported the growth of
medical tourism, with consumers traveling specifically to
receive treatments such as surgery, dentistry, cosmetic
surgery, and infertility treatment.

Deloitte has also found evidence of a “critical mass
viability” effect, whereby tourism and its associated
expenditure create further benefits for local businesses
and consumers (Figure 4.) For example, some business
services are aimed specifically at tourists, but there is
often significant cross-over and in some cases even
cross-subsidization, benefiting local residents.

This effect is partly tangible through additional
choices made available to residents or through the
investment in conservation efforts to enhance a coun-
try’s heritage, as can be seen in the United Kingdom. It
is also partly intangible in terms of its contribution to
the “vibe” of a place such as Dubai.
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Figure 4: The critical mass viability
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Wider contribution

The visitor economy can also contribute to the wider
socioeconomic policy agenda. Tourism can promote
economic and social inclusion by providing a point of
entry to the labor market for those with low or no
skills, those who can only work part-time, or those who
might not otherwise engage with the labor market.
Once employed, these workers can be “up-skilled” and
moved further up the value chain.

The visitor economy supports strong entrepreneur-
ial activity and new business formation in many coun-
tries. This is helped by the comparatively limited barriers
to entry in most areas of the tourism industry; this is
particularly the case for small- and medium-sized
enterprises.

The visitor economy contributes significantly to the
sustainable development of many rural areas in terms of
direct tourism-related activity. Anecdotal evidence also
suggests that local supply chain links are likely to be
stronger in these areas. For both these points, though,
it is important not to overstate the case for the contri-
bution made by “lifestyle businesses,” where normal
business drivers toward growth and higher value may be
at odds with more personal motivations for the style and
scale of tourism business being created.

Tourism has also been a catalyst for wider regenera-
tion and development in a number of urban areas across
the world, from the Las Vegas Strip to Singapore’s Clarke

Quay.

In assessing the economic impact of the visitor
economy, it is important to understand not just the ben-
efits of the sector but also the costs, both to the tourism
industry itself and to the wider economy. For example, if
the government chooses to develop an airport to better
serve tourists, this represents a fiscal cost as well as an
asset.

Society may bear the cost and negative consequence
of increased congestion resulting from higher volumes
of tourism. “Joined-up” thinking to connect policy at
the local, regional, and national levels is therefore of
great importance in ensuring that the positive economic
benefits are maximized while negative impacts are dealt
with eftectively.

And finally, tourism can be a powerful tool to
facilitate international understanding and enable broader
cultural horizons. This will help in building cosmopolitan

and globally aware communities.

Five key areas for policymakers

Tourism must clearly be seen from the perspective of
the broader economy. The framework focuses on five
key areas to assist countries in developing a strategy
that will maximize the value of the visitor economy
within this broader context: macro factors, international
competition, market failures, policy barriers, and policy

considerations.

Macro factors

The economic impact of the visitor economy is prima-
rily driven by tourist numbers and associated spending.

These are likely to be influenced by a number of factors:

* The cost of visiting or remaining in a destination—
for example, as determined by exchange rates—is a
key influence on both domestic and international

travelers.

* Consumer spending is a main driver for both
domestic and inbound tourism.

e The health of the domestic economy as measured
by the gross domestic product (GPD) is a main
determinant of activity in the tourism industry.
This is particularly relevant in relation to business
travel spending.

* The “brand image” and attractiveness of a destina-
tion, and the impact of any improvements made in
tourism policy and infrastructure, are a large part of
the reason for the viability of the destination as a
tourism destination. This includes less tangible
aspects such as the cultural offerings, vitality, and
vibe of a destination; the mix of visitor opportuni-
ties, and the overall quality of the environment on
offer as a place to visit. This is likely to have a
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medium- to long-term effect. (The Travel &
Tourism Competitiveness Index discussed in
Chapter 1.1 ofters the most useful indicator here.
Although not designed as a measure of destination
attractiveness, there is a direct correlation between

this Index and visitor numbers).

» Consideration should also be given to investment
in tourism infrastructure (e.g., hotels, airplanes,
recreation sites) as well as public investment in areas

supporting tourism (e.g., transport infrastructure).

The relationship between these macro factors is
complex and interdependent. It is useful to distinguish
between typically short- to medium-term drivers and
longer-term drivers of the visitor economy.

In the short to medium term, those drivers influ-
encing demand are likely to dominate. Exchange rate
fluctuations, consumer sentiment, and prospects for
economic activity in the domestic market and the main
source markets will drive outcomes for tourism.

In the longer term, the development of the tourism
industry largely depends on supply side factors such as
the effective delivery of infrastructure and the relative
attractiveness of the destination. These factors will also
influence overall economic activity and GDP over the
long term.

The long-term drivers can be addressed through
policy interventions. However, short-term drivers—such
as cyclical fluctuations in output, consumer spending,
and exchange rates—are less easy for policymakers to

influence directly.

International competition

The intensification of international competition throws
down a challenge to all countries to sustain and enhance
their status as tourism destinations.

Success 1s not always about increasing the volume
of visitors. In a country whose popular tourist venues
are close to capacity, the same number of visitors spend-
ing more on a per capita basis may yield better overall
outcomes than more visitors spending the same amount.
In other words, extracting higher value from existing
visitors and retaining it within the local economy is
often more important than pursuing absolute growth in
visitor numbers.

Emerging markets such as the Gulf States and
Singapore, as well as many traditional destinations such
as Greece and Turkey, are differentiating their products
and pursuing expansionary tourism policies. For each
individual country there is a need to assess the position
of their visitor economy in terms of the wider policy
context.

As illustrated in Figure 5, investment in tourism
remains strong and does not correlate with a country’s

competitive ranking. International benchmark compar-

isons of countries’ tourism offerings, government expen-
diture on Travel & Tourism (T&T), and the size of the
T&T sector highlight some key challenges with respect
to the activities of other countries. Figures 5a and 5b
show the linkages (or otherwise) between these factors.

Figure 5a shows that there is a strong positive rela-
tionship between the size of a country’s T&T industry
(relative to GDP) and the relative expenditure by that
country’s government on T&T support (relative to
GDP). The direction of causality is not clear: this could
be a case either of governments backing winners or of
governments attempting to create winners. Figure 5b
shows that the quality of the tourism offering (measured
by competitiveness rank) in a country is not particularly
related to the level of government expenditure, which
suggests that this is related more closely to the endow-
ment of visitor economy capital (not natural assets and
long-term investment) and that throwing expenditure at
a country’s visitor economy offer does not necessarily

result in relative success, particularly in the short term.

Market failures

In many countries, tourism is a large industry with sig-
nificant scope to grow further given appropriate levels
of investment. However, there are also a number of mar-
ket failures in the sector that, if not addressed, could
prevent the visitor economy from optimizing its full
potential (see Box 3).

" N\

Box 3: What is market failure?

Market failure occurs when a market, left to itself, does not
allocate resources efficiently. Economists have identified
four main sorts or causes of market failure:

o market power,

e lack of provision (public goods),

. externalities, and

e asymmetric information (uncertainty).*

Policy intervention occurs where market failure is deemed
serious enough to warrant expenditure to improve (alloca-
tive) efficiency. Thus, if the net benefits of intervention out-
weigh the costs associated with market failure and costs of
intervention, there is a case for intervention.

*Adapted from economist.com.
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Figure 5: Relative government expenditure vs. visitor economy contribution and tourism offering, selected
countries, 2008

a. Government expenditure vs. T&T percent of GDP

b. Government expenditure vs. TTCI competitiveness rank

Source: The Travel &Tourism Competitiveness Index 2009; World Travel & Tourism Council; Deloitte analysis.
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Freeriders

The freerider problem is a major market failure within
many visitor economies. Because of the fragmented
nature of the industry, marketing is often uncoordinated
and insufficient. Individual operators or groups of busi-
nesses are unlikely to market a destination (country, city,
or region) to international or domestic tourists. Many
tourism providers also see themselves as being in direct
competition with their immediate neighbors rather than
with other destinations and products (Box 4).

" N

Box 4: The freerider problem

“If the number of people willing to pay for a service is not
enough to cover the cost of providing it, the service might
not be produced at all or in sufficient quantity, even though it
would be beneficial for the economy as a whole to have it.” *

*Adapted from economist.com.

A /

Information gap

Other market failures occur when both consumers and
businesses in the visitor economy sufter from informa-
tion gaps (called asymmetries), and potential visitors (both
overseas and domestic) do not have the relevant infor-
mation to use in making their decisions.

Although information is unlikely to ever be perfect,
there are significant failures where both consumers and
businesses in the visitor economy sufter from information
gaps. From the business perspective, firms know what
their offering is and how attractive it is for tourists.
‘What they do not know is the tourist’s willingness to
visit and pay. Businesses are therefore operating in an
environment where they have incomplete information.
From the visitor perspective, tourists know broadly
about a destination but have incomplete information
about the range of offerings and why exactly they
should visit a particular destination relative to competi-
tor destinations. Therefore, without some degree of
information provision and coordination, bringing the
two together is difficult; a failure exists as there is no

incentive to provide information.

Externalities
The visitor economy also generates positive and negative
externalities (benefits and costs for those not directly
engaged in market-based tourist activity).

There are significant positive externalities arising
from the visitor economy—where other businesses and
consumers benefit from tourism activity. For instance,

from a British residents perspective, the “critical mass”
,

provided by tourist expenditure leads to increased
leisure choice—for options such as theater, restaurants,
and heritage. The positive externalities are the increased
choice for domestic residents and preservation of the
United Kingdom’s heritage.

The existence of positive externalities can lead to
too little of the good or service being produced, as there
is a lack of incentive for private-sector firms to produce
these goods and services. Consequently, the lack of
incentives to invest in the activity without government
support would lead to a level of provision that is below
the optimal level for society.

However, there are also significant negative exter-
nalities that are likely to exist. The first example is that
of congestion, particularly where transport infrastructure
is unable to support the visitor traffic in popular
destinations.

In addition, the activities in the visitor economy
can generate negative externalities in the form of envi-
ronmental costs (Box 5). For instance, open access to
spaces can lead to both economic and environmental
overexploitation of the natural environment. This can, in
turn, affect the overall visitor economy because demand
can be affected by accommodation and environmental
quality.

The visitor economy gives rise to both positive and
negative externalities. Positive externalities exist where
other businesses and consumers benefit from tourism
activity. Negative externalities occur where other busi-

nesses and consumers are adversely affected by tourism.

4 N
Box 5: The honeypot effect

This form of market failure may have spatial dimensions. The
honeypot effect sees tourists flocking to a limited number of
increasingly congested destinations. Although in the short
term this is beneficial for economic growth, it can create
negative externalities such as congestion and environmental
erosion.

Itis uncertain how far demand can be distributed to
counter this honeypot effect. Tourists may not visit alterna-
tive areas because of information failure, or because they
truly cannot compete with the attractions of the honeypot
areas.

A /

Skills gap

The skills gap is a further market failure. The provision

of skills in the hospitality industry is critical to the suc-
cess of a competitive visitor economy. Large businesses

provide training for specialized skills, but the majority of
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small businesses in the sector are not able to support the
development of necessary skills.

Because of labor mobility and the seasonality of
tourism employment, businesses have few incentives to
invest in skills where employee turnover is high, and
where skill development opportunities are a limited
factor in decisions to leave employment. This 1s a key
contributor to the quality of a destination.

The above market failures are specific to the tourism
sector and corrective policies need to be tailored
accordingly. However, the required policy response to
these failures would include interventions across the
public sector and would not be specific to the visitor

economy alone.

Policy barriers

Policy barriers occur when policy interventions in eco-
nomic spheres other than tourism impinge on outcomes
in the visitor economy. For example, policies affecting
the capacity and quality of transport infrastructure,
including airport, port, road, and rail networks as well as
service provision, have significant impacts on the visitor
economy.

The cost and ease of accessing a destination have
also been identified as key barriers for international
visitors to countries such as the United Kingdom, the
United States, and the United Arab Emirates.
International visits are, in effect, “pure exports” and rep-
resent a substantial economic contribution to the host.
Recent research has singled out taxes and visas as costs
that prevent higher levels of inbound tourism and limit
this contribution.

Environmental and climate change considerations
are now a major factor for providers and consumers of
tourism services and thus for the sustainability of the
visitor economy. The tourism industry will have to work
within the context of new climate change legislation,
which will vary considerably across the globe.

The impact of environmental and climate change
considerations differ with different perspectives. This
impact could be considered positive (for example, an
increased number of people choosing local destinations
instead of flying abroad), or the same impact could be
considered negative (for example, a decline in foreign
visitors). It may also change the nature of the product
being oftered in response to consumer demand; exam-
ples are more environmentally friendly tourism services.
Whether such services can continue to command a
price premium in the face of challenging economic
circumstances, however, remains to be seen.

Government policies in many countries often focus
on higher productivity industries, and gross value added
(GVA) growth targets create incentives for investment
in more productive sectors. As a relatively low per-
worker-productivity sector, the visitor economy has
tended to receive lower priority in economic develop-

ment than many other sectors.

Policy considerations

The above policy areas are clearly driven by wider
socioeconomic objectives and highlight the importance
of considering tourism within the wider context of the
economy. Tourism implications should be factored into
the process of policy impact analysis before changes are
implemented in these areas.

A key consideration for the future is how countries
can retain and develop their individual visitor
economies. Any policy agenda and intervention strategy
must be informed by the key factors influencing visitor
behaviour. Figure 6 highlights some of the pre-trip and
post-trip factors that affect the decision making of visitors.

Effecting change: Leverage points

When formulating policy, the most important factors to
consider are those that will have the most significant—
and sustainable—impact on the future performance of
the tourist sector. Figure 7 identifies those factors likely
to have the largest potential impact, balanced against the
capacity of stakeholders to influence them in the future.
This enables policymakers to identify a number of key
leverage points, where their interventions are most
likely to maximize the economic benefits of the visitor
economy.

The two quadrants at the top of Figure 7 contain
factors where the potential impact is likely to be high,
while the quadrants on the right hand-side contain
factors that have a higher potential to influence.

The initial policy focus should therefore be on
factors in the top right-hand side quadrant, which
include the leverage points that may offer some quick
wins for the tourism supply chain.

The factors in the top left-hand quadrant are harder
for stakeholders to influence. Nevertheless, these factors
will have a significant impact and they should be moni-
tored by the tourism industry to ensure that it is able to
adapt to future changes and respond as required.

Future agenda

Some of the factors noted in this chapter are easier to
influence through policy interventions than others.
However, the following policy considerations should be
at the heart of any future agenda for the development of

the visitor economy:

Focus on volume, value, or both
A successful future for the visitor economy involves
targeting both the volume and the value of visitors.
Targeting value will increase economic benefits
without contributing to congestion in a crowded coun-
try. However, it can be difficult to rely on artificial bar-
riers in an attempt to discriminate against lower-value
tourists. There are also social equity implications when

applying this to domestic visitors.
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Figure 6: Factors influencing visitor behavior
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Source: Deloitte analysis.

Figure 7: Tourism leverage points
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Note:

Destination attractiveness is the relative attractiveness of a tourist destination
over time and attempts to quantify the impact of any improvements made in
policy, tourism infrastructure, and so on.

Investment refers to tourism infrastructure (hotels, airplanes, recreation sites,
etc.) as well as public investment in areas supporting tourism (e.g., transport
infrastructure) and the development of the tourism supply chain.

High

Relative costis a key factor influencing decisions of both domestic and interna-
tional travelers. The recent significant appreciation of the dollar is a clear
example of this at play.

Spending power is a significant driver of tourism amongst both domestic and
source market residents.

Demographic factors comprise overall population growth, the dynamics of spe-
cific socioeconomic segments, and trends such as the aging of the popula-
tion in many developed economies.
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If the supply is not constrained, then targeting
volume may be the most eftective method of driving
the visitor economy. Prioritizing volume also means
maximizing the chances that new markets will adopt
social norms that would increase the likelihood of visits
to the country. It may also be possible to leapfrog these
new target markets into a high-value category from the
very beginning. It is essential to recognize that a tipping
point exists for any destination, where volume of visitors
directly and negatively affects the attractiveness of the
destination.

Targeting these early adapters from emerging
economies may help to maximize those economies’
future economic contribution, while also delivering

shorter-term volume.

Adapt to survive

Globalization, climate change, and emerging markets
(both as destinations and as export markets) offer major
challenges to countries’ tourist industries. The scale and
pace of change means that current contributions cannot
be assumed to be an accurate indicator of future contri-
butions. The ability to adapt to these changes is critical.

Invest for long-term gain

Factors that affect long-term productivity such as infra-
structure, innovation, and skills will need to be major
priorities for the sector. Higher skill levels in particular
are associated with higher productivity and higher rates
of labor force utilization, leading to stronger economic

outcomes for the economy as a whole.

Enhance the tourism supply chain

In economies with underdeveloped tourism supply
chains, policies that extend the domestic supply chain
should be adopted where feasible.

Focusing on the higher-value components of the
supply chain will significantly enhance the economic
value of the visitor economy through reduced leakage.
This should be high on the agenda for emerging
economies, and it highlights the importance of consid-
ering the impact of tourism within the context of the

wider society.

Coordinate policies

Joined-up thinking and coordinated action are keys to
promoting all of the above aims. The use of such a
connected approach to policymaking also applies to
the structures that coordinate the activities of industry

operators.

True value

In these turbulent economic times, the focus should be
on longer-term, supply-oriented strategies over which
policymakers can exert greater influence and realize

long-term value. Visitor economies demonstrating

adaptability, developing deeper domestic tourism supply
chains, and focusing on higher-value quality and skill
investments while building diversity into the destination
will benefit the most.

Capturing the visitor economy takes time.
Policymakers should not lose sight of their long-term
focus in this challenging economic climate but should
bring greater resolve to bear on the task ahead.

Ultimately true value is sustainable value.

Notes
1 OECD 2008.

2 UNWTO.2008.

3 There is no official definition for the visitor economy, although
there are a number of sectors that are directly related to it but
classified separately in statistical definitions. Estimates presented
are based on an extension of the methodology used under the
United Nations World Tourism Organization (UNWTO) Tourism
Satellite Accounts (TSA) definition, which includes government
spending related to tourism. For comparative purposes, calcula-
tions made using the definition of tourism adopted by the
UNWTO's TSA valued the industry at 3.4 percent of the United
Kingdom'’s gross domestic product (GDP) in 2007.
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CHAPTER 1.6

Tourism Price Competitiveness

PETER FORSYTH, Monash University
LARRY DWYER, Australian School of Business, University of
New South Wales

Price competitiveness is an essential component in the
overall tourism competitiveness of a country or a desti-
nation. There is widely accepted evidence that prices are
one of the most important factors in decisions about
whether, and where, to undertake trips. This is reflected
in the Travel &Tourism Competitiveness Index (TTCI),
where, in pillar 10, price competitiveness is assessed
using four sets of hard data—on ticket taxes and airport
charges (indicator 10.01), national purchasing power
parity prices (10.03), fuel price levels (10.04), and the
hotel price index (10.05).

Not surprisingly given its importance, many have
developed or used indicators of tourism price competi-
tiveness. These indicators vary considerably. It is possible
to find indicators based on detailed prices that tourists
pay in different countries, along with some highly
aggregated and proxy measures. Different indicators shed
light on different aspects of competitiveness, and the
measures that are most useful for a purpose depend on
what questions are being explored.

Some of the key aspects that affect which indicators
should be used are:

e The need for accuracy and tourism-specific detail
versus timeliness. More detailed and accurate meas-
ures involve more data collection and processing,
and thus they take longer to produce. If timeliness
is of essence, it may be necessary to rely on broader
proxies that can be obtained readily for price com-

petitiveness.

* The need for cross-country (or cross-destination)
comparisons of the prices tourists are actually
paying. If cross-country comparisons of tourism
competitiveness at a particular point of time are
required, it is necessary to obtain data on the prices
of tourism goods and services in different countries.
There are relatively few sources of these data, and
they tend to appear with a lag.

* The need for estimates of changes in relative price
competitiveness over time. For some purposes, only
the change in relative price competitiveness of
countries is needed. If so, changes in the patterns of
competitiveness can be estimated using price
change data (often obtained from countries’ con-
sumer price index, or CPI, statistics) and exchange
rate data. These are much more easily obtained than

actual cross-country price comparisons.

e The need to provide overall summary measures of a
country’s price competitiveness at a point of time
or changes in it over time. It may be useful to have
summary measures that can tell whether, overall, a

country’s price competitiveness in tourism has risen
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or fallen. Such measures require that the detailed
measures of price competitiveness be aggregated in

some way.

Measures of tourism price competitiveness of coun-
tries or specific destinations (such as individual regions
or cities) form part of more general work on destination
competitiveness. Destination competitiveness is a general
concept that encompasses price differentials coupled with
exchange rate movements, productivity levels of various
components of the tourist industry, and qualitative factors
affecting the attractiveness or otherwise of a destination.
The development of the TTCI allows tourism stake-
holders in both the private and public sector to identify
key strengths and weaknesses of their destination from
the visitor perspective, highlight opportunities for
tourism development, and develop strategies to counter
possible threats to future visitation. The focus of this
review 1Is country or destination price competitiveness.

In this chapter we outline a range of tourism price
competitiveness indicators that have been developed and
used. Some are more useful and valuable than others; all
have their advantages and disadvantages. We begin by
motivating the review with a discussion of the impor-
tance of price as a factor determining competitiveness.
We then explore some comprehensive measures of
cross-country price competitiveness. After this, we note
some measures that can be used for examining changes
in patterns of competitiveness over time, and in patterns
of competitiveness in specific sectors. Next we outline
some summary measures that can be used to track a
country’s or sector’s competitiveness over time. The
determinants of price competitiveness are then briefly
reviewed, and its effects on government policy and
macroeconomic conditions are briefly discussed. We
conclude by putting the measures into perspective with
a review of the properties and potential uses of the dif-

ferent measures.

The importance of price competitiveness

In their destination choice decision, tourists consider the
price (cost of living) at the destination relative to the
costs of living at the origin and substitute destinations.
Thus, two types of prices have to be considered in esti-
mating the price competitiveness of a destination. The
first one is relative price between the receiving and the
origin country; the second is relative price between dif-
ferent competing destinations, which generates the sub-
stitution price effect.

Tourists incur costs within the destination that they
visit that include accommodation, food, tours, and shop-
ping. They compare prices at the destination with those
in their home country or region, deciding whether or
not to visit that destination depending on the relative

costs of living between the two areas. Although prices do

change between cities and regions within a country, they
differ more obviously and markedly between countries.

Tourism demand is relatively responsive to price
factors.! Several other research findings are of interest.
One is that price elasticity varies as a function of the
country of origin and the destination. The residents of
large countries, offering a wider diversity of travel expe-
riences within their own borders, are likely to be more
price sensitive in their international travel behavior than
tourists from geographically small countries whose
choice is much more limited.? The rarer the qualities of
the destination, the less price elastic is its demand.> A
lower price elasticity is to be expected also for more dif-
ferentiated destinations.* It also appears that tourists have
become less price sensitive over time. This may be a
result of an increased emphasis on destination differenti-
ation strategies.® Destinations that compete closely with
others, however, are associated with higher price elastici-
ties of tourism demand.®

The relative price variable that is normally used in
the demand for tourism function is the ratio of the con-
sumer price indexes between the receiving and the ori-
gin countries, adjusted by the bilateral exchange rate. A
higher exchange rate in favor of the origin country’s
currency can result in more tourists visiting the destina-
tion from the origin country. When the exchange
rate—adjusted CPI ratio is used to measure the changes
in relative prices of goods and services in the destina-
tion, the impacts of inflation and exchange rate move-
ments are measured through one “relative price” vari-
able, referred to as the real exchange rate.” It has been
argued, however, that tourists are reasonably well
informed of changes in exchange rates, whereas infor-
mation on price levels and price changes in destinations
is generally not known in advance.® With imperfect
knowledge, tourists may respond to exchange rate
movements but not to changes in relative inflation rates
when they make their decision to travel. Thus, exchange
rates are sometimes introduced into tourism demand
models in addition to, and separately from, the relative
price variable. Since the exchange rate is most important
in costing tours and accommodation, and is a main
component of price fluctuations, it may be an important
proxy for the relative price of tourism in smaller open
economies with floating exchange rates.” Note that this
involves a measure of changes in price competitiveness,
but it does not measure the actual level of price competi-
tiveness.

The impact of competing destinations has a positive
influence on the demand for international tourism,
meaning that a rise in price to one destination will
boost visitor numbers to substitute destinations.'”
Tourists may consider a range of competing destinations
before choosing any particular one. They may compare
the cost of living in the choice destination with the
costs of living in the competing destinations. Some des-

tinations may be complements rather than substitutes,
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and so may gain visitors if the cost of living in the other
destination is low.

Researchers model this consumer thinking in either
of two ways. One way to allow for the substitution
between the destination and, separately, a number of
possible competing destinations is to specify the tourists’
cost of a visit variable in the form of the possible desti-
nation value relative to the origin value.!! This allows
for substitution between tourist visits to the foreign des-
tination under consideration and domestic tourism,
therein acknowledging that domestic tourism is the
most important substitute for foreign tourism.

The other way is to calculate the cost of a visit at
any substitute destination relative to a weighted average
cost of visits in the different competing destinations,
adjusted by the relevant exchange rates. The weight
assigned reflects the relative market share (arrivals or
expenditures) in each competing destination. This
approach allows for the impact of price changes in com-
peting foreign destinations. This is the approach used
more often in empirical studies, as fewer variables are
incorporated into the model, and therefore more degrees
of freedom are available for the model estimation.!?

Whatever method is adopted, the problem remains
that the CPI is an imperfect measure of the changes in
prices faced by tourists. Existing studies use too aggrega-
tive a measure, whereas a more disaggregative measure is
required. We must therefore consider what an ideal price
competitiveness measure might look like.

Comprehensive tourism price competitiveness measures
It is useful to start by setting out what the most com-
prehensive and detailed indicator of tourism price com-
petitiveness would involve, and then to examine actual
indicators in the light of such a measure or group of
measures. For a given origin country, the ideal indicator
would show just how much a trip to a range of different
destination countries would cost in the origin country’s
currency. Ideally, the cost of the trip would include both
the travel costs, such as airfare, and the various elements
of the ground component. This type of competitiveness
indicator could be calculated for different countries at a
point of time, and also for the same countries over time.
Thus, a “typical” trip from the United States might cost
US$4,000 to Japan and US$2,000 to Thailand at a point
of time—clearly, Thailand is more price competitive
than Japan for US tourists. Five years later, the cost of
the same trip might have changed to be US$4,500 to
Japan and US$3,000 to Thailand—while Thailand is still
more competitive than Japan, its relative competitiveness
has slumped.

Any index or indicator essentially involves two ele-
ments: the basic price data and a weighting structure.

Conceptually, price data do not pose many prob-
lems. What we would like is information on the prices

actually paid by tourists for the goods and services they

buy. Cross-country price data were originally difficult to
come by, but in recent years, comprehensive data sources
have become available. In particular, there is the World
Bank International Comparison Program, (ICP), which
collects the prices of a comprehensive range of com-
modities for most developed and many developing
countries for various selected base years.!> This informa-
tion is used, among other things, for the estimation of
purchasing power parity (PPP) exchange rates, such as
that used in the TTCI. Thus, the price paid for a unit of
food or motor fuel in different countries is collected,
and thus it is possible to determine how much a bundle
of goods and services will cost in each country, convert-
ed to the currency of a base country, such as the US
dollar. One limitation of the data for our purposes is
that the prices collected may not be the same as those
paid by tourists—thus the price of accommodation to
tourists (who may use higher-quality accommodation
than local residents) may not be accurately captured by
the ICP data. This could be more of a limitation with
developing countries. Nevertheless, the ICP provides a
very extensive and useful data source on prices indiffer-
ent countries.

The ICP produces data only for selected base years.
However, it is possible to update the data and produce
estimates of prices in non base years, if price change
data are available for a country. For most developed
countries, CPI data are produced for a detailed range of
commodities. Using the CPI, it is possible to estimate
prices to be used in competitiveness indicators for non
base years and to update competitiveness indicators to
almost the present time.

The weighting problem is more difficult, both con-
ceptually and from the practical perspective of obtaining
data. The weights for an indicator of competitiveness
will be based on tourists’ patterns of expenditure. These
differ markedly from origin to origin and from type of
tourist to type of tourist. There is no single tourism
product the price of which can be compared from
country to country, or over time. The patterns of spend-
ing of a US visitor to any country or destination will
differ from those of Japanese visitors. Further, the pat-
terns of spending of a US visitor may be different in
Thailand than in Japan. A Swiss traveler to France may
see the sights of Paris, while a Swiss visitor to Australia
may be a backpacker, with a very different pattern of
spending. Indicators of competitiveness need to reflect
this—for example, different indicators might be devel-
oped for different origins or types of visitor. Given the
heterogeneous nature of tourism, it is not possible to
develop some general overall measure of competitiveness
that is accurate for all purposes.

Another limitation is that data on tourists’ expendi-
ture patterns are available in detail only for a few coun-
tries. Some countries collect detailed information on a
regular basis about how much, and on what, their inbound

tourists spend. However, most countries do not collect
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much information at all. Indicators of price competitive-
ness might be constructed using the data from countries
that do collect them, or on the basis of a hypothetical
standardized bundle of tourism expenditures (e.g., 30
percent accommodation, 20 percent food, and so on).

An example of a comprehensive approach to meas-
uring tourism price competitiveness is that by Dwyer et
al. (2000). This study takes Australia as the base country
and estimates the cost of purchasing a bundle of tourism
goods and services in a range of competitor destinations
from ICP data. Recognizing that accommodation prices
in the ICP database may not be reflective of prices paid
by tourists, the study also uses hotel price surveys for
accommodation prices. The weights for an index of
competitiveness are taken from detailed expenditure
pattern data collected for inbound tourists to Australia.
Ditferent origin countries have different expenditure
patterns, and thus indexes were calculated for each
origin country. Since expenditure patterns for visitors
to competitor destinations were not available, the
expenditure patterns in Australia were used. Thus, the
competitiveness index is a measure of how much the
goods and services purchased by a visitor from an origin
country, say Japan, in Australia, would cost in Australia
and competitor destinations. As a consequence, this
index measures the price of the Australian tourism
“product” in competitor countries.

Establishment of a correspondence between tourist
purchasing patterns and price data enables derivation of
PPPs for each category of tourist expenditure. PPPs
indicate the levels of expenditure required in different
countries or destinations to purchase the same basket of
tourism goods and services. The PPPs are adjusted by
exchange rates to derive price competitiveness indexes.
The index measures the level of prices of goods and
services in a competitor destination, relative to prices in
a selected destination, and then adjusts for exchange

rates, as follows:

Price Competitive Index = PPP/Exchange Rate X< 100/1

Interpretation of the price competitiveness index is
straightforward. A particular destination is taken as base
and its index is 100. For any destination, a price com-
petitiveness index less than 100 indicates that destination
to be more price competitive than the selected destina-
tion. Similarly, a figure above 100 indicates that the des-
tination is less price competitive than the selected desti-
nation.

The values of the indexes allow destinations to be
ranked according to their price competitiveness. The
absolute values of the indexes can also be compared to
determine the extent to which difterent destinations
vary in price competitiveness in tourism. Both types of
information can thus be used to measure the destina-
tion’s price competitiveness in tourism in relative and

absolute terms.

The index was calculated for 19 destination coun-
tries, including Australia, and for 13 origin countries,
both for the ground component of trips and for travel
(airfares). The base year used was 1997, though the
index was calculated for other years. A sample of the

results is shown in Table 1.

Table 1: Competitiveness indexes, ground component,
selected countries, 1997

Destination/origin United Kingdom Japan Singapore
Australia 100 100 100
United States 110 116 m
Thailand 31 26 33

Source: Dwyer et al., 2000a, 2002.
Note: Australia is the base destination (=100).

Table 1 indicates how the different destination countries
compared in price competitiveness. Australia was more
price competitive than the United States for all origin
countries, but Thailand was much more price competi-
tive than both Australia and the United States—as might
be expected. Thailand was most price competitive for

visitors from Japan.

Advantages of price competiveness indexes

This approach can be based on the most detailed and
accurate price data available on a cross-country basis,

and thus it can provide the most accurate measures of
comparative competitiveness.

Destination price competitiveness in absolute and
relative terms can be estimated from the perspective of
visitors from different national origin markets, and from
the perspective of visitors having different journey pur-
pose or special interest.'

This measure can make a detailed estimate of the
price of the tourism bundle in different countries. Since
the tourism bundle is diftferent from the pattern of
goods and services in GDP in general, the approach can
provide a more accurate measure of tourism competi-
tiveness.

The price competitiveness indexes have substantial
policy relevance. For example, destination price compet-
itiveness indexes can be used to explore questions of
how the price competitiveness of destinations change
over time, and what causes this change. This is because
they enable the changing sources of tourism price com-
petitiveness to be identified and analyzed. They can be
decomposed to determine the relative influences on
destination competitiveness of exchange rate changes
and domestic inflation rates.!® It is helpful for both
industry and government to know how price competi-

tiveness is changing and why these changes are occurring.
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Industry stakeholders can employ these results to
help assess the impacts of alternative government policies
on destination price competitiveness—for example,
impacts of tourist taxes or climate change adaptation poli-
cies on the prices of tourism-related goods and services.

The price competitiveness indexes also have partic-
ular relevance for destination marketing. They indicate
that a destination may be price competitive from the
perspective of some tourists but not for others, depend-
ing on the purpose of the visit and associated purchasing
patterns.

Disadvantages of price competitiveness indexes

The data requirements of this approach are extensive.
Destinations vary considerably in the comprehensiveness
and accuracy of the visitor expenditure data that they
collect. The more comprehensive the visitor expenditure
data, the more detailed and accurate the price competi-
tiveness indexes that can be constructed for that destina-
tion. Very few countries publish detailed tourism expen-
diture data.

Where the data used are economy-wide data, there
may well be significant variations in tourism prices
across regions within a country. For example, the prices
charged to tourists in Bali may differ substantially from
those charged elsewhere in Indonesia, or prices along
the coast may vary from those of another destination
that is located inland. But all aggregate, economy-wide
statistics have this problem. The methodology for con-
structing price competitiveness indexes allows such
indexes to be completed for different regions within a
tourist destination.

There is no single, all-encompassing measure of
tourism price competitiveness—however, this reflects the
reality that the tourism product is quite heterogeneous.

Time series and sectoral price competitiveness

Changes in competitiveness-CPl measures

The majority of researchers have used CPI as a measure
of the change in destination price competitiveness.'®
The two limitations of this measures are that it is exces-
sively aggregate (and need not reflect the prices that
tourists pay), and that it can capture only changes in
price levels, not the levels themselves.

On the first point, this price competitiveness meas-
ure, however, is only as good as its implicit assumption
that the goods and services purchased by tourists are
similar to those purchased by the representative house-
hold on which the CPI is constructed. However, the
CPIs of the origin country and the destination may not
reflect the prices of goods that tourists actually purchase,
because the expenditure pattern of a tourist is quite dif-
ferent from that of the average household.!” Indeed, the
basket of goods and services included in the price
indexes of a given country could differ significantly

from the one consumed by its short-term tourists.

Another assumption underlying the use of the CPI is
that prices of tourism goods and services tend to move
in the same direction as overall consumer prices.
However, as Divisekera (2003) points out, trends in gen-
eral price levels as implied by CPI measures may not
necessarily coincide with that of tourism. Moreover,
there is no uniformity among countries in the coverage,
weights, and/or the components included in the rele-
vant price indexes, depending as they do on the particu-
lar socioeconomic characteristics and consumption
habits of the residents of the destination in question.

The second limitation is that CPI statistics provide
no information on the levels of prices in a different
country or destination—it is not possible to use them to
determine whether a country is more or less price com-
petitive than another.

While the CPI can serve as a proxy for the change
in cost of tourism at a destination, given the lack of
more suitable data, it would be more appropriate to use
data relating to the price of the basket of goods and
services that tourists actually purchase if these are available.

Price indexes of tourism bundles

A preferable measure of destination price competitive-
ness involves estimating the costs of the specific goods
and services that tourists purchase. As Lim (2006) notes,
since there are likely to be substantial measurement
errors associated with the use of the CPI as a proxy for
relative tourism prices, some researchers have preferred
to use a specific tourist cost-of-living variable—such as
drink and tobacco price indexes; shopping/meals/enter-
tainment and hotel price indexes; or weighted prices of
food, accommodation, transport, entertainment, and
other variables—as proxies, or the average spending on
travel goods and services as the composite tourism
price. Kwack (1972) and Kliman (1981) use the implicit
consumer expenditure deflator to measure the disparity
between the origin, destination, and competing destina-
tions’ prices.

Although the tourism price index approach is
preferable to the use of the CPI, in that it more accu-
rately reflects the ways tourism prices are changing, it
still faces that limitation that it can be used to measure
only changes in price competitiveness between different
countries or destinations over time, and cannot measure
whether prices in one country are higher or lower than
in another country. This limitation can be addressed
using comprehensive tourism price competitiveness
indexes, as described above, or by using various proxy

measures.

Package tour price studies

The costs of package tours have been used in some
studies as proxies for tourism prices.'® This does, howev-
er, involve a major data-gathering exercise, since prices

are not readily obtainable from comprehensive sources.
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Rather, they must be obtained from brochures and
advertisements for tours. Once collated, it must be rec-
ognized that package tours are not a standardized prod-
uct—they differ in duration, accommodation standard,
tours included, and amount of internal travel. With
information about the costs of package tours, it would
be possible to regress price on these factors and estimate
the price of a standardized package.

It is also possible to use a synthetic approach, using
actual price data (e.g., from the ICP) to estimate how
much a package tourist of particular characteristics
would cost in different countries.!” In Dwyer et al.
(2000c), the authors used a “bottom up’ approach,
which involved getting information about the cost
shares of the various components that make up a tour
package.

Big Mac Index

The most frequently quoted index of price competitive-
ness of different countries is the “Big Mac Index.” The
Economist magazine regularly publishes the price of “Big
Mac” hamburgers in about 60 different countries. These
prices are converted into a single currency and give an
indication of the cost of buying a standardized product
in different countries.

It 1s tempting to read more into the Big Mac Index
than there is really there—to see it as an indicator of the
general price competitiveness of the country. In fact, this
index tells us little more than the price of a particular
brand of hamburger in the different countries. The Big
Mac is a simple product with ingredients in fixed pro-
portions, whereas the tourism product is a very complex
one comprising different components depending on
tourist expenditure patterns. There is no equivalent
tourism product oftered across countries, as the nature
of the product is tailored to the origin market, expendi-
ture levels, and the length of the trip involved. The key
issue is that of how to standardize the products being
compared so as to determine their relative price com-

petitiveness.

Purchasing power parity

Another indicator of relativities in general prices across
countries (which is used in the TTCI) is the ratio of the
PPP conversion factor to the official exchange rate. The
simplest way to calculate PPP between two countries is
to compare the price of a “standard” good that is, in
fact, identical across countries. If a “representative” con-
sumption basket costs US$1,200 in the United States
and £800 in the United Kingdom, the PPP exchange
rate would be US$1.50/£1. If the actual nominal rate
was US$1.80/ /1, this would indicate that the pound is
overvalued by 20 percent, or, equivalently, the dollar is
undervalued by 16.7 percent. PPPs can be used to esti-
mate the amount of adjustment needed on the
exchange rate between countries in order for the

exchange to be equivalent to each currency’s purchas-

ing power. In other words, it provides a measure of the
overall price level in different countries.

The purchasing power parity theory of exchange
rates is based on the assumption that, in ideally efficient
markets, identical goods should have only one price. In
the absence of transportation and other transaction
costs, competitive markets will equalize the price of an
identical good in two countries when the prices are
expressed in the same currency. The main reasons that
different measures do not perfectly reflect destination
price competitiveness are that PPP numbers can vary
with the specific basket of goods used, making it a
rough estimate. One of the key problems is that people
in different countries consume very different sets of
goods and services, making it difficult to compare the
purchasing power between countries. Also differences in
the quality of goods between countries are not suffi-

ciently reflected in PPP measures.

Sectoral price indicators

It 1s feasible to collect price data across countries for
specific sectors that are important for tourism, such as
fuel for transport and hotel prices. These data can be
useful directly, and they can be used to adapt more gen-
eral indicators, such as PPP measures, to make them
more relevant for tourism. General price competitive-
ness indexes, such as those described above in the sec-
tion on comprehensive tourism price competitiveness
measures, can be disaggregated in respect of key tourism
products and services so as to provide information on a
destination’s price competitiveness in different sectors of
its tourism industry. This is to recognize that a tourism
destination’s overall price competitiveness depends on
the price competitiveness of each of the sectors that
deliver goods and services to visitors (accommodation,
entertainment, conventions, and so on). These subindex-
es can provide the basis for tourist industry policy to
enhance destination price competitiveness through stud-
ies of the productivity and efficiency of difterent
tourism industry sectors.?’

Two useful sectoral price indicators involve fuel

prices and hotel prices.

Fuel price levels

Fuel prices impact the price of transport, which is a
major component of tourism expenditure. They also
aftect general price levels of all other goods and services
in an economy. Fuel prices are readily available from
general world statistical sources, such as the World Bank

World Development Indicators (various years).

Hotel price index

Given that accommodation is a very important compo-
nent of tourism expenditure, it is necessary to compile
accommodation prices from sources in the tourist
industry to enable greater accuracy in estimating desti-

nation price competitiveness. Average room rates can
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serve as a useful guide to accommodation price relativi-
ties and are likely to be more accurate the ICP price
relativities for accommodation. This index measures the
average room rates calculated for first-class branded
hotels in each country.

There are a number of issues that make the collec-
tion of accommodation prices very challenging. Data
used are economy-wide data, and there are significant
variations in tourism prices across countries. Thus, hotel
prices in Marseilles differ from hotel prices in Paris. It is
not the case that rates for every hotel in every region in
Thailand are lower than for every hotel in every region
in Australia. Nevertheless, rates in Thailand are, on aver-
age, lower than in Australia (and for similar types of
accommodation, Thai rates will be lower than Australian
ones). All aggregate, economy-wide statistics have this
problem. Other key stumbling blocks include: different
hotels use different grading systems in different coun-
tries; prices paid for hotel rooms vary depending upon
the country of purchase; prices paid vary depending
upon the classification of the booking (group, corporate,
individual, etc.); prices obtained vary depending upon
which booking source is used (e.g., Computer
Reservations Systems, Dawsons, Internet, via Airline or
direct); prices vary depending upon seasonal factors both
from the perspective of the hotel’s season and the season
of the origin market; although negotiated rates may be
the same, different bonus systems may apply; and differ-
ent rooms attract different rates (e.g., rates depend upon

size, view, etc).

Overall measures of changes in price competitiveness
‘What is often needed is a simpler—and easier and
quicker to calculate—measure of how changes in
exchange rates are impacting a country’s overall tourism

price competitiveness.

Tourism Trade Weighted Index (TTWI)

The best known international measure of the competi-
tiveness of a country’s industries is the trade weighted
index of exchange rates (TWI). The TWI is a general
index of the competitiveness of the country, weighting
different countries’ exchange rates according to their
relative importance in trade, both in terms of exports
and imports. This index uses data on a large number of
exchange rates (and for real TWIs, price changes) and
aggregates them into a single indicator of a country’s
competitiveness position. A simple and easy way to
update measure of a country’s tourism competitiveness
can be obtained by developing a tourism-specific TWI:
the Tourism Trade Weighted Index (TTWI). The TTWI
is an index of exchange rates with the weights deter-
mined by the importance of the different countries in
tourism inbound and outbound expenditures.

The TTWI can be calculated for inbound and out-
bound tourism, and an overall index can be calculated

reflecting both directions of tourism.

o The Inbound TTWI consists of exchange rates for
those countries or currency areas, representing the
main sources of visitors to a destination, weighted
by the total expenditure in that destination from
each of the source countries.

e The Outbound TTWI reflects patterns of expendi-
ture by a country’s outbound travelers in different

destinations.

* The Owerall TTWI averages these two, but it does
not provide as much information as the separate
inbound and outbound TTWI.

The TTWI is similar in structure to the TWI, which is a
readily available and well-understood indicator of the
trading position of a country. It is a simple, aggregate
measure of the change in the home country’s general
price level relative to those in a group of source coun-
tries or destination countries. The TTWI can be calcu-
lated in either real or nominal terms, just as the standard
TWI can. As an indicator of how a country compares in
price terms with its source or destination markets, a real
TTWI will be more useful since it provides policymak-
ers with an ongoing monitor of the home country’s
price competitiveness.

The authors have developed a TTWI for Australia
covering the years 1990-2004. Table 2 contains estimates

for selected years.

Table 2: Nominal and real Tourism Trade Weighted
Indexes of exchange rates for Australia, selected
periods 2000-08

Nominal TTWI Real TTWI
Period Inbound Outbound Inbound Outbound
2000 (June) 111.814 115.550 106.325 103.782
2005 (December) 128.086 132.102 129.325 119.268
2006 (December) 130.607 132.821 134.397 121.280
2007 (December) 139.483  143.109 142.392 127.993
2008 (March) 140.031 153.657 142.493 129.803
2008 (June) 149.151 133.853 154.401 141.275
2008 (September) 130.303 123.798 135.515 124.252
2008 (December) 116.598 126.778 118.122 111.942

Source: Author estimates.
Note: 1995 = 100.00; December 2008 figures are preliminary.

Interpretation of the TTWI is straightforward. The
TTWI is a weighted average of exchange rates. If the
inbound TTWI increases by 10 percent, this means that

prices in the home country have risen by 10 percent
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relative to those of a weighted average of source country
prices. On average, the home country has become 10
percent more expensive to visit. To this extent, the
TTWI, and especially the real TTWI, is a measure of
competitiveness in tourism markets.

When the inbound TTWI rises, this can be taken as
a leading indicator of a fall in inbound tourism. When
the outbound TTWI increases, the cost of overseas travel
falls and more residents of a country will make overseas
trips; these overseas trips are made to some extent at the
expense of domestic tourism. As Table 2 indicates, both
the nominal and real TTWI for inbound travel rose
from June 2005 until the first quarter of 2008. The rise
in the TTWI indicates a significant loss in competitive-
ness by the Australian tourism industry. This was very
much associated with the appreciation of the Australian
dollar, particularly relative to the US dollar. In the third
and fourth quarters of 2008, the TTWI fell substantially.
This was associated with a dramatic fall in the value of
the Australian dollar, particularly against the US dollar.
This indicates a substantial gain in the competitiveness
of Australian tourism. In real terms, the cost of visiting
Australia, excluding airfares, fell by 21.8 percent over
this period. During the same six-month period in late
2008, the real outbound TTWI fell by 20.8 percent,
indicating the increased competitiveness of an overseas
holiday for residents compared with a domestic tourism
experience.

The TTWI indicates that, during the period investi-
gated, Australia lost and then regained its price competi-
tiveness as a tourism destination, while outbound
tourism also lost and then rapidly regained its competi-
tiveness relative to domestic tourism.

One of the key properties of the TTWI is that it
can be calculated very quickly—in fact, almost instanta-
neously for the nominal index. The real index depends
on data on prices that are only published with a lag, but
good estimates of price indexes can be projected for a
quarter or two using recent inflation rates. The result is
that the TTWI provides an up-to-the-minute summary
measure of the international competitive position of a
country’s tourism industry.

The TWI 1s normally quoted only in nominal
terms—an advantage of the TTWI is that the more
accurate real TTWI can be calculated very easily. The
TTWI can be calculated both on a nominal basis and
on a real basis—the latter allows for different price rises
in different countries, and is to be preferred as a meas-
ure of the underlying change in the international price

of a destination.

Aviation Trade Weighted Index (ATWI)

The authors have developed an Aviation Trade Weighted
Index of exchange rates (ATWI).2! The ATWI seeks to
provide an indicator of the change in the international
competitive pressure on a country’s aviation sector
resulting from exchange rate changes. It weights differ-

ent currencies according to how important different
countries’ airlines are as competitors in markets operated
in by home country airlines.

The ATWI is a measure of the changes in relative
cost competitiveness that come about as a result of
changes in nominal and real exchange rates. A rise in
the exchange rate will make the airlines less cost com-
petitive—if their competitiveness position is to be
restored, they will have to improve their efficiency or
lower the input cost they face (perhaps by sourcing
inputs offshore).

The authors have developed an ATWI for Australia
covering the years 1990-2008. Table 3 contains estimates
for selected quarters in selected years, providing a meas-
ure of how the real exchange rates of Australia and the
16 most important competitor countries on Australia’s

international air routes have varied over this decade.

Table 3: Aviation Trade Weighted Index for Australia,
selected periods 2000-08

Period Real ATWI Nominal ATWI
2000 (June) 101.83 105.28
2005 (December) 128.28 124.44
2006 (December) 132.36 127.32
2007 (December) 140.35 136.70
2008 (March) 140.05 138.66
2008 (June) 149.40 147.01
2008 (September) 130.35 127.36
2008 (December) 111.27 110.23

Source: Forsyth and Dwyer 2007, updated.
Note: 1995 = 100.00; December 2008 figures are preliminary.

The ATWI i1s calculated for Australian international
airlines, and it reveals that there has been a significant
loss of competitiveness in recent years—the result of the
appreciation of the Australian dollar relative to curren-
cies of key airline competitor countries. The results indi-
cate that, from June 2000 to June 2008, the Australian
dollar appreciated relative to those countries whose air-
lines the home airlines are in close competition. This
made Australia-based airlines progressively less competi-
tive relative to airlines based elsewhere. Since June 2008,
the situation has reversed, with Australia’s international
airlines becoming more competitive than rival airlines.
Between June and December 2008, the competitiveness
of Australian-owned airlines increased by 25.5 percent,
an increase that can be expected to boost inbound travel.

The ATWI indicates that, except for the December
quarter of 2008, the change in the real index over the
period is slightly higher than the nominal index, imply-
ing that the nominal index understates the competitive

pressure.
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These indexes are simple and quick to calculate,
and provide ready information on one of the critical
determinants of a country’s airlines’ cost competitive-
ness. They indicate how an airline’s input costs have
changed relative to those of its competitors as a result of
exchange rate changes.

The ATWI picks up only the exchange rate
effect—if it is necessary to examine all determinants of
cost competitiveness, a full cost competitiveness index is
required.?” This is often not necessary, however. If a
country’s exchange rate is changing, it may be important
to determine how this is affecting its airlines’ cost com-
petitiveness. A rise in the exchange rate will make the
airlines less cost competitive—if their competitiveness
position is to be restored, they will have to improve
their efficiency or lower the input cost they face (per-
haps by sourcing inputs offshore). The ATWI sums up
the size of the immediate problem or opportunity fac-
ing airlines as a result of recent exchange rate changes.
Exchange rates change instantaneously; airlines do
respond, though their responses take considerable
time—generally the response is spread out over more
than a year.

The ATWI is a relative measure that gives an over-
all measure of competitiveness by weighting all the
country’s airlines’ competitiveness by their market shares
in the country’s routes. An airline’s relative cost compet-
itiveness may have changed, but how significant an
impact on its competitive position this has will depend
on how its cost competitiveness has altered relative to
those of the airlines with which it competes closely.
Cost competitiveness indexes can be aggregated in the
same way as the ATWI components are aggregated; this
could be a useful exercise.

Determinants of tourism price competitiveness
Tourism price competitiveness is essentially a matter of
the prices of the goods and services that tourists buy;,
expressed in some common currency. Several factors
impinge in different ways on tourism price competitive-
ness.

Exchange rates: Exchange rates are the first and
most obvious factor influencing tourism competitive-
ness. Other things being equal, if a country’s exchange
rate rises, its tourism competitiveness falls. Exchange
rates do tend to reflect relative price levels at home and
in other countries: when a country’s prices rise relative
to those of competitors, its exchange rate tends to fall.
However, many other factors influence exchange rates,
especially in the short term. Exchange rates can be quite
volatile, even for industrial countries with stable trading
patterns, as recent experience shows. The result is that
patterns of tourism price competitiveness would have
changed quite significantly over the six-month period
from June through December 2008.

Inflation and overall price levels: As noted
above, higher general price levels in a country tend to
be canceled out by exchange rate depreciations—but
only up to a point. General prices—and the prices that
tourists are paying—may be rising, but export prices
may not be increasing to the same extent. In such a sit-
uation, a country’s exchange rate may not move much,
and it may lose price competitiveness in tourism.

Labor prices: These prices are a key determinant
of long-term price competitiveness in tourism.
Countries with low wages tend to have low prices for
goods and services, even when these are converted into
other currency terms using market exchange rates.
Prices in US dollar terms are lower in China than in the
United States, for example—as a result of this, interna-
tional comparisons need to use PPP measures, not just
market exchange rates. Low-income countries are thus
price competitive in tourism. Over time, growth in per
capita incomes alters patterns of tourism price competi-
tiveness; in this way, the tourism price competitiveness
of Asian tiger countries such as Singapore has been
eroded over time.

Productivity performance of tourism indus-
tries: The more productive a tourism industry is, the
lower will be its output prices given its input prices.
Output prices will reflect input (especially labor) prices,
as well as industry productivity. A high-income country
could be quite price competitive in tourism if its
tourism industries are productive relative to those of its
low-income competitors. To some extent, high-income
countries have been able to achieve high tourism price
competitiveness because their industries are productive.
However, the relative productivity performance of dif-
ferent countries’ tourism industries is a relatively under-
researched area.

Export booms and Dutch disease: Structural
shifts can impact tourism competitiveness through
changes in the exchange rate. A well-known effect is the
Dutch disease, whereby an export boom in one industry
pushes up the exchange rate and makes other export
industries less competitive. This effect is very relevant for
a country’s tourism price competitiveness. Over the five
years from mid 2003 to mid 2008, Australia experienced
a minerals export boom, which pushed up its exchange
rate. This made its tourism industry less competitive, and
inbound tourism fell—well before the effects of the
global financial crisis.

Tax levels and structures: Taxes, and especially
indirect taxes, can influence the prices of the goods and
services that tourists buy, and thus they can impact price
competitiveness. If taxes result in price rises of a coun-
try’s goods and services for export and home markets,
they will tend to be counteracted by exchange rate
depreciation, and the country’s tourism price competi-
tiveness will be relatively unchanged. However, often
taxes impact different industries unevenly. Taxes such as
the value-added tax (VAT) or goods and services tax
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(GST) are typically levied on goods and services sold at
home, but not on exports. When the rate of these taxes
is increased, it will not affect most export industries—
but tourism is the exception. The exchange rate will not
alter much, but prices to tourists will rise and the coun-
try will lose competitiveness. Thus the ways taxes are
levied will be a significant determinant of tourism com-
petitiveness. Countries that rely heavily on taxes such as
the VAT/GST will be less tourism competitive than
other countries with similar per capita incomes and
industry structures.

Infrastructure charges: Infrastructure charges can
take many forms, such as road pricing, airport levies, and
developer contributions to resort developments. These
charges push up the prices charged to tourists. Since
they are specific, they will not have any significant
impact on exchange rates, and thus they will reduce a
country’s tourism competitiveness.

Fuel prices and taxation: Fuel is an important
input into tourism goods and services, and fuel prices
can have a significant impact on tourism price competi-
tiveness. Fuel prices are dominated by the price of oil,
which is much the same for all countries. However,
countries differ considerably in the way they tax (or
sometimes subsidize) fuels. Thus higher fuel taxes in
European countries lessen their tourism competitive-
ness.

Environmental charges: Tourism industries are
becoming increasingly subject to environmental charges.
These may be either specific, such as a noise levy on an
airport, or very general, such as higher costs due to the
implementation of an emissions trading scheme (ETS).
The impact on competitiveness will depend on how
general the charge is, and how it affects other trading
industries. If an ETS raises costs to all industries, it will
make exports more expensive; this will tend to lead to
exchange rate depreciation, which in turn will tend to
cancel out the cost increase (though not exactly).
However, if some export industries are exempted from
the ETS, as is proposed in some countries, the impact
on the exchange rate will be limited, and the competi-
tiveness of industries that are not exempted, such as
tourism, will suffer. Specific duties, such as the air pas-
senger duties of the United Kingdom and the
Netherlands (which may or may not be regarded as
environmental levies) will not have any appreciable
impact on the exchange rate, and thus they will reduce

tourism competitiveness.

Tourism competitiveness, policy, and the macro envi-
ronment

Destination competitiveness is sensitive to both govern-
ment policy and the general macroeconomic environ-
ment. Here we provide a brief outline of how tourism
competitiveness can be affected by these.

Government policy

Government policy can impact tourism competitiveness
through both general and specific policies. General poli-
cies, such as the implementation of an ETS, can impact
a country’s tourism, as discussed in the previous section.
In addition, some policies, such as an aviation tax, may
be quite specific; these policies may have unintended
impacts on tourism. Objectives for policies differ: some-
times the objective of a policy may be to increase the
price competitiveness of tourism (for example, when
improved infrastructure lowers the cost to tourism)

and sometimes the intention is to achieve some other
objective, which incidentally has some cost to tourism
competitiveness (for example, when an aviation tax is
levied to raise revenue or correct for an environmental
external cost).

Policy can thus impact the determinants of tourism
competitiveness in a number of ways. These are summa-
rized in Table 4.

The exchange rate is a variable that governments
can, and do, use to increase the competitiveness of their
export industries. However, there are costs to using
exchange rates in this way and most advanced countries
now prefer floating exchange rates. Governments, through
their monetary policies, can influence price levels, but
this is not a very well targeted way of influencing
tourism competitiveness, especially since low home
prices tend to be associated with higher exchange rates.
Governments have little influence over real wage rates,
which reflect the country’s stage of development.
Governments can have some influence over the produc-
tivity of their industries, including the tourism industry.
In the main this influence is indirect, through the
implementation of policies, such as competition policy,
which stimulate efficiency. Again, however, economy-
wide productivity improvements will tend to result in
exchange rate rises and no gain in export competitiveness.

Governments cannot really control export booms.
These booms do, however, have an impact on the com-
petitiveness of non-boom export industries, such as
tourism. Where booms are sharp and temporary, govern-
ments can mitigate their effects on exchange rates, and
thus on non-boom industries, through encouraging the
saving of the temporary income gains (as Norway does
with its booms in its oil revenues).

Tax policies can have a direct impact on tourism
prices, and thus on competitiveness. But it is critical to
distinguish between taxes that apply to all export indus-
tries and those that apply only to some. As noted, while
VAT/GST taxes are general, they are not applied to
most export industries. Since they are, however, applied
to tourism exports, they reduce tourism price competi-
tiveness in much the same way that specific taxes on
tourism do. If a tax is a general one and it affects all
trading industries in the same way (say, an increase in
corporation tax), the impact on competitiveness of any

industry, such as tourism, will be limited since it will set
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Table 4: Government policy and the determinants of tourism competitiveness

Open to Sensitivity Impact on tourism
Determinant policy? to policy competitiveness Comments
Exchange rate Yes High Low/moderate Often not recommended
Price level Yes Moderate Low Not easy to target tourism
Real wage levels No Low Low
Tourism industry productivity Yes Low Low Some scope to improve productivity in longer term
Export booms No n/a Moderate Governments can mitigate effects of sudden booms
General taxes Yes High Low Tax structure important
Specific taxes Yes High High Other objectives important
Infrastructure charges Yes High High Other objectives important
Fuel prices Yes High Moderate/high Fuel price differences mainly tax driven
General environmental policies Yes High Low Policy design critical
Specific environmental policies Yes High High Other objectives important

Source: Authors.

in train compensating movements in exchange rates.
Infrastructure charges are like specific taxes—when they
are increased, they lessen tourism competitiveness, and
when they are reduced, they enhance competitiveness.
Fuel prices, and especially those of oil-based fuels that
are critical to tourism, are sensitive to government policy
——countries differ considerably as to how they tax fuels.
Environmental policies can affect tourism competi-
tiveness. Specific environmental measures, such as levies
on aviation, will reduce tourism competitiveness. To the
extent that general measures, such as the implementa-
tion of an ETS, apply to all trading industries, they will
set in train compensating exchange rate shifts, which
will at least partially cancel out the initial impact on
competitiveness. Again, the exact design of the policy is
important, because if exemptions are granted to some
industries, the loss of competitiveness experienced by

other industries will be greater.

The macroeconomic environment

Destination competitiveness is sensitive to the general
macroeconomic environment. In normal times of macro
stability, the effects are not great. However, in times of
macroeconomic stress, such as in the current global situ-
ation or during the Asian Financial Crisis 10 years ago,
macro conditions can have a considerable impact on
patterns of tourism competitiveness.

One of the most obvious ways in which this can
happen is through changes in exchange rates. Exchange
rates have shifted, for some countries quite substantially,
and they show considerable volatility. This is even the
case for currencies of major countries. The results are
shifts in, and volatility of, patterns of tourism competi-
tiveness. This has been very evident, for example, in
Australia. After a five-year period of real exchange rate
appreciation, leading to a boom in outbound travel, the
value of the Australian dollar has dropped sharply (see
Table 2). This has led to outbound travel becoming

much more expensive, and this travel has fallen sharply,
even though real GDP in Australia has continued to
grow.

Recession in several countries could impact the
prices being paid for tourism inputs, especially labor.
This reduction is likely to lead to reductions in product
prices—hotels and airlines are cutting prices to win
business. This in turn will lead to at least temporary
changes in patterns of tourism competitiveness, with
some high-cost countries (in North America and
Europe) increasing their tourism price competitiveness
vis-a-vis other countries, such as those of Asia. The
financial crisis is having a large impact on oil prices. This
should lower the prices of tourism across the board,
though it will probably not have a large impact on the
relative competitiveness of countries since they all pay
much the same prices for their oil, and it not likely that
fuel taxes—the main source of differences among
countries—will change much.

Although so far there is not much evidence of gov-
ernments altering their tax, infrastructure, and environ-
mental policies in response to the crisis, such policy
adjustment could happen. Governments might postpone
the introduction of their ETS proposals, depending on
their design; such a postponement could have some
impact on patterns of tourism competitiveness.
Governments of individual countries might choose to
stimulate their economies through tax reductions;
depending on how they do this, there could be impacts
on tourism competitiveness. With tax reductions putting
pressure on governments’ budgets, governments may be
looking around for “easy” sources of revenue—and taxes
on tourism, paid by nonresidents, may be appealing.
Already the UK government has announced sharp
increases in aviation taxes, designed to reduce its fiscal
deficit. These increases will make the United Kingdom

less competitive in tourism.
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Table 5: Properties of tourism competitiveness indicators: A summary

Accuracy- Cross- Overall
reflectiveness Data country  Comparisons indicator of
Indicator of tourism  gathering comparisons overtime  competitiveness  Comments
Tourism Price Competitiveness High Extensive Yes Yes Potential Most detailed indicator available
Index (Dwyer et al. 2000a)
Simple PPP Moderate Easy Yes Yes Potential Broad readily available indicator
Big Mac Low Moderate Yes Yes No Too specific—really a gimmick
Sectoral measures (e.g., High Extensive Yes Potential No Useful for specific purposes and in
hotel prices) general indicators
Tourism price index/ High Extensive No Yes Potential Not used extensively
exchange rate
CPl/exchange rate Moderate Easy No Yes No Broad measure of changes
Tourism Trade Weighted Index ~ Moderate = Moderate No Yes Yes Summary measure of competitiveness
changes over time
Aviation Trade Weighted Index ~ Moderate = Moderate No Yes Yes Summary measure of competitiveness

changes over time for specific
tourism industry

Source: Derived by authors.

Horses for courses: Which competitiveness indicator?
In this chapter, we have outlined a range of different
tourism price competitiveness indicators. Which one
should be used, and in what context? As with many
similar situations, it is a matter of horses for courses.
Depending on the exact question at hand, diftferent
indicators are suitable for different purposes.

Some questions apposite to the choice of indicators are:

* How detailed and tourism-specific need the indica-
tor be?

* What 1s the tradeoft between accuracy and timeli-
ness and ease of access?

* Are cross-country comparisons of the level of

tourism prices needed?
o [s specific sectoral information of interest?

e Are patterns of change over time in relative tourism

competitiveness needed?

¢ Is it useful to have an overall measure of changes in

a country’s tourism competitiveness?

The performance of the different indicators in terms of
these aspects is summed up in Table 5.

The Tourism Competitiveness Index is the most
comprehensive indicator of tourism price competitive-
ness we are aware of.> It measures only prices that enter
the tourism bundle, and thus is highly reflective of
tourism. It enables cross-country comparisons at a point
in time, and can be calculated over time to indicate

trends. With appropriate weights, it can be used to

develop an indicator of changes in a country’s overall
tourism competitiveness. It is, however, the most data-
intensive of the measures. A simple PPP comparison is
even more readily available, but it is a measure of prices
for whole economies, and it does not take any specific
account of the prices that tourists actually pay, though
these are likely to be correlated with the PPP prices.
The Big Mac Index of The Economist is a popular device
for illustrating the PPP point, but it is not to be regard-
ed as a reliable indicator of tourism competitiveness.
Sectoral measures, such as hotel price surveys, can give a
high degree of accuracy about a specific sector, though
they do involve collection costs.

If cross-country comparisons are not needed, and
all that is needed are changes in the patterns of price
competitiveness over time, then it is possible to adjust
changes in exchange rates by changes in prices. If
tourism-specific information is not regarded as neces-
sary, then estimates of real exchange rate changes
derived using CPI changes will be sufficient. However, if
it is felt that CPI changes may not accurately reflect
tourism price changes, then exchange rate changes can
be adjusted using a tourism price index.

Developing a tourism price index requires data on
changes in individual tourism prices for each country,
along with a weighting structure (and, as noted, given
that the tourism product is hardly homogeneous, there is
no single ideal set of weights). Such an index also requires
expenditure data to develop a set of weights for the index.

Over time, a country’s competitiveness will rise rel-
ative to some competitors and fall relative to others. If
an overall indicator of how a country’s competitiveness

fits in comparison with other countries is required, it is
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necessary to develop some measure such as the widely
used TWI. The TTWI is an index that reflects the
importance of different countries for inbound and out-
bound tourism expenditure. It is thus more tourism-
specific than the general TWI. The concept can be
extended to a sectoral context. The ATWI takes account
of the real exchange rate changes taking place in the
countries whose airlines are competitors for the home
country airline—it thus gives a more accurate measure
of the competitive pressure an airline will be under from
its competitors than a general TWI will provide.

In the light of this discussion, some comments on
the TTCI are relevant. The intention of this Index is to
provide a timely measure of tourism price competitive-
ness across countries. Four hard data price indicators are
used. At the most general level, PPP price comparisons
are used (indicator 10.02)—this is a measure of the cost
of a general bundle of goods and services in US dollar
terms for all the countries reported on. While this is a
good measure of general price levels in different coun-
tries, it is not tourism-specific. To address this lack, rela-
tive price data for three key tourism related products are
also provided—these are ticket taxes and airport charges
(10.01), tuel price levels (10.04), and, finally, a hotel
price index (10.05). By aggregating all these indicators, a
more tourism-specific index of prices in diftferent coun-
tries is obtained from readily available and up-to-date
price indicators.

Notes
1 Crouch 1994a; Lim 2006.

2 Little 1980.
3 Edwards 1995.

4 Crouch 1995.

o1

Crouch 1994a.
6 De Mello et al. 2002.
7 Rosensweig 1986.
8 Artus 1970; Crouch 1994b.
9 Lim 2006.
10 Lim 2006.
11 Song and Witt 2000.
12 Song and Turner 2006.
13 World Bank 1993, 2007.
14 See Dwyer et al. 1999, 2000a, 2000b, 2000c; Dwyer et al. 2001.
15 Dwyer et al. 2002.
16 Divisekera 2003.
17 Dwyer et al. 2000a.
18 Kulendran 1996; Kulendran and King 1997.
19 Dwyer et al. 2000c.
20 Dwyer et al. 2000b.
21 Forsyth and Dwyer 2008.
22 Forsyth and Dwyer 2008.

23 Dwyer et al. 2000a.

References

Artus, J. R. 1970. “An Econometric Analysis of International Travel.”
International Monetary Fund Staff Papers No. 19: 579-613.

Crouch, G. I. 1994a. “The Study of International Tourism Demand: A
Review of Findings.” Journal of Travel Research 33 (1): 12-23.

——— 1. 1994b. “The Study of International Tourism Demand: A
Survey of Practice.” Journal of Travel Research 34 (4). 41-54.

. 1995. “A Meta-Analysis of Tourism Demand.” Annals of
Tourism Research 22 (1): 103-18.

De Mello, M., A. Pack, and M. T. Sinclair. 2002. “A System of Equations
Model of UK Tourism Demand in Neighbouring Countries.”
Applied Economics 34 (4): 509-21.

Divisekera, S. 2003. “A Model of International Tourism Demand."
Annals of Tourism Research 30 (1): 31-49.

Dwyer, L., P. Forsyth, and P. Rao. 1999. “Tourism Price
Competitiveness and Journey Purpose.” Turizam, Special Issue on
Competitiveness in Hospitality and Tourism 47 (4): 283-99.

. 2000a. “Price Competitiveness of Package Tourism: Beyond
the Big Mac Approach.” Asia Pacific Journal of Tourism Research
5 (2): 50-56.

. 2000b. “Sectoral Analysis of Price Competitiveness of Tourism:
An International Comparison.” Tourism Analysis 5 (1): 1-12.

. 2000c. “Price Competitiveness of Package Tourism: Beyond
the Big Mac Approach.” Asia Pacific Journal of Tourism Research
5 (2): 50-56.

. 2002. "Destination Price Competitiveness: Exchange Rate
Changes versus Inflation Rates.” Journal of Travel Research 40
(3): 340-48.

Dwyer, L., N. Mistilis, P. Forsyth, and P. Rao. 2001. “International Price
Competitiveness of Australia's MICE Industry.” International
Journal of Tourism Research 3 (2): 123-40.

Edwards, A. 1995. Asia-Pacific Travel Forecasts to 2005. Research
Report. London: Economist Intelligence Unit.

Forsyth P. and L. Dwyer. 2008. The Aviation Trade Weighted Index:
Measuring Competitiveness of International Travel.

Kim, S. and H. Song. 1998. “Analysis of Inbound Tourism Demand in
South Korea: A Cointegration and Error Correction Approach.”
Tourism Analysis 3 (1): 25-41.

Kliman, M. L. 1981. “A Quantitative Analysis of Canadian Overseas
Tourism."” Transportation Research 15A: 487-97.

Kulendran, N. 1996. “Modelling Quarterly Tourist Flows to Australia
Using Cointegration Analysis.” Tourism Economics 2 (2): 203-22.

Kulendran, N. and M. King. 1997. “Forecasting International Quarterly
Tourist Flows Using Error-Correction and Time-Series Models."”
International Journal of Forecasting 13 (3): 319-27.

Kwack, S. Y. 1972. "Effects of Income and Prices on Travel Spending
Abroad, 1960 IlI-1967IV." International Economic Review 13:
245-56.

Lim, C. 1999. “A Meta-Analytic Review of International Tourism
Demand.” Journal of Travel Research 37 (3): 273-84.

. 2006. "A Survey of Tourism Demand Modelling Practice: Issues
and Implications.” In International Handbook on the Economics of
Tourism, L. Dwyer and P. Forsyth, eds. Cheltenham, UK and
Northampton, MA: Edward Elgar. 45-72.

Little, J. S. 1980. “International Travel in the US Balance of Payments.”
New England Economic Review May/June: 42-55.

Rosensweig, J. A. 1986. “Exchange Rates and Competition for
Tourists.” New England Economic Review July/August: 57-67.

Song, H. and L. Turner. 2006. “Tourism Demand Forecasting.” In
International Handbook on the Economics of Tourism, L. Dwyer
and P. Forsyth, eds. Cheltenham, UK and Northampton, MA:
Edward Elgar. 89-114.

Song, H. and S. F. Witt. 2000. Tourism Demand Modelling and
Forecasting: Modern Econometric Approaches. Cambridge:
Pergamon.

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

1.6: Tourism Price Competitiveness

89



1.6: Tourism Price Competitiveness

90

World Bank. 1993. Purchasing Power of Currencies: Comparing
National Incomes Using ICP Data. Washington, DC: International
Economics Department, World Bank.

. 2007. 2005 International Comparison Program Preliminary
Global Report Compares Size of Economies. \Washington, DC:
International Economics Department, World Bank.

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



CHAPTER 1.7

National Competitiveness
Council: Setting Up the
Egyptian Travel & Tourism
Competitiveness Council

ASHRAF IBRAHIM, Clever Travel and Egyptian Travel & Tourism
Competitiveness Council

HEBA ALI ZAYED, Egyptian National Competitiveness Council

Egyptian National Competitiveness Council

Led by a group of prominent businessmen, the Egyptian
National Competitiveness Council (ENCC) was estab-
lished as a private sector—led nongovernmental organiza-
tion (NGO) in February 2004. Its objective is to shed
light on the issue of competitiveness and enhance the
competitiveness of Egypt on various levels. The ENCC
started as an observatory for the developments taking
place in the Egyptian economy and their implications
for Egypt’s competitiveness. Its role is currently being
broadened to include several initiatives that will impact,
complement, and—sometimes—coordinate among
efforts to improve the competitiveness of Egypt.

For the last five years, the ENCC has successfully
published the Egyptian Competitiveness Report. This
report provides a thorough analysis of Egyptian compet-
itiveness based on the main competitiveness methodology
of the World Economic Forum. Each year, a specific
issue or sector is discussed in more detail, generating
lively debate and highlighting the challenges within that
area. This important annual report has attracted the
attention of the Egyptian government, academic profes-
sors, industry leaders, and international observers. Since
its establishment, the ENCC has succeeded in bringing
together senior government officials, private-sector lead-
ers, professors, think tanks, and media professionals to
raise awareness and generate debate on Egypt’s competi-
tiveness. It has demonstrated that much more can now
be done to strengthen the private-public dialogue on
economic reform.The ENCC has also fostered important
debate in Egypt and influenced competitiveness dialogue
both in Egypt and in the region through its participation
in the World Economic Forum on the Middle East in

recent years.

Egyptian National Competitiveness Council’s fifth
annual report: Realizing the great potential in the
tourism sector

The Travel & Tourism (T&T) sector was the focus of
the 2008 Egyptian Competitiveness Report mainly because
of its potential for growth and its contribution to Egypt’s
overall competitiveness. The potential for development
in the sector is immense by every standard, with a
growth rate of over 15 percent a year between 2002 and
2006—more than three times the growth rate of inter-
national tourism during the same period. This perform-
ance accelerated to an impressive 20 percent increase in
2007, indicating that the T&T sector can sustain this
double digit growth going forward and has yet to see its
potential fully tapped.

Special thanks to the members of the Travel & Tourism
Competitiveness Council and Mr. George Atalla and Mr. Tarek Nassar
from Booz & Company.
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The importance of the T&T sector and its promi-
nence within the Egyptian economy is evidenced by the

following figures:!

* Travel & Tourism contributes—directly and indirectly
—an estimated 11.3 percent of GDP.

* It accounts for around 40 percent of exported
services’ receipts and generates approximately 19.3

percent of foreign exchange.

» The sector is a significant employer, contributing
12.6 percent of both direct and indirect job creation.

 Tourism accounts for some 4 percent of total
investment with the private sector, providing
73 percent of the total.

» Tax revenue from foreign tourist spending is esti-
mated at 6 billion Egyptian pounds, representing 5
percent of total direct and indirect tax revenue in

2006.

* Investment opportunities in tourism are promising;
in 2006, investment in tourism exceeded US$4.1
billion, representing 2.7 percent of gross investment
that year.

The Travel & Tourism Competitiveness Index
(TTCI), published for the third year and discussed in
Chapter 1.1 of this volume, places Egypt 64th out of
133 countries—up two places from last year but still not
as high as the 58th position out of 124 countries in
2007, indicating a decline since the first year of the
Index. Egypt is now just among the top half of coun-
tries in the overall ranking, and in 6th position among
Arab countries.

According to the TTCI, one of Egypt’s major
strengths in tourism attraction is its price competitive-
ness—it ranks 1st out of all countries as a result of very
low ticket taxes and airport charges. Additionally, Egypt
has relatively low fuel price levels, ranked 3rd just after
Saudi Arabia, and it comes 4th on the hotel price index,
right after Bolivia. The country is perceived as relatively
safe from HIV/Aids, ranking 1st on that indicator, as it
has in the past two Reports. It also does relatively well
with regard to the government’s focus on the sustain-
ability of the T&T sector, ranking 38th, although the
general assessment of environmental sustainability in
Egypt is less positive, ranked 103rd overall, with envi-
ronmental legislation that is not sufficiently strong or
enforced. Egypt has been improving over the years with
regard to the country’s affinity for Travel & Tourism,
where it ranked 20th this year, with progress in tourism
openness as reflected in tourism receipts and expendi-
ture as a percentage of GDP and an improving attitude
toward the value of tourism in the country.

It 1s clear that the most significant reason for the fall
of Egypt’s overall score between 2007 and 2009 is the
drop in its rankings related to the T&T business envi-

ronment and infrastructure pillar of the Index. The
quality of air transport, ground transport, and ICT all
showed a significant decline. Safety and security contin-
ue to be of concern; the country is ranked 67th overall
in this indicator, just ahead of Benin and Ghana.The
country also suffers from a lack of qualified human
resources, ranked 83rd, attributable in part to the quality
of the educational system. In addition, the TTCI finds
the overall policy environment (ranked 55th) not to be
sufficiently conducive to the development of the sector,
because of a low prevalence of foreign ownership, a lack
of transparency in government policies, and the high
cost of starting a business in the country. The details of
the most recent assessment of Egypt’s competitiveness
can be found in Section 2.1 of this Report.

The Egyptian Travel & Tourism Competitiveness
Council

The importance of the sector, together with the previ-
ously mentioned growth potential for the Egyptian
T&T sector, encouraged the Egyptian National
Competitiveness Council to form a Travel & Tourism
Competitiveness Council (T&TCC) with the objective
of bringing together stakeholders from the T&T sector
to review sector developments, discuss its challenges, and
come up with means of enhancing its international
competitiveness.

The idea for the Council came when the ENCC
was preparing its 5th Egyptian Competitiveness Report. The
T&TCC is composed of a group of high-profile local
T&T sector business leaders and international players,
who coordinate and collaborate with other stakeholders
(including government officials, professors, professional
consultants, chambers of Travel & Tourism, the Egyptian
Tourism Federation, other NGOs, donor programs, and
international organizations). Their mission is to assess the
factors impeding the enhanced competitiveness of the
sector and suggest solutions for dealing with these
impediments, including policy actions. This is done
through spreading awareness (inside and outside the
sector), advocacy, and mobilizing efforts in cooperation
with other stakeholders.

To achieve its objectives, the T&TCC scope of

work includes but is not limited to:

1. preparing briefings on sector performance that
analyze and shed light on specific issues related
to the local T&T sector as well as following up
on local and international changing market con-

ditions that may impact the sector’s performance;

2. organizing discussion forums that bring together
various stakeholders of the T&T sector to discuss
challenges and suggest feasible solutions to be
submitted for discussion with senior government

officials; and
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3. following up with policymaking bodies on the
application of suggested solutions and monitor-

ing the implementation of policy reforms.

Action plan for the Travel & Tourism Competitiveness
Council

Analysis of the Egyptian T&T sector indicates that it
faces a number of key challenges going forward. Over
the upcoming year, the T&TCC will focus on three
main initiatives identified as top priority:

1. human resource development,

2. institution and capacity building for industry
advocacy, and

3. environmental sustainability.

Human resource development

Human resource development is a platform through
which employees in the T&T sector can develop their
personal and organizational skills, knowledge, and abili-
ties. It includes such opportunities as employee training,
employee career development, performance management
and development, coaching, succession planning, key
employee identification, tuition assistance, and organiza-
tion development.

The focus here will be on aspects of human resource
development aiming to develop a workforce that both
matches the needs of the local T&T industry and enables
it to compete with tourist destinations worldwide.

Short-term tasks will revolve around increasing
institutional coordination and assessing the sector’s
human resources needs; long-term initiatives will focus
on the industry enablers, sector research and metric

measurement, curriculum design, and training provision.

Short-term initiatives

¢ Institutional coordination

— Coordinate between diftferent organizations—for
example, Technical and Vocational Education and
Training (TVET), the United States Agency for
International Development (USAID), the Ministry
of Tourism, tourism federations, chambers, and the
tourism human resource development and training
units—to help these organizations establish a train-
ing business plan that can achieve the strategic,
marketing, and continuity plans of tourism sector

businesses.

— Encourage different organizations—such as the
Ministry of Tourism, the Tourism Federation,
tourism chambers, TVET, and area investors’
associations—to coordinate and establish training
centers in different touristic regions—such as the
Red Sea, Sinai, Luxor, and Cairo—to have ongoing

training courses.

* Human resources needs assessment
— Communicate with the private-sector training
companies about the required training and devel-
opment programs needed for the T&T industry.

— Work in collaboration with the Ministry of
Tourism and the Tourism Federation to suggest
different recommendations for developing enough
qualified trainers who will efficiently execute the

training business plan.

— Provide advice regarding the development of
employee performance and staff trainings to
upgrade the skills and knowledge required to suc-
cessfully fulfill their job descriptions.

— Highlight the importance of the need for human
resource training with regard to soft skills such as
greeting guests, handling complaints, up-selling,

communication skills, and so on.

— Encourage the design of a training plan for each
subsector to help in achieving its goals and objec-

tives, not just training for the sake of training.

— Highlight the importance of establishing a sustain-
able financial system targeted at upgrading the
current level of human resources in the tourism
industry through offering training and skills
development programs.

Long-term initiatives

¢ Sector research and metric measurement
— Highlight the importance of the availability of
updated information about employer requirements
and market needs.

— Work with different stakeholder organizations on
embedding a clear evaluation system to measure
effectiveness in order to ensure continuous devel-
opment and improvement with a focus on moni-
toring and feedback. Such a system would evaluate
all existing tourism-related industries, thus going
beyond the design and implementation of voca-

tional training programs.

e Curriculum design and training provision platforms
— Foster the creation of sector education curricu-

lums that are more demand driven and directed
toward market needs and requirements. This can
be achieved through initiatives such as the national
vocational skills standards project.? The ENCC
must advocate for increased ministerial coopera-
tion to change the current educational system to

one that is demand driven.
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— Highlight the importance of developing tourism-
related vocational training and education to pro-
vide workers with the necessary skills and knowl-
edge needed for each job, from line employees to
managers. Developing and focusing on talented
and skilled employees will achieve the competitive
advantage needed to differentiate Egypt from

other countries.

— Recommend and advocate for the establishment
of a series of hotel and tourism institutions for
touristic areas, such as El Gouna Hotel School.?

Institution and capacity building for industry advocacy

To advance the T&T sector, greater awareness, informa-
tion dissemination, and communication are required.
Active forums, councils, workshops, and seminars allow
stakeholders to stay connected and work together to
identify and solve major problems facing the tourism
sector in Egypt. Awareness-raising activities can ensure
that industry representatives and policymakers are up to
date with recent advancements in the field. These activi-
ties enable the private sector to communicate and iden-
tify potential areas of collaboration with the government
to improve tourism services and overcome obstacles. To
foster efforts in this area, the ENCC plans to enhance

the institution and capacity building for industry advocacy.

* Institutional setup
— Highlight the importance of stimulating the

Supreme Council of Tourism (SCT), which has
been established to coordinate among ministries
and the various bodies concerned with tourist
activity. The Council is charged with finding ways
to remove obstacles that hinder tourism, coordi-
nating among different ministries to implement
development plans and specifying the role of each
ministry in tourist promotion. The SCT aims to
facilitate the quick identification of problem areas
and to promote efficient, feasible, multi-stakehold-
er solutions. Members include the ministers of
irrigation, environment, local government, trans-
portation, and planning as well as the heads of the
Supreme Council of Antiquities, Egypt Air, the
Cairo Airport Authority, the Egyptian Authority
for Civil Aviation, the Egyptian Tourist Authority,
the Immigration Authority, the Customs
Authority, the Egyptian Federation of Tourist
Chambers, the Hotels Chamber, and the Travel
Agencies Chamber.

— Highlight the importance of creating the Travel &
Tourism Modernization Center that will be in
charge not only of training activities but also of
developing the whole tourism sector.

* Capacity building
— Organize several workshops to create awareness
about the importance of training and human
resources development as well as other necessary
topics that are relevant to the sector.

Environmental sustainability

The Egyptian tourism sector is at particular risk of fac-
ing the negative effects of hurried development because
of its reliance on environmental resources. Water scarcity,
coral bleaching, loss of beaches, and acid rain are all part
of the price paid for Egypt’s intense development. The
T&TCC hopes to play an active role in spreading
awareness of the importance of environmental sustain-
ability—in particular, by fostering greater understanding
of the effects of environmental degradation and what it
could mean for individual businesses. The focus will be
on two main issues: increasing awareness among sector
businesses and promoting the creation of a fund pro-

moting environmentally friendly business practices.

* Increasing awareness

— Coordinate workshops or seminars promoting
environmental consciousness within the industry
and further interest in sustainability. Beyond
upper-level management, there is a significant
need to train staff and employees to implement
and adopt environmentally friendly practices. This
training is distinct from human resource develop-
ment training, but the two kinds of training are
highly complementary. The objective is to create a
pool of labor in the tourism industry that is aware
of the effects of climate change and can embrace
practices that help protect the natural environment
as an essential part of their livelihoods.

* Creating an Egyptian fund for promoting environ-
mentally friendly business practices within the T&T
sector
— Promote the creation of a fund pooling resources

from the government, the private sector, interna-
tional donors, and investment banks with clients
interested in conservation. The fund will offset the
cost of implementing environmentally friendly
business practices such as recycling, coral protec-
tion, water/energy conservation, and so on. One
of the major obstacles of implementing better
environmental management systems is the pres-
ence of high initial costs that threaten profitability.
The fund will help reduce this obstacle and facili-

tate green financing in Egypt’s tourism sector.

— Provide financial support, through the fund, for
eco-tourism and businesses focused on eco-tourism
that attempt to preserve the natural environment
as an essential component of a thriving society and
tourism industry.
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Conclusions

The above review indicates the importance of the TTCI
as an essential tool to track and monitor national progress
within Egypt’s T&T sector. In addition to highlighting
relative strengths, its subindexes provide a closer look at
specific deficiencies and obstacles that must be overcome
to increase investments. The Egyptian T&TCC played
an important role in disseminating this information and
bringing key issues into the spotlight in its 2008 com-
petitiveness report. The Council was able to examine
policy implications and develop key recommendations
for policymakers and other stakeholders. The Council
based its action plan and suggested initiatives in the
coming period based on its analysis of the Index. The
proposed strategy focused on industry needs, in particu-
lar human resource development and institution and
capacity building for industry advocacy and environ-
mental sustainability.

Together the TTCI and the analysis based on it
helped the T&TCC provide invaluable benchmarking
and learning opportunities for Egyptian T&T stakehold-
ers. Most importantly, the Egyptian experience is not
unique: these efforts can be replicated across countries
to improve the performance of T&T sectors and boost

national prosperity and growth.

Notes

1 These figures are all from the ENCC's 5th Egyptian
Competitiveness Report, May 2008, Chapter 3 “The Tourism
Sector in Egypt: Realizing the Great Potential.”

2 This is a proposed certification scheme to ensure minimum
standards for certain vocations and job descriptions throughout
the T&T sector. Accordingly professionals must meet certain
requirements including education and training before gaining
certification. This ensures standardized job qualifications and
increased staff competence.

3 The Egyptian-German Hotel School Paul Rahn El Gouna, a
cooperative venture, provides three-year dual vocational training
programs in several areas. The school opened in 2002. See
http://cms.rahndittrich.de/Institution.1446.0.html.
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CHAPTER 1.8

Navigating Yet Another Perfect
Storm: The Promise of
Sustainable Travel & Tourism

THEA CHIESA, World Economic Forum

The 21st century will certainly be recorded as a century
of many perfect storms for the Travel & Tourism industry.
Since September 11, 2001, the industry has had to
rethink the way it operates. Beyond the threat of terror-
ism, in the last decade alone the sector has faced a
number of other challenges including pandemics and
natural disasters and, in 2008, the volatility of fuel prices,
which put an additional burden on this sector.! Yet,
most importantly, 2008 was marked by the bust of the
real estate market, the near collapse of stock markets,
limited access to capital, the lowest consumer confidence
experienced since the Great Depression, and the
announcement by many governments that their respec-

tive economies had entered or were entering recessions.

The financial crisis and its impact on the Travel &
Tourism sector
We have seen over the years that economic business
cycles are almost perfectly correlated with tourism
growth rates. When economies grow, personal incomes
rise, allowing for discretionary income spending on
Travel & Tourism. In recent years, according to the
United Nations World Tourism Organization (UNWTO),
while the world economy grew at approximately 4
percent annually, this was outpaced by growth in inter-
national tourist arrivals reaching about 6.5 percent per
year.2 On the other hand, with nations facing a global
credit crisis, fluctuating stock markets, erratic fuel prices,
and a global recession, people and businesses are begin-
ning to reduce travel and businesses are scaling back
their travel budgets. In an interview with Global Insight,
Doug Shifflet notes that, while the slowdown in air
travel will vary by traveler type and purpose, businesses
in particular are likely to continue to reduce travel
budgets in 2009.°

Against this background, the Travel & Tourism
industry will certainly navigate yet another perfect
storm in 2009.

Effects of a global recession

A global recession will impact the entire Travel &
Tourism sector, despite the robustness that it has shown
in past years. There are many reasons to expect that
demand for all kinds of travel will decline in the coming
years. The financial crisis and economic recession are
bringing about tighter credit conditions, high consumer
debt, decreased housing wealth, stagnant wages, and
rising unemployment, all of which are leading to a
contraction in travel demand, particularly business
travel.*

According to IATA, in the first quarter of 2008,
airlines—which tend to be very sensitive to the business
downturn—experienced the largest contraction in
business travel since 2003, with growth in economy-

class travel slowing to less than 1 percent, down from 6
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percent in 2007, significantly reducing airline opera-
tions’ revenues. IATA estimates that, by the end of 2008,
the total loss to the global air transport industry will
have been in the order of US$5.2 billion.> By July 2008,
passenger demand growth had fallen to 1.9 percent—
the lowest in five years.® In parallel, passenger capacity
increased by twice that amount—3.8 percent—which
indicates that cuts in service did not keep up with
decreasing demand. In September 2008, the six largest
US airlines experienced a 9.5 percent drop on average
in the quantity of domestic miles traveled by passengers
compared with September 2007.7 Compounding these
difficulties, flight ticket fares are 15 to 25 percent higher
on many routes than they were in 2007.%

The lower price of crude oil, which fell by late
2008 to more than two-thirds of its peak price of over
$147 a barrel in July 2008, has not significantly lessened
the financial difficulties for many airlines in the industry,
as many of them hedged against the possibility of fuel
prices rising to even higher levels.”

Therefore, if the US and global economies remain
in recession for most of 2009, as many expect will be
the case, it is reasonable to assume that both global
leisure and business travel, measured in trips per person,

will decline over the period.

Capacity contraction, industry consolidation, and possible
bankruptcies

It is safe to say that, within the Travel & Tourism indus-
try, airlines have been the hardest hit by the crisis, with
serious negative consequences for the bottom line."
According to Felipe Gonzilez Abad, Senior Advisor at
Amadeus, airline bookings in October 2008 were down
approximately 10 percent from the same month in 2007
(see Figures 1 and 2).!! As a result of the present con-
traction in consumer demand, the T&T industry will
probably face an increase in the number of airline
industry bankruptcies. Strategies to eliminate excess
capacity (e.g., grounding planes, slowing down the pur-
chase of new planes) and increased mergers and acquisi-
tions (market consolidation) will likely be adopted as a
means of achieving greater financial stability.

One single GDS has lost 30 percent of it segments
production in nine months.

Since the beginning of 2008, more than 25 airlines
have stopped or suspended operations. These include the
bankruptcies of Russia’s AiIRUnion and Britain’s XL
Airways UK. Globally, many airlines have grounded air-
craft to reduce supply in light of slumping domestic
markets. For example, in late 2008, China Southern
Airlines and China Eastern Airlines began to ground
aircraft and cut flights because of concerns that the
slumping domestic air travel market would not recover
quickly.’? Similarly, in October 2008, Singapore Airlines
(SIA) addressed the problem of falling passenger numbers

through an aggressive capacity-reduction program aimed
at cutting back on some routes and entirely pulling out
from others."

According to the corporate travel agency Egencia,
the contraction in both the supply and demand of air
travel, together with the spillover eftects of mergers and
acquisitions, will result in lower average ticket prices for
business travelers in most markets, despite higher fees for
services such as meals and baggage.!*

There is not all bad news, however. On the positive
side, notwithstanding much skepticism within the indus-
try, the current financial crisis could provide a positive
effect by, for example, encouraging airlines to lobby
governments for increased liberalization of the market
through the adoption of global Open Skies agreements.'®
It could also lobby for the removal of all current owner-
ship and control restrictions, which currently hinder the
airlines’ ability to consolidate on a truly global scale.
Many agree that airline industry consolidation would be
beneficial by allowing for economies of scale and
increased functional synergies (e.g., shared sales services,
frequent flyer programs, fuel hedging, fleet acquisition
and maintenance, etc.).!® This is along the lines of the
logic employed by the US Justice Department in
approving the merger of Delta and Northwest in
October 2008: it was agreed that the merger was likely
to benefit consumers through improved service, made
possible by the consolidation of the airlines’ activities.!”
Other mergers of present relevance are that of British
Airways/Iberia/American Airlines, currently awaiting
European Union (EU) antitrust approval; the Virgin-BMI
acquisition; and the alliance between India’s Jet Airways
and Kingfisher, aimed at stabilizing the market in the
greater public interest.

With respect to the hospitality industry, since mid-
September—almost in parallel with the stock market
turmoil—demand for high-end hotel rooms has sharply
decreased because businesses, especially, are cutting back
on travel expenses. The hospitality industry has been
experiencing a drop-off in business from affluent inter-
national leisure and business travelers in particular, as
economies around the globe slow and the value of the
US dollar rises against many currencies. Patrick Ford,
the president of the global authority for hotel real estate
Lodging Econometrics, has said that in 2008 revenue
rates on luxury hotel rooms “slowed in mid-September
and really ratcheted downward during October....
Revenue per available room, the standard measure of
performance, dropped 14 percent at upscale and luxury
hotels in the week ending Oct. 18 over the comparable
week last year.... For hotels in general, the decline was

about 8 percent.’!®
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Figure 1: Air booking evolution: Global Distribution System (GDS) world-wide
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Source: Gonzalez, 2008.
Note: From May 2008, the worldwide demand has been decreasing in comparison with 2007.

Figure 2: Monthly airline industry growth, 2006-08

Source: Gonzalez, 2008.
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A roundtable of two dozen hospitality industry pro-
fessionals and Cornell faculty members that met on
November 10, 2008, to discuss key trends facing the
lodging industry in 2009 made the following prognosis:

* Lodging supply will continue to grow at between
2.5 and 3 percent per year through 2010, while
demand for lodging will decline by approximately
0.5 percent in 2008 and 1 percent in 2009 before
growing again in 2010.

* Hotel prices will decline by over 25 percent in the
short term as a result of the increased cost of debt
capital and slower industry growth.

* Most agree that future lending criteria will be more
conservative, but, within these strictures, some deals
will still be made.

e When an economic turnaround occurs, it will

occur quickly.

* Owners and operators will likely increase their
cooperation in order to get through what everyone
knows will be a very difficult period."

Ultimately, however, the lodging industry is also
driven by trends in GDP growth (or contraction), the
availability of airline seats to take people to destinations,
the cost of oil, the increase in hotel room supply, and
the demand for hotel rooms. Therefore, according to a
recent PKF Hospitality Research study, the expected
decline in airline travel will alone bring about a decline
in hotel room demand on the order of 1 to 1.5
percent.?

With respect to market consolidation, the lodging
industry has been driven by consolidation and takeovers
over the past couple of years—notably Blackstone’s
Hilton, Starwood Capital’s Crillion & Baccarat, and
‘Wyndham Worldwide as a spin-off from Cendant. This
trend is likely to continue as a means to rationalize sup-
ply, reduce overhead expenses and the cost of capital, and

thereby mitigate the effects of the economic downturn.

How can the Travel &Tourism industry best navigate
these turbulent times?

It 1s likely that the current global economic recession,
coupled with factors such as fluctuating fuel prices,
global warming, a crisis of governance, and the lack of
consumer confidence, will act as a catalyst for structural
change in the sector. To thrive, or even survive, in this
period of uncertainty and change, both the T&T indus-
try and destinations themselves will need to approach
the challenges in a holistic and systemic manner, as

shown in Figure 3.This would allow innovative ideas to

emerge, new directions to be taken, new alliances to be

forged, and profits to be reaped.

Sustainable tourism can create innovation and economic
gains

Innovation is a promising response to the present period
of crisis, transition, and change.

Current events are reshaping the financial and
industrial world, and the role of institutions and govern-
ment. Together with concurrently evolving consumer
behaviors toward climate change, water consumption,
and food production, these factors all provide ample
opportunity for innovation. New and profitable
partnerships—whether operator to supplier, operator to
operator, or supplier to supplier—can help keep people
traveling by creating interesting and marketable new
products and services. In particular, as highlighted by the
conclusions of the World Economic Forum’s Travel &
Tourism Industry Partnership project “Climate Change:
The Route to Copenhagen,” the Travel & Tourism
industry can take advantage of this current period of
uncertainty to increase collaboration among all actors of
the T&T value chain as well as to initiate innovative
partnership across difterent industries and create new
ways of doing business (Figure 4).

For example, increased attention by consumers
and governments to the issues of the environment
and climate change could offer the T&T sector the
opportunity to re-think the way it operates in terms
of consumption levels, efficiency, and impact on the
environment. Sustainable tourism, which has long been
the object of a semantic debate about how to define it,
has, over the course of the last couple of years, become
synonymous with opportunity for growth and reduction
of cost of sales (i.e., the ability to attain financial com-
petitiveness). Sustainable tourism therefore could become
a way through which to innovate, and therefore to
create competitive advantage for those companies and
destinations able to transform the concept into new
modes of operations and of management.

It could be envisioned that the air transport industry
could expand its scope of business to encompass the
“movement of people and goods” regardless of the
means of transportation. This would obviously require
innovative alliances with other transportation companies
to provide an end-to-end transportation service to
customers. Such cooperative business partnerships are
currently being formed between industries in the T&T
sector in areas such as infrastructure (e.g., the collabora-
tion between Air France and Veolia to service customers
on short-haul destinations) and energy procurement
(e.g., the partnership of the World Wildlife Fund (WWFE),
the Natural Resources Defense Council (NRDC), and
nine major airlines to form the Sustainable Aviation
Fuel Users Group).?!

The year 2009 might therefore be a catalytic year
for the emergence of new alliances for the provision of
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Figure 3: Understanding the need for managing change

Source: Author.

Figure 4: Leverage cross-sector partnerships to stimulate innovation
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Cross-sector
opportunities

* Development and
deployment of
second-generation
biofuels: algae and
jatropha

e Integration of mass
transit modes from
airport to city center

e Accelerated
deployment of
renewable energies

”; analysis provided by Booz & Co.
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Figure 5: Integration of mass transit modes, city to airport: Insights and challenges
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Source: World Economic Industry Partnership Project “Travel & Tourism Climate Change: The Route to Copenhagen”; analysis provided by Booz & Co.

integrated horizontal seamless transportation services.
This type of new service provisioning would increase
profitability of the service providers, enable the rational-
ization of investment spent in infrastructure and service
delivery, and potentially reduce the carbon footprint of
travelers. This new type of passenger service provision
could provide an economic gain for industry and a
competitive advantage to attract a new customer seg-
ment (see Figure 5 for a more detailed explanation).
The challenges for the development of this type of
partnership include the need to create an appropriate
regulatory framework to encourage modal shifts; large
infrastructure investment cost upfront, with limited
returns on the investment; and limited public funds,
which have other competing agendas such as health and

education.

Transforming “green tourism” from a niche to a mass phe-
nomenon

Innovative cooperative partnerships could transform
“green tourism” from a niche to a mass phenomenon,
thereby creating a competitive advantage for those
countries with policies that foster such cooperation. The
current approach, of increasing awareness to pay for sus-
tainable tourism, however, has not led to desired results.
The percent of tourists who are actually aware that sus-
tainable tourism options exist is unknown, but it is
known that 6 percent of the total number of tourists
actually pay extra for these options, and 34 percent

would be willing to pay extra for them.*

The majority of current voluntary offsetting
schemes have a low participation rate and low consumer
involvement. This lack of participation is largely driven
by three factors: a lack of insight into the spending of
offsetting funds, the low availability of offsetting options,
and the absence of recognized offsetting standards for
the organizations offering these programs.

Three options exist to convert sustainability to a
mass market phenomenon and therefore provide eco-

nomic returns:

« Fit sustainability into existing consumer needs or
preference schemes (e.g., low price):

— Provide multiple options for sustainable
tourism to consumers.

— Make sustainable tourism financially attractive.

— Increase the convenience of booking sustain-

able tourism.

* Create 2 new consumer need or preference for
sustainability:

— Make the eftect of Travel & Tourism on the
environment more tangible by showing its
impact on specific destinations (e.g., the coral
bleaching that results from increased ocean
temperature due to global warming).

— Link tourist payments of offsets to tangible

benefits on climate.
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Figure 6: Types of green investment options for the T&T sector
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Source: World Economic Industry Partnership Project “Travel & Tourism Climate Change: The Route to Copenhagen”; analysis provided by Booz & Co.

— Change mindset of tourists and the culture of
tourism: make sustainability hot (e.g., make
renting hybrid cars the most desirable of all
possible vehicles).

* Create public-private collaboration for the develop-
ment of green standards and labels in Travel &
Tourism. As with the food industry, where today
consumers have a choice of purchasing different
labels such as fair trade, organic, locally produced,
and, increasingly, foods labeled with their “carbon
ratings,” the T&T industry could encourage govern-
ments to create truly global, world-recognized
“green labels” that would be not limited only to
reporting carbon footprinting but also would
include a measurement of sustainable practices that
illuminates their impact on local communities and

the environment as a whole.

Creating “tourism green funds”: Destinations and industry
working together

Presently, public and private money is being diverted to
finance investments in emissions mitigation measures.

For example:

e The Global Environment Facility (GEF) fund
managed by the United Nations Framework
Convention on Climate Change (UNFCCC) and
the World Bank funds for climate change provide
approximately US$2 billion, and bilateral funding

initiatives provide approximately US$3 billion per
year until 2012 for emissions mitigation—but no
direct funding is available for projects directly
linked to Travel & Tourism activities and that
would directly impact the overall industry’s carbon

footprint.

* Global venture capital investment has grown from
just 1.6 percent of total investment in 2003 to 11
percent in 2008 (approximately US$12 billion).

However, there are limited funds available for sus-
tainable projects in the T&T sector. Moreover, no offset-
ting scheme today is directly linked to a tourism-related
product. Thus a true opportunity exists for industry and
destinations to work together to create innovative green
funds that are linked directly to the T&T oftering.
Several promising investment options exist for investing
in sustainable T&T projects (see Figure 6).

By creating green tourism investment funds,
consumers can be proactively engaged in financing
sustainable tourism initiatives by overcoming some of
the structural short-comings of the offsetting funds. In
particular, this would allow:

¢ higher transparency—for example, consumers see
how money is being spent in a destination green

project, and
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* more consumer engagement—for example, ask for
investments for specific causes, such as preventing
the Maldives flooding.

However, the challenges in creating such funds are

numerous and include the need to:

* Design the right regulatory framework to create
incentives for the formation of and investment in

green funds. This should include, among other items:

— the development of a favorable tax regime
(e.g., low capital gains tax) for investments in
T&T sustainable projects, and

— linking existing industry-specific offsetting
schemes to T&T green investment funds.

e Engage the funding community to invest in sustain-
able projects specific to the T&T sector. This could
be done by:

— mobilizing industry to showcase T&T sustain-
able projects, and

— incentivizing travelers to contribute to the

investment fund.

* Define the governance and operating model of the

green T&T investment fund in terms of:

— the management and board of governors for
the investment fund,

— the identification of investment projects, and

— an understanding of the economic require-

ments of investors in such funds.

Conclusions

The present economic crisis has highlighted the urgent
need for industry, governments, and society to re-shape
companies and institutions, to redefine values, and to
collaborate in innovative ways. Only coming together to
meet these urgent needs will ensure the effective and
sustainable use of our planet’s scarce resources. For the
T&T industry, this translates into the need to fully
embrace the concept of sustainability within day-to-day
operations as well as in re-formulating new products
and services. Success in this endeavor will ensure not
only that the destinations will be able to reap the bene-
fits of Travel & Tourism in the long run, but in the short
run it will also better prepare companies to ride out the
present economic turmoil.

There are plenty of opportunities for the sector to
collaborate innovatively to address the challenges of cli-
mate change. Some of the most promising cross innova-
tive partnership opportunities identified by the Forum’s
Aviation, Travel & Tourism community have been illus-

trated in this chapter, yet many more exist. The World

Economic Forum, through its Industry Partnership
Programme for the Aviation, Travel & Tourism industry,
is engaging all key stakeholders in a collaborative dia-
logue to address the barriers to implementing some
promising new cross-industry partnerships for carbon
abatement that have been identified by the community.
The Forum will continue this dialogue throughout the
course of 2009-10.

Notes
1 Tarlow 2008.

2 Yeoman 2008.

3 Doug Shifflet, president and CEO of D.K. Shifflet & Associates,
in an interview in Global Insight (2008).

4 Global Insight 2008.
5 Maclnnis 2008.
6 IATA 2008.

7 The six largest US airlines are AMR, Continental, Delta/Northwest
Airlines (Delta and Northwest are now one company), US
Airways, United, SouthWest. See ChicagoTribune.com 2008.

8 Sharkey 2008a.

9 |ATA Director-General, Giovanni Bisignani, noted that many of the
big banks that previously extended plentiful credit to the industry
have scaled back that activity. See Maclnnis 2008.

10 WTM and Euromonitor International 2008.
11 Gonzalez 2008.

12 ATW Online 2008.

13 Sreenivasan 2008.

14 BNET 2008.

15 Open Skies refers to a bilateral (and sometimes multilateral) Air
Transport Agreement that liberalizes the rules for international
aviation markets and minimizes government intervention—the
provisions apply to passenger, all-cargo and combination air trans-
portation and encompass both scheduled and charter services.

16 Spencer 2008.

17 Moylan 2008.

18 Sharkey 2008b.

19 hospitality-Net 2008.
20 ETN 2008.

21 The Sustainable Aviation Fuel Users Group, formed in September
2008, is an initiative to promote the development of biofuels for
aviation. See http://www.boeing.com/commercial/environment/
pdf/sustainable_aviation_fuel_users_group.pd.

22 TNS Global 2007.
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CHAPTER 1.9

Strengthening the Travel &
Tourism Competitiveness Index

GEOFFREY LIPMAN
JOHN KESTER
United Nations World Travel Organization (UNWTO)

Once again we ofter our views on the application of the
Travel & Tourism Competitiveness Index (TTCI) in the
spirit of collaboration that has prevailed since this work
has been initiated. We congratulate our partners in the
World Economic Forum for their commitment to this
program. We will step up our contribution to that
partnership by not only providing data and
analysis but acting to better incorporate the
views of the sector itself.

This time, moreover, the unprecedented economic
conditions, market shifts, and evolving policy response
are determining factors in which to consider the Index.
This raises the central question of its relevance in a world
of short-term stimulus actions and parallel, longer-term
shift to a green economy, coherent with global development
and climate imperatives. Our comments are therefore
focused only on actions needed to strengthen the
use of the Index for the tourism & travel sector
in this underlying context.

¢ Summarizing our past views on the Index and the
changes in this edition, we strongly welcome the
initiatives to improve and broaden the base data
and particularly to incorporate new environmental

criteria and information.

* We also welcome the new emphasis on presentation
of data by regions, which we have long argued is
more relevant than a global listing with its massive
unfair presentational differential between rich and
poor. We continue to assert that presentation by
gross domestic product (GDP) clusters and by
region will be a more valid presentation because
the competitive gap between rich and poor nations
often reflects their place in the development cycle,
their inherent infrastructure, and their resource dif-
ferences as well as their capacity to allocate funds to
change tourism competitiveness. Similarly mature
markets have had the time to put in place the infra-
structure and legal frameworks that are other key
components of the TTCI. In fact, this disparity does
make the Index a useful tool for development
agencies looking to enhance the tourism competi-

tiveness of poor and emerging markets.

* Looking at current global realities, we believe a
major new factor in tourism competitiveness will
be the way in which countries place tourism in

their strategic economic repositioning.

— Stimulation programs seek to create jobs and
reignite growth. Tourism has more capacity for
job creation and economic regeneration than
virtually any other sector. Tourism and travel is
one of the largest employment sectors in most
countries and a fast entry vehicle into the

workforce for young people and women.
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Encouraging travel boosts consumer and busi-
ness confidence, it strengthens two-way trade,
and it promotes export income for the poorest
countries with few similar alternatives. So
countries mainstreaming tourism squarely in
their stimulation priorities will be enhancing
their socioeconomic competitiveness generally

and in the sector specifically.

In regard to the parallel shift to a green economy
—on the one hand, tourism transformation can
be of immense overall economic value in its
own right, given that the sector produces some
5-8 percent of GDP directly and indirectly as
well as one in every 12 to 15 jobs. On the
other hand, given that tourism—business and
leisure—accounts for some 5 percent of carbon
emissions, we must play our part in the global
response to climate change. In addition our
role 1s highly significant, given the catalytic
effect of the sector in other areas of the econo-
my and our strong consumer communications

activity.

Moreover, the value of ecotourism has long
been recognized as a beacon for environmental
change, and it is one where poor countries
have a comparative advantage because of their
nature, culture, and very lack of intensive
development. Similarly, with the exception of
the newly emerging industrialized economies,
the poorest play a negligible role in greenhouse

gas emissions.

But ecotourism, as well as green tourism gen-
erally, also offers massive potential for industri-
alized states competitiveness—particularly in
regard to rural transformation and sustainable
urban mobility. Better conservation strategies
offer massive energy savings. Reduction in
congestion in the air and on the ground, for
example, is a major factor in intelligent

energy use.

At the same time, the next generation of green
energy, climate-proofing of buildings and other
infrastructure, retraining, and education are
areas where all states can gain competitive
enhancement in their tourism sector. The use
of solar or wind power and clean biofuels are
obvious strategic possibilities for hotels and

transport companies.

While serious consideration of these elements
suggests a major new thrust for the TTCI, we
believe that it is actually in keeping with the
evolution of the Index to reflect the realities of
government, industry, and market shifts. In order
to better ensure that the sector’s views on these
matters are better reflected in future issues of
the Index UNWTO will hold an open global
discussion forum on these matters in the second
half of 2009.
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How to Read the Country/Economy Profiles

This section presents two-page profiles for all the
133 economies included in the Tiavel & Tourism

Competitiveness Report 2009.

Left-hand page

© Key indicators

The first section presents several key indicators that
give a sense of the size of the country and its economy.
Population and surface area figures are from the World
Bank’s World Development Indicators Online Database
(December 2008). GDP numbers are from the
International Monetary Fund (IMF)’s World Economic
Outlook Database (October 2008 edition). The
Environmental Performance Index rankings are

from YCELP, Yale University and CIESIN, Columbia
University. National sources have been consulted

where appropriate.

Travel & Tourism indicators

The second section presents Travel & Tourism (T&T)
indicators that aim to provide a measure of the past,
current, and projected future activity of Travel & Tourism

in each economy. This section is split into two parts:

@ The first part presents data from the Tourism
Satellite Accounting Research carried out annually
by the World Travel & Tourism Council (WTTC).
Developed by the United Nations World Tourism
Organization (UNWTO), the Organisation for
Economic Co-operation and Development (OECD),
and Eurostat, the Tourism Satellite Accounting
(TSA) framework is a statistical tool—including
concepts, definitions, aggregates, classifications, and
tables—that is compatible with international
national accounting guidelines and allows for valid
international comparisons. The TSA also makes
these estimates comparable with other internation-
ally recognized macroeconomic aggregates and
compilations. Using the TSA approach, WTTC esti-
mates the current and projected future economic
contribution of Travel & Tourism in terms of an
economy’s GDP and employment. WTTC defines
the T&T industry as a narrow perspective of T&T
activity that captures the production-side industry
contribution (that is, direct impact only). The T&T
economy is a broader perspective of Travel &

Tourism that takes into consideration the direct

Albania

o Key indicators

o Travel & Tourism Competitiveness Index

2009 Index.
2008 Ind
TaT

Safety and

as well as the indirect contributions by traditional
travel service providers and industry suppliers
within the resident economy.

This latter perspective is used when one wants
to understand the total impact of Travel & Tourism
on the resident economy. More information regard-
ing WTTC’s TSA Research, along with details on
the methodology and data, are available at
http://www.wttc.org/eng/ Tourism_Research/.

The second part of the T&T indicators presents
data on international tourist arrivals and interna-
tional tourism receipts over the period 1995 to
2007. In some cases data are missing for particular
years. The graph shows all available data during
this period for each economy. The data for these
indicators were provided by the UNWTO.

The number of international tourist
arrivals, expressed in thousands, is the most com-
mon unit of measure used to quantify the volume
of international tourism for statistical purposes. It
includes exclusively overnight visitors—that is,
tourists who stay at least one night in a collective
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or private accommodation in the country visited.
Same-day visitors are not included. The number
of arrivals does not necessarily correspond to the
number of persons. The same person who makes
several trips to a given country during a given
period will be counted as a new arrival each time.
International tourism receipts, expressed
in millions of current US dollars, are the receipts
earned by a destination country from inbound
tourism and cover all tourism receipts resulting
from expenditures made by visitors from abroad,
on, for instance, lodging, food and drinks, fuel,
transport in the country, entertainment, shopping,
and so on. This measure includes receipts generated
by overnight as well as by same-day trips. Receipts
from same-day trips can be substantial, as in the
case of countries where a lot of shopping for goods
and services takes place by visitors from neighbor-

ing countries.

O Travel & Tourism Competitiveness Index

The third section of the page presents the economy’s
performance on the Travel & Tourism Competitiveness
Index (TTCI) and its various components. For further
analysis, the Data Tables at the end of the Report provide
detailed rankings and scores for each of the variables
included in the TTCI.

Right-hand page

@ Travel & Tourism competitiveness index in detail

This page presents the rank achieved by a country on
each of the indicators entering the composition of the
TTCI. Indicators are organized by pillar. Please refer to
Appendix A of Chapter 1.1 for the detailed structure of
the TTCIL.

Next to the rank, a colored square indicates
whether the indicator constitutes an advantage (blue
square) or a disadvantage (gray square) for the country.
In order to identify variables as advantage or disadvan-

tages, the following rules are applied:

* For the top 10 economies in the overall TTCI, any
variables on which the economy is ranked 10th or
higher are considered to be advantages. Any variables
ranked below 10 are considered to be disadvantages.
For example, Spain, ranked 6th overall, has the
indicator “number of World Heritage cultural sites”
(ranked 2nd) listed as an advantage, while the
indicator “stringency of environmental regulation”

(36th) 1s considered a disadvantage.

* For those economies ranked from 11th to 50th on
the overall TTCI, any variables with a higher rank
than the economy’s overall rank are considered to
be advantages. Any variables ranked equal to, or

lower than, the economy’s overall rank are disad-

Albania

6 The Travel & Tourism Competitiveness Index in detail W Competiive Advantage ™ Competitive Disadvantage

nsportnfrastructuro

vantages. For example, Slovenia ranks 35th overall.
Thus, “hotel price index,” on which the country
ranks 24th, is an advantage, while the “attitude of
population toward foreign visitors” (68th) and
“number of operating airlines” (103rd) both consti-

tute disadvantages.

For economies with an overall rank on the TTCI
lower than 50, any variables for which the economy
has a rank of 50 or higher are considered to be
advantages. Any variables ranked below 50 are con-
sidered to be disadvantages. For example, ranked
68th overall, Oman has the variable “sustainability
of T&T industry development” (22nd) listed as an
advantage, while the variable “carbon dioxide emis-
sions” (113th) is a disadvantage.
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List of Countries/Economies

Country/Economy Page Country/Economy Page Country/Economy Page
Albania 116 Greece 206 Norway 296
Algeria 118 Guatemala 208 Oman 298
Argentina 120 Guyana 210 Pakistan 300
Armenia 122 Honduras 212 Panama 302
Australia 124 Hong Kong SAR 214 Paraguay 304
Austria 126 Hungary 216 Peru 306
Azerbaijan 128 Iceland 218 Philippines 308
Bahrain 130 India 220 Poland 310
Bangladesh 132 Indonesia 222 Portugal 312
Barbados 134 Ireland 224 Puerto Rico 314
Belgium 136 Israel 226 Qatar 316
Benin 138 Italy 228 Romania 318
Bolivia 140 Jamaica 230 Russian Federation 320
Bosnia and Herzegovina 142 Japan 232 Saudi Arabia 322
Botswana 144 Jordan 234 Senegal 324
Brazil 146 Kazakhstan 236 Serbia 326
Brunei Darussalam 148 Kenya 238 Singapore 328
Bulgaria 150 Korea, Rep. 240 Slovak Republic 330
Burkina Faso 152 Kuwait 242 Slovenia 332
Burundi 154 Kyrgyz Republic 244 South Africa 334
Cambodia 156 Latvia 246 Spain 336
Cameroon 158 Lesotho 248 Sri Lanka 338
Canada 160 Libya 250 Suriname 340
Chad 162 Lithuania 252 Sweden 342
Chile 164 Luxembourg 254 Switzerland 344
China 166 Macedonia, FYR 256 Syria 346
Colombia 168 Madagascar 258 Taiwan, China 348
Costa Rica 170 Malawi 260 Tajikistan 350
Cote d'lvoire 172 Malaysia 262 Tanzania 352
Croatia 174 Mali 264 Thailand 354
Cyprus 176 Malta 266 Trinidad and Tobago 356
Czech Republic 178 Mauritania 268 Tunisia 358
Denmark 180 Mauritius 270 Turkey 360
Dominican Republic 182 Mexico 272 Uganda 362
Ecuador 184 Moldova 274 Ukraine 364
Egypt 186 Mongolia 276 United Arab Emirates 366
El Salvador 188 Montenegro 278 United Kingdom 368
Estonia 190 Morocco 280 United States 370
Ethiopia 192 Mozambique 282 Uruguay 372
Finland 194 Namibia 284 Venezuela 374
France 196 Nepal 286 Vietnam 376
Gambia, The 198 Netherlands 288 Zambia 378
Georgia 200 New Zealand 290 Zimbabwe 380
Germany 202 Nicaragua 292

Ghana 204 Nigeria 294
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Albania

Key indicators

Population (Millions), 2007 .......c..vvviiieeeeeeee e 3.2
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 28.8
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 10.8
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 6,298.5
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.0
Environmental Performance Index, 2008 (out of 149 countries)..................... 27

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,845 .. 147 i 4.9
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 149 . 119 1.9

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007
International tourism receipts (US$ millions), 2007 ........... 1,372

1,500

/) =Q= International tourist arrivals

1,200

/ (thousands)

900

=0~ International tourism receipts
/ (US$ millions)
600

300 W
0 _Mo—(wd

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 90 37
2008 INUEX..vueereresereeeeeessessseseessssssesessesssssssssssssssssssessssssessesssssssssessassssssessssans 92 36
T&T regulatory framework 77 44
Policy rules and regulations 4.0
Environmental sustainability 4.2
Safety and security 5.2
Health and hygiene 49
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 107 36
T&T business environment and infrastructure 104 28
Air transport iNfraStrUCTUre ..o eeees 24
Ground transport infrastructure 25
Tourism infrastructure 22
ICT INFrASIIUCTUIE ..ottt 23
Price competitiveness in the T&T iNAUSIY......ccereerenerrereneeeeerreeineeieens 84 44
T&T human, cultural, and natural resources 66 3.9
Human resources 5.1
Education and training....... .85 43
Availability of qualified labor 5.9
Affinity for Travel & Tourism.... 6.4
Natural resources 2.1
CURUTAl FESOUICES .ouvueeceecieeeieiee it 2.0
1 2 3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Albania

The Travel & Tourism Competitiveness Index in detail M Competitive Advantage Competitive Disadvantage
INDICATOR RANK/133
1st pillar: Policy rules and regulations 8th pillar: Tourism infrastructure
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 1M1 8.0T HOotel rOOMS™ ...t 95 ...
1.02 Property fghtS......cocioiiiiiiieiec e 126... 8.02 Presence of major car rental companies®................... 73...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 116... 8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 82...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 83...
1.05 Openness of bilateral Air Service Agreements*........... 69... ; -
1.06 Transparency of government policymaking................ 122 ... 3th pilfar: ICT infrastructure
1.07 Time required t0 Start @ BUSINGSS™......voovvvvovoorr 20 .M 9.01 Extent of business Internet Use................ccceveeeeeenn. 114 ...
1.08 Cost to start a business™ .........ccccoeeeiiiiiiieiiiieeee, 90... 9.02 INTBMOT USBIS™ woooereeeeeeeeeeeeeeceeiceiieiens 81..
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 86...
9.04 Broadband Internet subscribers® ... 119...
2nd pillar: Environmental sustainability 9.05 Mobile telephone subscribers™ ..o 76...
2.01 Stringency of environmental regulation ..................... 129...
2.02 Enforcement of environmental regulation.... 125... _ N . - ;
2.03 Sustainability of T&T industry development............... 114... 10th pillar: Price competitiveness in the T&T industry
2.04 Carbon dioxide emisSioNs™® ........cccoovviiiiiiiiiiicici 39.1 10.01 Ticket taxes and @irport CNAIGES™...............ovveie 16...
2.05 Particulate matter concentration® ............ccccooeieiiens 84 ... 10.02° Purchasing POWET Parity™ ..cc...eeeccesiirmmmmmmssssssssssssissss 54
2.06 Threatened SPECIES™ ... 35 m 10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 68...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 81... 10.04 Fuel price [vels™ ... ...
10.05 Hotel price iNdex™ .. .ccooiiiiiiiiiiceceeee e 48..1
3rd pillar: Safety and security :
3.01 Business costs of terrorism ... 87 .. 11_“1 pillar: Human resources
3.02 Reliability of police services ...........cccovviiiiiiiiininn 81 ... 11.01 Primary education enrollMent® ..., 65...
3.03 Business costs of crime and violence..............c.cccc.... 77 ... 11.02 Secondary education enrolIMeNt™ .............cuwcwesmwseess 88..
304 Road traffic accidents* = 11.03 Quality of the educational system............cccccciiiinne 80...

11.04 Local availability of research and training services.....124 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic

4th pillar: Health and hygiene 11.06 Hiring and firing practices..............ccccoovevieveeeeceeee.
4.01 Physician density*.............. ..81... 11.07 Ease of hiring foreign labor
4.02 Access to improved sanitation™ ... 40..1 11.08 HIV prevalence™ ...
4.03 Access to improved drinking water*...............ccccooein 53... 11.09 Business impact of HIV/AIDS........c..coooiiiiiiiiiii 56 ...
4.04 Hospital beds™ ......cccoooviiiiiii 57 ... 11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 76...
5th pillar: Prioritization of Travel & Tourism 12th pillar: Affinity for Travel & Tourism
5.01 Government prioritization of the T&T industry............ 89... 12.01 TOUTISM OPENNESS™ .oiiiiiiiiiiiie e 2.1
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 52... 12.02 Attitude of population toward foreign visitors.............. 55...
5.03 Effectiveness of marketing and branding................... 116... 12.03 Extension of business trips recommended ................. 42 .1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98...

13th pillar: Natural resources

6th pillar: Air transport infrastructure 13.01 Number of World Heritage natural sites* .................... 74 ...
6.01 Quality of air transport infrastructure ............ccc.ccooeene 76 ... 13.02 Protected areas™ .......cccoooviiiiiiiiiiii e 80...
6.02 Available seat kilometers, domestic*......................... 100... 13.03 Quality of the natural environment.............ccccoeveennen. 130...
6.03 Available seat kilometers, international® ... 114 .. 13.04 Total known species*
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 84 ...
6.05 AIrport density™ ......ooiiiiiii 102... ;
6.06 Number of operating airlines* ............coccooiiiiiiieiies 92... 14th pillar: Cultural resources
6.07 International air transport NEtWOrk ...........cccccoeveeienins 83... 14.01 Number of World Heritage cultural sites™ .................. 65...
14.02 Sports stadiUms™ ..o 42 .1
14.03 Number of international fairs and exhibitions* .......... 107...
7th pillar: Ground transport infrastructure 14.04 Creative industries exports®..........c.ccccovvevierioveeinnnn. 93...
7.01 Quality of roads ......cooovviiiiiiiiii 114 ...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 108...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 124 ...
7.04 Quality of ground transport network.......................... 123...

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Algeria

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 33.9
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 2,381.7
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 134.3
Gross domestic product (PPP, US$) per capita, 2007 .......c.cceeeieennnne. 6,538.7
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.6
Environmental Performance Index, 2008 (out of 149 countries)..................... 66
Travel & Tourism indicators
2009-2018
) . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (USS$ Millions) ...evveeeoeeieeeeeeeeee e 2,190
Employment (1,000 jobs)

T&T economy, 2008 estimates

GDP (US$ Millions) ..o 8,733 . 6.4 i 4.8

Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 506....cceeiiiinn 5.6

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2006

2,000

1,500 A/O—O/cr
1,000 M
500

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(USS$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007
Source: United Nations World Tourism Organization
Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)
2009 Index 115 33
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 102 35
T&T regulatory framework 108 39
Policy rules and regulations 3.7
Environmental sustainability 3.9
Safety and security 46
Health and hygiene 42
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 124 30
T&T business environment and infrastructure 98 28
Air transport iNfraStrUCTUre ..o eeees 2.3
Ground transport infrastructure 2.7
Tourism infrastructure 1.9
ICT INFrASIIUCTUIE ..ottt 2.1
Price competitiveness in the T&T iNAUSEIY......ccveeerenerrereneeenerreeineeieens 32 51
T&T human, cultural, and natural resources 127 32
Human resources 45
Education and training....... 42
Availability of qualified labor 49
Affinity for Travel & Tourism.... 3.6
Natural resources 25
CURUTAl FESOUICES .ouvueeceecieeeieiee it 22
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Algeria

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 129..
1.02 Property fghtS......cocioiiiiiiieiec e 115..
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 115..
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 120..
1.05 Openness of bilateral Air Service Agreements*........ 105...
1.06 Transparency of government policymaking................ 112.
1.07 Time required to start a business®............ccccccoveieennnn 68..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 66 ..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 114 ...
2.02 Enforcement of environmental regulation.... .100..
2.03 Sustainability of T&T industry development............... 100...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 84 ...
2.05 Particulate matter concentration® .............ccccooeiienn. 102 ..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 91 ..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 67 ..

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 123..
3.02 Reliability of police services ...........cccovviiiiiiiiininn 72.
3.03 Business costs of crime and violence..............c........... 85..

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*.............
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiin.

4.03 Access to improved drinking water*............c.coccooeenn 91..
4.04 Hospital beds™ ......cccoooviiiiiii 89..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 123...
5.02 T&T government expenditure® ...........cccocoevriicenenns. 116...
5.03 Effectiveness of marketing and branding.................. 120..
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 81..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 106..
6.02 Available seat kilometers, domestic*.......................... 41 ..
6.03 Available seat kilometers, international* ... T2
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 85..
6.05 AIrport density™ . ....ooiiiiiiieee 55...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 84 ...
6.07 International air transport NEtWork ............cccceeveenen. 125..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 77 ...
7.02 Quality of railroad infrastructure..............cccoooeievi. 63...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 103..
7.04 Quality of ground transport network.......................... 11.

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 94 ...
8.02 Presence of major car rental companies®................... 73...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 124 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 133...
9.02 INternet USErs™ . ..o 92...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 96...
9.04 Broadband Internet subscribers® ... 84 ...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 64 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 60...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 51...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 58...
10.04 Fuel price levels® ..o 7.1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 92...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 50..H
11.02 Secondary education enrollment* ..o 78 ...
11.03 Quality of the educational system............ccccooveiienne 122 ...
11.04 Local availability of research and training services.....111 ...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... ..;
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 87...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 76...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 131...
12.02 Attitude of population toward foreign visitors............ 128...
12.03 Extension of business trips recommended ............... 128...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 94 ...
13.03 Quality of the natural environment.............ccccoeveennen. 111
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 22.1
14.02 Sports stadiUms™ ..o 87...
14.03 Number of international fairs and exhibitions* .......... 107...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 107 ...

M Competitive Advantage Competitive Disadvantage
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Argentina

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 39.5
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 2,780.4
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 260.1
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 13,317.8
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 8.7
Environmental Performance Index, 2008 (out of 149 countries)..................... 38

Travel & Tourism indicators

2009-2018

B . Percent annual growth

T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 9448 33 3.3

Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 25,427 oo 8.8 i 3.6
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1,813 i 105 i, 1.9

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...4,562

International tourism receipts (US$ millions), 2007 ........... 4,313
5,000

M == International tourist arrivals
4,000 (thousands)
120 ) ) :
=0~ International tourism receipts

3,000 (USS$ millions)
2,000 V..
1,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 65 4.1
2008 INUEX..vueereresereeeeeesssssseseessssssesessessssessesssssssssssesssssessesssssssssessassssssassssae 58 4.2
T&T regulatory framework 74 44
Policy rules and regulations 3.9
Environmental sustainability 3.9
Safety and security 45
Health and hygiene 5.6
Prioritization of Travel & TOUFSM.......ccuiuivreerereeeeeneeeiscsereseeeseeeeesenens 79 41
T&T business environment and infrastructure 70 35
Air transport iNfrastrUCTUIE ..o 29
Ground transport infrastructure 2.7
Tourism infrastructure 3.8
ICT INFrASIIUCTUIE ..ottt 3.3
Price competitiveness in the T&T iNAUSEIY......ocuvveerenerrereneeenerreeineeieens 52 49
T&T human, cultural, and natural resources M 43

5.0
.67 47
5.3

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 45

Natural resources 49

CURUTAl FESOUICES .ouvueeeecieieieeei et 29

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Argentina

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 96 ..
1.02 Property fghtS......cocioiiiiiiieiec e 1
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 1
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 26

1.05 Openness of bilateral Air Service Agreements*...........
1.06 Transparency of government policymaking................ 131..
1.07 Time required to start a business®............ccccccoveieennnn 89..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 60 ..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 121 ...
2.02 Enforcement of environmental regulation.... 123...
2.03 Sustainability of T&T industry development............... 105..
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 63...
2.05 Particulate matter concentration® .............ccccooeiienn. 107 ..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 99 ..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveiiiiiiiiiin 38...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 129...
3.03 Business costs of crime and violence........................ 11..
3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*.............
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins
4.03 Access to improved drinking water*............c.coccooeenn
4.04 Hospital beds™ ......ccoooiiiiiii

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns
5.03 Effectiveness of marketing and branding.....................
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e

6th pillar: Air transport infrastructure

6.01 Quality of air transport infrastructure ..............cc..co.... 123...
6.02 Available seat kilometers, domestic*.......................... 21.

6.03 Available seat kilometers, international* ... 3T
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 78...
6.05 AIrport density™ . ....ooioiiii i 37.

6.06 Number of operating airlines* ............coccooiiiiiiieiies 51..
6.07 International air transport NEtWOrk ...........cccccoeveeienins 97 ..

7th pillar: Ground transport infrastructure

7.01 Quality of roads ......covieiiiiiiiiiie e 89...
7.02 Quality of railroad infrastructure..............cccoooeievi. 76...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 92 ..
7.04 Quality of ground transport network .............ccccceeeeee 95..

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 52...
8.02 Presence of major car rental companies®................... 23.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 58...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 71..
9.02 INternet USErs™ . ..o 62 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 57...
9.04 Broadband Internet subscribers® ... 44 .1
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 39.1
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 62...
10.02 Purchasing power parity™ ........ccccoooviiiiiiiiiicieee 45 .1
10.03 Extent and effect of taxation..........ccccccooviviiiiine 129...
10.04 Fuel price 1evels® .. ... 21.1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 50..H
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 14.1
11.02 Secondary education enrollment* ..o 75...
11.03 Quality of the educational system............ccccooveiienne 105...
11.04 Local availability of research and training services....... 60...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien .
11.07 Ease of hiring foreign labor . .1
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 66 ...
11.10 Life eXpectancy™ .......cccooiiiiiiiiiiece e 42 .1
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 97 ...
12.02 Attitude of population toward foreign visitors............ 105...
12.03 Extension of business trips recommended ................. 59...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 10..H
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 84 ...
13.03 Quality of the natural environment...........cccccoveieiiiiis 65...
13.04 Total known species* .a
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 54 ...
14.02 Sports stadiUms™ ..o 37.1
14.03 Number of international fairs and exhibitions* ............ 36..H
14.04 Creative industries exports*.........ccoccovvvviviiioiieenieeis 48..1
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2.1: Country/Economy Profiles

122

Armenia

Key indicators

Population (Millions), 2007 .......c..vvviiieeeeeeee e 3.0
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 29.8
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 9.2
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 4,945.9
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 13.8
Environmental Performance Index, 2008 (out of 149 countries)..................... 62

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,079 i 10.2 i 4.7
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e [ TR 83 i -0.5

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

500
200 ) =Q= International tourist arrivals
A/ (thousands)
300 =0~ International tourism receipts
(USS$ millions)
200
100

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 91 37
2008 INUEX..vueerererereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssesssssans 89 36
T&T regulatory framework 58 4.7
Policy rules and regulations 4.3
Environmental sustainability 3.9
Safety and security 5.6
Health and hygiene 6.0
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 104 37
T&T business environment and infrastructure 105 27
Air transport iNfrastrUCTUIE ..o 25
Ground transport infrastructure 29
Tourism infrastructure 1.7
ICT INFrAStIUCTUIE ...ceoeeceeee et 19
Price competitiveness in the T&T iNAUSEIY......cc.vereerenerrereneeenerrecineieens 63 438
T&T human, cultural, and natural resources 102 35
Human resources 49
Education and training....... 100 4.0
Availability of qualified labor 5.8
Affinity for Travel & Tourism.... 5.0
Natural resources 23
CURUTAl FESOUICES .ouvueeceecieeeieiee it 19
1 2 3 4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Armenia

The Travel & Tourism Competitiveness Index in detail

INDICATOR RANK/133

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn
1.02 Property fghtS.....coooiiiiiiiiiic e
1.03 Business impact of rules on FDI..........oocovviiiiiiiins
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 1
1.05 Openness of bilateral Air Service Agreements*...........
1.06 Transparency of government policymaking................ 1
1.07 Time required to start a business®............ccccccoveieennnn
1.08 Cost to start a business™ ..o

2nd pillar: Environmental sustainability

2.01 Stringency of environmental regulation ..................... 118...
2.02 Enforcement of environmental regulation.... 128...
2.03 Sustainability of T&T industry development................. 96 ...
2.04 Carbon dioxide emisSSioNS™® ........cccooviiiiiiiiiiiiciici 41 .
2.05 Particulate matter concentration® ............ccccooeieiiens 99 ..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 78..
2.07 Environmental treaty ratification®............ccoccoviiiinnn 104 ..
3rd pillar: Safety and security

3.01 Business costs of terrorism ...........ccccooeveiiiiiiiiiin 33...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 95..
3.03 Business costs of crime and violence..............c........... 32.

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*............. .
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins
4.03
4.04

5.02
5.03

Access to improved drinking water*..............coccooee 47 ..
Hospital beds™ ... 39..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 85..
T&T government expenditure® ..........ccccooevviiiiennennn 55..
Effectiveness of marketing and branding................. 109..
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98..

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans
6.05 AIrport density™ . ....ooiiiiiiieee
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWork ............cccceeveenen.

7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e
7.02 Quality of railroad infrastructure..............cccoooeievi.
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 1
7.04 Quality of ground transport network .............ccccceeeeee
7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 101 ...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 87...

9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 116...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 105...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 66...
9.04 Broadband Internet subscribers® ... 103...
9.05 Mobile telephone subscribers® ..., 126 ...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 65...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 57 ...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 83...
10.04 Fuel price 1evels® .. ... 54 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 64 ...

11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 109...
11.02 Secondary education enrollment* ..o 57 ...
11.03 Quality of the educational system............ccooveiienn. 98...
11.04 Local availability of research and training services.....125...
11.05 Extent of staff training..........cccooeviviiiiii .
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees ..;
11.07 Ease of hiring foreign labor ..8..m
11.08 HIV prevalence™ ... ..;
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 49. .1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 87...

12th pillar: Affinity for Travel & Tourism
12.071 TOUTriSM OPENNESS™ .oiiiiiiiiiiiieie e 46..1
12.02 Attitude of population toward foreign visitors.............. 81...
12.03 Extension of business trips recommended ................. 31..1

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 73...
13.03 Quality of the natural environment.............ccccoeveennen. 126 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 54 ...
14.02 Sports stadiUms™ ..o 58...
14.03 Number of international fairs and exhibitions* .......... 101 ...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 78 ...
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Australia

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 20.6
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 7,741.2
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 909.0
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 36,225.6
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.2
Environmental Performance Index, 2008 (out of 149 countries)..................... 46

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o 112,879 T1.0 i, 4.3
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1,140 i 10.7 v 1.6

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2006.........
International tourism receipts (US$ millions), 2007

25,000
/) =Q= International tourist arrivals

E— 20,000
' (thousands)
124 o

15,000 =0~ International tourism receipts
(US$ millions)
10,000
5,000 FW*O;

0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)

2009 Index 9 52
2008 INUEX.1vueerrerereereeeeseesseessessesssssseseesessssseessesssssessesssssessessssssssssssanssessesssessnees 4 53
T&T regulatory framework 2] 53
Policy rules and regulations 5.1
Environmental sustainability 49
Safety and security 5.9
Health and hygiene 5.7
Prioritization of Travel & TOUFSM ... 37 49
T&T business environment and infrastructure 15 50
Air transport iNfrastrUCTUIE ..ot eesees 3 59
Ground transport infrastructure 41
Tourism infrastructure 6.4
ICT INFrASIIUCTUIE ..ottt 49
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 117 39
T&T human, cultural, and natural resources 3 54
Human resources 5.9
Education and training....... 5.9
Availability of qualified labor 5.8

Affinity for Travel & Tourism.... 49
Natural resources 5.8
CURUTAl FESOUICES ..ttt sss st ssnsnans 19 52

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Australia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiin 37...
1.02 Property fghtS.....coooiiiiiiiiiic e 13...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 59 ...
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 111
1.05 Openness of bilateral Air Service Agreements*........... 76...
1.06 Transparency of government policymaking.................... 9.1
1.07 Time required to start a business®.............cccccooeeiviinn 2.1
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 10..H
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 16...
2.02 Enforcement of environmental regulation.... 22
2.03 Sustainability of T&T industry development................. 17..
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 119...
2.05 Particulate matter concentration® ............ccccooeieiiens 10..H
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 121 ...
2.07 Environmental treaty ratification®............ccoccoviiiiniienn, 2.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 74 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 14 ...
3.03 Business costs of crime and violence..............c........... 38...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. AT
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......ccoooiiiiiii 43 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 19..
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 56...
5.03 Effectiveness of marketing and branding..................... 18...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41 ...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 19...
6.02 Available seat kilometers, domestic*..................ooeen. 5.1
6.03 Available seat kilometers, international* ... A2
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 22 ...
6.05 AIrport density™ ... 4.1
6.06 Number of operating airlines* ............coccooiiiiiiieiies 26...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 23...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......coveeiiiiiiiiiie 31...
7.02 Quality of railroad infrastructure..............cccoooeievi. 26...
7.03 Quality of port infrastructure ...........ccccooeeeviiieiiiieinaes 41 ...
7.04 Quality of ground transport network .............ccc.coeeeene 39...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 19..
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 10..1

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 21..
9.02 INternet USErs™ . ..o 25...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 19...
9.04 Broadband Internet subscribers® ... 16...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 38...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 119..
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 14 ...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 62...
10.04 Fuel price 1evels® .. ... 75...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 71..

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 39..
11.02 Secondary education enrollment™...............ccocooviiiiin. 1.1
11.03 Quality of the educational system............ccooviiiiiiine 9.1
11.04 Local availability of research and training services....... 15...
11.05 Extent of staff training.........cccoooviiiiiiiiic 17 ...
11.06 Hiring and firiNg practices..........ccccovvviiiiiiiiiiiiieiees 46 ...
11.07 Ease of hiring foreign labor ...86...
11.08 HIV prevalence™ ... 49 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 35...
11.10 Life eXpectancy™ ......ccccoviiiiiiiiiiceeee e 2.1

12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 81...
12.02 Attitude of population toward foreign visitors.............. 12...
12.03 Extension of business trips recommended ................. 36...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* .................... 1.1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 31...
13.03 Quality of the natural environment...........cccccoveieiiiiis 14 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 33...
14.02 Sports stadiums™ .....cccooiiiiiiiiicicee e 8. H
14.03 Number of international fairs and exhibitions* ............ 12...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 38...

M Competitive Advantage Competitive Disadvantage
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2.1: Country/Economy Profiles



Austria

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 8.2
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 83.9
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 371.2
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 38,181.0
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 3.1
Environmental Performance Index, 2008 (out of 149 countries)....................... 6

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 59,733 ... 145 4.0
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 707 i 16.8 i 3.1

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

25,000
=Q= International tourist arrivals

20,000 (thousands)
126 ) ) )
=0~ International tourism receipts
15,000 (USS$ millions)
10,000 w

5,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 2 55
2008 INUEX..vueerrerereerreeeseesssessessessssssesessessssssesssssssssessesssssssssssssssssssssasssessesssesseees 2 54
T&T regulatory framework 4 59
Policy rules and regulations 5.1
Environmental sustainability 5.6
Safety and security 6.5
Health and hygiene 6.9
Prioritization of Travel & TOUFSM.......ccuiuuiureerereeeeeneeeeesenes e 14 56
T&T business environment and infrastructure 6 52
Air transport iNfrastrUCTUIE ..o 45
Ground transport infrastructure 6.0
Tourism infrastructure 7.0
ICT INFrASIIUCTUIE ..ottt 4.8
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 118 38
T&T human, cultural, and natural resources 7 52
Human resources 5.7
Education and training....... 5.8
Availability of qualified labor 5.5

Affinity for Travel & Tourism.... 5.4
Natural resources 41
CURUTAl FESOUICES ..ttt sss st ssnsnans 1" 5.8

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Austria

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 18...
1.02 Property fghtS......cooioiiiiiiiiiiee e 3.1
1.03 Business impact of rules on FDI..........oocoovviiiiiiins 31...
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements*........... 54...
1.06 Transparency of government policymaking.................. 25...
1.07 Time required to start a business®............ccccccoveieennnn 79...
1.08 Cost to start a business™ .........ccoccevviiiiiiiiiiiiiice 41 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development................... 5
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 97 ...
2.05 Particulate matter concentration® ............ccccooeieiiens 57 ...
2.06 Threatened SPECIES™ ... ccociiiiiiiiiieiiee e 42 ...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 21 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ..........ccoccooeiviiiiiiicinn, 8. m
3.02 Reliability of police services ...........cccovviiiiiiiiininn 13...
3.03 Business costs of crime and violence..............c........... 11..
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .15
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiii 11...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 15...
5.02 T&T government expenditure® ...........ccccccevveiieieeinenns 39...
5.03 Effectiveness of marketing and branding....................... 4.1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 20...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 13..
6.02 Available seat kilometers, domestic*.......................... 53...
6.03 Available seat kilometers, international* ... ..36...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 20...
6.05 AIrport density™ . ....ooiiiiiiieee 63...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 15...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 15...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......coooiviiiiiiii 6.1
7.02 Quality of railroad infrastructure..............cccoooeievi. 12..
7.03 Quality of port infrastructure ..........cc.cooceeeviiieiiiceins 34 ...
7.04 Quality of ground transport network..............cccceeveenne. 9.1
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ..ot 3.1
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® ........ccccccovviiiiiiiiiiieieee 4.1
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 13...
9.02 INternet USErs™ . ..o 29...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiieic e 30...
9.04 Broadband Internet subscribers® ... 25...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 17 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 81...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 118...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 67 ...
10.04 Fuel price levels® ... 106...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 69...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 27 ...
11.02 Secondary education enrollment* ..o 20...
11.03 Quality of the educational system............ccooveiienn. 14 ...
11.04 Local availability of research and training services....... 16...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........coooiiiiiiiiii 7.1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 12...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 35...
12.02 Attitude of population toward foreign visitors.............. 18...
12.03 Extension of business trips recommended ................... 5.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 17...
13.03 Quality of the natural environment............ccccooeveeineenne. 6.1
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 22 ...
14.02 Sports stadiUms™ ..o 26...
14.03 Number of international fairs and exhibitions* .............. 9.1
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 14 ...

M Competitive Advantage Competitive Disadvantage

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

2.1: Country/Economy Profiles



Azerbaljan

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 8.5
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 86.6
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 31.2
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 7,618.1
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 23.4
Environmental Performance Index, 2008 (out of 149 countries)..................... 80

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 3,925 9.0 i 6.5
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 305 Th i, 0.8

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

1,200

1,000 =0~ International tourist arrivals

' (thousands)

128 800 ) ) )
- f =QO= International tourism receipts

600 (0 (USS$ millions)

400

200

0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 76 38
2008 INUEX..vueereresereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssessssans 79 37
T&T regulatory framework 47 50
Policy rules and regulations 4.4
Environmental sustainability 4.4
Safety and security 5.8
Health and hygiene 5.8
Prioritization of Travel & TOUFSM ... 66 4.3
T&T business environment and infrastructure 84 32
Air transport iNfrastrUCTUIE ..o 2.8
Ground transport infrastructure 41
Tourism infrastructure 1.9
ICT INFrASIIUCTUIE ..ottt 24
Price competitiveness in the T&T iNAUSEIY......cc.vereerenerrereneeenerrecineieens 62 48
T&T human, cultural, and natural resources 1M1 34

5.1
L1146
5.6

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 4.6

Natural resources 24

CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Azerbaljan

The Travel & Tourism Competitiveness Index in detail

INDICATOR RANK/133

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn
1.02 Property fghtS.....coooiiiiiiiiiic e
1.03 Business impact of rules on FDI..........oocovviiiiiiiins
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 1
1.05 Openness of bilateral Air Service Agreements*...........
1.06 Transparency of government policymaking..................
1.07 Time required to start a business®............ccccccooeieenenn
1.08 Cost to start a business™ ..o

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development.................

2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici

2.05 Particulate matter concentration® ............ccccooeieiiens 90..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 70..
2.07 Environmental treaty ratification®............ccoccoviiiinnn 104 ..

3rd pillar: Safety and security

3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 43 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 59...
3.03 Business costs of crime and violence..............c........... 24 ...

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*............. .
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins
4.03 Access to improved drinking water*................ccooeo 1
4.04 Hospital beds™ ......cccooviiiiiiie e

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns
5.03 Effectiveness of marketing and branding.....................
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*..........................

6.03 Available seat kilometers, international* ...

6.04 Departures per 1,000 population®..........cccccoeeiiiininans 83..
6.05 AIrport density™ . ....ooiiiiiiieee 96 ..
6.06 Number of operating airlines* ............coccooiiiiiiieiies 66...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 64 ...

7th pillar: Ground transport infrastructure

7.01 Quality of roads ......covieiiiiiiiiiie e 59...
7.02 Quality of railroad infrastructure..............ccccooeevi. 33...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 58...
7.04 Quality of ground transport network .............ccc.coeeeene 34 ..

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 87...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 73...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 68...
9.02 INternet USErs™ . ..o 85...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 77 ...
9.04 Broadband Internet subscribers® ... 112...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 88...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 115...
10.02 Purchasing power parity™ ........ccccoooviiiiiiiiiicieee 42 .1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 38..H
10.04 Fuel price 1evels® .. ... 15.. 1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 96 ...

11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 105...
11.02 Secondary education enrollment* ..o 80...
11.03 Quality of the educational system............ccooveiienn. 78...
11.04 Local availability of research and training services....... 67...
11.05 Extent of staff training.........cccoooviiiiiiiiic 39.1
11.06 Hiring and firing practiCes..........ccccovvvveiiiiiiiiiiiceieee, 9.1
11.07 Ease of hiring foreign labor 41
11.08 HIV prevalence™ ... 49. .1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 64 ...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 100...

12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 124 ...
12.02 Attitude of population toward foreign visitors.............. 79...
12.03 Extension of business trips recommended ................. 25.1

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 84 ...
13.03 Quality of the natural environment.............ccccoeveennen. 100...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiUms™ ..o 88...
14.03 Number of international fairs and exhibitions* ............ 96...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 110...
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Bahrain

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 0.8
Surface area (1,000 square Kilometers) ..........cocvevvvieeiiiieeceeeeeee e 0.7
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 17.4
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 31,898.8
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.0
Environmental Performance Index, 2008 (out of 149 countries).................... n/a

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (USS$ Millions) ...evveeeoeeieeeeeeeeee e 1,183
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 3,027 i 148 i 5.9
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 64 i 17.2 i 4.6

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2006 .
International tourism receipts (US$ millions), 2007 ........... 1,105

5,000

R 4000 =0~ International tourist arrivals
130 ' (thousands)
3,000 Jkﬂ] =0~ International tourism receipts
A/o/o' (USS millions)
2,000

1,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index M 44
2008 INUEX..vueereresereeeereessesssessesssssssseesessssessesssssssssssesssssessesssssssssessassssssessssans 43 43
T&T regulatory framework 55 4.8
Policy rules and regulations 5.0
Environmental sustainability 3.4
Safety and security 5.9
Health and hygiene 5.1
Prioritization of Travel & TOUFSM ... 63 44
T&T business environment and infrastructure 28 46
Air transport iNfrastrUCTUIE ..o 28 44
Ground transport infrastructure 5.5
Tourism infrastructure 39
ICT INFrASIIUCTUIE ..ottt 3.8
Price competitiveness in the T&T iNdUSIY......crrereerrcereeennienerreerecenenens 6 56
T&T human, cultural, and natural resources 67 39
Human resources 5.3
Education and training....... 5.1
Availability of qualified labor 5.5

Affinity for Travel & Tourism.... 5.0
Natural resources 2.6
CURUTAl TESOUICES ...ttt sss s sssnsnsns 2.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Bahrain

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 4.1
1.02 Property MghtS.....coooiiiiiiiiiie e 37.1
1.03 Business impact of rules on FDI.........cooiiiiiiiiiii 6.1
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 105...
1.05 Openness of bilateral Air Service Agreements*........... 58...
1.06 Transparency of government policymaking.................. 31..1
1.07 Time required to start a business®............ccccccoveieennnn 23.1
1.08 Cost to start a business™ .........cccocvivviiiiiiiiiieee 6.1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 49...
2.02 Enforcement of environmental regulation.... Y/
2.03 Sustainability of T&T industry development................. 74 ...
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 123...
2.05 Particulate matter concentration® .............ccccooeiienn. 111..
2.06 Threatened SPECIES™ ... ccociiiiiiiiiieiiee e 40.. 1
2.07 Environmental treaty ratification®............ccoccoviiiinnn 121 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 75 ...
3.02 Reliability of police services ...........cccovviiiiiiiiiiin 33..H
3.03 Business costs of crime and violence..............c........... 28..1
3.04 Road traffic accidents* .1
4th pillar: Health and hygiene
4.01 Physician density*............. ..35..1
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water* ............ccccooceoen nfa....
4.04 Hospital beds™ . ....cccooviiiiiiiee e 68...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 61...
5.02 T&T government expenditure® ...........cccocoevreiieiieenenns 49...
5.03 Effectiveness of marketing and branding..................... 75 ...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene .1
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international* ... ..50...
6.04 Departures per 1,000 population®........c..coooveiiiieiniannn. 6.1
6.05 AIrport density™ . ....ooioiiii i 36..1
6.06 Number of operating airlines* ............coccooiiiiiiieiies 61...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 16..1
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 26..1
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ...........ccocovveiiiiiiicis 22.1
7.04 Quality of ground transport network .............ccccceeeeee 73...
7.05 Road density* ..a
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 28..1
8.02 Presence of major car rental companies®................... 56...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 54 ...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 60...
9.02 INternet USErs™ . ..o 48 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 53...
9.04 Broadband Internet subscribers® ... 47 ...
9.05 Mobile telephone subscribers® ...........coccovviiiiiiinne, 4.1

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........ccccovvvviiieiecnn, 7.1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 94 ...
10.03 Extent and effect of taxation............cccooviiiiiiiiiiiiin 2.1
10.04 Fuel price levels® ..o 4.1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 95 ...

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 18.. 1
11.02 Secondary education enrollment* ..o 19..1
11.03 Quality of the educational system............ccooveiienn. 56...
11.04 Local availability of research and training services....... 72 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic 60...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 72 ...
11.07 Ease of hiring foreign labor .75
11.08 HIV prevalence™ ... 49 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 44 ...
11.10 Life eXpectancy™ .......cccooiiiiiiiiiiece e 42 ...

12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 33..1
12.02 Attitude of population toward foreign visitors.............. 51...
12.03 Extension of business trips recommended ................. 95 ...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 59...
13.03 Quality of the natural environment...........cccccoveieiiiiis 64 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 97 ...
14.02 Sports stadiums™ .....cccooiiiiiiiiicicee e 3.1
14.03 Number of international fairs and exhibitions* ............ 95...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 85...
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132

Bangladesh

Key indicators

Population (Millions), 2007 ........c..vvviiiieieee e 1471
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 144.0
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 73.7
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,311.0
Real GDP growth (percent), 2007 ........ccoooieiiee oo 6.3
Environmental Performance Index, 2008 (out of 149 countries)................... 125

Travel & Tourism indicators

. . Percent
T&T industry, 2008 estimates of total
GDP (USS MilliONS) ..o 1,185 i, 1.6.....

Employment (1,000 jobs)
T&T economy, 2008 estimates

GDP (USS MIllIONS) .. 2,964 .. 39...
Employment (1,000 JODS)......ccooiiiiiiiiiiiiii 2,065 ..o 3.1

Source: World Travel & Tourism Council, TSA Research 2008

2009-2018
annual growth
(%, forecast)

.............. 5.1

.............. 5.5
.............. 3.1

International tourist arrivals (thousands), 2007......... ...289
International tourism receipts (US$ millions), 2007 ................ 76

300
250
200
150

100

— O——0—0—0—0
SUWbO—O—O—Vf

0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

=Q= International tourist arrivals
(thousands)

=Q= International tourism receipts
(US$ millions)

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 129 30
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 127 29
T&T regulatory framework 130 32
Policy rules and regulations 3.5
Environmental sustainability 3.6
Safety and security 3.1
Health and hygiene 23
Prioritization of Travel & TOUMSM.......cccovvirereeeeere e 17 33
T&T business environment and infrastructure 103 28
Air transport infraStrUCtUre ... 2.3
Ground transport infrastructure 3.7
Tourism infrastructure 1.0
ICT INFrAStIUCTUIE ...ceoeeceeee et 1.6
Price competitiveness in the T&T industry......c.coooeeoeineneininecnensines 18 54
T&T human, cultural, and natural resources 130 31
Human resources 43
Education and training....... 116 35
Availability of qualified labor 5.1
Affinity for Travel & Tourism.... 41
Natural resources 26
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 15
1

2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Bangladesh

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 93...
1.02 Property fghtS......cocioiiiiiiieiec e 14 ...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 56..
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 101 ..
1.05 Openness of bilateral Air Service Agreements*........ 109...
1.06 Transparency of government policymaking................ 108..
1.07 Time required to start a business*..............cc.cceeeenn. 120..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 88..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 125..
2.02 Enforcement of environmental regulation.... 11,
2.03 Sustainability of T&T industry development............... 126...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 16...
2.05 Particulate matter concentration® .............ccccooeiienn. 128..
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 106..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ..

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 114 ...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 121 ..
3.03 Business costs of crime and violence........................ 104 ..

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*.............
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie.

4.03 Access to improved drinking water*................ccooeo 100..

4.04 Hospital beds™® ..ot 125..
5th pillar: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry........... 124 ..

5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 95 ..

5.03 Effectiveness of marketing and branding.................. 124.

5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62 ..

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co....
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international® ...

6.04 Departures per 1,000 population®........c..ccocevviiiennnn.

6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn.
6.07 International air transport NEtWork ............cccceeveenen.

7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii
7.02 Quality of railroad infrastructure...............ccccooeveen..
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn.
7.04 Quality of ground transport network..........................
7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 125...
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 120...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 122...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 132...
9.03 Telephone liNes™......cccooiiiiiiiiii 123...
9.04 Broadband Internet subscribers® ... 127 ...
9.05 Mobile telephone subscribers® ..., 116...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 87...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 12..1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 50..H
10.04 Fuel price 1evels® .. ... 17..1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 28..1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 93...
11.02 Secondary education enrollment®..............ccoccoeviennn 111...
11.03 Quality of the educational system............ccccooveiienne 107 ...
11.04 Local availability of research and training services.....130...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees ..;
11.07 Ease of hiring foreign labor
11.08 HIV prevalence™ ... ..;
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 73...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 104 ...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 132...
12.02 Attitude of population toward foreign visitors.............. 77 ...
12.03 Extension of business trips recommended ............... 116 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 116...
13.03 Quality of the natural environment.............ccccoeveennen. 128...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiums™ ..ot 129...
14.03 Number of international fairs and exhibitions* .......... 101 ...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 64 ...

M Competitive Advantage Competitive Disadvantage
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Barbados

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 0.3
Surface area (1,000 square Kilometers) ..........cocvevvvieeiiiieeceeeeeee e 0.4
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 3.4
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 18,658.6
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 3.3
Environmental Performance Index, 2008 (out of 149 countries).................... n/a

134

Travel & Tourism indicators

T&T industry, 2008 estimates
GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates

GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,645.............
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 63

Source: World Travel & Tourism Council, TSA Research 2008

Percent
of total

2009-2018
annual growth
(%, forecast)

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2006

1,000

) M
600

400

1995 1996 1997 1998 1999 2000 2001

Source: United Nations World Tourism Organization

2002 2003 2004 2005 2006 2007

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(USS$ millions)

Travel & Tourism Competitiveness Index

Rank

(out of 133)

2009 Index 30
2008 INAEX....reerreereereseesseeesseessseesseeesseessssesssseesssesssseessanesssesssesssssessssssssessssnesen 29
T&T regulatory framework 19

Policy rules and regulations
Environmental sustainability
Safety and security
Health and hygiene

Prioritization of Travel & TOUMSM.......cccovrvrireeeeresese s 19
T&T business environment and infrastructure 29
Air transport iNfrastrUCTUIE ..o 33

Ground transport infrastructure
Tourism infrastructure
ICT INFrASIIUCTUIE ..ottt
Price competitiveness in the T&T iNAUSIY......ccereerenerrereneeeeerreeineeieens 83
T&T human, cultural, and natural resources 45
Human resources
Education and training.......
Availability of qualified labor
Affinity for Travel & Tourism....
Natural resources
CURUTAl FESOUICES .ouvueeceecieeeieiee it

Score
(1-7 scale)

4.8
4.8
55
5.1
5.1
5.9
5.8
5.4
46
4.2
5.7
42
4.6
4.4
4.2
5.4
5.4
5.4
6.6
22
2.5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Barbados

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiin 48 ...
1.02 Property fghtS.....coooiiiiiiiiiic e 24. .1
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 28..1
1.04 Visa requiremMents™® .......cooooiiiiiiiiiieie e 5.1
1.05 Openness of bilateral Air Service Agreements*........... 23..1
1.06 Transparency of government policymaking.................. 10..1
1.07 Time required to start a business®...........ccccccoeceeeennnn nfa......
1.08 Cost to start a business™.........coceevviiiiiciiiiiie nfa......
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 55 ...
2.02 Enforcement of environmental regulation.... ..b5 ...
2.03 Sustainability of T&T industry development................... 6.1
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 74 ...
2.05 Particulate matter concentration® ............ccccooeieiiens 55...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 1.1
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 81...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 44 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 21.1
3.03 Business costs of crime and violence..............c........... 68...
3.04 Road traffic accidents* ..;
4th pillar: Health and hygiene
4.01 Physician density*............. 79
4.02 Access to improved sanitation™ ..........cccccooiiiiiiiiins 34...
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiii 18..1
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............... 2.1
5.02 T&T government expenditure® ...........cccccoovveieiineiennnn 4.1
5.03 Effectiveness of marketing and branding....................... 6.1
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 115...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®.........ccccceoviiiiiinns
6.05  AIrport density™ . ...oooiiiiiiieee
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWOrk ...........cccccoeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......coveeiiiiiiiiiie 33...
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........cc.ooceeeviiiiiiiieinees 19..1
7.04 Quality of ground transport network .............ccc.coeeeene 30...
7.05 Road density* ..a
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ..ot 6.1
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoovviiiiiiiiiieiieeas 47 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 55...
9.02 INternet USErs™ . ..o 19.1
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 15..1
9.04 Broadband Internet subscribers® ... 23.1
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 54 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiiiis 41 ...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 83...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 33...
10.04 Fuel price 1evels® .. ... 59...
10.05 Hotel price index® .......ccoooiiiiiiiiicee e 109...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........cccoviiiiiiiiniis 43...
11.02 Secondary education enrollment* ..o 18.. 1
11.03 Quality of the educational system............ccooveiienn. 15.. 1
11.04 Local availability of research and training services....... 54 ...
11.05 Extent of staff training.........cccoooviiiiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 115...
11.10 Life eXpectancy™ .......cccooiiiiiiiiiiece e 42 ...
12th pillar: Affinity for Travel & Tourism
12.01 TOUTISM OPENNESS™ .oiiiiiiiiiiiie e 1.1
12.02 Attitude of population toward foreign visitors................ 1.1
12.03 Extension of business trips recommended ................. 22.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 132...
13.03 Quality of the natural environment...........cccccoveieiiiiis 25.. 1
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiums™ .....cccooiiiiiiiiicicee e 5.1
14.03 Number of international fairs and exhibitions* ............ 83...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 84 ...
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Belgium

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 10.5
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 30.5
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 454.3
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 35,387.6
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 2.8
Environmental Performance Index, 2008 (out of 149 countries)..................... 57

Travel & Tourism indicators

2009-2018

B . Percent annual growth

T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ millions) ....ceovvvveiiiiiiiiiieiiiiieeiieeieeiieee 13,057 26 i 4.3

Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 44,837 i 89 i 3.7
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 405 9.2 i, 2.2

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

12,000

M =O~ International tourist arrivals

10,000 (thousands)
136 ) ) )
=0~ International tourism receipts

8,000 (USS$ millions)

6,000

4,000
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 2 49
2008 INUEX..vueereresereereeeesesssseseessssssesessessssessesssssssssssessssssessesssssssssessassssssessssans 271 A8
T&T regulatory framework 21 55
Policy rules and regulations 5.2
Environmental sustainability 5.6
Safety and security 6.0
Health and hygiene 6.6
Prioritization of Travel & TOUFSM ... 92 39
T&T business environment and infrastructure 32 46
Air transport iNfrastrUCTUIE ..o 43
Ground transport infrastructure 6.1
Tourism infrastructure . 42
ICT INFrASIIUCTUIE ..ottt 4.8
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 126 35
T&T human, cultural, and natural resources 20 47
Human resources 5.8
Education and training....... 6.1
Availability of qualified labor 5.5

Affinity for Travel & Tourism.... 5.0
Natural resources 22
CURUTAl TESOUMCES .ottt ssenses 8 59

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Belgium

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 12..1
1.02 Property fghtS.....coooiiiiiiiiiic e 19..1
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 217.1
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements* .......... 33...
1.06 Transparency of government policymaking.................. 57 ...
1.07 Time required to start a business®.............cccccooeeiviinn 4.1
1.08 Cost to start a business™ .........ccoccevviiiiiiiiiiiiiice 42 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ......................... 9.1
2.02 Enforcement of environmental regulation.... 2131
2.03 Sustainability of T&T industry development................. 60...
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 102...
2.05 Particulate matter concentration® ............ccccooeeieiins 35...
2.06 Threatened SPECIES™ .....ccccviiiiiiiieiiieee e 7.1
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 10.. 1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 47 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 28...
3.03 Business costs of crime and violence..............c........... 27 ...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 4.
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiiie 32...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 81...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 67 ...
5.03 Effectiveness of marketing and branding..................... 64 ...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 15..1
6.02 Available seat kilometers, domestic*.......................... 96 ...
6.03 Available seat kilometers, international* ... ..30...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 25 ...
6.05 AIrport density™ . ....ooiiiiiiieee 84 ...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 16..1
6.07 International air transport NEtWOrk ...........cccccoeveeienins 29...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 1.1
7.02 Quality of railroad infrastructure...............ccoccooevieeinn. 8. m
7.03 Quality of port infrastructure ...........ccocooviiiiiiiiiiien. 7.1
7.04 Quality of ground transport network .............ccccceeeeee 17..1
7.05 Road density* ..a
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ...t 44 ...
8.02 Presence of major car rental companies®................... 23...
8.03 ATMs accepting Visa cards® .........ccccoovviiiiiiiiiieiieeas 44 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 24 ...
9.02 INternet USErs™ . ..o 30...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 23...
9.04 Broadband Internet subscribers® ... 1.1
9.05 Mobile telephone subscribers* ..o 41 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 57 ...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 121 ..
10.03 Extent and effect of taxation..........ccccccooviviiiiine 131...
10.04 Fuel price levels® ... 118...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 78 ...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 28...
11.02 Secondary education enrollment* ..o 12.1
11.03 Quality of the educational system............ccooviiiiiiine 4.1
11.04 Local availability of research and training services....... 11..1
11.05 Extent of staff training.........cccoooviiiiiiiiic ..a
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 27 ...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 22...
12th pillar: Affinity for Travel & Tourism
12.071 TOUTriSM OPENNESS™ .oiiiiiiiiiiiieie e 47 ...
12.02 Attitude of population toward foreign visitors.............. 19..1
12.03 Extension of business trips recommended ................. 57 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 105...
13.03 Quality of the natural environment...........cccccoveieiiiiis 84 ...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 17..1
14.02 Sports stadiUms™ ..o 28...
14.03 Number of international fairs and exhibitions* ............ 19..1
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 12..1
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138

Benin

Key indicators

Population (Millions), 2007 .........vvviiieeeeeecee e 9.0
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 112.6
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 5.6
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,547.8
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.6
Environmental Performance Index, 2008 (out of 149 countries)................... 127

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 358 i 5.6 i 55
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 85 i A6 .o 4.1

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

200

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(US$ millions)

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 120 32
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 120 3.2
T&T regulatory framework 17 37
Policy rules and regulations 3.2
Environmental sustainability 49
Safety and security 5.1
Health and hygiene 1.6
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 115 34
T&T business environment and infrastructure 121 25
Air transport iNfraStrUCTUre ..o eeees 2.1
Ground transport infrastructure 2.7
Tourism infrastructure 15
ICT INFrAStIUCTUIE ...ceoeeceeee et 17
Price competitiveness in the T&T iNdUSIY......ccvereremerrereneeeeerreeereeieens 74 46
T&T human, cultural, and natural resources 16 34
Human resources 43
Education and training....... 117 34
Availability of qualified labor 5.1
Affinity for Travel & Tourism.... 45
Natural resources 33
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.4
1 2 3 4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Benin

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 90...
1.02 Property fghtS......cocioiiiiiiieiec e 110...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 105..
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 108..
1.05 Openness of bilateral Air Service Agreements*........ 122...
1.06 Transparency of government policymaking.................. 75 ...
1.07 Time required to start a business®............ccccccoveieennnn 85..
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 126...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 94 ...
2.02 Enforcement of environmental regulation.... ..85..
2.03 Sustainability of T&T industry development................. 83...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 18...
2.05 Particulate matter concentration® ............ccccooeieiiens 75...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 17 ...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 95 ..
3.02 Reliability of police services ...........cccovviiiiiiiiini 44 .
3.03 Business costs of crime and violence..............c........... 96 ..
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 126...
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 114 ...
4.03 Access to improved drinking water*................ccooeo 115...
4.04 Hospital beds™® ..ot 120...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 91..
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 72.
5.03 Effectiveness of marketing and branding..................... 80...
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 126...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 100..
6.02 Available seat kilometers, domestic*......................... 100...
6.03 Available seat kilometers, international* ... 119
6.04 Departures per 1,000 population®........c..ccocevviiiennnn. 118...
6.05 AIrport density™ ......ooiiiiiii 126...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 108..
6.07 International air transport NEtWork ............cccceeveenen. 102 ..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 97..
7.02 Quality of railroad infrastructure..............cccoooeievi. 87 ..
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 96 ..
7.04 Quality of ground transport network .............ccccceeeeee 86 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 97 ...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 17...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 99...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 118...
9.03 Telephone liNes™......cccooiiiiiiiiii 17...
9.04 Broadband Internet subscribers® ... 114 ...
9.05 Mobile telephone subscribers® ..., 17...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 1M2..
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 34.1
10.03 Extent and effect of taxation..........ccccccooviviiiiine 119...
10.04 Fuel price 1evels® .. ... 61...
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 110...
11.02 Secondary education enrollment®..............ccoccoeviennn 116...
11.03 Quality of the educational system............ccooveiienn. 89...
11.04 Local availability of research and training services....... 85...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees .
11.07 Ease of hiring foreign labor . .1
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 13...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 116...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 99...
12.02 Attitude of population toward foreign visitors.............. 73...
12.03 Extension of business trips recommended ................. 82...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 22. .1
13.03 Quality of the natural environment.............ccccoeveennen. 119..
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 82...
14.02 Sports stadiums™ ..ot 100...
14.03 Number of international fairs and exhibitions* .......... 107...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 114 ...

M Competitive Advantage

Competitive Disadvantage
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Bolivia

Key indicators

Population (Millions), 2007 .........vvviiieeeeeecee e 9.5
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 1,098.6
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 13.3
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 4,084.5
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.6
Environmental Performance Index, 2008 (out of 149 countries)................... 110

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 894 ... [ 35
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 209, 5.0 i 2.2

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

600

== International tourist arrivals

500

(thousands)

400
=0~ International tourism receipts
300 (USS$ millions)

200
100

0

1995 1996 1997

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 14 33
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 106 34
T&T regulatory framework 127 33
Policy rules and regulations 2.6
Environmental sustainability 3.6
Safety and security 4.4
Health and hygiene 3.1
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 128 29
T&T business environment and infrastructure 10 27
Air transport iNfraStrUCTUre ..o eeees 2.2
Ground transport infrastructure 2.3
Tourism infrastructure 1.8
ICT INFrAStIUCTUIE ...ceoeeceeee et 19
Price competitiveness in the T&T iNAUSEIY......ccvrererenerrereneeeeerrecineeeeens 13 54
T&T human, cultural, and natural resources 58 4.0
Human resources 45
Education and training....... 4.1
Availability of qualified labor 49
Affinity for Travel & Tourism.... 41
Natural resources 5.0
CURUTAl FESOUICES .ouvueeceecieeeieiee it 23
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Bolivia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 124 ..
1.02 Property fghtS......cocioiiiiiiieiec e 131..
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 131..
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 80..
1.05 Openness of bilateral Air Service Agreements*........... 67..
1.06 Transparency of government policymaking................ 132..
1.07 Time required to start a business*..............cc.cceeeenn. 12..
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 17..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 120..
2.02 Enforcement of environmental regulation.... 31
2.03 Sustainability of T&T industry development............... 133...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 27 ...
2.05 Particulate matter concentration® .............ccccooeiienn. 118..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 63..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 67 ..

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 94 ..
3.02 Reliability of police services ...........cocovviiiiiinicnn, 131..
3.03 Business costs of crime and violence........................ 101 ..

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*............. .
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie.

4.03 Access to improved drinking water*............c.coccooeenn 89..
4.04 Hospital beds™® ..ot 101 ..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 129...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 70...
5.03 Effectiveness of marketing and branding.................. 133..
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 81..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 122 ..
6.02 Available seat kilometers, domestic*.......................... 45 ..
6.03 Available seat kilometers, international* ... .97 ..
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 69...
6.05 AIrport density™ . ....ooioiiii i 34 ...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 106..
6.07 International air transport NEtWork ............cccceeveenen. 129..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 128..
7.02 Quality of railroad infrastructure..............cccoooeievi. 95 ..
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 98..
7.04 Quality of ground transport network.......................... 119..

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 77 ...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 95...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 128...
9.02 INternet USErs™ . ..o 91 ...
9.03 Telephone liNes™......cccooiiiiiiiiii 101 ...
9.04 Broadband Internet subscribers® ... 90...
9.05 Mobile telephone subscribers® ..., 103...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 93...
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 6.1
10.03 Extent and effect of taxation..........ccccccooviviiiiine 108...
10.04 Fuel price 1evels® .. ... 20.1
10.05 Hotel price index™ ......ooviiiiiiiice e 3.1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 53...
11.02 Secondary education enrollment* ..o 82...
11.03 Quality of the educational system............ccccooveiienne 131...
11.04 Local availability of research and training services.....118....
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor . .
11.08 HIV prevalence™ ... .1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 86...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 96 ...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 85...
12.02 Attitude of population toward foreign visitors............ 122...
12.03 Extension of business trips recommended ............... 126 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 24. 1
13.03 Quality of the natural environment...........cccccoveieiiiiis 22.1
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 26..H
14.02 Sports stadiUms™ ..o 71...
14.03 Number of international fairs and exhibitions* ............ 71...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 68...
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Bosnia and Herzegovina

Key indicators

Population (Millions), 2007 .......c..ovviiiieeeeece e 4.0
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 51.2
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 15.2
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 7.074.2
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.8
Environmental Performance Index, 2008 (out of 149 countries)..................... 48

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,637 i 103 i 4.3
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 95 i 83 i -0.5

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

800

600 /
400

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(US$ millions)

0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)
2009 Index 107 34
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 105 34
T&T regulatory framework 9% 4.1
Policy rules and regulations 3.4
Environmental sustainability 3.9
Safety and security 5.3
Health and hygiene 5.0
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 126 3.0
T&T business environment and infrastructure 93 30
Air transport iNfraStrUCTUre ..o eeees 19
Ground transport infrastructure 2.2
Tourism infrastructure 3.7
ICT INFrASIIUCTUIE ..ottt 29
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 100 4.2
T&T human, cultural, and natural resources 124 33
Human resources 44
Education and training....... 124 31
Availability of qualified labor 5.7
Affinity for Travel & Tourism.... 45
Natural resources 22
CURUTAl FESOUICES .ouvueeceecieeeieiee it 19
1 2 3 4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Bosnia and Herzegovina

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 100..
1.02 Property fghtS......cocioiiiiiiieiec e 121...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 127 ...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 78...
1.05 Openness of bilateral Air Service Agreements*........... 73 ...
1.06 Transparency of government policymaking................ 129...
1.07 Time required to start a business*..............cc.cceeeenn. 115...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 96 ..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 130..
2.02 Enforcement of environmental regulation.... 127 ...
2.03 Sustainability of T&T industry development............... 129...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 70...
2.05 Particulate matter concentration® ............ccccooeieiiens 20..
2.06 Threatened SPECIES™ .. .ccoiiiiiiiiiieiiee e 39..
2.07 Environmental treaty ratification®............ccoccoviiiinnn 127 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 23 ...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 110...
3.03 Business costs of crime and violence..............c........... 70...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .. 70...
4.02 Access to improved sanitation™ .........cccccooiiiiiiiiins 46 ...
4.03 Access to improved drinking water*............c.coccooeenn 38..
4.04 Hospital beds™ ......cccoooviiiiiii 57 ..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 111
5.02 T&T government expenditure® ...........cccocoevriicenenns. 17...
5.03 Effectiveness of marketing and branding.................. 125...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 131..
6.02 Available seat kilometers, domestic*......................... 100..
6.03 Available seat kilometers, international* ... 129
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 87 ..
6.05 AIrport density™ . ....ooiiiiiiieee 59...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 113...
6.07 International air transport NEtWork ............cccceeveenen. 130...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 130...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 103...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 133...
7.04 Quality of ground transport network .............ccccceeeeee 96 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 70...
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 74 ...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 91...
9.02 INternet USErs™ . ..o 55...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 52 ...
9.04 Broadband Internet subscribers® ... 67 ...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 83...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 110...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 59...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 111...
10.04 Fuel price levels® ... 104 ...
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......

11th pillar: Human resources
11.01 Primary education enrollment™..........ccccoooiviiiiiiicnnn, nfa.....
11.02 Secondary education enrollment®..............c.ccoeviennn 109...
11.03 Quality of the educational system............ccooveiienn. 92...
11.04 Local availability of research and training services.....126 ...
11.05 Extent of staff training..........cccooeviviiiiii 125...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 20.1
11.07 Ease of hiring foreign labor .76...
11.08 HIV prevalence™ ... 1.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 26.. 1
11.10 Life eXpectancy™ .......cccooiiiiiiiiiiece e 42 .1

12th pillar: Affinity for Travel & Tourism
12.071 TOUTriSM OPENNESS™ .oiiiiiiiiiiiieie e 48..1
12.02 Attitude of population toward foreign visitors.............. 98...
12.03 Extension of business trips recommended ............... 17...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 124 ...
13.03 Quality of the natural environment...........cccccoveieiiiiis 71 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 82...
14.02 Sports stadiUms™ ..o 36..H
14.03 Number of international fairs and exhibitions* ............ 83...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 86...
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Botswana

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 1.8
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 581.7
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 12.4
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 16,5616.1
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 5.7
Environmental Performance Index, 2008 (out of 149 countries)..................... 98

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,110 e 94 6.3
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 60 10.7 v 3.0

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2005.........
International tourism receipts (US$ millions), 2007

2,000
‘n/o =Q= International tourist arrivals

1,500 (thousands)
144 ) ) )
=0~ International tourism receipts

1,000 (USS$ millions)

500

0
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Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 79 38
2008 INUEX..vueerererereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssesssssans 87 37
T&T regulatory framework 66 45
Policy rules and regulations 4.4
Environmental sustainability 4.6
Safety and security 5.5
Health and hygiene 3.4
Prioritization of Travel & TOUFSM ... 43 48
T&T business environment and infrastructure 76 33
Air transport iNfrastrUCTUIE ..o 2.7
Ground transport infrastructure 35
Tourism infrastructure 25
ICT INFrASIIUCTUIE ..ottt 2.2
Price competitiveness in the T&T iNdUSIY......crrereerrcereeennienerreerecenenens 9 56
T&T human, cultural, and natural resources 95 3.6
Human resources 4.0
Education and training....... 4.3
Availability of qualified labor 3.6
Affinity for Travel & Tourism.... 49
Natural resources 42
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.3
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Botswana

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiin 38..H
1.02 Property MghtS ..o 43..1
1.03 Business impact of rules on FDI..........oocoovviiiiiiins 33..1
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 26..1
1.05 Openness of bilateral Air Service Agreements*........ 103...
1.06 Transparency of government policymaking.................. 39.1H
1.07 Time required to start a business*..............cc.cceeeenn. 123...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 22.1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 59 ...
2.02 Enforcement of environmental regulation.... .68 ...
2.03 Sustainability of T&T industry development................. 4.1
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 57..
2.05 Particulate matter concentration® .............ccccooeiienn. 100...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 13..1
2.07 Environmental treaty ratification®............ccoccoviiiinnn 104 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 46..1
3.02 Reliability of police services ...........cccovviiiiiiiiini 43 .1
3.03 Business costs of crime and violence..............c........... 88...
3.04 Road traffic accidents* .1
4th pillar: Health and hygiene
4.01 Physician density*............. .103...
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 102...
4.03 Access to improved drinking water*............c.coccooeenn 58...
4.04 Hospital beds™ ......cccoooviiiiiii 74 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 26..1
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 23..1
5.03 Effectiveness of marketing and branding..................... 34. .1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 81..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 97 ...
6.02 Available seat kilometers, domestic*.......................... 79 ..
6.03 Available seat kilometers, international* ... 31
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 56...
6.05 AIrport density™ . ....ooiiiiiiieee 23.1
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 132..
6.07 International air transport NEtWOrk ...........cccccoeveeienins 95 ..
7th pillar: Ground transport infrastructure
7.01 Quality of roadS ......oovviiiiiiiiiiie 44 .1
7.02 Quality of railroad infrastructure..............ccccooeevi. 36..1
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 60...
7.04 Quality of ground transport network .............ccccceeeeee 94 ...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 72 ...
8.02 Presence of major car rental companies®................... 73...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 70...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 103...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 111
9.03 Telephone liNes™......cccooiiiiiiiiii 100...
9.04 Broadband Internet subscribers® ... 97 ...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 70...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 15.. 1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 37.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 19..1
10.04 Fuel price 1eVels™® ......c.cooiiiiiiiiiiiiieeeeeee 49.1
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 107 ...
11.02 Secondary education enrollment* ..o 89...
11.03 Quality of the educational system............ccooveiienn. 50..H
11.04 Local availability of research and training services.....104 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 127 ...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 119...
12th pillar: Affinity for Travel & Tourism
12.071 TOUTriSM OPENNESS™ .oiiiiiiiiiiiieie e 42 .1
12.02 Attitude of population toward foreign visitors.............. 94 ...
12.03 Extension of business trips recommended ................. 45.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 13..1
13.03 Quality of the natural environment...........cccccoveieiiiiis 24.1
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 97 ...
14.02 Sports stadiUms™ ..o 98...
14.03 Number of international fairs and exhibitions* .......... 122...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 98...
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Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c..vvviiiieieee e 191.3
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 8,514.9
Gross domestic product (US$ billions), 2007 .........cccooviviiiiiiiiiiie 1,313.6
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 9,703.2
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 5.4
Environmental Performance Index, 2008 (out of 149 countries)..................... 35

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 88,267 ..eeiiiiien 6.2 i 4.7
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 5,500......cccccceuen.. 5.9 3.3

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...5,026
International tourism receipts (US$ millions), 2007 ........... 4,953
6,000
5,000 == International tourist arrivals
(thousands)
146 4,000

=0~ International tourism receipts

3,000 (US$ millions)
2,000 ﬂ%@/
1,000 | Oy

0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 45 43
2008 INUEX..vueereresereeeereessesssessesssssssseesessssessesssssssssssesssssessesssssssssessassssssessssans 49 43
T&T regulatory framework 95 41
Policy rules and regulations 4.0
Environmental sustainability 5.0
Safety and security 3.4
Health and hygiene 42
Prioritization of Travel & TOUFSM ... 84 41
T&T business environment and infrastructure 69 35
Air transport iNfrastrUCTUIE ..o 3.8
Ground transport infrastructure 2.6
Tourism infrastructure 4.0
ICT INFrASIIUCTUIE ..ottt 3.1
Price competitiveness in the T&T iNAUSIY......ccvveerenerrereneernerreeineeeeens 91 42
T&T human, cultural, and natural resources 4 54
Human resources 5.2
Education and training....... 5.0
Availability of qualified labor 5.3

Affinity for Travel & Tourism.... 4.4
Natural resources 6.4
CURUTAl FESOUICES ..ttt sss st ssnsnans 14 56

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Brazll

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 80..
1.02 Property fghtS.....coooiiiiiiiiiic e 70...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 82..
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 67 ...
1.05 Openness of bilateral Air Service Agreements* .......... 37..1
1.06 Transparency of government policymaking................ 101 ...
1.07 Time required to start a business*..............cc.cceeeenn. 128...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 56..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... .1
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development...............
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 50...
2.05 Particulate matter concentration® ............ccccoooieiins 41.. 1
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 100...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 217.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 12.1
3.02 Reliability of police services ...........cocovviiiiiinicnn, 116...
3.03 Business costs of crime and violence........................ 122 ..
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .81
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 83...
4.03 Access to improved drinking water*............c.coccooeenn 78...
4.04 Hospital beds™ ......cccoooviiiiiii 70..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 113...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 77 ..
5.03 Effectiveness of marketing and branding..................... 95...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 25. 1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 101 ...
6.02 Available seat kilometers, domestic*..................ooeen. 6.1
6.03 Available seat kilometers, international* ... ..18..1
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 62...
6.05 AIrport density™ . ....ooiiiiiiieee 78...
6.06 Number of operating airlines* ............ccccooiiieiiieiiis 32.1
6.07 International air transport NEtWOrk ...........cccccoeveeienins 68..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 110...
7.02 Quality of railroad infrastructure..............cccoooeievi. 86...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 123...
7.04 Quality of ground transport network .............ccccceeeeee 69 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... nfa......
8.02 Presence of major car rental companies®................... 23..1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 68...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 28.1
9.02 INternet USErs™ . ..o 57 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 63...
9.04 Broadband Internet subscribers® ... 55...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 82...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 88...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 97 ...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 133...
10.04 Fuel price 1evels® .. ... 62...
10.05 Hotel price iNdex™ .. .ccooiiiiiiiiiiceceeee e 49 ...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 58...
11.02 Secondary education enrollment* ..o 14.1
11.03 Quality of the educational system............ccccooveiienne 17 ...
11.04 Local availability of research and training services....... 26..1
11.05 Extent of staff training.........cccoooviiiiiiii
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 71..
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 66 ...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 128...
12.02 Attitude of population toward foreign visitors.............. 75...
12.03 Extension of business trips recommended ................. 56...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* .................... 6.1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 15.. 1
13.03 Quality of the natural environment...........cccccoveieiiiiis 58...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 4.1
14.02 Sports stadiUms™ ..o 54 ...
14.03 Number of international fairs and exhibitions* ............ 1.1
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 23..1
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Brunel Darussalam

Key indicators

Population (Millions), 2007 .........vvviiieeeeeecee e 0.4
Surface area (1,000 square Kilometers) ..........cocvevvvieeiiiieeceeeeeee e 5.8
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 12.3
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 50,790.4
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 0.6
Environmental Performance Index, 2008 (out of 149 countries).................... n/a

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,615 T1.6 i, 4.5
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 24 i 13.8 i 4.2

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2006

250

(thousands)

/) == International tourist arrivals

200
=0~ International tourism receipts
/ (USS millions)
o\// 7

100

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)
2009 Index
2008 INUEX .uverrerrererresreseesseeseeseesssssssssesesssessessssssssessssssssessessssssssssssssssssessensns
T&T regulatory framework
Policy rules and regulations
Environmental sustainability
Safety and security
Health and hygiene
Prioritization of Travel & TOUFSM ... 99
T&T business environment and infrastructure 47
Air transport iNfrastrUCTUIE ..o
Ground transport infrastructure
Tourism infrastructure
ICT INFrASIIUCTUIE ..ottt
Price competitiveness in the T&T iNdUSIY......crrereerrcereeennienerreerecenenens 2
T&T human, cultural, and natural resources 60
Human resources
Education and training.......
Availability of qualified labor
Affinity for Travel & Tourism....
Natural resources
CURUTAl FESOUICES .ouvueeceecieeeieiee it

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Brunel Darussalam

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 120..
1.02 Property fghtS.....coooiiiiiiiiiic e 62 ..
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 81...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 79...
1.05 Openness of bilateral Air Service Agreements*........... 4.1
1.06 Transparency of government policymaking.................. 36..H
1.07 Time required to start a business*..............cc.cceeeenn. 126..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 62 ..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 46.. 1
2.02 Enforcement of environmental regulation.... L4510
2.03 Sustainability of T&T industry development................. 54 ...
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 124 ..
2.05 Particulate matter concentration® ............ccccooeieiiens 81...
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 14 ...
2.07 Environmental treaty ratification®............ccoccoviiiinnn 129..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 22.1
3.02 Reliability of police services ...........cccovviiiiiiiiini 42 .1
3.03 Business costs of crime and violence..............c........... 15..1
3.04 Road traffic accidents* ..;
4th pillar: Health and hygiene
4.01 Physician density*............. .84 ...
4.02 Access to improved sanitation™ ............cccoceeiiiiiinnn. nfa......
4.03 Access to improved drinking water* ... nfa....
4.04 Hospital beds™ . ....cccoooviiiiii 57 ..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 76 ...
5.02 T&T government expenditure® ...........cccocoevriicenenns. 123..
5.03 Effectiveness of marketing and branding..................... 82..
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62 ..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc..coeeene .1
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international* ... ..85...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans N |
6.05 AIrport density™ . ....ooiiiiiiieee .1
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. .
6.07 International air transport NEtWOrk ............cccoooveeienins .1
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 28..1
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........ccccoooeeviiieiiieiees 35.. 1
7.04 Quality of ground transport network.......................... 107 ...
7.05 Road density* .1
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ...t 42 .1
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards*.........ccccooviiviiiiiiiiiiienes nfa.....

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 51..
9.02 INternet USErs™ . ..o 417..1
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 61...
9.04 Broadband Internet subscribers® ... 61...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 67 ...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........ccccovvvviiieiecnn, 3.1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 76...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 10..H
10.04 Fuel price levels® ... nfa......
10.05 Hotel price index™ ......ccccooiiiiiiiiiiieeee nfa......

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 64 ...
11.02 Secondary education enrollment* ..o 33.1
11.03 Quality of the educational system............ccooveiienn. 43..1
11.04 Local availability of research and training services.....105...
11.05 Extent of staff training.........cccoooviiiiiiiiic 61...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 79...
11.07 Ease of hiring foreign labor .99
11.08 HIV prevalence™ ... 1.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 69...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 37.1

12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 59...
12.02 Attitude of population toward foreign visitors.............. 93...
12.03 Extension of business trips recommended ............... 115...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........ccooviiiiiiiiiiii e 8. .|
13.03 Quality of the natural environment...........cccccoveieiiiiis 10..1
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiUms™ ..o 27.1
14.03 Number of international fairs and exhibitions* ............ 83...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 118...
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Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 7.6
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 111.0
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 39.6
Gross domestic product (PPP, US$) per capita, 2007 ......ccovovirennnn. 11,310.9
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.2
Environmental Performance Index, 2008 (out of 149 countries)..................... 56

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...covveiiiiiiiiiiieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 5,757 i 120 i, 4.4
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 324 ..o 10.2 oo -1.7

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 .5,
International tourism receipts (US$ millions), 2007 ........... 3,130

6,000
e ___) =O= International tourist arrivals

[ 5,000 ’ﬂ (th ds)
thousands
150 4,000

=0~ International tourism receipts
3,000 (USS$ millions)

2,000

1,000 Wﬁ

0 N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 50 4.3
2008 INUEX..vueereresereeeereessesssessesssssssseesessssessesssssssssssesssssessesssssssssessassssssessssans 43 44
T&T regulatory framework 56 4.7
Policy rules and regulations 3.9
Environmental sustainability 4.4
Safety and security 47
Health and hygiene 6.6
Prioritization of Travel & TOUFSM.......ccuiuivreerereeeeeneeeiscsereseeeseeeeesenens 78 41
T&T business environment and infrastructure 48 4.0
Air transport iNfrastrUCTUIE ..o 2.6
Ground transport infrastructure 3.2
Tourism infrastructure 5.8
ICT INFrASIIUCTUIE ..ottt 3.6
Price competitiveness in the T&T iNdUSIY......ccvereremerrereneeeeerreeereeieens 73 46
T&T human, cultural, and natural resources 46 4.2

5.1
.69 47
5.5

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 5.4

Natural resources 3.1

CURUTAl FESOUICES ...ttt sss s ess s 36 3.1

1 2 3 4 5 6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Bulgaria

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 102 ..
1.02 Property fghtS.....coooiiiiiiiiiic e 97 ...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 118...
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40..1
1.05 Openness of bilateral Air Service Agreements*........ 100...
1.06 Transparency of government policymaking................ 113...
1.07 Time required to start a business*..............cc.cceeeenn. 110...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 18..1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .....................
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development...............
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 78...
2.05 Particulate matter concentration® ............ccccooeieiiens 91..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 59...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 217.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 104 ..
3.02 Reliability of police services ...........cocovviiiiiinicnn, 111..
3.03 Business costs of crime and violence..............c........... 99..
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 15,1
4.02 Access to improved sanitation™ ..........cccccooiiiiiiiiins 34.1
4.03 Access to improved drinking water*............c.coccooeenn 38..H
4.04 Hospital beds™ ......cccoooviiiiiii 23..1
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 101 ..
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 66 ..
5.03 Effectiveness of marketing and branding..................... 88...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 104 ...
6.02 Available seat kilometers, domestic*.......................... 74 ...
6.03 Available seat kilometers, international* ... LTT
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 81..
6.05 AIrport density™ . ....ooiiiiiiieee 93...
6.06 Number of operating airlines* ............coccooiiiiiiieiis IV |
6.07 International air transport NEtWOrk ...........cccccoeveeienins 88..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 17...
7.02 Quality of railroad infrastructure..............cccoooeievi. 55...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 79...
7.04 Quality of ground transport network .............ccccceeeeee 50..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ..ot 9.1
8.02 Presence of major car rental companies®................... 23.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 28..1
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 81...
9.02 INternet USErs™ . ..o 61...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiic e 42 .1
9.04 Broadband Internet subscribers® ... 42.1
9.05 Mobile telephone subscribers® ...........coccovviiiiiiinne, 8. m
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiiiis 49.1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 33.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 78...
10.04 Fuel price 1evels® .. ... 87...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 82...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 70...
11.02 Secondary education enrollment* ..o 13..1
11.03 Quality of the educational system............ccooveiienn. 81...
11.04 Local availability of research and training services....... 70...
11.05 Extent of staff training..........cccooeviviiiiii 17...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 35..1
11.07 Ease of hiring foreign labor .93
11.08 HIV prevalence™ ... 1.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 62...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 55...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 17..1
12.02 Attitude of population toward foreign visitors.............. 96...
12.03 Extension of business trips recommended ................. 47.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 23..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 64 ...
13.03 Quality of the natural environment.............ccccoeveennen. 108...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 22.1
14.02 Sports stadiUms™ ..o 24 .1
14.03 Number of international fairs and exhibitions* ............ 57 ...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 62...

M Competitive Advantage

Competitive Disadvantage
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Burkina Faso

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 14.0
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 274.0
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 6.8
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,206.5
Real GDP growth (percent), 2007 ........ccoooieiiee oo 3.6
Environmental Performance Index, 2008 (out of 149 countries)................... 144

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ...covvieiiiiieiciie e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (USS MIllIONS) ..o M6 1.5 i 3.3
Employment (1,000 JODS).......cooiiiiiiiiiiiiii A8 i T2 i, 0.6

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2006......... ...264
International tourism receipts (US$ millions), 2006 ................ 53

300

250 })/O’L
200

=Q= International tourist arrivals
(thousands)

=Q= International tourism receipts
150 (US$ millions)

100

0
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 126 341
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 124 3.0
T&T regulatory framework 18 37
Policy rules and regulations 3.7
Environmental sustainability 44
Safety and security 48
Health and hygiene 1.8
Prioritization of Travel & TOUMSM.......cccovvirereeeeere e 110 35
T&T business environment and infrastructure 122 25
Air transport infraStrUCtUre ... 2.0
Ground transport infrastructure 3.1
Tourism infrastructure 1.6
ICT INFrAStIUCTUIE ...ceoeeceeee et 15
Price competitiveness in the T&T indUStry......cccooceeoeineineinineeneneines 87 43
T&T human, cultural, and natural resources 131 31
Human resources 3.6
Education and training....... 2.4
Availability of qualified labor 48
Affinity for Travel & Tourism.... 45
Natural resources 3.1
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.1
1 2 3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Burkina Faso

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 94 ...
1.02 Property fghtS.....coooiiiiiiiiiic e 72 ...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 93...
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 114 ...
1.05 Openness of bilateral Air Service Agreements*........ 127 ...
1.06 Transparency of government policymaking.................. 34 ...
1.07 Time required to start a business®............ccccccooeieenenn 45 ...
1.08 Cost to start a business™ ... 109...

2nd pillar: Environmental sustainability

2.01 Stringency of environmental regulation ....................... 81...
2.02 Enforcement of environmental regulation.... VA
2.03 Sustainability of T&T industry development................. 42 ...
2.04 Carbon dioxide emissions™® ........cccccviiiiiiiiiiicicee 7.
2.05 Particulate matter concentration® .............ccccooeiienn. 113...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 19...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 81...
3rd pillar: Safety and security

3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 86...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 51...
3.03 Business costs of crime and violence........................ 107 ...
3.04 Road traffic accidents*

4th pillar: Health and hygiene

4.01 Physician density*............. 124 .
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 122...
4.03 Access to improved drinking water*................ccooeo 109...
4.04 Hospital beds™® ..ot 107 ...

5th pillar: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry............ 66...
5.02 T&T government expenditure® ...........cccocoevriicenenns. 102 ...
5.03 Effectiveness of marketing and branding..................... 38...
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 126...

6th pillar: Air transport infrastructure

6.01 Quality of air transport infrastructure ..............cc..co.... 107 ...
6.02 Available seat kilometers, domestic*.......................... 94 ...
6.03 Available seat kilometers, international* ... 122
6.04 Departures per 1,000 population®........c..ccocevviiiennnn. 17 ...
6.05 AIrport density™ ......ooiiiiiii 122...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 118...
6.07 International air transport NEtWork ............cccceeveenen. 106...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 98...
7.02 Quality of railroad infrastructure..............cccoooeievi. 75...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 66...
7.04 Quality of ground transport network .............ccc.ceeeeene 48 ...
7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... nfa......
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 114 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 120...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 128...
9.03 Telephone liNes™......cccooiiiiiiiiii 125...
9.04 Broadband Internet subscribers® ... 116...
9.05 Mobile telephone subscribers® ..., 125...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 125...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 20.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 81 ..
10.04 Fuel price 1evels® .. ... 93...
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 129...
11.02 Secondary education enrollment®..............ccoccoeviennn 131...
11.03 Quality of the educational system............ccccooveiienne 113...
11.04 Local availability of research and training services....... 80...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees .
11.07 Ease of hiring foreign labor . .1
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 103...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 128...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 119...
12.02 Attitude of population toward foreign visitors.............. 65...
12.03 Extension of business trips recommended ................. 72 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 46..1
13.03 Quality of the natural environment...........cccccoveieiiiiis 80...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiums™ ..ot 108...
14.03 Number of international fairs and exhibitions* .......... 101 ...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 111

M Competitive Advantage Competitive Disadvantage
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Burundi

Key indicators

Population (Millions), 2007 .........vvviiieeeeeecee e 8.1
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 27.8
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 1.0
Gross domestic product (PPP, US$) per capita, 2007 ......ccccvovviviiiiienn. 371.7
Real GDP growth (percent), 2007 ........ccoooieiiee oo 3.6
Environmental Performance Index, 2008 (out of 149 countries)................... 132

Travel & Tourism indicators

Percent

T&T industry, 2008 estimates of total
GDP (US$ MillioNS) ...covvieiiiiieiciie e
Employment (1,000 jobs)

T&T economy, 2008 estimates

GDP (USS MIllIONS) ..ot 3T 3.0....
Employment (1,000 JODS).......cooiiiiiiiiiiiiii A i, 24 ...

Source: World Travel & Tourism Council, TSA Research 2008

2009-2018
annual growth
(%, forecast)

International tourist arrivals (thousands), 2006.........
International tourism receipts (US$ millions), 2006

250
200 O

150 /

100 ,//‘J

50

0 —Mo—o—o—o—o—

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

=Q= International tourist arrivals
(thousands)

=Q= International tourism receipts
(US$ millions)

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 131 30
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 128 29
T&T regulatory framework 129 32
Policy rules and regulations 2.8
Environmental sustainability 44
Safety and security 4.4
Health and hygiene 18 21
Prioritization of Travel & TOUMSM.......cccovvirereeeeere e 133 22
T&T business environment and infrastructure 19 25
Air transport infraStrUCtUre ... 2.1
Ground transport infrastructure 3.0
Tourism infrastructure 14
ICT INFrAStIUCTUIE ...ceoeeceeee et 15
Price competitiveness in the T&T industry.......coooeeoeineneinenecneinsenes n 4.6
T&T human, cultural, and natural resources 126 3.2
Human resources 3.7
Education and training....... 2.8
Availability of qualified labor 47
Affinity for Travel & Tourism.... 5.5
Natural resources 2.7
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.0
1

2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Burundi

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 119...
1.02 Property fghtS......cocioiiiiiiieiec e 128...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 111
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 128...
1.05 Openness of bilateral Air Service Agreements*........ 113...
1.06 Transparency of government policymaking................ 110...
1.07 Time required to start a business*..............cc.cceeeenn. 106...
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 127 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 116...
2.02 Enforcement of environmental regulation.... .108..
2.03 Sustainability of T&T industry development............... 125...
2.04 Carbon dioxide emissions™® ........cccccviiiiiiiiiiicicee 2.1
2.05 Particulate matter concentration® ............ccccoooieiins 48 .. 1
2.06 Threatened SPECIES™ ... ccociiiiiiiiiieiiee e 43 .. 1
2.07 Environmental treaty ratification®............ccoccoviiiinnn 115...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 127 ...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 107 ...
3.03 Business costs of crime and violence........................ 106...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 128
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 107...
4.03 Access to improved drinking water*................ccooeo 111...
4.04 Hospital beds™® ..ot 116...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 128...
5.02 T&T government expenditure® ...........cccocoevriicenenns. 122...
5.03 Effectiveness of marketing and branding.................. 128...
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 126...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 110...
6.02 Available seat kilometers, domestic*......................... 100...
6.03 Available seat kilometers, international* ... 130..
6.04 Departures per 1,000 population®.........ccccceoviiiiiinns nfa......
6.05 AIrport density™ ......ooioiiiiiee 124 ...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 124 ...
6.07 International air transport NEtWork ............cccceeveenen. 119...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 123...
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........cc.ooceeeviiiiiiiieinees 99...
7.04 Quality of ground transport network .............ccccceeeeee 80...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 126...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 124 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 115...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 126...
9.03 Telephone liNes™......cccooiiiiiiiiii 130...
9.04 Broadband Internet subscribers® ... 127 ...
9.05 Mobile telephone subscribers® ..., 132...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 50..H
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 9.1
10.03 Extent and effect of taxation..........ccccccooviviiiiine 114 ...
10.04 Fuel price levels® ... 100...
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 17...
11.02 Secondary education enrollment®..............ccoccoeviennn 132...
11.03 Quality of the educational system............ccccooveiienne 123...
11.04 Local availability of research and training services.....113...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 108...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 126 ...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 14.. 1
12.02 Attitude of population toward foreign visitors.............. 74 ...
12.03 Extension of business trips recommended ................. 86...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 92...
13.03 Quality of the natural environment...........cccccoveieiiiiis 91...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiums™ ..ot 123...
14.03 Number of international fairs and exhibitions* .......... 122...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 17...
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Cambodia

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 14.6
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 181.0
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 8.7
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,817.7
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 10.2
Environmental Performance Index, 2008 (out of 149 countries)................... 136

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,801 i 19.7 o 5.5
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1,102 154 i 0.2

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 .
International tourism receipts (US$ millions), 2007 ........... ,

2,000

=Q= International tourist arrivals
(thousands)

156 1,500

=0~ International tourism receipts
1,000 (USS$ millions)

500 M

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 108 34
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 112 33
T&T regulatory framework 1M1 38
Policy rules and regulations 3.3
Environmental sustainability 4.0
Safety and security 47
Health and hygiene 1.6
Prioritization of Travel & TOUFSM.......ccuiuuiureerereeeeeneeeeesenes e 18 54
T&T business environment and infrastructure 113 26
Air transport iNfraStrUCTUre ..o eeees 24
Ground transport infrastructure 2.7
Tourism infrastructure 1.3
ICT INFrAStIUCTUIE ...ceoeeceeee et 1.6
Price competitiveness in the T&T iNAUSEIY......cccvveerenerrereneeenerreeeneiieens 21 5.3
T&T human, cultural, and natural resources 74 38
Human resources 44
Education and training....... 113 36
Availability of qualified labor 5.1
Affinity for Travel & Tourism.... 5.5
Natural resources 35
CURUTAl FESOUICES .ouvueeceecieeeieiee it 77 20
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Cambodia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 75 ...
1.02 Property fghtS......cocioiiiiiiieiec e 118...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 70...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 10.. 1
1.05 Openness of bilateral Air Service Agreements*........... 86...
1.06 Transparency of government policymaking.................. 76 ...
1.07 Time required to start a business*..............cc.cceeeenn. 124 ...
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 124 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 104 ...
2.02 Enforcement of environmental regulation.... 115..
2.03 Sustainability of T&T industry development................. 68...
2.04 Carbon dioxide emissions™® ........cccccviiiiiiiiiiicicee 3.1
2.05 Particulate matter concentration® ............ccccooeieiiens 94 ...
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 113...
2.07 Environmental treaty ratification®............ccoccoviiiinnn 104 ...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 98...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 114...
3.03 Business costs of crime and violence..............c........... 79...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 112,
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 116...
4.03 Access to improved drinking water*................ccooeo 115...
4.04 Hospital beds™® ..ot 130...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 86...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 10..1
5.03 Effectiveness of marketing and branding..................... 69...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 25. 1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®........c..ccocevviiiennnn.
6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWOrk ...........cccccoeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 80...
7.02 Quality of railroad infrastructure..............cccoooeievi. 96 ...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 91...
7.04 Quality of ground transport network.......................... 116...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 79...
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 12...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 108...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 130...
9.03 Telephone liNes™......cccooiiiiiiiiii 132...
9.04 Broadband Internet subscribers® ... 105...
9.05 Mobile telephone subscribers® ..., 121...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 68...
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 8. m
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 44 .1
10.04 Fuel price 1evels® .. ... 56...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 19..1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 87...
11.02 Secondary education enrollment®..............ccoccoeviennn 114 ...
11.03 Quality of the educational system............ccccooveiienne 112...
11.04 Local availability of research and training services.....115...
11.05 Extent of staff training..........cccooeviviiiiii 107 ...
11.06 Hiring and firiNg practices..........ccccovvviiiiiiiiiiiiieiees 47.1
11.07 Ease of hiring foreign labor L7
11.08 HIV prevalence™ ... 94 ...
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 109...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 107 ...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 11..1
12.02 Attitude of population toward foreign visitors............ 103...
12.03 Extension of business trips recommended ................. 78...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 23..1
13.03 Quality of the natural environment.............ccccoeveennen. 103...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 54 ...
14.02 Sports stadiums™ ..ot 122...
14.03 Number of international fairs and exhibitions* .......... 107...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 35..1

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

2.1: Country/Economy Profiles



Cameroon

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 16.9
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 475.4
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 20.7
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 2,093.6
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 35
Environmental Performance Index, 2008 (out of 149 countries)................... 114

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,000 A2 i 4.8
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 132 i, 35 i 2.4

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2006.........
International tourism receipts (US$ millions), 2004

300
250 W—% =0~ International tourist arrivals
. (thousands)
158 200 Trea., , , _
- W =QO= International tourism receipts
150 / (US$ millions)
100
50 d

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 125 31
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 126 3.0
T&T regulatory framework 126 35
Policy rules and regulations 3.4
Environmental sustainability 4.0
Safety and security 49
Health and hygiene 25
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 125 3.0
T&T business environment and infrastructure 132 24
Air transport iNfraStrUCTUre ..o eeees 126 2.0
Ground transport infrastructure 114 25
Tourism infrastructure 14 1.6
ICT INFrAStIUCTUIE ...ceoeeceeee et 124 16
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 104 41
T&T human, cultural, and natural resources 15 34
Human resources 39
Education and training....... 31
Availability of qualified labor 47
Affinity for Travel & Tourism.... 45
Natural resources 39
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.2
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Cameroon

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 59...
1.02 Property fghtS......cocioiiiiiiieiec e 105...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 104 ...
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 126 ...
1.05 Openness of bilateral Air Service Agreements*........... 62...
1.06 Transparency of government policymaking.................. 53...
1.07 Time required to start a business®............ccccccoveieennnn 96...
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 123...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 115...
2.02 Enforcement of environmental regulation.... 112,
2.03 Sustainability of T&T industry development............... 108...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 15...
2.05 Particulate matter concentration® ............ccccooeieiiens 98..
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 105..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 81..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 63..
3.02 Reliability of police services ...........cccovviiiiiiiiininn 68..
3.03 Business costs of crime and violence..............c........... 98...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 11
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 99...
4.03 Access to improved drinking water*................ccooeo 113...
4.04 Hospital beds™ ......cccoooviiiiiii 92..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 122...
5.02 T&T government expenditure® ...........cccocoevriicenenns. 103...
5.03 Effectiveness of marketing and branding.................. 118...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co....
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®........c..ccocevviiiennnn.
6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWork ............cccceeveenen.
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 113...
7.02 Quality of railroad infrastructure..............cccoooeievi. 71 ...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 14 ...
7.04 Quality of ground transport network .............ccccceeeeee 97 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 88...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 121...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 130...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 17..
9.03 Telephone liNes™......cccooiiiiiiiiii 121...
9.04 Broadband Internet subscribers® ... 122 ...
9.05 Mobile telephone subscribers® ..., 113...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 124 ...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees b5 ...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 115...
10.04 Fuel price 1evels® .. ... 86 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 65 ...
11th pillar: Human resources
11.01 Primary education enrollment™..........ccccoooiviiiiiiicnnn, nfa.....
11.02 Secondary education enrollment®..............c.ccoeviennn 127 ...
11.03 Quality of the educational system............ccooveiienn. 85...
11.04 Local availability of research and training services....... 94 ...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees .
11.07 Ease of hiring foreign labor . .1
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 14 ...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 120...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 72 ...
12.02 Attitude of population toward foreign visitors............ 110...
12.03 Extension of business trips recommended ................. 96 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 61...
13.03 Quality of the natural environment...........cccccoveieiiiiis 95...
13.04 Total known species* .a
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiUms™ ..o 93...
14.03 Number of international fairs and exhibitions* ............ 83...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 96...
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Canada

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 32.9
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 9,984.7
Gross domestic product (US$ billions), 2007 .........cccooviviiiiiiiiiiie 1,436.1
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 38,613.6
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 2.7
Environmental Performance Index, 2008 (out of 149 countries)..................... 12

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o 154,637 e, 9.7 i 3.1
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1,747 oo 10.2 i 0.5

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

25,000
=Q= International tourist arrivals

20,000 (thousands)
160 W ‘ ‘ _
=0~ International tourism receipts

15,000 (USS$ millions)

10,000

5,000 N N N N N N N N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 5 53
2008 INUEX..vueerrerereerreeeseesssessessessssssesessessssssesssssssssessesssssssssssssssssssssasssessesssesseees 9 53
T&T regulatory framework 23 54
Policy rules and regulations 5.5
Environmental sustainability 48
Safety and security 5.9
Health and hygiene 5.4
Prioritization of Travel & TOUFSM.......ccuiuuiureerereeeeeneeeeesenes e 17 55
T&T business environment and infrastructure 4 54
Air transport iNfrastrUCTUIE ..ot eesees 1 67
Ground transport infrastructure 49
Tourism infrastructure 5.7
ICT INFrASIIUCTUIE ...eeieececeet ettt 5.3
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 106 4.1
T&T human, cultural, and natural resources 10 52
Human resources 6.0
Education and training....... 6.0
Availability of qualified labor 5.9

Affinity for Travel & Tourism.... 47
Natural resources 47
CURUTAl FESOUICES ..ttt sss st ssnsnans 5.3

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Canada

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiin 34 ...
1.02 Property fghtS......cooioiiiiiiiiiiee e 8. H
1.03 Business impact of rules on FDI.........oocoovviiiiiiiin 45 ...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 72 ...
1.05 Openness of bilateral Air Service Agreements*........... 10..1
1.06 Transparency of government policymaking.................. 16...
1.07 Time required to start a business®.............cccccooeeiviinn 6.1
1.08 Cost to start a business™ .........cccocvivviiiiiiiiiieee 5.1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 20...
2.02 Enforcement of environmental regulation.... A7
2.03 Sustainability of T&T industry development................. 31...
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 121...
2.05 Particulate matter concentration® ............ccccooeieiiens 18...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 50...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 73 ...
3.02 Reliability of police Services ..........ccccooviiviiiiiiiii, 9.1
3.03 Business costs of crime and violence.......................... 41 ...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. B9 ...
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiii 51...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............. 37...
5.02 T&T government expenditure® ...........cccocoevreiieiieenenns 47 ...
5.03 Effectiveness of marketing and branding..................... 30...
5.04 T&T fair attendance™ .........cocooiiiiiiiiiii e 3.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 17 ...
6.02 Available seat kilometers, domestic*..................ooeen. 7.1
6.03 Available seat kilometers, international* ... A3
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 12..
6.05 AIrport density™ ... 3.1
6.06 Number of operating airlines* ............cccccoviiiiiiiencene. 7.1
6.07 International air transport NEtWOrk ............ccccovvveenieene. 8. H
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 10..1
7.02 Quality of railroad infrastructure..............cccoooeievi. 15..
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 14 ...
7.04 Quality of ground transport network .............ccccceeeeee 12..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 18...
8.02 Presence of major car rental companies®................... 23...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 17 ...

9th pillar: ICT infrastructure
9.01 Extent of business Internet Use ..........cccoccceveiirenenn. 8..H
9.02 INternet USErs™ ...t 4.1
9.03 Telephone lINeS™.....cooiiiiiiiiiie e 8. H
9.04 Broadband Internet subscribers® ............cccoccooiiiiiinn. 9.1
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 84 ...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 98...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 115...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 87 ...
10.04 Fuel price 1evels® .. ... 56...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 60...

11th pillar: Human resources
11.01 Primary education enrollment® ..........cocoviiiiiiiiiiieenn, 6.1
11.02 Secondary education enrollment™...............ccocooviiiiin. 6.1
11.03 Quality of the educational system............ccooviiiiiiine 8.1
11.04 Local availability of research and training services....... 10..H
11.05 Extent of staff training.........cccoooviiiiiiiiic 19..
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 30...
11.07 Ease of hiring foreign labor ...82...
11.08 HIV prevalence™ ... 73 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 38...
11.10 Life eXpectancy™ ......ccccoviiiiiiiiiiceeee e 5.1

12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 100...
12.02 Attitude of population toward foreign visitors.............. 14 ...
12.03 Extension of business trips recommended ................. 46 ...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* .................... 4.1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 81...
13.03 Quality of the natural environment...........cccccoveieiiiiis 15...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 33...
14.02 Sports stadiUms™ ..o 39..
14.03 Number of international fairs and exhibitions* ............ 13...
14.04 Creative industries exports*.........cccccevvveiiiiieiieeeieeenn, 8. m

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum

2.1: Country/Economy Profiles



2.1: Country/Economy Profiles

162

Chad

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 10.3
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 1,284.0
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 7.0
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,668.7
Real GDP growth (percent), 2007 ........ccoooieiiee oo 0.2
Environmental Performance Index, 2008 (out of 149 countries)................... 143

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ...covvieiiiiieiciie e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (USS MIllIONS) ..o 644 ..o /20 I 5.7
Employment (1,000 JODS).......ccooiiiiiiiiiiiiii 109 i, 6.2 i 2.6

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2002

60

50 A =0~ International tourist arrivals
\ (thousands)
40 =Q= International tourism receipts
\ (US$ millions)

30

10
1995 1996 1997

1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 133 25
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 130 25
T&T regulatory framework 133 28
Policy rules and regulations 132 25
Environmental sustainability 128 3.6
Safety and security 115 40
Health and hygiene 132 11
Prioritization of Travel & TOUMSM.......cccovvirereeeeere e 127 29
T&T business environment and infrastructure 133 19
Air transport infraStrUCtUre ... 131 17

Ground transport infrastructure

131 21

Tourism infrastructure 131 1.0
ICT INFrAStIUCTUIE ...ceoeeceeee et 133 14
Price competitiveness in the T&T industry........ccocoeevereinennincineineinens 125 35
T&T human, cultural, and natural resources 132 28
Human resources 33
Education and training....... 2.3
Availability of qualified labor 43
Affinity for Travel & Tourism.... 4.2
Natural resources 2.7
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.0
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Chad

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 118...
1.02 Property fghtS......cocioiiiiiiieiec e 130...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 124 ...
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 115...
1.05 Openness of bilateral Air Service Agreements*........... 70...
1.06 Transparency of government policymaking................ 116...
1.07 Time required to start a business*..............cc.cceeeenn. 121...
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 125...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 133...
2.02 Enforcement of environmental regulation.... 129
2.03 Sustainability of T&T industry development............... 107 ...
2.04 Carbon dioxide emissions™® ........cccccviiiiiiiiiiicicee 1.1
2.05 Particulate matter concentration® .............ccccooeiienn. 124 ...
2.06 Threatened SPECIES™ .. .ccoiiiiiiiiiieiiee e 38..1
2.07 Environmental treaty ratification®............ccoccoviiiinnn 115...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 122 ...
3.02 Reliability of police services ...........cocovviiiiiinicnn, 126...
3.03 Business costs of crime and violence........................ 119...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 126 ..
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 126...
4.03 Access to improved drinking water*................ccooeo 123...
4.04 Hospital beds™® ..ot 122...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 120...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 51...
5.03 Effectiveness of marketing and branding.................. 123...
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 126...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ..............cc..co.... 129...
6.02 Available seat kilometers, domestic*......................... 100...
6.03 Available seat kilometers, international* ... 125
6.04 Departures per 1,000 population®........c..ccocevviiiennnn. 120...
6.05 AIrport density™ ......ooiiiiiii 128...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 130...
6.07 International air transport NEtWork ............cccceeveenen. 128...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 131...
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........cc.ccooceeeviieiiicennnn. 17..
7.04 Quality of ground transport network.......................... 128...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 122...
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 124 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 132...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 127 ...
9.03 Telephone liNes™......cccooiiiiiiiiii 133...
9.04 Broadband Internet subscribers® ... 127 ...
9.05 Mobile telephone subscribers® ..., 128...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 131...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 25.1
10.03 Extent and effect of taxation..........ccccccooviviiiiine 17...
10.04 Fuel price 1evels® .. ... 97 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 58...
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 127 ...
11.02 Secondary education enrollment®..............ccoccoeviennn 130...
11.03 Quality of the educational system............ccccooveiienne 127 ...
11.04 Local availability of research and training services.....127 ...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 125...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 129...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 64 ...
12.02 Attitude of population toward foreign visitors............ 118...
12.03 Extension of business trips recommended ............... 129...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 66...
13.03 Quality of the natural environment.............ccccoeveennen. 115...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiums™ ..ot 127 ...
14.03 Number of international fairs and exhibitions*............ nfa.....
14.04 Creative industries exports* .........cccoovvvvveiiiieeineeennn nfa......
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Chile

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 16.6
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 756.6
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 163.9
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 13,921.2
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 5.1
Environmental Performance Index, 2008 (out of 149 countries)..................... 29

Travel & Tourism indicators

R . Percent
T&T industry, 2008 estimates of total
GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 3079 1.7 ...

Employment (1,000 jobs)
T&T economy, 2008 estimates

GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 8,206........ccccuenn. 45....
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 307 i 4.7 ...

Source: World Travel & Tourism Council, TSA Research 2008

2009-2018
annual growth
(%, forecast)

.............. 4.9

.............. 4.5
.............. 1.9

International tourist arrivals (thousands), 2007 ...2,507
International tourism receipts (US$ millions), 2007 ........... 1,419
3,000
9 == International tourist arrivals
500 f (thousands)
2,000 =0~ International tourism receipts
(USS$ millions)
1,500
1,000
500

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 571 4.2
2008 INUEX..vueereresereeeeeesssssseseessssssesessessssessesssssssssssesssssessesssssssssessassssssassssae 51 43
T&T regulatory framework 49 49
Policy rules and regulations 5.2
Environmental sustainability 4.6
Safety and security 5.8
Health and hygiene 46
Prioritization of Travel & TOUFSM.......ccuiuivreerereeeeeneeeiscsereseeeseeeeesenens 77 42
T&T business environment and infrastructure 58 3.8
Air transport iNfrastrUCTUIE ..o 51 35
Ground transport infrastructure 3.8
Tourism infrastructure 3.2
ICT INFrASIIUCTUIE ..ottt 3.4
Price competitiveness in the T&T iNAUSEIY......ocuvveerenerrereneeenerreeineeieens 53 49
T&T human, cultural, and natural resources 64 39

5.2
.63 48
5.7

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 4.4

Natural resources 3.2

CURUTAl FESOUICES ..ttt sss s ess e sssnsnans 29

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Chile

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 1.1
1.02 Property MghtS ..o 40..1
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 19..1
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 20..1
1.05 Openness of bilateral Air Service Agreements*........... 12.1
1.06 Transparency of government policymaking.................. 26..1
1.07 Time required to start a business®............ccccccoveieennnn 76 ...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 51...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 39.1
2.02 Enforcement of environmental regulation.... 224 .1
2.03 Sustainability of T&T industry development................. 95...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 67 ...
2.05 Particulate matter concentration® ............ccccooeieiiens 88...
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 17...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 217.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 27..1
3.02 Reliability of police services ...........cccovviiiiiiiiininn 16..1
3.03 Business costs of crime and violence..............c........... 84 ...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .87
4.02 Access to improved sanitation™ .........cccccooiiiiiiiiins 48 .. 1
4.03 Access to improved drinking water*............c.coccooeenn 62...
4.04 Hospital beds™ ......cccoooviiiiiii 75 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 109...
5.02 T&T government expenditure® ...........cccocoevreiieiieenenns 46..1
5.03 Effectiveness of marketing and branding..................... 98...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®..........cccccoeviiiininens
6.05 AIrport density™ ..o
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWOrk ...........cccccoeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 22.1
7.02 Quality of railroad infrastructure..............cccoooeievi. 73...
7.03 Quality of port infrastructure ..........cc.cooceeeviiieiiiceins 37.1
7.04 Quality of ground transport network .............ccc.coeeeene 35.. 1
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 58...
8.02 Presence of major car rental companies®................... 56...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 62...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 27.1
9.02 INternet USErs™ . ..o 46..1
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 64 ...
9.04 Broadband Internet subscribers® ... 43..1
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 59...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiiiis 43..1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 95 ...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 45.. .1
10.04 Fuel price 1evels® .. ... 66 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 26..1

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 99...
11.02 Secondary education enrollment* ..o 54 ...
11.03 Quality of the educational system............ccooveiienn. 86...
11.04 Local availability of research and training services....... 46.. 1
11.05 Extent of staff training.........cccoooviiiiiiii 48..1
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 74 ...
11.07 Ease of hiring foreign labor L2430
11.08 HIV prevalence™ ... 67 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 43..1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 29.1

12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 115...
12.02 Attitude of population toward foreign visitors.............. 82...
12.03 Extension of business trips recommended ................. 84 ...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 51...
13.03 Quality of the natural environment...........cccccoveieiiiiis 52 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 45. 1
14.02 Sports stadiUms™ ..o 44 .1
14.03 Number of international fairs and exhibitions* ............ 37..1
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 55...
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China

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .......cc.vvviiiiieieeeee e 1,331.4
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 9,598.1
Gross domestic product (US$ billions), 2007 .........cccooviviiiiiiiiiiie 3,280.2
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 5,325.2
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 11.9
Environmental Performance Index, 2008 (out of 149 countries)................... 105

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ..ocvvioiiiiiiiiieieeeeeeeee
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o 508,589.......cccveen 122 i 8.8
Employment (1,000 JODS)......c..ooviiiiiiiiiiiiiiiieeciiieeeiee e 74,498........cccui 96 i 2.9

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

60,000
50,000 =Q= International tourist arrivals
(thousands)
166 40,000 ) ) :
=0~ International tourism receipts
30,000 (USS$ millions)
20,000
10,000
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 47 43
2008 INUEX..vueerereseereeeeseesssssseseessssssesessesssesssesssssssssssessssssssesssssssssessassssssasssssans 62 41
T&T regulatory framework 88 42
Policy rules and regulations 41
Environmental sustainability 4.0
Safety and security 4.0
Health and hygiene 3.9
Prioritization of Travel & TOUFSM ... 28 52
T&T business environment and infrastructure 59 37
Air transport iNfrastrUCTUIE ..o 42
Ground transport infrastructure 39
Tourism infrastructure 25
ICT INFrASIIUCTUIE ..ottt 2.8
Price competitiveness in the T&T iNAUSEIY......cccvveerenerrereneeenerreeeneiieens 20 53
T&T human, cultural, and natural resources 12 50
Human resources 5.3
Education and training....... 5.0
Availability of qualified labor 5.5

Affinity for Travel & Tourism.... 4.0
Natural resources 5.3
CURUTAl FESOUICES ..ttt sss st ssnsnans 15 55

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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China

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 105...
1.02 Property fghtS.....coooiiiiiiiiiic e 54 ...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 55..
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 128...
1.05 Openness of bilateral Air Service Agreements*........ 112...
1.06 Transparency of government policymaking................. 46 ...
1.07 Time required to start a business*..............cc.cceeeenn. 100..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 57..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 71..
2.02 Enforcement of environmental regulation.... ..63...
2.03 Sustainability of T&T industry development................. 59...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 66 ...
2.05 Particulate matter concentration® .............ccccooeiienn. 104 ...
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 119...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 89..
3.02 Reliability of police services ...........cccovviiiiiiiiininn 50...
3.03 Business costs of crime and violence..............c........... 56...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .. 70...
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 91..
4.03 Access to improved drinking water*............c.coccooeenn 87..
4.04 Hospital beds™ ......cccoooviiiiiii 78..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 74 ...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 50...
5.03 Effectiveness of marketing and branding..................... 60...
5.04 T&T fair attendance™ .........cocooiiiiiiiiiii e 3.
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 74 ...
6.02 Available seat kilometers, domestic*..................ooeen. 2.
6.03 Available seat kilometers, international* ... .
6.04 Departures per 1,000 population®..........cccccoeeiiiininans
6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWOrk ...........cccccoeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 51...
7.02 Quality of railroad infrastructure..............cccoooeievi. 28...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 54 ...
7.04 Quality of ground transport network .............ccc.coeeeene 33...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 98...
8.02 Presence of major car rental companies®................... 56...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 90...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 54...
9.02 INternet USErs™ . ..o 78...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 50...
9.04 Broadband Internet subscribers® ... 50...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 94 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 21.1
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 36..H
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 36..H
10.04 Fuel price 1evels® .. ... 32.1
10.05 Hotel price iNdex™ .. .ccooiiiiiiiiiiceceeee e 47.1
11th pillar: Human resources
11.01 Primary education enrollment® ..........cocoviiiiiiiiiiieenn, 5.1
11.02 Secondary education enrollment* ..o 92 ...
11.03 Quality of the educational system............ccooveiienn. 55...
11.04 Local availability of research and training services....... 39.1
11.05 Extent of staff training.........cccoooviiiiiiii 42 .1
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 53...
11.07 Ease of hiring foreign labor 44 .. 0
11.08 HIV prevalence™ ... 22.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 48 ...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 55...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 113...
12.02 Attitude of population toward foreign visitors............ 121...
12.03 Extension of business trips recommended ............... 122 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* .................... 3.1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 48 ...
13.03 Quality of the natural environment.............ccccoeveennen. 127 ...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ..................... 3.1
14.02 Sports stadiums™ ..ot 126 ...
14.03 Number of international fairs and exhibitions* ............ 10.. 1
14.04 Creative industries exports*.........cccccevvveiiiiieiieeeieeenn, 1.1
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168

Colombia

Key indicators

Population (Millions), 2007 .......c.c.evviiiieeeeee e 47.0
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 1,141.8
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 202.6
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 7,968.2
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 7.7
Environmental Performance Index, 2008 (out of 149 countries)....................... 9

Travel & Tourism indicators

R . Percent
T&T industry, 2008 estimates of total
GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 3524 1.9....

Employment (1,000 jobs)
T&T economy, 2008 estimates

GDP (US$ MillioNS) .o 10,753 i 59...
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1127 i, 53 ...

Source: World Travel & Tourism Council, TSA Research 2008

2009-2018
annual growth
(%, forecast)

.............. 3.5

International tourist arrivals (thousands), 2007 G
International tourism receipts (US$ millions), 2007 ........... 1,669

2,000

1,500

1,000

500 N L N L n n L N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(USS$ millions)

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 72 39
2008 INUEX..vueereresereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssessssans 739
T&T regulatory framework 91 42
Policy rules and regulations 45
Environmental sustainability 4.3
Safety and security 3.7
Health and hygiene 41
Prioritization of Travel & TOUFSM ... 67 43
T&T business environment and infrastructure 88 3.1
Air transport iNfrastrUCTUIE ..o essesnseen 3.1
Ground transport infrastructure 2.7
Tourism infrastructure 2.0
ICT INFrASIIUCTUIE ..ottt 29
Price competitiveness in the T&T iNAUSEIY......cc.vereerenerrereneeenerrecineieens 66 4.7
T&T human, cultural, and natural resources 34 44

5.1
.12 46
5.6

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 4.4

Natural resources 5.5

CURUTAl FESOUICES .ouvueeceecieeeieiee it 56 2.7

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Colombia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 86...
1.02 Property fghtS.....coooiiiiiiiiiic e 73...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 80...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 4.1
1.05 Openness of bilateral Air Service Agreements*........... 41.1
1.06 Transparency of government policymaking................. 43 .1
1.07 Time required to start a business®............ccccccoveieennnn 95..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 72.
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 66...
2.02 Enforcement of environmental regulation.... ..76...
2.03 Sustainability of T&T industry development................. 53...
2.04 Carbon dioxide emisSSioNS™® ........cccooviiiiiiiiiiiiciici 42.. .1
2.05 Particulate matter concentration® ............ccccooeeieiins 32.1
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 120...
2.07 Environmental treaty ratification®............ccoccoviiiinnn 121..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 133...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 77 ...
3.03 Business costs of crime and violence........................ 118...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 73
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 80..
4.03 Access to improved drinking water*............c.coccooeenn 68..
4.04 Hospital beds™ ......cccoooviiiiiii 99 ..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 67 ..
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 99...
5.03 Effectiveness of marketing and branding..................... 54 ...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 64 ...
6.02 Available seat kilometers, domestic*.......................... 27.. .1
6.03 Available seat kilometers, international* ... BT
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 55...
6.05 AIrport density™ ..o 47.1
6.06 Number of operating airlines* ............coccooiiiiiiieiies 68..
6.07 International air transport NEtWOrk ...........cccccoeveeienins 72.
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 91..
7.02 Quality of railroad infrastructure..............cccoooeievi. 99..
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 108..
7.04 Quality of ground transport network .............ccccceeeeee 62 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 83...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 65...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 61...
9.02 INternet USErs™ . ..o 56...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 72 ...
9.04 Broadband Internet subscribers® ... 63...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 74 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 17...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 58...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 103...
10.04 Fuel price 1evels® .. ... 28..1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 33..1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 95...
11.02 Secondary education enrollment* ..o 83...
11.03 Quality of the educational system............ccooveiienn. 61...
11.04 Local availability of research and training services....... 61...
11.05 Extent of staff training.........cccoooviiiiiiiiic 91...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 73...
11.07 Ease of hiring foreign labor ...33..1
11.08 HIV prevalence™ ... 85...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 93...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 50..H
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 17...
12.02 Attitude of population toward foreign visitors.............. 57 ...
12.03 Extension of business trips recommended ................. 85...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 23..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 12.1
13.03 Quality of the natural environment...........cccccoveieiiiiis 61...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 33..1H
14.02 Sports stadiUms™ ..o 78 ...
14.03 Number of international fairs and exhibitions* ............ 42.1
14.04 Creative industries exports*.........ccoccovvvviviiioiieenieeis 40..1

M Competitive Advantage Competitive Disadvantage
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Costa Rica

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .......c..ovviiiieeeeece e 4.5
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 51.1
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 26.2
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 10,357.9
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 7.3
Environmental Performance Index, 2008 (out of 149 countries)....................... 5

Travel & Tourism indicators

2009-2018

B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 1,466 B.3 s 4.7

Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 3,769 i 135 i 4.7
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 258 1371 i 3.4

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...1,980
International tourism receipts (US$ millions), 2007 ........... 2,029

2,500
=Q= International tourist arrivals

2,000 (thousands)
170 ) ) )
=0~ International tourism receipts

1,500 (USS$ millions)

1,000

500 L N N N N N N N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 2 44
2008 INUEX..vueereresereeeereessesssessesssssssseesessssessesssssssssssesssssessesssssssssessassssssessssans 4 43
T&T regulatory framework 48 49
Policy rules and regulations 47
Environmental sustainability 5.1
Safety and security 5.1
Health and hygiene 46
Prioritization of Travel & TOUFSM ... 29 52
T&T business environment and infrastructure 55 3.8
Air transport iNfrastrUCTUIE ..o 39
Ground transport infrastructure 2.7
Tourism infrastructure 45
ICT INFrASIIUCTUIE ..ottt 3.0
Price competitiveness in the T&T iNAUSEIY......ocuvveerenerrereneeenerreeineeieens 57 48
T&T human, cultural, and natural resources 31 45
Human resources 5.6
Education and training....... 5.3
Availability of qualified labor 5.9

Affinity for Travel & Tourism.... 5.4
Natural resources 5.4
CURUTAl FESOUICES ...ttt sss s s sssnsnan 89 18

1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Costa Rica

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 10..H
1.02 Property fghtS.....coooiiiiiiiiiic e 71 ...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 17..1
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 12..1
1.05 Openness of bilateral Air Service Agreements* ............ 9.1
1.06 Transparency of government policymaking.................. 52 ...
1.07 Time required to start a business*..............cc.cceeeenn. 115...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 85...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 32.1
2.02 Enforcement of environmental regulation.... 341
2.03 Sustainability of T&T industry development................. 24. .1
2.04 Carbon dioxide emisSSioNS™® ........cccooviiiiiiiiiiiiciici 46 ...
2.05 Particulate matter concentration® ............ccccooeieiiens 68...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 93...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 52 ...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 59...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 84 ...
3.03 Business costs of crime and violence........................ 108...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .75
4.02 Access to improved sanitation™ .........cccccooiiiiiiiiins 44 .
4.03 Access to improved drinking water*............c.cocooeen 47 ...
4.04 Hospital beds™ ......cccoooviiiiiii 95 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 10.. 1
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 22.1
5.03 Effectiveness of marketing and branding..................... 9.1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 58...
6.02 Available seat kilometers, domestic*.......................... 69 ...
6.03 Available seat kilometers, international* ... ..67...
6.04 Departures per 1,000 population®..........cccccoeeiiiininens 39.1H
6.05 AIrport density™ . ....ooiiiiiiieee 12..1
6.06 Number of operating airlines* ............coccooiiiiiiieiies 75...
6.07 International air transport NEtWOrk ............cccoooveeienins 45 ...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 118...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 113...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 128...
7.04 Quality of ground transport network .............ccccceeeeee 79...
7.05 Road density* ..;
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 29.1
8.02 Presence of major car rental companies®................... 23.1
8.03 ATMs accepting Visa cards® .........ccccoovviiiiiiiiiieiieeas 46 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 72...
9.02 INternet USErs™ . ..o 45 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiieic e 38..H
9.04 Broadband Internet subscribers® ... 60...
9.05 Mobile telephone subscribers® ..., 104 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 59...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 56...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 46...
10.04 Fuel price 1eVels™® ......c.cooiiiiiiiiiiiiieeeeeee 42 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 89...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 11..1
11.02 Secondary education enrollment* ..o 71...
11.03 Quality of the educational system............ccooveiienn. 32.1
11.04 Local availability of research and training services....... 40..H
11.05 Extent of staff training.........cccoooviiiiiiiiic 25.1
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 15.. 1
11.07 Ease of hiring foreign labor .62
11.08 HIV prevalence™ ... 73 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 58...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 29.1
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 24.1
12.02 Attitude of population toward foreign visitors.............. 31..1
12.03 Extension of business trips recommended ................. 53...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 16..H
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 21..1
13.03 Quality of the natural environment...........cccccoveieiiiiis 19..1
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 97 ...
14.02 Sports stadiUms™ ..o 48 ...
14.03 Number of international fairs and exhibitions* ............ 66...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 72 ...
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Cote d'Ivoire

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 18.8
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 3225
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 19.8
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,736.8
Real GDP growth (percent), 2007 ........ccooiiiiiiiiiiieie e 1.6
Environmental Performance Index, 2008 (out of 149 countries)................... 103

Travel & Tourism indicators

2009-2018
. . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (USS MIllIONS) ..o 983 .. 44 4.2
Employment (1,000 JODS).......ccooiiiiiiiiiiiiii 189 i, 36 i 2.3

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2003.........
International tourism receipts (US$ millions), 2007

350
300 O sy =QO= International tourist arrivals
172 250 /v' "-.-.._. (thousands)
a
- 200 (7/37 .."'--. =Q= International tourism receipts
o (US$ millions)

150

100 W

50

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 130 30
2008 INUEX .uverrerrererresreseesseeseeseesssssssssesesssessessssssssessssssssessessssssssssssssssssessensns nfa n/a
T&T regulatory framework 131 31
Policy rules and regulations 3.5
Environmental sustainability 4.1
Safety and security 3.7
Health and hygiene 2.0
Prioritization of Travel & TOUMSM.......cccovvirereeeeere e 132 22
T&T business environment and infrastructure 123 25
Air transport infraStruCtUre ... 2.6
Ground transport infrastructure 3.3
Tourism infrastructure 1.0
ICT INFrAStIUCTUIE ...ceoeeceeee et 13 18
Price competitiveness in the T&T industry........ccocoeevereinennincineineinens 120 38
T&T human, cultural, and natural resources 18 34
Human resources 3.8
Education and training....... 2.9
Availability of qualified labor 46
Affinity for Travel & Tourism.... 4.3
Natural resources 43
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.1
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Cote d'Ivoire

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 217..1
1.02 Property fghtS......cocioiiiiiiieiec e 113...
1.03 Business impact of rules on FDI..........oocoovviiiiiiins 39.1
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 105..
1.05 Openness of bilateral Air Service Agreements*........... 98...
1.06 Transparency of government policymaking.................. 66...
1.07 Time required to start a business*..............cc.cceeeenn. 100..
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 122 ..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 132..
2.02 Enforcement of environmental regulation.... 132...
2.03 Sustainability of T&T industry development............... 130...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 17..1
2.05 Particulate matter concentration® ............ccccooeieiiens 83...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 74 ...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnn 34.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 111 ..
3.02 Reliability of police services ...........cocovviiiiiinicnn, 120...
3.03 Business costs of crime and violence........................ 128...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 17 .
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 120...
4.03 Access to improved drinking water*............c.coccooeenn 98..
4.04 Hospital beds™® ..ot 122 ..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry........... 131..
5.02 T&T government expenditure® ...........cccocoevriicenenns. 108..
5.03 Effectiveness of marketing and branding.................. 130...
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 126...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 82..
6.02 Available seat kilometers, domestic*......................... 100..
6.03 Available seat kilometers, international* ... 102
6.04 Departures per 1,000 population®.........ccccceoviiiiiinns nfa......
6.05 AIrport density™ ......ooioiiiiiee 131..
6.06 Number of operating airlines* ............coccooiiiiiiieiies 86 ..
6.07 International air transport NEtWOrk ...........cccccoeveeienins 67 ..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 58...
7.02 Quality of railroad infrastructure..............cccoooeievi. 80...
7.03 Quality of port infrastructure ...........ccccooeeeviiieiiiieinaes 40..1
7.04 Quality of ground transport network .............ccccceeeeee 76 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... nfa.....
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards*.........ccccooviiviiiiiiiiiiienes nfa.....
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 104 ...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 119...
9.03 Telephone liNes™......cccooiiiiiiiiii 115...
9.04 Broadband Internet subscribers® ... 107 ...
9.05 Mobile telephone subscribers® ..., 101 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 129...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 71..
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 84 ...
10.04 Fuel price 1evels® .. ... 83...
10.05 Hotel price index™ ......ccccoiiiiiiiiiiieeee e nfa......
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 128...
11.02 Secondary education enrollment®..............ccoccoeviennn 124 ...
11.03 Quality of the educational system............ccccooveiienne 106...
11.04 Local availability of research and training services....... 84 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 121..
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 17...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 107 ...
12.02 Attitude of population toward foreign visitors............ 101 ...
12.03 Extension of business trips recommended ............... 110...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 16..H
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 26..1
13.03 Quality of the natural environment.............ccccoeveennen. 133...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................. 116...
14.02 Sports stadiums™ ..ot 115...
14.03 Number of international fairs and exhibitions* .......... 17...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 71 ..
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Croatia

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .......c..ovviiiieeeeece e 4.6
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 56.5
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 51.3
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 15,632.2
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 5.6
Environmental Performance Index, 2008 (out of 149 countries)..................... 20

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 6,904
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 14,557 i 255 7.1
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 336 28.7 i 3.0

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 .9,
International tourism receipts (US$ millions), 2007 ........... 9,254

10,000

== International tourist arrivals
174 8,000 (thousands)
6,000 =0~ International tourism receipts
(USS$ millions)
4,000
2,000
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 34 45
2008 INUEX..vueerererereereeseessssssessessssssesessesssesssssssssssssssesssssessesssssssssessassssssesssssans 34 46
T&T regulatory framework 43 50
Policy rules and regulations 4.2
Environmental sustainability 49
Safety and security 5.7
Health and hygiene 6.0
Prioritization of Travel & TOUFSM ... 64 44
T&T business environment and infrastructure 37 43
Air transport iNfrastrUCTUIE ..o essesnseen 3.0
Ground transport infrastructure 39
Tourism infrastructure 6.6
ICT INFrASIIUCTUIE ..ottt 4.0
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 103 41
T&T human, cultural, and natural resources 43 43

5.2
.58 48
5.5

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 5.8

Natural resources . 3.1

CURUTAl FESOUICES ..ttt sss s ess e sssnsnans 41 3.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum



Croatia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 82...
1.02 Property fghtS.....coooiiiiiiiiiic e 84 ...
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 17...
1.04 Visa requiremMents™® ........oooviiiiiiiiisie e 36..
1.05 Openness of bilateral Air Service Agreements*........... 46 ..
1.06 Transparency of government policymaking.................. 90..
1.07 Time required to start a business*..............cc.cceeeenn. 100..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 68..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 53...
2.02 Enforcement of environmental regulation.... .61
2.03 Sustainability of T&T industry development................. 82..
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 77 ...
2.05 Particulate matter concentration® ............ccccooeieiiens 50..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 69...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnn 34 ...

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveiiiiiiiiiin 39...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 53...
3.03 Business costs of crime and violence.......................... 49 ..

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*.............
4.02 Access to improved sanitation™ ..........cccccooiiiiiiiiins
4.03 Access to improved drinking water*............c.coccooeenn
4.04 Hospital beds™ ......cccoooviiiiiiie

5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............
5.02 T&T government expenditure® ...........cccocoevriicenenns. 1
5.03 Effectiveness of marketing and branding.....................
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e

6th pillar: Air transport infrastructure

6.01 Quality of air transport infrastructure ............ccc.ccooeene 81.
6.02 Available seat kilometers, domestic*.......................... 57 ...
6.03 Available seat kilometers, international* ... 91,
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 51...
6.05 AIrport density™ . ....ooiiiiiiieee 26...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 55...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 99.
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......coveeiiiiiiiiiie 34 ...
7.02 Quality of railroad infrastructure..............ccccooeieiii. 45,
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 90.
7.04 Quality of ground transport network .............ccc.ceeeeene 44 ..

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133
8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 11.. 1
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 19..1
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 66...
9.02 INternet USErs™ . ..o 35...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiieic e 31..1
9.04 Broadband Internet subscribers® ... 38...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 27..1
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 75...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 99...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 96...
10.04 Fuel price levels® ... 100...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 75...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 82...
11.02 Secondary education enrollment* ..o 55...
11.03 Quality of the educational system............ccooveiienn. 66...
11.04 Local availability of research and training services....... 47 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... ..;
11.09 Business impact of HIV/AIDS.........coooiiiiiiiiii 6.1
11.10 Life eXpectancy™ .......cccooiiiiiiiiiiece e 40 ...
12th pillar: Affinity for Travel & Tourism
12.01 TOUTISM OPENNESS™ .oiiiiiiiiiiiie e 6.1
12.02 Attitude of population toward foreign visitors.............. 59...
12.03 Extension of business trips recommended ............... 123...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 83...
13.03 Quality of the natural environment...........cccccoveieiiiiis 16.. 1
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 33..1H
14.02 Sports stadiUms™ ..o 32.1
14.03 Number of international fairs and exhibitions* ............ 44 ..
14.04 Creative industries exports*.........ccoccovvvviviiioiieenieeis 45 ...
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Cyprus

Key indicators

Population (Millions), 2007 .........vvviiieeeeeecee e 0.8
Surface area (1,000 square Kilometers) ..........cocvevvvieeiiiieeceeeeeee e 9.3
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 21.3
Gross domestic product (PPP, US$) per capita, 2007 ......ccovovirennnn. 27,170.7
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.4
Environmental Performance Index, 2008 (out of 149 countries)..................... 52
Travel & Tourism indicators
2009-2018
) . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates

GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 5077 e,
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 110

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 .2,
International tourism receipts (US$ millions), 2007 ........... 2,685
3,000
== International tourist arrivals
/)_\ /) (thousands)
2,500 . . .
=0~ International tourism receipts
(US$ millions)
2,000 :.‘?'—O’O/)—-‘VA‘O'
1,500 * * * * * *

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006

Source: United Nations World Tourism Organization

2007

Travel & Tourism Competitiveness Index

Rank

(out of 133)

2009 Index 21
2008 INEX....verrirrerreeesseeeesseseseesssessse s sees bbb 24
T&T regulatory framework 25

Policy rules and regulations
Environmental sustainability
Safety and security
Health and hygiene

Prioritization of Travel & TOUMSM.......cccovrvrireeeeresese s "
T&T business environment and infrastructure 13
Air transport iNfrastrUCTUIE ..o 21

Ground transport infrastructure
Tourism infrastructure
ICT INFrASIIUCTUIE ..ottt
Price competitiveness in the T&T iNAUSIY......ccereerenerrereneeeeerreeineeieens 82
T&T human, cultural, and natural resources 37
Human resources
Education and training.......

Availability of qualified labor
Affinity for Travel & Tourism....
Natural resources
CURUTAl FESOUICES .ouvueeeecieeeieeeet st

Score
(1-7 scale)

49
4.9
5.4
4.4
4.8
6.2
5.6
5.7
5.0
47
5.3
6.6
43
4.4
4.4
5.6
5.5
5.7
6.4
24
3.1

1

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”

The Travel & Tourism Competitiveness Report 2009 © 2009 World Economic Forum




Cyprus

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 66 ..
1.02 Property fghtS.....coooiiiiiiiiiic e 29...
1.03 Business impact of rules on FDI..........oocoovviiiiiiins 32.
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements*........ 118...
1.06 Transparency of government policymaking.................. 32..
1.07 Time required to start a business®...........ccccccoeceeeennnn nfa......
1.08 Cost to start a business™.........coceevviiiiiciiiiiie nfa......
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation .......................
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development................. .
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 100..
2.05 Particulate matter concentration® ............ccccooeieiiens 82..
2.06 Threatened SPECIES™ ... ccociiiiiiiiiieiiee e 44 .
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 21.
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 26...
3.02 Reliability of police services ...........cccovviiiiiiiiiiin 30...
3.03 Business costs of crime and violence..............c........... 12..1
3.04 Road traffic accidents* .1
4th pillar: Health and hygiene
4.01 Physician density*............. AT
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......ccoooiiiiiii 46 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 22 ...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 1.1
5.03 Effectiveness of marketing and branding..................... 28...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41 ...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 44 ..
6.02 Available seat kilometers, domestic*.......................... 90..
6.03 Available seat kilometers, international* ... ...60...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 4.1
6.05 AIrport density™ . ....ooiiiiiiieee 1.1
6.06 Number of operating airlines* ............ccccooiiieiiieiiis 36...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 53...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 15..1
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........cc.ooceeeviiiiiiiieinees 26...
7.04 Quality of ground transport network .............ccccceeeeee 83..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ..ot 1.1
8.02 Presence of major car rental companies®................... 23...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 14.. .1

9th pillar: ICT infrastructure
9.01 Extent of business Internet use............cccocvvvvviiicnnn. 42 ...
9.02 INternet USErs™ . ..o 34 ..
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 21 ...
9.04 Broadband Internet subscribers® ... 35...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 18..1

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 55...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 108...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 14.. .1
10.04 Fuel price 1evels® .. ... 97 ...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 67 ...

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 10.. 1
11.02 Secondary education enrollment* ..o 37...
11.03 Quality of the educational system............ccooveiienn. 10..H
11.04 Local availability of research and training services....... 49 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic 56...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 82...
11.07 Ease of hiring foreign labor ...88...
11.08 HIV prevalence™ ... 49 ...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 12..1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 12..1

12th pillar: Affinity for Travel & Tourism
12.01 TOUTISM OPENNESS™ .oiiiiiiiiiiiie e 7.1
12.02 Attitude of population toward foreign visitors.............. 21...
12.03 Extension of business trips recommended ................. 4.1

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 96...
13.03 Quality of the natural environment...........ccccoooeieiiiinns 33...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiums™ .....cccooiiiiiiiiicicee e 6.1
14.03 Number of international fairs and exhibitions* ............ 51...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 89...
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Czech Republic

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 10.2
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 78.9
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 175.0
Gross domestic product (PPP, US$) per capita, 2007 ......ccovovirennnn. 24,229.2
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.6
Environmental Performance Index, 2008 (out of 149 countries)..................... 68

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ mMillions) ..covviieiiiiiieieeceeeeeeeeeeee e 3474 1.6
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 22,019 i 104 i 6.0
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 478 96 i 1.1

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...6,
International tourism receipts (US$ millions), 2007 ........... 6,618
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Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 26 49
2008 INUEX..vueerererereereeseessssssessessssssesessesssesssssssssssssssesssssessesssssssssessassssssesssssans 30 438
T&T regulatory framework 16 55
Policy rules and regulations 48
Environmental sustainability 5.2
Safety and security 5.6
Health and hygiene 6.8
Prioritization of Travel & TOUFSM ... 32 51
T&T business environment and infrastructure 36 44
Air transport iNfrastrUCTUIE ..o 35
Ground transport infrastructure 49
Tourism infrastructure 5.1
ICT INFrASIIUCTUIE ..ottt 4.4
Price competitiveness in the T&T iNAUSIY......ccvveerenerrereneernerreeineeeeens 97 42
T&T human, cultural, and natural resources 24 47
Human resources 5.5
Education and training....... 5.4
Availability of qualified labor 5.6

Affinity for Travel & Tourism.... 49
Natural resources 29
CURUTAl FESOUICES ..ttt sss st ssnsnans 5.4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Czech Republic

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 52 ..
1.02 Property fghtS.....coooiiiiiiiiiic e 63...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 25 ..
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ..
1.05 Openness of bilateral Air Service Agreements* .......... 32..
1.06 Transparency of government policymaking................ 104 ..
1.07 Time required to start a business®............ccccccooeieenenn 41 ..
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 63..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 15...
2.02 Enforcement of environmental regulation.... .28 ...
2.03 Sustainability of T&T industry development................. 81 ...
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 12...
2.05 Particulate matter concentration® ............ccccooeeieiins 31...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 16...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnn 34 ...

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 13...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 91..
3.03 Business costs of crime and violence..............c........... 36...

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*............. .
4.02 Access to improved sanitation™ ..........cccccooiiiiiiiiins

4.03 Access to improved drinking water*............c.ocooeen. 1.

4.04 Hospital beds™......cccooiiiiiiiciec e 5.
5th pillar: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry............ 75...

5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 58...

5.03 Effectiveness of marketing and branding..................... 72...

5.04 T&T fair attendance™ .........cocooiiiiiiiiiii e 3.

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®..........cccccoeviiiininens
6.05 AIrport density™ . ....ooiiiiiiieee
6.06 Number of operating airlines* ............coccooiiiiiiieiies
6.07 International air transport NEtWOrk ...........ccccooeveeienins

13.04 Total known species*

7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e
7.02 Quality of railroad infrastructure..............cccoooeievi.
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines
7.04 Quality of ground transport network .............ccccceeeeee
7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 24 .1
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® .........ccccoovviiiiiiiiiieiieeas 42 ...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 19..1
9.02 INternet USErs™ . ..o 37...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiic e 47 ...
9.04 Broadband Internet subscribers® ... 30...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 11..1

10th pillar: Price competitiveness in the T&T industry

10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 80...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 91...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 61 ...
10.04 Fuel price levels® ... 111
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 84 ...

11th pillar: Human resources

11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 69...
11.02 Secondary education enrollment* ..o 41 ...
11.03 Quality of the educational system............ccooveiienn. 26...
11.04 Local availability of research and training services....... 23..1
11.05 Extent of staff training.........cccoooviiiiiiiiic 28...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 99...
11.07 Ease of hiring foreign labor L34
11.08 HIV prevalence™ ... 22.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 53...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 37...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 52 ...
12.02 Attitude of population toward foreign visitors.............. 72...
12.03 Extension of business trips recommended ................. 66 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 35...
13.03 Quality of the natural environment...........cccccoveieiiiiis 82...

14th pillar: Cultural resources

14.01 Number of World Heritage cultural sites® ................... 2.1
14.02 Sports stadiUms™ ..o 29...

14.03 Number of international fairs and exhibitions* ............ 24.1
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 24.1
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Denmark

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 55
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 43.1
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 312.0
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 37,265.0
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 1.7
Environmental Performance Index, 2008 (out of 149 countries)..................... 25

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 29,273 i 85 2.9
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 238 85 i 0.3

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2006 A4,
International tourism receipts (US$ millions), 2007 ........... 6,220
8,000
7,000 =QO= International tourist arrivals

0 (thousands)

180 6,000
- N =0~ International tourism receipts
5,000 O—0 (USS$ millions)
4,000 /

3,000
2,000 _A—M

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 14 51
2008 INUEX..vueererererreeeseessssssessessssssesessesssesssesssssssssssesssssessesssssssssessassssssassssae 13 5.1
T&T regulatory framework 10 56
Policy rules and regulations 5.6
Environmental sustainability 5.8
Safety and security 6.5
Health and hygiene . 6.1
Prioritization of Travel & TOUFSM ... 91 40
T&T business environment and infrastructure 10 51
Air transport iNfrastrUCTUIE ..o 5.1
Ground transport infrastructure 6.3
Tourism infrastructure . 5.2
ICT INFrAStIUCTUIE ..ottt 4 58
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 131 30
T&T human, cultural, and natural resources 28 46

6.2
Education and training....... . 6.2
Availability of qualified labor 6.2

Affinity for Travel & Tourism.... 47

Natural resources 3.0

CURUTAl FESOUICES .ouvueeceecieeeieiee it 44

Human resources

1 2 3 4 5 6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Denmark

M Competitive Advantage

The Travel & Tourism Competitiveness Index in detail Competitive Disadvantage

INDICATOR RANK/133
1st pillar: Policy rules and regulations 8th pillar: Tourism infrastructure
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 17 .. 8.0T HOotel rOOMS™ ...t 36...
1.02 Property fghtS......cooioiiiiiiiiiiee e 2.1 8.02 Presence of major car rental companies®................... 23...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 24 ... 8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 21 ..
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements*........... 18... ; -
1.06 Transparency of government policymaking.................... 4.1 3th pilfar: ICT infrastructure
1.07 Time required t0 Start a BUSINESS™® .......vvvvvvovooooooee 9. m 9.01 Extent of business Internet Use...............cccevveeeeeccini.n. 5.
1.08 Cost to start a business™ .........cccooeeiiiiiiiiiiiieeeee 1.1 9.02 INTBMOT USBIS™ woooereeeeeeeeeeeeeeceeiceiieiens 16...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 14 ...
9.04 Broadband Internet subscribers® ............cccoccooiiiiiinn. 1.
2nd pillar: Environmental sustainability 9.05 Mobile telephone subscribers™ ..o 23...
2.01 Stringency of environmental regulation ......................... 2.1
2.02 Enforcement of environmental regulation.... ... _ N . - ;
2.03 Sustainability of T&T industry development................. 10th pillar: Price competitiveness in the T&T industry
2.04 Carbon dioxide emissions® .. 10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 96 ...
2.05 Particulate matter concentration® ............ccccooeieiiens . 10.02° PuUrchasing POWEr Parity™ ..........coovvmmmmmmnssssssssssssssss 131...
2.06 THreatened SPECIES™ ..o 4 = 10.03 Extent and effect of taxation..............ccoceeviiiiiiieennn. 123...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 10.. 1 10.04 Fuel price [vels™ ... 125...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 79...
3rd pillar: Safety and security :
3.01 Business costs of terrorism ........c.ccccoeieiiiiriienennn 41 ... 11th pillar: Human resources
3.02 Reliability of police Services ..........ccccooviiviiiiiiiii, 2.1 11.01 Primary education enrollMent® ..., 4z
3.03 Business costs of crime and violence.............ccccccooee. g..H 11.02 Secondary education SnrolMENt..............cceeeesscoovcree 3.
304 Road traffic accidents* 11.03 Quality of the educational system............ccooviiiiiiine 6...
11.04 Local availability of research and training services......... 6...
11.05 Extent of staff training.........ccccoooiiiiiiiiie 1.
4th pillar: Health and hygiene 11.06 Hiring and firing practices............ccccocovooveeoveeeeeee. 1.
4.01 Physician density*.............. 219 11.07 Ease of hiring foreign labor .38
4.02 Access to improved sanitation™ ... 1.1 11.08 HIV prevalence™ ... 49 ...
4.03 Access to improved drinking water*............c.ocooeen. 1.1 11.09 Business impact of HIV/AIDS.........coooiiiiiiiiii 9.
4.04 Hospital beds™ ... 46... 11.10 Life eXpectancy™ ... 22...
5th pillar: Prioritization of Travel & Tourism 12th pillar: Affinity for Travel & Tourism
5.01 Government prioritization of the T&T industry............. 62... 12.01 Tourism OpenNess™ .............ccccooriiiriiiiiic 69...
5.02 T&T government expenditure® ..............cccooevviiiinn 89... 12.02 Attitude of population toward foreign visitors.............. 56...
5.03 Effectiveness of marketing and branding..................... 36... 12.03 Extension of business trips recommended ................. 90...
5.04 T&T fair attendance™ ... 98...
13th pillar: Natural resources
6th pillar: Air transport infrastructure 13.01 Number of World Heritage natural sites* .................... 40...
6.01 Quality of air transport infrastructure .............ccccoeveene. 7.1 13.02 Protected areas™ .......cccoooviiiiiiiiiiii e 98...
6.02 Available seat kilometers, domestic*.......................... 44 ... 13.03 Quality of the natural environment...........cccccoveieiiiiis 11
6.03 Available seat kilometers, international® ... .39 13.04 Total known species*
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 13..1
6.05 AIrport density™ . ....ooiiiiiiieee 25 ... ;
6.06 Number of operating airlines* ............coccooiiiiiiieiies 21 ... 14th pillar: Cultural resources
6.07 International air transport NEtWOrk ...........cccccoeveeienins 10..H 14.01 Number of World Heritage cultural sites™ .................. 65...
14.02 Sports stadiUms™ ..o 21...
14.03 Number of international fairs and exhibitions* ............ 23...
7th pillar: Ground transport infrastructure 14.04 Creative industries exports®..........c.ccccovvevierioveeinnnn. 26...
7.01 Quality of roads ......coooiviiiiiiii 7.1
7.02 Quality of railroad infrastructure..............cccoooeievi. 14 ..
7.03 Quality of port infrastructure ..........cc.cccoevevviiiiiiieine, 5.1
7.04 Quality of ground transport network..............cccceeveenne. 7.1
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.
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Dominican Republic

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 9.1
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 48.7
Gross domestic product (US$ billions), 2007 .........cccooeviviiiiiiiiiieiiiecie 41.0
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 8,116.5
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 8.6
Environmental Performance Index, 2008 (out of 149 countries)..................... 33

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (USS$ Millions) ...evveeeoeeieeeeeeeeee e 2,325
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 7,325 i, 16.6 cvveeiiiiin 3.7
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 550 144 i 3.1

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...3,980
International tourism receipts (US$ millions), 2007 ........... 4,026
5,000
== International tourist arrivals
4,000 (thousands)
182 ) ) :
=0~ International tourism receipts
3,000 (USS$ millions)
2,000
1,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 67 4.0
2008 INUEX..vueerereseereeeeseesssssseseessssssesessesssesssesssssssssssessssssssesssssssssessassssssasssssans 63 4.0
T&T regulatory framework 54 438
Policy rules and regulations 5.1
Environmental sustainability 4.0
Safety and security 45
Health and hygiene 45
Prioritization of Travel & TOUFSM.......ccuiuuiureerereeeeeneeeeesenes e 13 56
T&T business environment and infrastructure n 35
Air transport iNfrastrUCTUIE ..o 3.7
Ground transport infrastructure 2.8
Tourism infrastructure 3.8
ICT INFrASIIUCTUIE ..ottt 24
Price competitiveness in the T&T iNAUSIY......ccereerenerrereneeeeerreeineeieens 81 45
T&T human, cultural, and natural resources 68 3.9

4.8
108 38
5.8

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 5.6

Natural resources 35

CURUTAl FESOUICES .ouvueeceecieeeieiee it 95 1.7

1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Dominican Republic

The Travel & Tourism Competitiveness Index in detail

INDICATOR RANK/133........
1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiin 36..H
1.02 Property fghtS.....coooiiiiiiiiiic e 90...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 67 ...
1.04 Visa requiremMents™® .......cooooiiiiiiiiiieie e 7.1
1.05 Openness of bilateral Air Service Agreements* ............ 4.1
1.06 Transparency of government policymaking.................. 80...
1.07 Time required to start a business®............ccccccoveieennnn 57 ...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 83...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 110...
2.02 Enforcement of environmental regulation.... 21 .
2.03 Sustainability of T&T industry development................. 56...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 53...
2.05 Particulate matter concentration® ............ccccooeeieiins 34.1
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 127 ...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 94 ...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 49.1
3.02 Reliability of police services ...........cocovviiiiiinicnn, 128...
3.03 Business costs of crime and violence........................ 116...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .60 ..
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 78...
4.03 Access to improved drinking water*............c.coccooeenn 62...
4.04 Hospital beds™ ......cccoooviiiiiii 82...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 28..1
5.02 T&T government expenditure® ...........ccccoovveveiineiennnn 1.1
5.03 Effectiveness of marketing and branding..................... 25. .1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc..coeeene
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®.........ccccceoviiiiiinns
6.05  AIrport density™ . ...oooiiiiiiieee
6.06 Number of operating airlines* ............ccccooiiieiiieiiis
6.07 International air transport NEtWOrk ...........ccccooeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 64 ...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 109...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 74 ...
7.04 Quality of ground transport network.......................... 14 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvant:

age

INDICATOR RANK/133........
8th pillar: Tourism infrastructure
8.0T HOtel rOOMS™ ...t 40..1
8.02 Presence of major car rental companies®................... 23.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 67 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 76...
9.02 INternet USErs™ . ..o 76...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 94 ...
9.04 Broadband Internet subscribers® ... 71..
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 86...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 122...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 64 ...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 124 ...
10.04 Fuel price 1evels® .. ... 51...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 21.1
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 113...
11.02 Secondary education enrollment* ..o 96...
11.03 Quality of the educational system............ccccooveiienne 130...
11.04 Local availability of research and training services....... 89...
11.05 Extent of staff training.........cccoooviiiiiiiiic .
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees ..;
11.07 Ease of hiring foreign labor ..;
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 12...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 83...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 18..H
12.02 Attitude of population toward foreign visitors.............. 28..1
12.03 Extension of business trips recommended ................. 44 .1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........ccooviiiiiiiiiiii e 7.1
13.03 Quality of the natural environment...........cccccoveieiiiiis 85...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiUms™ ..o 91...
14.03 Number of international fairs and exhibitions* ............ 62...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 118...
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184

Fcuador

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 13.6
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 283.6
Gross domestic product (US$ billions), 2007 .........cccooeviviiiiiiiiiieiiiecie 45.8
Gross domestic product (PPP, US$) per capita, 2007 .........ccccoveverane. 7,242 .1
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 2.5
Environmental Performance Index, 2008 (out of 149 countries)..................... 22

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 3,839 . 8.1 i 3.3
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 429 i 6.9 i 2.5

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

1,000

800 D_o/
600

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts

200 N N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

o—° M i
400 0

Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)
2009 Index % 36
2008 INUEX..vueerererereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssesssssans 86 3.7
T&T regulatory framework 103 4.0
Policy rules and regulations 3.2
Environmental sustainability 4.2
Safety and security 45
Health and hygiene 4.4
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 106 3.7
T&T business environment and infrastructure 97 29
Air transport iNfrastrUCTUIE ..o 2.7
Ground transport infrastructure 2.4
Tourism infrastructure 2.1
ICT INFrASIIUCTUIE ..ottt 24
Price competitiveness in the T&T iNAUSEIY......ccurveerenerrereneeenerreeereeieens 40 50
T&T human, cultural, and natural resources 62 39
Human resources 4.6
Education and training....... 101 4.0
Availability of qualified labor 5.1
Affinity for Travel & Tourism.... 4.2
Natural resources 47
CURUTAl FESOUICES .ouvueeceecieeeieiee it 22
1 2 3 4

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Fcuador

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 121..
1.02 Property fghtS......cocioiiiiiiieiec e 125..
1.03 Business impact of rules on FDI......c...oovveiiiiinn, 130...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 70...
1.05 Openness of bilateral Air Service Agreements* .......... 34 ...
1.06 Transparency of government policymaking................ 130..
1.07 Time required to start a business*..............cc.cceeeenn. 17..
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 100..

2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 109..
2.02 Enforcement of environmental regulation.... 109...
2.03 Sustainability of T&T industry development............... 110...
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 55...
2.05 Particulate matter concentration® ............ccccoooieiins 40..
2.06 Threatened SPECIES™ .....ccccooiiiiiiiieiieeee e 118...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnn 34 ...

3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 68..
3.02 Reliability of police services ...........cocovviiiiiinicnn, 125..
3.03 Business costs of crime and violence........................ 12.

3.04 Road traffic accidents*

4th pillar: Health and hygiene
4.01 Physician density*.............
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiin.

4.03 Access to improved drinking water*............c.coccooeenn 62 ..

4.04 Hospital beds™ ......cccoooviiiiiii 89..
5th pillar: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry........... 118...

5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 53...

5.03 Effectiveness of marketing and branding.................. 106 ..

5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 81..
6th pillar: Air transport infrastructure

6.01 Quality of air transport infrastructure ............ccc.ccooeene 77 ..

6.02 Available seat kilometers, domestic*.......................... 37.

6.03 Available seat kilometers, international* ... VA
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 70...
6.05 AIrport density™ ..o 44 ...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 81..
6.07 International air transport NEtWOrk ...........cccccoeveeienins 93..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......cooovviiiiiiiiii 100...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 116...
7.03 Quality of port infrastructure ..........ccccccoceeeviiiiiiiennnn. 109..
7.04 Quality of ground transport network.......................... 109..

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 59...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 79...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 118...
9.02 INternet USErs™ . ..o 87 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 82...
9.04 Broadband Internet subscribers® ... 66...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 71..
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 123...
10.02 Purchasing power parity™ ........ccccocoviiiiiiiiiiciiieees 27.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 91 ...
10.04 Fuel price 1evels® .. ... 12..1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 13..1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 36..H
11.02 Secondary education enrollment* ..o 97 ...
11.03 Quality of the educational system............ccccooveiienne 125...
11.04 Local availability of research and training services.....110...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 72 ...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 55...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 109...
12.02 Attitude of population toward foreign visitors............ 107...
12.03 Extension of business trips recommended ............... 109...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 23..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 43..1
13.03 Quality of the natural environment...........cccccoveieiiiiis 74 ...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiUms™ ..o 38..H
14.03 Number of international fairs and exhibitions* ............ 59...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 79...

M Competitive Advantage Competitive Disadvantage
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Egypt

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 76.9
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 1,001.5
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 128.0
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 5,495.1
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 7.1
Environmental Performance Index, 2008 (out of 149 countries)..................... 71

Travel & Tourism indicators

2009-2018
) . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ Millions) ...eveeeieeeceeeeeeeeeeee e 11,630, 83 . i 4.2
Employment (1,000 JODS).......cociiiiiiiiiiiic 1,467 oo 7.0 i 1.6
T&T economy, 2008 estimates
GDP (US$ millions) ....cvveevieiieceeeeeeeeeeee e 22,594 ... 16.7 i 5.8
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 2,833 i 135 i 3.2
Source: World Travel & Tourism Council, TSA Research 2008
International tourist arrivals (thousands), 2007 .10,610
International tourism receipts (US$ millions), 2007 ........... 9,303
12,000
10,000 p == (I?;ernatir:jn;xl tourist arrivals
186 ousanas
8,000 =0~ International tourism receipts
(USS$ millions)
6,000
4,000

2,000 L N N N N N N N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 64 4.1
2008 INUEX..vueerereseereeeeseesssssseseessssssesessesssesssesssssssssssessssssssesssssssssessassssssasssssans 66 4.0
T&T regulatory framework 52 438
Policy rules and regulations 4.6
Environmental sustainability 41
Safety and security 5.1
Health and hygiene 46
Prioritization of Travel & TOUFISM ..o 9 58
T&T business environment and infrastructure 65 3.6
Air transport iNfrastrUCTUIE ..o 3.3
Ground transport infrastructure 3.2
Tourism infrastructure 3.0
ICT INFrASIIUCTUIE ..ottt 24
Price competitiveness in the T&T iNdUSIY......crrereerrcereeennienerreerecenenens 1 60
T&T human, cultural, and natural resources 73 38

4.9
.83 44
5.4

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 5.4

Natural resources 25

CURUTAl FESOUICES .ouvueeceecieeeieiee it 25

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Egypt

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 78...
1.02 Property fghtS.....coooiiiiiiiiiic e 67 ..
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 83...
1.04 Visa requiremMents™® ........oooviiiiiiiiisie e 38..1
1.05 Openness of bilateral Air Service Agreements*........... 67..
1.06 Transparency of government policymaking.................. 67 ...
1.07 Time required to start a business®............ccccccoveieennnn 15..1
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 80..
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ..................... 103...
2.02 Enforcement of environmental regulation.... 120...
2.03 Sustainability of T&T industry development................. 38..H
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 54 ...
2.05 Particulate matter concentration® .............ccccooeiienn. 125...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 80...
2.07 Environmental treaty ratification®............cccccoeiiiiiinnn 34.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 72.
3.02 Reliability of police services ...........cccovviiiiiiiiininn 52...
3.03 Business costs of crime and violence..............c........... 23.1
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 43,1
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 89...
4.03 Access to improved drinking water*............c.cocooeen 47 .1
4.04 Hospital beds™ ......cccoooviiiiiii 78..
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............. 33..1
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 20..H
5.03 Effectiveness of marketing and branding..................... 49.1
5.04 T&T fair attendance™ .........cocooiiiiiiiiiii e 3.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 52 ...
6.02 Available seat kilometers, domestic*.......................... 40..1
6.03 Available seat kilometers, international* ... ..26..1
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 99...
6.05 AIrport density™ ......ooiiiiiii 17...
6.06 Number of operating airlines* ............coccooiiiiiiieiies 20..1
6.07 International air transport NEtWOrk ...........cccccoeveeienins 73...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 74 ...
7.02 Quality of railroad infrastructure..............cccoooeievi. 54 ...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 69 ..
7.04 Quality of ground transport network .............ccccceeeeee 67 ..
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 74 ...
8.02 Presence of major car rental companies®................... 23.1
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 96...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 36..H
9.02 INternet USErs™ . ..o 88...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 76 ...
9.04 Broadband Internet subscribers® ... 89...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 96 ...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 34.1
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 4.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 34.. .1
10.04 Fuel price levels® ..o 3.1
10.05 Hotel price index™ ......ooviiiiiiiice e 4.1
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 63...
11.02 Secondary education enrollment* ..o 65...
11.03 Quality of the educational system............ccccooveiienne 126...
11.04 Local availability of research and training services....... 92...
11.05 Extent of staff training.........cccoooviiiiiiiiic 96 ...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 91...
11.07 Ease of hiring foreign labor ..39.1
11.08 HIV prevalence™ ... 1.1
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 32.1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 89...
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 27.1
12.02 Attitude of population toward foreign visitors.............. 54 ...
12.03 Extension of business trips recommended ................... 6.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 75...
13.03 Quality of the natural environment.............ccccoeveennen. 131...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 26..H
14.02 Sports stadiums™ ..ot 109...
14.03 Number of international fairs and exhibitions* ............ 51...
14.04 Creative industries exports* .........ccccoovevveiiiieeiineenne. nfa......

M Competitive Advantage

Competitive Disadvantage
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El Salvador

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 7.1
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 21.0
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 20.4
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 5,846.8
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.7
Environmental Performance Index, 2008 (out of 149 countries)..................... 65

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,954 9T 2.0
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 2271 i 7.9 i, 1.5

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

1,500

1,200 O O =0~ International tourist arrivals

(thousands)
900

=0~ International tourism receipts
(USS$ millions)

600

300 - O O o—0"

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 94 36
2008 INUEX..vueereresereeeeeessessseseessssssesessesssssssssssssssssssessssssessesssssssssessassssssessssans 97 36
T&T regulatory framework 73 44
Policy rules and regulations 49
Environmental sustainability 4.6
Safety and security 41
Health and hygiene 3.9
Prioritization of Travel & TOUFSM ..o 56 46
T&T business environment and infrastructure 83 32
Air transport iNfrastrUCTUIE ..o 2.8
Ground transport infrastructure 3.2
Tourism infrastructure 2.1
ICT INFrASIIUCTUIE ..ottt es 2.1
Price competitiveness in the T&T iNAUSEIY......ccveeerenerrereneeenerreeineeieens 31 5.1
T&T human, cultural, and natural resources 123 33
Human resources 5.0
Education and training....... .87 43
Availability of qualified labor 5.7
Affinity for Travel & Tourism.... 4.6
Natural resources 2.1
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 1.4
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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El Salvador

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations

1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 50...
1.02 Property fghtS.....coooiiiiiiiiiic e 82...
1.03 Business impact of rules on FDI.........oocoovviiiiiiiin 43...
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 23...
1.05 Openness of bilateral Air Service Agreements* ............ 1

1.06 Transparency of government policymaking.................. 72 ...
1.07 Time required to start a business®............ccccccoveieennnn 50...
1.08 Cost to start a business™ ... 104 ...

2nd pillar: Environmental sustainability

2.01 Stringency of environmental regulation ....................... 98...
2.02 Enforcement of environmental regulation.... 106...
2.03 Sustainability of T&T industry development................. 67 ...
2.04 Carbon dioxide emisSioNs™® ........cccoovviiiiiiiiiiicici 33...
2.05 Particulate matter concentration® ............ccccooeieiiens 60...
2.06 Threatened SPECIES™ .. .ccoiiiiiiiiiieiiee e 31...
2.07 Environmental treaty ratification®............ccoccoviiiinnn 104 ...
3rd pillar: Safety and security

3.01 Business costs of terrorism ...........ccccoovveiiiiiiennn, 116 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 96 ...
3.03 Business costs of crime and violence........................ 132...
3.04 Road traffic accidents*

4th pillar: Health and hygiene

4.01 Physician density*............. L TT
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 66...
4.03 Access to improved drinking water*............c.coccooeenn 92...
4.04 Hospital beds™® ..ot 107 ...

5th pillar: Prioritization of Travel & Tourism

5.01 Government prioritization of the T&T industry............. 32...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 85...
5.03 Effectiveness of marketing and branding..................... 35...
5.04 T&T fair attendance™ .........cccooviiiiiiiiiiiie e 41 ..

6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc..coeeene
6.02 Available seat kilometers, domestic*.........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans
6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn.
6.07 International air transport NEtWOrk ...........ccccooeveeienins

7th pillar: Ground transport infrastructure

7.01 Quality of roads ......coveeiiiiiiiiiie 36...
7.02 Quality of railroad infrastructure...............ccccooeveen.. 112...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 81...
7.04 Quality of ground transport network.......................... 118...

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 102...
8.02 Presence of major car rental companies®................... 73...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 83...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 77 ...
9.02 INternet USErs™ . ..o 89...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 75...
9.04 Broadband Internet subscribers® ... 76...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 52 ...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 107 ...
10.02 Purchasing power parity™ ........ccccoooviiiiiiiiiicieee 47..1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 32.1
10.04 Fuel price 1evels® .. ... 60...
10.05 Hotel price index™ ......ooviiiiiiiice e 8. H

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 62...
11.02 Secondary education enrollment®..............ccoccoeviennn 101 ...
11.03 Quality of the educational system............ccccooveiienne 102...
11.04 Local availability of research and training services....... 81...
11.05 Extent of staff training.........cccoooviiiiiiiiic 66 ...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 26..1
11.07 Ease of hiring foreign labor 16,1
11.08 HIV prevalence™ ... 94 ...
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 104 ...
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 76...

12th pillar: Affinity for Travel & Tourism
12.071 TOUTriSM OPENNESS™ .oiiiiiiiiiiiieie e 40..1
12.02 Attitude of population toward foreign visitors............ 100...
12.03 Extension of business trips recommended ............... 121 ...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 123...
13.03 Quality of the natural environment.............ccccoeveennen. 129...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 97 ...
14.02 Sports stadiUms™ ..o 82...
14.03 Number of international fairs and exhibitions* ............ 79...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 81...
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Estonia

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 1.3
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 45.2
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 20.9
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 20,584.3
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.3
Environmental Performance Index, 2008 (out of 149 countries)..................... 19

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..coovvieiiiiii e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 4,887 .. 204 3.6
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e M5, 17.5 i -1.7

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 G
International tourism receipts (US$ millions), 2007 ........... 1,035

2,000
ﬂ =Q= International tourist arrivals
1,500 (thousands)
190 ) ) )
=0~ International tourism receipts

1,000 (USS$ millions)

500

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 271 48
2008 INUEX..vueereresereereeeesesssseseessssssesessessssessesssssssssssessssssessesssssssssessassssssessssans 26 48
T&T regulatory framework 17 55
Policy rules and regulations 5.1
Environmental sustainability 5.1
Safety and security 6.0
Health and hygiene 6.3
Prioritization of Travel & TOUFSM ... 34 51
T&T business environment and infrastructure 21 438
Air transport iNfrastrUCTUIE ..o 3.3
Ground transport infrastructure 48
Tourism infrastructure 6.1
ICT INFrASIIUCTUIE ...eeieececeet ettt 5.2
Price competitiveness in the T&T iNAUSEIY......cc.vereerenerrereneeenerrecineieens 64 48
T&T human, cultural, and natural resources 47 42
Human resources 5.4
Education and training....... 55
Availability of qualified labor 5.2

Affinity for Travel & Tourism.... 5.3
Natural resources 3.8
CURUTAl FESOUICES ..ttt ssssssess s sssnsnans 67 23

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Estonia

The Travel & Tourism Competitiveness Index in detail M Competitive Advantage Competitive Disadvantage
1st pillar: Policy rules and regulations 8th pillar: Tourism infrastructure
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiin 35... 8.0T HOotel rOOMS™ ...t 16..H
1.02 Property fghtS.....coooiiiiiiiiiic e 28... 8.02 Presence of major car rental companies®................... 23.1
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 1.1 8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 16.. 1
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements* ........ 124 ... ; -
1.06 Transparency of government policymaking.................. 27 ... 3th pilfar: ICT infrastructure
1.07 Time required t0 Start @ BUSINGSS™......voovvvvovoorr 15. W 9.01 Extent of business Internet Use...............cccevveeeeeccini.n. 4.1
1.08 Cost to start a business™ .........ccccoeeeiiiiiiieiiiieeee, 17.1 9.02 INTBMOT USBIS™ woooereeeeeeeeeeeeeeceeiceiieiens 20..
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiieic e 34 ...
9.04 Broadband Internet subscribers® ... 22.1
2nd pillar: Environmental sustainability 9.05 Mobile telephone subscribers® ..............cccooeviiirnnnnn. 3.1
2.01 Stringency of environmental regulation ....................... 26..1
2.02 Enforcement of environmental regulation.... .29 _ N . - ;
2.03 Sustainability of T&T industry development................. 57 ... 10th pillar: Price competitiveness in the T&T industry
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee 118... 10.01 Ticket taxes and irpOrt CNAIGeS™.............ccovvrssosooee 38..
2.05 Particulate matter concentration® ..........ccccoceeiiiiiiiennn 4.1 10.02° PUrchasing POWET Party™............coovrirrisiiivrnsssso 100...
2.06 THreatened SPECIES™ ..o 5 m 10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 13..1
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 67 ... 10.04 Fuel price [vels™ ... 100...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 55...
3rd pillar: Safety and security :
3.01 Business costs of terrorism ... 19..1 11_“1 pillar: Human resources
3.02 Reliability of police services ...........cccovviiiiiiiiiiin 35... 11.01 Primary education enroliment ... 60
3.03 Business costs of crime and violence..............c.cccc.... 37... 11.02 Secondary education enrolIMeNt™ .............cuwcwesmwseess 27
304 Road traffic accidents* = 11.03 Quality of the educational system............ccooveiienn. 30...

11.04 Local availability of research and training services....... 217..1
11.05 Extent of staff training.........cccoooviiiiiiiiic

4th pillar: Health and hygiene 11.06 Hiring and firing practices..............ccccoovevieveeeeceeee.
4.01 Physician density*.............. 24 .1 11.07 Ease of hiring foreign labor .
4.02 Access to improved sanitation™ ... 46 ... 11.08 HIV prevalence™ ... .
4.03 Access to improved drinking water*............c.ocooeen. 1.1 11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 82...
4.04 Hospital beds™ ......cccoooviiiiiii 28... 11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 55...
5th pillar: Prioritization of Travel & Tourism 12th pillar: Affinity for Travel & Tourism
5.01 Government prioritization of the T&T industry............ 70... 12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 34 ...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 4.1 12.02 Attitude of population toward foreign visitors.............. 52...
5.03 Effectiveness of marketing and branding..................... 55... 12.03 Extension of business trips recommended ................. 13..1
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62...

13th pillar: Natural resources

6th pillar: Air transport infrastructure 13.01 Number of World Heritage natural sites* .................... 74 ...
6.01 Quality of air transport infrastructure ............ccc.ccooeene 51... 13.02 Protected areas™® .......cccoovviviiiiiiiiee e 9.1
6.02 Available seat kilometers, domestic*.......................... 93 ... 13.03 Quality of the natural environment...........cccccoveieiiiiis 21..1
6.03 Available seat kilometers, international® ... .110... 13.04 Total known species*
6.04 Departures per 1,000 population®..........cccccoeviiiininens 45 ...
6.05 AIrport density™ . ....ooiiiiiiieee 27..1 ;
6.06 Number of operating airlines* ............coccooiiiiiiieiies 92... 14th pillar: Cultural resources
6.07 International air transport NEtWOrk ...........cccccoeveeienins 60... 14.01 Number of World Heritage cultural sites™ .................. ..
14.02 Sports stadiUms™ ..o 56...
14.03 Number of international fairs and exhibitions* ............ 48 ...
7th pillar: Ground transport infrastructure 14.04 Creative industries exports®..........c.ccccovvevierioveeinnnn. 56...
7.01 Quality of roads ......covieiiiiiiiiiie e 53...
7.02 Quality of railroad infrastructure..............ccccooeevi. 39...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 20..1
7.04 Quality of ground transport network .............ccccceeeeee 29...

7.05 Road density*

* Hard data

Note: For further details and explanation, please refer to the section “How to
Read the Country/Economy Profiles” at the beginning of this chapter.
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Ethiopia

Key indicators

Population (Millions), 2007 ........c.ovviiiieeeeece e 81.2
Surface area (1,000 square Kilometers) ..........cccceevvieeiiiiiiieeeeeeee 1,104.3
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 19.4
Gross domestic product (PPP, US$) per capita, 2007 ........cccccoveiiiicnnnn, 806.6
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 1.4
Environmental Performance Index, 2008 (out of 149 countries)................... 123
Travel & Tourism indicators
2009-2018

) . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ millions) ...ccvveviieiiiiiiiiiiecceieeeeeeeceeeen 813 A0 4.3
Employment (1,000 JobS).......cccooiiiiiiiiiiiiiiiiiiiiciee 027 L 3 1.5
T&T economy, 2008 estimates
GDP (US$ MillioNS) ..ovveiviiiiiiiiiccecceee e 1,694 ..o, 8.6 .o 4.0
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 1,333 i 6.7 i 1.2
Source: World Travel & Tourism Council, TSA Research 2008
International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

350

—0—

200 /

300 D=
250

150 W&W
100

=Q= International tourist arrivals
(thousands)

=0~ International tourism receipts
(US$ millions)

’ 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007
Source: United Nations World Tourism Organization
Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)
2009 Index 123 31
2008 INUEX..vueerererrerenereeeessessseseessssssessesessssssesssssssssssesssssesssssssssssssssassssssessnes 121 32
T&T regulatory framework 128 33
Policy rules and regulations 3.9
Environmental sustainability 4.0
Safety and security 4.0
Health and hygiene 1.0
Prioritization of Travel & TOUFSM.......civueiereceireieereecreeeseee s 111 35
T&T business environment and infrastructure 12 26
Air transport iNfrastrUCTUIE ..o 25
Ground transport infrastructure 25
Tourism infrastructure 14
ICT INFrAStIUCTUIE ...ceoeeceeee et 15
Price competitiveness in the T&T iNAUSEIY......ccvrererenerrereneeeeerrecineeeeens 15 54
T&T human, cultural, and natural resources 101 35
Human resources 39
Education and training....... 29
Availability of qualified labor 48
Affinity for Travel & Tourism.... 4.2
Natural resources 42
CURUTAl FESOUICES .ouvueeceecieeeieiee it 19
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Ethiopia

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........c.ccccoeivennn. 123...
1.02 Property fghtS.....coooiiiiiiiiiic e 78...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 98...
1.04 Visa requiremMents™® .. ....coooviiiioiiiiiiie e 128...
1.05 Openness of bilateral Air Service Agreements*........... 56...
1.06 Transparency of government policymaking.................. 92...
1.07 Time required to start a business®............ccccccooeieenenn 45.. 1
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 94 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 93...
2.02 Enforcement of environmental regulation.... 91
2.03 Sustainability of T&T industry development................. 91 ...
2.04 Carbon dioxide emissions™® ........cccccviiiiiiiiiiicicee 9.1
2.05 Particulate matter concentration® .............ccccooeiienn. 103...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 79...
2.07 Environmental treaty ratification®............ccoccoviiiinnn 121 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 91 ...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 82...
3.03 Business costs of crime and violence..............c........... 54 ...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. 128
4.02 Access to improved sanitation™ ..........cccccoeiiiiiieie. 124 ...
4.03 Access to improved drinking water*................ccooeo 126...
4.04 Hospital beds™® ..ot 128...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 98...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 90...
5.03 Effectiveness of marketing and branding..................... 91 ...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 98...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene
6.02 Available seat kilometers, domestic*..........................
6.03 Available seat kilometers, international* ...
6.04 Departures per 1,000 population®........c..ccocevviiiennnn.
6.05 AIrport density™ ......ooiiiiiii
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn.
6.07 International air transport NEtWOrk ...........cccccoeveeienins
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 92...
7.02 Quality of railroad infrastructure..............cccoooeievi. 98...
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 80...
7.04 Quality of ground transport network.......................... 122...
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T Hotel roOMS™ ... 120...
8.02 Presence of major car rental companies®................... 95 ...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 123...
9th pillar: ICT infrastructure
9.01 Extent of business Internet Use..........c.ccoceevviiiinns 17...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 131...
9.03 Telephone liNes™......cccooiiiiiiiiii 120...
9.04 Broadband Internet subscribers® ... 126...
9.05 Mobile telephone subscribers® ..., 133...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 25.1
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 3.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 54 ...
10.04 Fuel price 1evels® .. ... 34.1
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 37.1
11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 122...
11.02 Secondary education enrollment®..............ccoccoeviennn 118...
11.03 Quality of the educational system............ccooveiienn. 88...
11.04 Local availability of research and training services.....114 ...
11.05 Extent of staff training..........cccooeviviiiiii
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........ccoooiiiiiiiiiiie 123...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 115...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 123...
12.02 Attitude of population toward foreign visitors............ 108...
12.03 Extension of business trips recommended ............... 107 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40..1
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 29.. .1
13.03 Quality of the natural environment...........cccccoveieiiiiis 68...
13.04 Total known species* ..
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 26..H
14.02 Sports stadiums™ ..ot 128...
14.03 Number of international fairs and exhibitions* ............ 83...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 103...

M Competitive Advantage Competitive Disadvantage
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Finland

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 5.3
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 338.2
Gross domestic product (US$ billions), 2007 ........ccoceoviiiiiiiiiiiiiiieee 246.4
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 35,349.4
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 4.5
Environmental Performance Index, 2008 (out of 149 countries)....................... 4

Travel & Tourism indicators

2009-2018

B . Percent annual growth

T&T industry, 2008 estimates of total (%, forecast)
GDP (US$ Millions) «vvveeeeee e 8014 3.0 i, 2.0

Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 24137 i 89 i 3.4
Employment (1,000 JODS).....c..coiiiiiiiiiiiieiiieeeeeeee e 234 ., 94 i 1.3

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007 ...3,519
International tourism receipts (US$ millions), 2007 ........... 2,838

4,000

3,500 ﬁ =0~ International tourist arrivals
' (thousands)
194 3,000 ) ) )
- o W /) =O~ International tourism receipts
2,500 -0 M (US$ millions)
2,000
1,500 M

1,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 15 5.1
2008 INUEX..vueererererreeeseessssssessessssssesessesssesssesssssssssssesssssessesssssssssessassssssassssae 12 5.1
T&T regulatory framework 5 58
Policy rules and regulations 5.4
Environmental sustainability 5.6
Safety and security 6.7
Health and hygiene . 6.6
Prioritization of Travel & TOUFSM ..o 54 46
T&T business environment and infrastructure 25 47
Air transport iNfrastrUCTUIE ..o 5.0
Ground transport infrastructure 5.3
Tourism infrastructure 43
ICT INFrASIIUCTUIE ...eeieececeet ettt 5.2
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 121 36
T&T human, cultural, and natural resources 21 47
Human resources 6.0
Education and training....... 6.2
Availability of qualified labor 5.8

Affinity for Travel & Tourism.... 4.6
Natural resources 3.3
CURUTAl FESOUICES ...ttt sss s sssnssnens 5.0

1 2 3 4 5 6

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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Finland

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiiinnn. 8. m
1.02 Property fghtS......cooioiiiiiiiiiiee e 5.1
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 4.1
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements* .......... 35...
1.06 Transparency of government policymaking.................... 5.1
1.07 Time required to start a business*............ccccccoeeieennne 38...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 4.1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ......................... 4.1
2.02 Enforcement of environmental regulation....
2.03 Sustainability of T&T industry development.................
2.04 Carbon dioxide emissions™® .........ccccvviiiiiiiiiiiee
2.05 Particulate matter concentration® ............ccccooeieiiens .
2.06 Threatened SPECIES™ .....ccccviiiiiiiieiiieee e 9.1
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 10.. 1
3rd pillar: Safety and security
3.01 Business costs of terrorism ..........ccoccooeiviiiiiiicinn, 1.1
3.02 Reliability of police Services ..........ccccooviiviiiiiiiii, 1.1
3.03 Business costs of crime and violence.............ccccccooee. 3.1
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .25,
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiii 16...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 90...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 76 ...
5.03 Effectiveness of marketing and branding..................... 67 ...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 20...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............ccccoeveene. 8. H
6.02 Available seat kilometers, domestic*.......................... 38...
6.03 Available seat kilometers, international* ... AT
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 16...
6.05 AIrport density™ . ....ooiiiiiiieee 10..H
6.06 Number of operating airlines* ............coccooiiiiiiieiies 50...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 1.1
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 12.1
7.02 Quality of railroad infrastructure...............ccoccooevieeinn. 6.1
7.03 Quality of port infrastructure ..........cc.cccoevevviiiiiiieine, 6.1
7.04 Quality of ground transport network..............cccceeveenne. 6..H
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 25...
8.02 Presence of major car rental companies®................... 56...
8.03 ATMs accepting Visa cards® .........ccccoovviiiiiiiiiieiieeas 40 ...
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 10..1
9.02 INternet USErs™ . ..o 11..1
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiieic e 35...
9.04 Broadband Internet subscribers® ............cccoccooiiiiiinn. 6.1
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 20...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiiiis 44 ...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 127 ...
10.03 Extent and effect of taxation..........ccccccooviviiiiine 113...
10.04 Fuel price levels® ... 106...
10.05 Hotel price iNdex™ .....c.oooiiiiiiiiicece e 66 ...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 35...
11.02 Secondary education enrollment™...............ccocooviiiiin. 9.1
11.03 Quality of the educational system............ccooviiiiiiine 1.1
11.04 Local availability of research and training services......... 4.1
11.05 Extent of staff training.........cccoooviiiiiiiiic 11..1
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 89...
11.07 Ease of hiring foreign labor .23 ...
11.08 HIV prevalence™ ... 22...
11.09 Business impact of HIV/AIDS.........coooiiiiiiiiii 8. m
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 22...
12th pillar: Affinity for Travel & Tourism
12.071 ToUriSM OPENNESS™ ..iiiiiiiiiiie it 102...
12.02 Attitude of population toward foreign visitors.............. 23...
12.03 Extension of business trips recommended ................. 91 ...
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 40 ...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 71..
13.03 Quality of the natural environment............ccccooeveeineenne. 4.1
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 33...
14.02 Sports stadiUms™ ..o 13..1
14.03 Number of international fairs and exhibitions* ............ 21...
14.04 Creative industries exXports*.........ccoccovvvveviiioiieenieeis 32..

M Competitive Advantage

Competitive Disadvantage
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France

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 60.9
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 551.5
Gross domestic product (US$ billions), 2007 .........cccooviviiiiiiiiiiie 2,593.8
Gross domestic product (PPP, USS$) per capita, 2007 .........cccoevieeieennn. 33,508.6
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 2.2
Environmental Performance Index, 2008 (out of 149 countries)..................... 10

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ..o.vviviiiiiiiiieeee 115,681
Employment (1,000 JODS).......cociiiiiiiiiiiic 1,349

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o 306,992
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 3,365

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

100,000
=Q= International tourist arrivals

80,000 (thousands)
196 ) ) :
=0~ International tourism receipts
60,000 (USS$ millions)
40,000 = C

20,000

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index bk Seare
(outof 133)  (1-7 scale)

2009 Index 4 53
2008 INUEX..vueererererreeeseessssssessessssssesessesssesssesssssssssssesssssessesssssssssessassssssassssae 10 52
T&T regulatory framework 8 57
Policy rules and regulations 5.1
Environmental sustainability 5.8
Safety and security 5.3
Health and hygiene 6.7
Prioritization of Travel & TOUFSM ... 21 5.4
T&T business environment and infrastructure 7 52
Air transport iNfrastrUCTUIE ..ot eesees 5 55
Ground transport infrastructure 6.6
Tourism infrastructure . 6.2
ICT INFrASIIUCTUIE ...eeieececeet ettt 5.0
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 132 29
T&T human, cultural, and natural resources 11 51
Human resources 5.6
Education and training....... 5.9
Availability of qualified labor 5.4

Affinity for Travel & Tourism.... 49
Natural resources 41
CURUTAl TESOUMCES .ottt nsenses 7 6.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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France

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiin 46 ...
1.02 Property fghtS.....coooiiiiiiiiiic e 18...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 65...
1.04 Visa requiremMents™® . .....oooiiiiiiiiiiiie e 40 ...
1.05 Openness of bilateral Air Service Agreements*........... 72...
1.06 Transparency of government policymaking.................. 33...
1.07 Time required to start a business®............ccccccoveieennnn 15...
1.08 Cost to start a business™ .........ccccceeviiieiiiiiiiiiice 14 ...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 14...
2.02 Enforcement of environmental regulation.... 190
2.03 Sustainability of T&T industry development................. 19..
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 86...
2.05 Particulate matter concentration® .............ccccooeiieiieenn. 5.1
2.06 Threatened SPECIES™ ... ccociiiiiiiiiieiiee e 46 ...
2.07 Environmental treaty ratification®............ccoccoviiiiniienn, 2.1
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 69...
3.02 Reliability of police services ...........cccovviiiiiiiiininn 19...
3.03 Business costs of crime and violence..............c........... 52 ...
3.04 Road traffic accidents*
4th pillar: Health and hygiene
4.01 Physician density*............. .23 ...
4.02 Access to improved sanitation™ ... 1.1
4.03 Access to improved drinking water*............c.ocooeen. 1.1
4.04 Hospital beds™ ......cccoooviiiiiii 15...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............. 31...
5.02 T&T government expenditure® ...........cccocoovveiieieeinenns 75...
5.03 Effectiveness of marketing and branding..................... 20...
5.04 T&T fair attendance™ .........cocooiiiiiiiiiii e 3.1
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure .............ccccoeveene. 5.1
6.02 Available seat kilometers, domestic*.......................... ..
6.03 Available seat kilometers, international* ... |
6.04 Departures per 1,000 population®..........cccccoeeiiiininans
6.05 AIrport density™ ..o .
6.06 Number of operating airlines* ............cccccoviiiiiiiencene. 3.1
6.07 International air transport NEtWOrk ............ccccovvveenieene. 6.1
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......coooiviiiiiiii 1.1
7.02 Quality of railroad infrastructure...............ccoccooevieeinn. 2.1
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 10.. 1
7.04 Quality of ground transport network..............cccceeveenne. 5.1
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 27 ...
8.02 Presence of major car rental companies®...................... 1.1
8.03 ATMs accepting Visa cards® ........ccccccovviiiiiiiiiiieieee 9.1
9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 23..
9.02 INternet USErs™ . ..o 31...
9.03 Telephone lINeS™.....cooiiiiiiiiiie e 7.1
9.04 Broadband Internet subscribers® ... 13...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 51...
10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 14 ...
10.02 Purchasing power parity™ ........ccccooiiiiiiiiiiiiie, 123...
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 98...
10.04 Fuel price levels® ... 116...
10.05 Hotel price index® .......ccoooiiiiiiiiicee e 113...
11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 13...
11.02 Secondary education enrollment™...............ccocooviiiiin. 7.1
11.03 Quality of the educational system............ccooveiienn. 20...
11.04 Local availability of research and training services......... g..H
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firing practices...........cccoevvvviiiiiiiiiiiiien
11.07 Ease of hiring foreign labor .
11.08 HIV prevalence™ ... .
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 40 ...
11.10 Life eXpectancy™ ......ccccoviiiiiiiiiiceeee e 5.1
12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 91...
12.02 Attitude of population toward foreign visitors.............. 71..
12.03 Extension of business trips recommended ................... 9.1
13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 16...
13.02 Protected areas™ ........cccooviiviiiiiiiieiiiiee e 51...
13.03 Quality of the natural environment...........ccccoooeieiiiinns 32...
13.04 Total known species*
14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ..................... 4.1
14.02 Sports stadiUms™ ..o 49 ...
14.03 Number of international fairs and exhibitions* .............. 5.1
14.04 Creative industries exports*.........cccccevvveiiiiieiieeeieeenn, 7.1

M Competitive Advantage Competitive Disadvantage
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Gambia, The

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .........vvviiieeeeeecee e 1.6
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 11.3
Gross domestic product (US$ billions), 2007 ........ccocoeviiiiiiiiiiieeeeceee, 0.6
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 1,317.7
Real GDP growth (percent), 2007 ........c..ccooiviiioiiiiiiece e 6.3
Environmental Performance Index, 2008 (out of 149 countries).................... n/a

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ MillioNS) ...covvieiiiiieiciie e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) .o 129 i, 17.9 i 3.7
Employment (1,000 JODS).....c.voiiiiiiieiiiiieiiiiecieeeeee e 89 i 144 i 2.7

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

150
N 120 =0~ International tourist arrivals
198 (thousands)
- 90 =0~ International tourism receipts
(USS$ millions)
60
30
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 871 37
2008 INUEX..vueerererereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssesssssans 84 37
T&T regulatory framework 65 4.6
Policy rules and regulations 41
Environmental sustainability 47
Safety and security 5.9
Health and hygiene 2.8
Prioritization of Travel & TOUFSM ... 25 53
T&T business environment and infrastructure 90 31
Air transport iNfrastrUCTUIE ..o 2.7
Ground transport infrastructure 3.8
Tourism infrastructure 14
ICT INFrAStIUCTUIE ...ceoeeceeee et 2.1
Price competitiveness in the T&T iNAUSEIY......ccvrererenerrereneeeeerrecineeeeens 14 54
T&T human, cultural, and natural resources 98 35
Human resources 45
Education and training....... 112 36
Availability of qualified labor 5.4
Affinity for Travel & Tourism.... 5.6
Natural resources 26
CURUTAl FESOUICES covuvuerieireeeteteeese ettt 15
1 2 3 4 5

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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(Gambia, The

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 15..1
1.02 Property fghtS.....coooiiiiiiiiiic e 56...
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 13..1
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 88...
1.05 Openness of bilateral Air Service Agreements*........... 76...
1.06 Transparency of government policymaking.................. 24. .1
1.07 Time required to start a business®............ccccccoveieennnn 76 ...
1.08 Cost to start a business™® .........ccccceevviiiiiiiiiiicee 128...
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... .1
2.02 Enforcement of environmental regulation.... L4310
2.03 Sustainability of T&T industry development................... 3.1
2.04 Carbon dioxide emisSSioNs™® ........cccoooviiiiiiiiiiiiiici 13..1
2.05 Particulate matter concentration® .............ccccooeiienn. 116...
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 23..1
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 81...
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccooeveviiiiiicii 42 .1
3.02 Reliability of police services ...........cccovviiiiiiiiiiin 38..H
3.03 Business costs of crime and violence..............c........... 33..1
3.04 Road traffic accidents* .1
4th pillar: Health and hygiene
4.01 Physician density*............. 119
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 96 ...
4.03 Access to improved drinking water*............c.coccooeenn 89...
4.04 Hospital beds™® ..ot 14 ...
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............ 1.1
5.02 T&T government expenditure® ...........ccccoovveveiineiennnn 9.1
5.03 Effectiveness of marketing and branding..................... 1.1
5.04 T&T fair attendance™ ..........oocooviiiiiiiiie 115...
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 71 ...
6.02 Available seat kilometers, domestic*......................... 100...
6.03 Available seat kilometers, international* ... 128..
6.04 Departures per 1,000 population®.........ccccceoviiiiiinns nfa......
6.05  AIrport density™ . ...oooiiiiiiieee 76 ...
6.06 Number of operating airlines* ............ccccoeviiiiiiiennn. 121...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 80...
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 56...
7.02 Quality of railroad infrastructure ..............c...ccocooeoiin. nfa......
7.03 Quality of port infrastructure ..........cc.ooceeeviiiiiiiieinees 62...
7.04 Quality of ground transport network .............ccc.coeeeene 38..H
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 69...
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards® ........ccccccovvieiiiiiiiiiennn. 124 ...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 78...
9.02 INnternet USers™ . ....iiiiiiiiiieiiici e 104 ...
9.03 Telephone liNes™......cccooiiiiiiiiii 104 ...
9.04 Broadband Internet subscribers® ... 121...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 91...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges®.........cccccoovveviiennn, 100...
10.02 Purchasing power parity™ ........cccccoeviieiiiiiiiiiccee 1.1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 35..H
10.04 Fuel price 1evels® .. ... 80...
10.05 Hotel price index™ ......ooviiiiiiiice e 1.1

11th pillar: Human resources
11.01 Primary education enrollment® ..........cccccooviiiiiiiennn, 125...
11.02 Secondary education enrollment®..............ccoccoeviennn 110...
11.03 Quality of the educational system............ccooveiienn. 34.1
11.04 Local availability of research and training services....... 93...
11.05 Extent of staff training.........cccoooviiiiiiiiic 53...
11.06 Hiring and firiNg practices..........ccccoveviviiiiiiiiiiieiees 22.1
11.07 Ease of hiring foreign labor ...26.. .1
11.08 HIV prevalence™ ... 99...
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 92...
11.10 Life expectancy™ ......cccccooiiiiiiiiiieceeeeeee e 110...

12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 13..1
12.02 Attitude of population toward foreign visitors.............. 39.1H
12.03 Extension of business trips recommended ................. 87...

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 115...
13.03 Quality of the natural environment...........ccccoooeieiiiinns 36..1
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 65...
14.02 Sports stadiums™ ..ot 106...
14.03 Number of international fairs and exhibitions* ............ 96...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 116...
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N 1,000

(Georgia

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 .......c..ovviiiieeeeece e 4.4
Surface area (1,000 square Kilometers) ..........cccviveiiiieiiiecceeee e 69.7
Gross domestic product (US$ billions), 2007 .........cccooeiviviiiiiiiiieciiece 10.2
Gross domestic product (PPP, US$) per capita, 2007 .......cccoovvvvrirennnn. 4,694.1
Real GDP growth (percent), 2007 ........cccoiiieiiiieiiieeeee e 12.4
Environmental Performance Index, 2008 (out of 149 countries)..................... 37

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (USS MillioNS) ..vveeiieiiieeiieceee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o N/a...ii N/a i n/a
Employment (1,000 JODS).......coiiiiieiiiieiiiiieiiieece e Nfa.... N/a ..o, n/a

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

1,200

=Q= International tourist arrivals
(thousands)

200 800
600

=0~ International tourism receipts
(USS$ millions)

400

200
0

1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 73 39
2008 INUEX..vueereresereeeeeessesssessessssssesessesssssssesssssssssssesssssessesssssssssessassssssessssans 72 38
T&T regulatory framework 33 52
Policy rules and regulations 4.6
Environmental sustainability 4.6
Safety and security 5.9
Health and hygiene 6.1
Prioritization of Travel & TOUFSM ... 40 48
T&T business environment and infrastructure 99 28
Air transport iNfraStrUCTUre ..o eeees 25
Ground transport infrastructure 35
Tourism infrastructure 15
ICT INFrASIIUCTUIE ..ottt 2.1
Price competitiveness in the T&T iNdUSIY......ccvereremerrereneeeeerreeereeieens 72 46
T&T human, cultural, and natural resources 92 36
Human resources 5.2
Education and training....... 44
Availability of qualified labor 6.0

Affinity for Travel & Tourism.... 5.1
Natural resources 2.3
CURUTAl FESOUICES ..ttt sss s sssnsnans 2.0

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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(Georgla

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ownership .........ccccccooeiiiiiinn 53...
1.02 Property fghtS......cocioiiiiiiieiec e 109..
1.03 Business impact of rules on FDI..........oocovviiiiiiiins 60 ..
1.04 Visa requiremMents™® .. ....ooovioiiiiiiieie e 72 ...
1.05 Openness of bilateral Air Service Agreements*........ 117...
1.06 Transparency of government policymaking.................. 86 ...
1.07 Time required to start a business®.............cccccooeeiviinn 3.1
1.08 Cost to start a business™ .........cccccevviiieiiiiiiiiiee 34.1
2nd pillar: Environmental sustainability
2.01 Stringency of environmental regulation ....................... 70...
2.02 Enforcement of environmental regulation.... ..66...
2.03 Sustainability of T&T industry development................. 79...
2.04 Carbon dioxide emisSioNs™® ........cccoovviiiiiiiiiiicici 31..1
2.05 Particulate matter concentration® ............ccccooeieiiens 85..
2.06 Threatened SPECIES™ .. .ccciiiiiiiiiieiiee e 77 ..
2.07 Environmental treaty ratification®............cccccoeiiiiiinnnns 67 ..
3rd pillar: Safety and security
3.01 Business costs of terrorism ...........ccccoovveiiiiiiiciinn 50..H
3.02 Reliability of police services ...........cccovviiiiiiiiiiin 39.1H
3.03 Business costs of crime and violence..............c........... 39.1
3.04 Road traffic accidents* .1
4th pillar: Health and hygiene
4.01 Physician density*............. 2.1
4.02 Access to improved sanitation™ ..........cccccoeiiiiiiiiins 52...
4.03 Access to improved drinking water*............c.coccooeenn 38..H
4.04 Hospital beds™ ......ccoooiiiiiii 43..1
5th pillar: Prioritization of Travel & Tourism
5.01 Government prioritization of the T&T industry............. 34.1
5.02 T&T government expenditure® ...........cccooevviieieennne. nfa......
5.03 Effectiveness of marketing and branding..................... 74 ...
5.04 T&T fair attendance™ ..........ocoovviiiiiiiiiiie e 62 ..
6th pillar: Air transport infrastructure
6.01 Quality of air transport infrastructure ............ccc.ccooeene 86 ..
6.02 Available seat kilometers, domestic*......................... 100..
6.03 Available seat kilometers, international* ... .108...
6.04 Departures per 1,000 population®..........cccccoeeiiiininans 91..
6.05 AIrport density™ . ....ooiiiiiiieee 68 ..
6.06 Number of operating airlines* ............coccooiiiiiiieiies 83...
6.07 International air transport NEtWOrk ...........cccccoeveeienins 85..
7th pillar: Ground transport infrastructure
7.01 Quality of roads ......covieiiiiiiiiiie e 68...
7.02 Quality of railroad infrastructure..............ccccooeevi. 38..1
7.03 Quality of port infrastructure ..........cc.ccoceeeeiiieiiieiines 67 ..
7.04 Quality of ground transport network .............ccccceeeeee 71.
7.05 Road density*
* Hard data

Note: For further details and explanation, please refer to the section “How to

Read the Country/Economy Profiles” at the beginning of this chapter.

M Competitive Advantage

Competitive Disadvantage

INDICATOR RANK/133

8th pillar: Tourism infrastructure
8.0T HOotel rOOMS™ ...t 81...
8.02 Presence of major car rental companies*................. 122...
8.03 ATMs accepting Visa cards® .........ccccoviiiiiiieiiieinaas 76...

9th pillar: ICT infrastructure
9.01 Extent of business Internet use..........c.cccocvvvviiicnnn. 98...
9.02 INternet USErs™ . ..o 96 ...
9.03 Telephone lINeS™.....cc.ooiiiiiiiiiiecc e 84 ...
9.04 Broadband Internet subscribers® ... 81...
9.05 Mobile telephone subscribers® ...........ccccooieiiieiinis 98...

10th pillar: Price competitiveness in the T&T industry
10.01 Ticket taxes and airport charges™.........ccccooevvvviiiiiniis 95...
10.02 Purchasing power parity™ ........ccccoooviiiiiiiiiicieee 43..1
10.03 Extent and effect of taxation...........ccccooviiiiiiiiiin 24.1
10.04 Fuel price 1evels® .. ... 73...
10.05 Hotel price index® .......ccoooiiiiiiiiicee e 106...

11th pillar: Human resources
11.01 Primary education enrollment™ ..........coccoviiiiiiiiiiis 91...
11.02 Secondary education enrollment* ..o 73...
11.03 Quality of the educational system............ccooveiienn. 83...
11.04 Local availability of research and training services.....117 ...
11.05 Extent of staff training.........cccoooviiiiiiiiic
11.06 Hiring and firing practiCes..........ccccovvvveiiiiiiiiiiiceieee, ..;
11.07 Ease of hiring foreign labor ..6..1
11.08 HIV prevalence™ ... ..;
11.09 Business impact of HIV/AIDS.........cccooiiiiiiiiii 42 .1
11.10 Life eXpectancy™ .......cccoviiiiiiiiiieceeeeee e 83...

12th pillar: Affinity for Travel & Tourism
12.071 TOUriSM OPENNESS™ .oiiiiiiiiiiiieeeee e 60...
12.02 Attitude of population toward foreign visitors.............. 43..1
12.03 Extension of business trips recommended ................. 12.1

13th pillar: Natural resources
13.01 Number of World Heritage natural sites* ................... 74 ...
13.02 Protected areas™ ........cccooiiiviiiiiiiiiiiiieee e 101 ...
13.03 Quality of the natural environment...........cccccoveieiiiiis 77 ...
13.04 Total known species*

14th pillar: Cultural resources
14.01 Number of World Heritage cultural sites® ................... 54 ...
14.02 Sports stadiUms™ ..o 47.1
14.03 Number of international fairs and exhibitions* .......... 17...
14.04 Creative industries eXports*..........cccccovevevviiieiiennnnns. 105...
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Germany

Key indicators

2.1: Country/Economy Profiles

Population (Millions), 2007 ........c.ovviiiieeeeece e 82.7
Surface area (1,000 square Kilometers) ..........coccoeveviiiiiieccc e 357.1
Gross domestic product (US$ billions), 2007 .........cccooviviiiiiiiiiiie 3,320.9
Gross domestic product (PPP, US$) per capita, 2007 .........c..ccoeoveinenee 34,212.4
Real GDP growth (percent), 2007 ........c.ooiiiiiiiiiiieeie e 2.5
Environmental Performance Index, 2008 (out of 149 countries)..................... 13

Travel & Tourism indicators

2009-2018
B . Percent annual growth
T&T industry, 2008 estimates of total (%, forecast)

GDP (US$ millions) ...cvvieeiioiiieeieeeeeeeee e
Employment (1,000 jobs)

T&T economy, 2008 estimates
GDP (US$ MillioNS) ..o 316,217 oo 8.6 i 1.9
Employment (1,000 JODS).......ooeiiiiiiiiiiieiiiieeiiee e 3,616 i, 9.0 i 0.2

Source: World Travel & Tourism Council, TSA Research 2008

International tourist arrivals (thousands), 2007.........
International tourism receipts (US$ millions), 2007

40,000
- 35,000 L == International tourist arrivals
/ (thousands)
202 30,000 ‘ ‘ _
- /)/V =0~ International tourism receipts

25,000 (USS$ millions)

20,000

15,000

10,000 N N N N N N N N N N N N
1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007

Source: United Nations World Tourism Organization

Travel & Tourism Competitiveness Index

Rank  Score
(outof 133)  (1-7 scale)

2009 Index 3 54
2008 INUEX..vueerrerereerreeeseesssesseseesssssseseesesssssseessesssssessasssssssssessssssssssssanssessesssesseees 3 54
T&T regulatory framework 13 56
Policy rules and regulations 5.3
Environmental sustainability 5.7
Safety and security 5.8
Health and hygiene 6.8
Prioritization of Travel & TOUFSM ... 65 43
T&T business environment and infrastructure 3 54
Air transport iNfrastrUCTUIE ..ot eesees 7 55
Ground transport infrastructure 6.5
Tourism infrastructure 6.0
ICT INFrASIIUCTUIE ...eeieececeet ettt 1 5.4
Price competitiveness in the T&T indUStY.....coocvevrerneencereerneenerenennns 119 38
T&T human, cultural, and natural resources 9 52

5.7
.11 59
5.4

Human resources
Education and training.......
Availability of qualified labor

Affinity for Travel & Tourism.... 47

Natural resources 43

CURUTAl TESOUMCES .ottt ssenses 4 6.2

Note: For descriptions of variables and detailed sources, please refer to “How to the Read Country/Economy Profiles.”
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(Germany

The Travel & Tourism Competitiveness Index in detail

1st pillar: Policy rules and regulations
1.01 Prevalence of foreign ow